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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: As soon as you click on the link it takes up to about 2 to 3 seconds for the page to load up on a desktop depending on Wifi connection. It takes about 8 seconds for the same page to load up on a mobile device. According to (Cai and Robert 2024) the average webpage load time is 2.5 seconds on desktop and 8.6 seconds, based on our analysis of the top 100 webpages worldwide. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does contain 6 sub-pages located in the top right hand corner, the hamburger style has been used to hide these therefore all the customer needs to do is click the three lines and they will be transferred to the drop down page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes , a customer can make a booking through the webpage by clicking either book a stay or book a table this will then take them to a separate page where they will need to select the options available 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Reduce duplication, most buttons seem to be visible in more than one location on the website, confusing the customers when they are trying to make a booking so by just having the “Book a stay” and “Book a table” on the front header would help those navigate the website easier.
Mobile layout, when loading the website on a mobile device the page seems too squashed together the inconsistency’s show the heavy layout. This can be improved by potentially streamlining the menu into what is known as a hamburger style where links are hidden behind an image with 3 horizontal lines and when clicked on a drop down menu appears. This gives the website a more clean and tidy look and makes the “Booking” links stand out more.(Anna Fitzgerald 2022)
Adding more information for customers would help solve simple issues , user focussed info insures customers are prepared for what is to come or what do to or even general knowledge of the business such as “Are walk ins available” , “Is there free parking”. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is vibrant and stands out to customers with the imagery and design. When the website loads on a mobile device the colour design shows a light green whereas on a computer the colour is closer to a grey. The layout also becomes much squashed on a mobile but when on a computer the formatting is a lot more evenly spread across the screen.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website has used a colourful slideshow of 3 images which consists of their food and a look inside the hotel. They have placed the booking buttons over the slideshow in order to attract customers into making a reservation.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not contain a live chat.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has social media icons which are presented on the site usually in the footer. The links are easily accessed and new tabs are opened so you don’t lose the original page. The links allows customers to click them and have a look at any updates there may be or even just to have a vivid look at the services that are provided.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear as soon as you click onto the website. The first thing the customer sees is the “Book a stay” and “Book a table” button making it clear and simple on what they are offering. A place to stay or a place to dine and eat or even both.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews can be found on google reviews under the website link on a mobile device or TripAdvisor which can be searched on google and then place the name of the business in the search bar. These are updated every day and every time a customer writes a review.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through the imagery which contains the appearance of rooms to stay in.The rooms show a cleanliness and vibrant atmosphere. Photographs of the restaurant perceive as fine dining and high quality fresh food. However the business also provide private events in which they have been praised for in event management.
I personally would use the services if I needed a place to stay or eat within the area likewise I’d recommend the business to family and friends just through reviews which shows as 4.4 out of 5 on google.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The menu prices are unfortunately not displayed on the website. This means it’s not clear to the customers on how much it would be to eat at such business. I believe the prices are not shown to stop the customers hesitating at the price they want customers to see the business for the service and quality instead of oozing customers through them seeing how much their services cost.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Edgbaston 

	
	2.Hotel

	
	3. Restaurant 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No it does not appear when these words are typed into google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are an easier way to find out information based on a business. Unlike social media you can control the branding and layout of how you want your business to be perceived without any messages from people, it’s also not subject to change unless you change it yourself.
Most consumers use google in this century to find out about services especially with the technology we have. It reliable in most cases.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: if I was to make a recommendation for this website The high field, Edgbaston it would be based upon the menu visibility and menu prices.
[bookmark: _GoBack]I’ve suggested this due to many people wanting to know the price of services and without a realistic price consumers tend to not look any further as they don’t have an idea on how much is needed or cost.
Often enough people tend to call up if prices are not shown so to make it easier prices should be available online and easily visible.
With the menu visibility a downloadable menu would help allow customers see what cuisine is served but also allergens and intolerances. Its gives the customer an idea on what is going on within the restraint and what to expect whether they like the menu or they don’t not everyone is going to agree on coming base on their own reasons. It’s best they know what’s being served so if they book they can enjoy the experience. 
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