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1. [bookmark: _Toc75118420]Introduction
The purpose of this report is to explore aspects of a questionnaire that has been created specifically for a business idea. The concept of the business was to renovate and manage a holiday rental property with a vineyard, with amazing landscapes, a one-of-a-kind location for tourism and travel. The purpose of the questionnaire is to gather primary data and analyse it to identify specific trends regarding target market, to direct its marketing activities towards specific strategies. 
The knowledge and understanding obtained from the questionnaire are going to be used to create a targeted website to attract potential clients and also to create awareness among the other branded businesses.


2. [bookmark: _Toc75118421]Questionnaire design and analysis
Primary research represents an important aspect of market research. The main objective of conducting market research is to support marketing decisions. Business owners do not have all the necessary knowledge or information, and that can lead to some uncertainty in choosing a course of action. This uncertainty can be reduced through market research, allowing the business owners to be more precise when taking decisions (Clow and James, 2014, p.8).
As mentioned in the above paragraph a questionnaire has been created using Microsoft Forms for the purpose of market research and its trends. Analysing the questionnaire, we can admit the majority of respondents fall between the ages of 35-44, but also the other categories of 25-34, 45-54 and over 55 can be taken to consideration as they have close scores. Regarding the demographic questions that have been addressed we can state that the respondents can be described as follows: families and couples with a household income of £30,000 and above, level of education - high school and above, in administrative, professional or workers role. 
The main focus of the questionnaire will be on the psychographic and behavioural aspects of our potential market that will help us have a clear image and define our purpose more precisely. 
Analysing the findings from the below question, we can define some of the psychographics features of the potential market. So, the targeted market enjoys travelling, exploring new places, enjoys spending time with friends and families, enjoys nature and outdoor activities, and looks for quite, secluded places when looking for a holiday rental. All these characteristics of the potential market help us outline and position our service through its unique features that the property has to offer. The promotional strategy for the villa is through: its unique location with a vineyard, the website and promotional printed materials emphasise the attributes to attract people who like travelling, spending time with friends and family, enjoy nature, outdoor activities. The service offer was created to outline these features and they can be found in our website design. 
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Following another question of our market research questionnaire it can be stated that considering the behavioural aspects, potential customers have expressed their choice of browsing for holiday accommodation mostly online, through the booking websites, social media, but also choosing from the offers of travel agencies or referring to a friend when looking for recommendations. These aspects reveal a main aspect that our business will have to focus and that is the promotional strategy. Regarding the direct marketing our offer will be sold through the main website of the property, but also will be included in our partner’s booking websites: Booking.com, Airbnb, TripAdvisor. The main platforms for advertising that will be considered are Facebook and Instagram. Our property will be able to keep in touch with its customers in real time, will be easy to promote the current offers and also get feedback from people visiting the personal pages. 
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Analysing the findings from the next question it can be clearly seen the preferences of the potential market and what are they most likely to book when looking for a holiday accommodation. The majority of respondents have agreed they will look for room only accommodation, at discounted prices and willing to purchase packages. All these findings define a clear picture of how our service will be created to encourage purchase. The focus will be on creating offers to include room only accommodation, or packages to include multiple night stay and different activities. Another focus will be on the pricing strategy as well. Studies have showed that 40% of the potential income derives from an effective pricing strategy (iGMS, 2020). 
The accommodation rates will be lower at the beginning and then will increase gradually as the property increases awareness. Regarding the promotional strategy the findings from the question analysed will help us define the sales promotions offer. This will be shown on our main website, online booking websites, brochures, leaflets and will include discounted prices for booking in advance or multiple night stays.
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3. [bookmark: _Toc75118423]Website design
The information that we have gathered through the market research questionnaire will help us in our next step which is designing a website with the help of WEEBLY features. The questionnaire had a significantly importance in understanding the potential customers’ needs and wants and had clarified the aspects to include regarding: service packaging, positioning, promotional and pricing strategy. 
The main benefit of the questionnaire when designing the website is to ensure the project is a success. The website design should attract visitors and target the main audience, should exceed their expectations, and finally meet its final purpose to influence a purchase.
The concept of the website was to create a visual service where the customers can get acquainted with property and find out details about the services we offer and other useful information. Part of the website design was to include a LOGO, to create an image for the brand itself. 
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It shows on every page of the website, so that the website visitors can get familiar with the image and recognise it, then associating it with the brand. The business’ logo is a unique representation of the brand itself. The chosen colours match the website theme, which is nature and the features including wine leaves and grapes find themselves in the website’s graphics. 
As mentioned in the above paragraphs the findings from the market questionnaire have influenced the design of the website and the main elements to be included. The structure of the website defines six pages that include information about the property, services and offers, descriptive details about packages that can be purchased and also contact information. 
First page, as shown below, delights the visitor with a beautiful and colourful image of the property, including a statement that allures the visitor to discover more about the business. This is designed to attract potential customers, by outlining the uniqueness of the place and also using some keywords to be highlighted when browsing for holiday rentals: relax, nature, memories etc. 
The findings about target market from the research questionnaire defines the customer who seeks to explore unique places, who enjoys nature and outdoor activities, who spends time with friends and family. These aspects are all covered in the HOME page, outlined by images that reflect the features of the property and surrounding areas.
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	Exploring the next section of the website, as seen below the paragraph, the ABOUT page follows the same theme - nature, expressed in a colourful design and images. The section includes the business mission statement and also descriptive information about the villa. The palette of colours used for this page are predominantly blue and green. It is well known that colours affect human behaviour and can influence how customers respond to marketing messages (Patel, 2014). 
	The chosen colours, blue and green, reflect and refer to the theme, which is nature. Both colours promote relaxation, balanced atmosphere, reliability which complement the website design. The high-quality images shown on the page create a visual look of the property with the purpose of attracting the interest of potential customers.
	There were also outlined the keywords which make our SEO section of the page: family, conveniently located, cost worthy, touristic etc.
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	Next sections of the website represent the main focus of the business. As it shows from the market research questionnaire the potential customer expresses its behaviour regarding browsing and purchasing habits when it comes to book for a holiday accommodation. The SERVICES and OFFERS page describe the business’ offer, including details about the villa amenities, current promotional offers, and useful information on how to book your stay. The questionnaire findings influenced the design and elements to include in this section of the website. So as mentioned before, our service offer includes room only accommodation, different packages to book and also outlines the current discounted offers. The colour palette reflects the theme – nature and is accompanied by images of the villa.
	The last two screenshots represent two of our featured packages that we offer. Because the respondents have opted to book for packages when looking for holiday accommodation our business decided to create and highlight these products on the website. The two pages include images and information that reflect the description of the offer. The social media pages are also highlighted to make the potential customer aware of the presence of the brand on these popular websites. The interest of the online booking websites and social media pages when it comes to book for a holiday was clearly expressed in the data gather from the questionnaire. 
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The last section of the website represents the CONTACT page with useful information on how to reach the property and also highlighs the social media pages where clients can access more information and keep in touch with us. The background image reflects the nature theme as before mentioned and it is designed to capture the attention of the visitor. 
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4. [bookmark: _Toc75118424]Conclusion
Considering the aspects that have been analysed in the above paragraphs it can be concluded that market research represents an important aspect of a business plan. Marketing research tools, like questionnaires help define the target market, its wants and needs, behavioural habits. It helps the owners of the business take precise decisions, lowering the risk of failure, and also helps to influence the potential buyer when it comes to marketing strategies. 

WEBSITE LOGIN DETAILS:
Email: 2007698.uwtsd.19@gmail.com
Password: student@2021 
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8. What sources do you access when looking for a holiday rental accommodation?
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12. What sort of accommodation offers are you more likely to book for holidays?
More Details
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HOME SERVICES AND OFFERS WINE TASTING EXPERIENCE PRIVATE EVENT RENTAL CONTACT

Services

Book your stay with us:

- Prices starting from £60 per night/room!
We offer the following packages for:

- 2 nights stay

« 3-5 nights stay

- 7 nights stay and more
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6. For the following statement tick the box that matches your view most closely.
More Details
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