Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Ioana Hoca 2541383
Topic chosen: The use of social media to promote businesses
Title of source: How universities can use social media for student acquisition
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Author(s): 
Tran, Hai-Anh 
Evanschitzky, Heiner 
Ludwig, Stephan 
Nguyen, Bach 
Grewal, Dhruv 
Farrell, Andrew M. 
Ackfeldt, Anna-Lena
Year published: 2026
How did you find this source?
(e.g. Google Scholar, library database, google)
I used the search function in the university library and searched for “ the use of social media to promote businesses” as a key phrase

Why did you choose this source?
(Think about relevance, credibility, usefulness)
This source is relevant to the topic as it focuses exactly on the chosen topic. It is very well referenced and uses a wealth of other evidence-based sources of information. The source is a top tier, reputable journal. 



When was it published? Is it recent enough? Why?
It was published in 2026, it is as recent at it can be

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are a team of professors and experienced researchers from a series of reputable universities.  

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
This source is very reliable because the article is peer reviewed, it appeared in a prestigious journal and every claim made in the article is based on citations from other reputable sources. 



