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Investigate ideas for a viable research proposal
[bookmark: _Toc64451923][bookmark: _Toc64453563]Introduction 
This assessment included an investigation regarding the ideas based on which the research will be conducted. It included an analysis of a wide range of literature sources based on the validity, reliability, applicability, and currency to support the relevancy and authenticity of conducting the research. This report also included a personal evaluation of the researcher’s past experiences regarding training and profession as well as the educational studies to explain the extent of knowledge and strengths in the proposed research areas. The deliberate investigation of the ideas strengthens the pillars of the research along with the philosophical aspects to be applied in future research.
[bookmark: _Toc64451924][bookmark: _Toc64453564]Personal evaluation 
The researcher has a strong educational background in business and management subject as BSc Business Management and MSc Business with International Management has been completed with having distinction grade. By the successful completion of the MSc at Northumbria University, the researcher has obtained in-depth knowledge regarding strategic management for competitive advantage, operational management, HR management, and the supporting cases. The management academic background helps researcher not only to be an efficient critical philosopher but also be an ethical practitioner (Cunliffe, 2007). Furthermore, the academic has also a good excel in the field of global business operation, its nature, entry modes, business environments, and competitive aspects which can be the base for any forms of business researchers and knowledge covering the current cause-related effects or the possible changes (Bao and Chen, 2018). Along with the educational background, the researcher has a vast working experience in various organisations since 2010 as medical promotion officer, service crew, service assistant, event organiser, etc. which developed practical knowledge about the business and the associated challenges. The backgrounds have developed the most valuable transferable skills including inter-personal communication skills, analytical competence, problem-solving skills, observation ability, and to a scale research skill. However, the researcher needs to develop the research skill especially the philosophical and methodological grounds as well as in the use of viable sources through conducting real research (Salama, 2019).

[bookmark: _Toc64451925][bookmark: _Toc64453565]Sources for defining areas of interest for future research 
According to Buckley and Casson (2020) multinational companies and the local small firms of a particular economy, although work together for the development of the market, there relies on a separate area where each category of businesses competes. In most of the emerging countries, multinational businesses are creating competitive pressure with the small and local companies due to the huge capital resources, improved human resources, and the cost-efficiency of the large distribution system (Chowdhury & Shumon, 2020). To a greater extent, many of the large companies in Bangladesh has already acquired small companies through integration. More than 1500 handloom companies have been acquired by foreign fashion and apparel companies.  
Smucr (2019) depicted that more than 62% of the small and local companies had a fresh start with the innovative business idea but throughout their business life they faced competition in price strategy with the large MNCs. In Bangladesh, the entrance of Amazon and Alibaba extremely threat the existing small local online business like Daraz.  Local companies took around one decade to prepare the online market but now the multinational giant companies are trying to take advantage of this matured market by acquiring it which becomes a major concern of the small and local online companies of developing countries like Bangladesh as opined by Mohajan (2017). The local companies invested their time, resource and money to educate the consumers for online purchasing but the large multinational companies are threating snatch the market share (Andalib & Halim, 2019).  
[bookmark: _Hlk64793580]Wald and Harland (2017) opined that due to the advent of globalisation, the small companies are getting opportunities to be expanded but that opportunities are often snatched by the large companies. In the UK, 36% of the failure of entrepreneurial ventures occurs due to the imitation of the business idea by medium or large companies. The acquisition by a large firm and the technological support has been defined as other prime reasons behind the failure of small and medium enterprises. Bao and Chen (2018) opined that the business growth rate of the large companies is at least 10 times greater than the small companies in the developing countries such as Bangladesh, India, and Indonesia which also lag behind the small companies in the race of success. 
[bookmark: _Hlk64793618][bookmark: _Hlk64793641]Buckley and Casson (2020) stated that the extent of the foreign direct investment, and the business acquisition has been risen rapidly since 2012. Large fast-food chains have largely gone into the franchising arrangement for entering into the developing countries like India, Bangladesh, etc. Although the small and medium hotels and restaurants are controlling the restaurant industries in Bangladesh, large companies like Pizza Hutt, KFC, Domino are gradually taking the control of the industry which may cause the failure of many of the small and medium restaurants in the upcoming years to come. Uber has introduced Uber Eats and has already reduced the market share of Bangladeshi local company Food panda whereas Food panda spread the home delivery service for foods as opined by Smucr (2019).
Based on these sources, the researcher has defined the areas of interest to conduct research for finding the reasons of threat for the small and medium organisation due to the large multinational organisations.
[bookmark: _Toc64451926][bookmark: _Toc64453566]Validity and reliability of the sources 
[bookmark: _Hlk64793667]All the sources reviewed by the researcher are valid and reliable enough to use as a starting point for future research. Most of the authors worked on these articles and journals have a good ground of educational and professional qualification as they all have worked and are working in various reputed Universities. The topics discussed in the entire article are fully consistent with the proposed research areas Mohajan (2017). The audience of these publications is the general public, business persons, and researchers. These sources included both-sided arguments by implying the positives and negatives aspects. The data have used these sources were most recent and all of these have been published within the last 5 years.
[bookmark: _Toc64451927][bookmark: _Toc64453567]Currency and applicability of the concepts and themes  
[bookmark: _Hlk64793728]The concept of the proposed research will be the aggressiveness of the globalisation and technological explosion that enables multinational companies to interrupt the business activities of small and medium enterprises. The theme of the proposed research will cover the expansion of the large business organisation due to the facilitated globalisation and free trade economy which are being discussed and researched for the last decade (Wald and Harland, 2017). The reviewed sources have indicated the rapid expansion of the multinational organisation driven by technological support and globalisation which are the most relatable reasons for impeding the activities of small and medium organisations.
[bookmark: _Toc64451928][bookmark: _Toc64453568]Conclusion 
The analysis of the personal experience and educational qualification shows that the researcher has a wide range of knowledge in business management. The researcher has also the wide working experience in various business positions for which he has the interest to sense the reason behind the failure or threat of the small and medium enterprise due to the market expansion by the large companies. The analysis of the sources has raised an interest toward the conduction of research on finding the reasons behind the failure of small companies due to the expansion of large companies.
Evaluate a core theory and its application to several possible lines of investigation
[bookmark: _Toc64452498][bookmark: _Toc64453569]Introduction 
This section includes the general theories connected to the reason behind the increased market expansion by the multinational organisation and threatening the small and medium companies. A concept mapping diagram has been illustrated to show how the chosen theory can be used in the applied research and to develop the theme. The possible objections concerning the availability of data, risks, and ethical perspectives have been included in this assessment.
[bookmark: _Toc64452499][bookmark: _Toc64453570]Chosen general theory and its applicability to applied research 
The theory of globalisation and market expansion of multinational companies have been chosen to outline the impact and causes behind the threatening situation for the small and medium companies. According to Siddharthan and Narayanan (2018) Globalization is the core reason for market expansion that facilitates the large companies to apply the free trade arrangement and digital technologies which causes the threat to the survival of the small companies. To answer the specific question regarding the pragmatic problems, the applied research is conducted and, in this case, the explanation of the existing theory regarding globalisation and its ultimate effect on the small companies via the market expansion of the large companies will define the major reasons of the business threats through applied research. The chosen theory will assist in examining the specific set of circumstances to reach the ultimate goal by applying the data into the real-world application. Sutcliffe and Glyn (2019) depicted that the applied research is generally used to study the relationship and the applicability of the existing principles or theories to the expected solutions. In this regard, the core theory of globalisation and market expansion has the connectivity and the applicability to determine the actual reason for the business threat for the small companies in Bangladesh from the large and multinational companies. Bhaskar et al (2017) stated that however, the extent of the defined problems varies across the state of the country’s economy, market structure, cultural phase, and the forms of the organisation. In the underdeveloped economy, the expansion of the large companies is expected and are requested to enter for the infrastructural development while in the developing countries the governments tend to impose trade barriers to protect their infant industries. In the developed countries like UK, USA, France, Germany, and other European countries there remains an exchange relationship between the large and small companies as depicted by Dooly et al (2017).

[bookmark: _Toc64452500][bookmark: _Toc64453571]Concept mapping diagram for developing the theme
The following concept mapping diagram has developed the research theme which will convey the research problem to be solved through the applied research.
[image: ]
Concept mapping diagram 
Source: (Author, 2021)
[bookmark: _Hlk64793931][bookmark: _Hlk64793977][bookmark: _Hlk64794004]According to Siddharthan and Narayanan (2018) globalisation is directly driven by the explosion of disruptive technology and free trade arrangement which enables the easy movement of the capital, labour and other resources. Both the free trade area and the advent of internet technology have boosted the company initiatives to expand its operations in many multiple markets. Sutcliffe and Glyn, (2019) depicted that the large capital base also motivates multinational organisations to expand the business. Few of the large organisations are motivated by the improved opportunities of the economies of scale, acquisition of the small companies, market penetration, etc. In developing countries, large companies tend to administer predatory pricing arrangement for driving out the competitors from the market. According to Bhaskar et al (2017) Although these initiatives are undertaken to compete against other large organisations, the ultimate sufferers are the small and medium businesses. In Bangladesh, the small e-commerce companies like Daraz, Ekhanei.com, Evaly and other companies are facing extreme threat from the world’s largest e-commerce business Amazon because the entrance of Amazon can cause lesser growth, lesser profitability and can acquire the small businesses. Dooly et al (2017) opined that the core theories regarding the reasons behind the threatening situation caused by the expansion of the multinational organisation have outlined a vivid illustration from which the audience of this research can easily infer the research theme of the applied research. According to Siddharthan and Narayanan (2018) Due to having a strong brand image, Amazon gets more orders from the consumers for which the company can get the economies of scale in order delivery, processing which lead it to administer market penetration through lower margin prices. To avoid the business threats, the Bangladeshi company Evaly has already formed a discount-based business model for which Daraz and other small online companies are the worst sufferer to cope up with this.
[bookmark: _Toc64452501][bookmark: _Toc64453572]Strengths and weaknesses of the general theory 
[bookmark: _Hlk64794050]The major strengths of the general theory are that it can generalise the phenomenon of the study which is justified by the researchers or theory developers. The same general theories can be applied to the various situation and can guide multiple solutions or at least provide an indication of the solutions (Sutcliffe and Glyn, 2019). The general theory and models are the starting point at the time of following the deductive approach in constructing a research hypothesis. Another key strength of the general theory is that it needs strong evidence and experimentations to prove any existing theories as wrong. Even exploratory research starts with the general theories to create a ground for future research. The weaknesses of the general theory are that the generalised view of the general theory often misguides the researcher to reach the conclusion due to having multifaceted use. The general theory can estimate the new problem but it cannot assign concrete solutions to the future study.
[bookmark: _Toc64452502][bookmark: _Toc64453573]Possible objections 
The collection of the secondary data is often restricted by the author with the copyright issues for which the researcher has to remain conscious. For maintaining the research ethics, the researcher is required to fill the ethics form and to follow the Data Protection Act. The researcher also has to consider the safety of the protection and dissemination of the personal data obtained from the company’s internal database or from the respondents (Bhaskar et al, 2017).  Researchers tend to inspire the respondents to assign free consent and have the authority to withdraw any responses. The research question and the approach must eliminate all forms of issues that address the sensitiveness and embarrassment for avoiding the risk of collecting inaccurate data.
[bookmark: _Toc64452503][bookmark: _Toc64453574]Source of support 
The following research must integrate the most used statistical software to obtain numerical accuracy. At the time of research planning, the appropriate sample size should be specified because a large number of samples states the numerical errors and the minimal number of samples does not reflect the research solution deeply which is another form of research error. The researcher must use the credit of the original producer of the data by putting proper citations and references (Dooly et al, 2017). The plagiarism checker can also be used as support sources to ensure that the research work has not been stolen from any secondary sources. The researcher can use authorised accounts such as university e-library accounts for getting access to the trusted sources.
[bookmark: _Toc64452504][bookmark: _Toc64453575]Conclusion 
In this section, the researcher has chosen globalisation and market expansion as a general theory and showed the applicability to the applied research. The concept mapping diagram illustrated the link between globalisation and market expansion of the multinational companies and the possible threats for the small business. The ethical issues, objections, and research risks have addressed the use of plagiarism software, ethics form, and the use of referencing.


Identify one possible research theme and a discussion of research methods to achieve stated objectives
[bookmark: _Toc64453013][bookmark: _Toc64453576]Introduction 
This section has defined the concrete methods to be used in this research on the chosen topic. The methodology of this research included a blueprint for implying data collection, methods, techniques, philosophies, selection of the specialised area, challenges to the reliability and validity, risk factors. 
[bookmark: _Toc64453014][bookmark: _Toc64453577]Selection of an area of specialism for possible research 
Although the general theory of globalisation and the market expansion by the multinational companies have been chosen as the general theme, the research will not focus on this vast topic rather the researcher will focus on a narrower topic (Kumar, 2018). This research will focus on how multinational companies expanded and affects small enterprises. It is quite impossible to analyse the selected topic for the entire world as the extent of analysis will vary from place to place, country to country, industry to industry. In this regard, the researcher decided to focus only on the approach how multinational companies expand and threaten the small and medium companies in Bangladesh. The specific focus on the narrow topic will find the concrete evaluation and will address the actual phenomenon.
[bookmark: _Toc64453015][bookmark: _Toc64453578]Research methods 
The quantitative method involves the numerical and statistical quantification of the data to imply a more concrete research result based on the statistical inferences. This method is well supported by positivism and has a wider acceptance to the audience (Antwi & Kasim, 2015). However, Antwi & Kasim, (2015) also focus on problem with this method is that it often becomes complex for the audience to interpret or infer the results. The qualitative method assigns the subjective assessment of the collected data and explains a generalised view. Mohajan (2018) state, the advantage of this method is the qualitative assessment is easier for the researcher and it is easy to interpret for the researcher. This method has less reliability and concreteness to the audience as it generalised the subjective opinions of the participants. The mixed-method includes both the qualitative and quantitative evaluation of the data for which the researcher can quantify the data applying statistical tools and assigns the descriptive evaluation for the purpose of easy interpretation (Antwi & Kasim, 2015). The proposed research will be conducted using the quantitative method.
[bookmark: _Toc64453016][bookmark: _Toc64453579]Challenges to reliability and validity of different data collection approach 
The validity of the quantitative study refers to measuring the data accurately to produce a concrete result and reliability refers to the accuracy of the instrument. Both content validity and construct validity will be applied for testing the validity of the quantitative evaluation. For the primary data collection, the validity and reliability are lesser than the collection of the secondary data. Homogeneity, Convergence, and theory evidence are different approaches for measuring the construct validity of the evaluation (Belotto, 2018). In the case of primary data collection, the major challenges for the validity are that the unwillingness and inability of the respondents to assign the true opinion rather they fill the survey question in an arbitrary manner. To eradicate this problem the researcher must motivate and teach the participant before gathering data. For the secondary data collection, the challenge for ensuring validity and reliability is that the sources used in the research might not be acceptable due to the authenticity and currency of the data. The researcher is required to include the secondary sources that are authorized and published by the recognised authority, government, and the certified researchers or scholarly persons. 
[bookmark: _Toc64453017][bookmark: _Toc64453580]Methodology for the defined research proposal 
The proposed research will be completed by following the positivism philosophy because it will provide a base of the systematic method to use the existing theories and models. This philosophy fully supports the quantitative evaluation of the data that assigns more concreteness. This philosophy explains people’s actions based on social norms and it will uncover laws connected to human behaviour. The deductive approach will be applied in developing and constructing the research hypothesis and the correlation among the variables. The study will be started from the existing theory and then will reach the new phenomenon covering the research problem under this top-down approach (Glasius et al, 2018). This approach will assist in observing the social phenomenon and will describe the research problem implying the reason behind it. The researcher will use the survey strategy to collect the primary data from the respondents. Because of the pandemic situation, the researcher decided to gather primary data through an online survey questionnaire. The questionnaire will include close-ended semi-structured questions that address the selected research problems. The survey questionnaire will be based on a 5-point Likert scale. The researcher will set the limit on the options so that the quantification of the data can become easier. 
[bookmark: _Toc64453018][bookmark: _Toc64453581]Sources and data collection 
[bookmark: _Hlk64794302]The research will be completed using both primary and secondary data. The primary data source will include the opinion entrepreneurs of the small and medium organisations in Bangladesh. The participants of the research will be chosen using simple random sampling techniques. As the population is undefined, the formula of the unknown sample will be applied to specify the sample size (Kumar, 2018). The data will be collected using the email and the email and contact number will be gathered from the industry directory. Before the collection of the data, each of the selected participants will be communicated through the phone to outline the research process and intention. The researcher will gather secondary data from the internet sources such as published reports, magazines, journals, scholarly articles, publications, books that are relevant to the market expansion by the large multinational companies and how they create a threatening situation for the small and medium enterprise.
[bookmark: _Toc64453019][bookmark: _Toc64453582]Risk factors 
[bookmark: _Hlk64794318]This research involves the risk of collecting secondary data because the overcrowded data can mislead. The researcher can also find risks of communication with the participant because the wrong and unwilling responses can produce misleading research (Mohajan, 2018). The researcher must concern about the research ethic concerning the data collection and data dissemination because if any forms of violation occur due to the research, the government or other relevant authority can terminate the research and even can impose a fine. The researcher may also find time risk in completing the research in which the research cannot be completed within the stipulated time. 
[bookmark: _Toc64453020][bookmark: _Toc64453583]Conclusion
In conclusion, the researcher has blueprinted the research framework based on which the whole research will be operated. The research has chosen positivism philosophy and deductive approach for assessing the data. The survey strategy has been chosen to gather primary data which will be quantified by applying the quantitative method. 
[bookmark: _Toc64453584]
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