Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 2545874
Topic chosen: The use of social media to promote businesses
Title of source: Impact of social media on small businesses
Author(s): Jones, Nory; Borgman, Richard; Ulusoy, Ebru
Year published: 2015
How did you find this source?
I found this source by using the library on Student HWB. I searched for the impact of social media on businesses

Why did you choose this source?
It was more relevant to the topic I chose because it highlights the benefits of using social media for business, how it affects businesses in a positive way, and the information was provided by a credible source.

When was it published? Is it recent enough? Why?
The article was published in 2015 and is considered recent enough. Although social media has evolved drastically since 2015, its core impact on businesses hasn’t changed.

Author Credibility
Who is the author? What are their qualifications or expertise?
The author's name includes Jones, Nory; Borgman, Richard; Ulusoy, Ebru.
Nory B. Jones, Ph.D., is a Professor of Business Information Systems at the University of Maine Business School. 
Ulusoy, Ebru, Ph.D. in Business Administration with a focus on Marketing from the University of Texas – Pan American
Richard Borgman, Ph.D. 

Reliability
Is the source reliable? Why?
This source is reliable because it is a scholarly journal and has been peer-reviewed. The publisher is Emerald Insight, which gives you access to high-quality scholarly journals

