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The world marketing is used to describe a company's attempts to learn about its customers and then design, dissemination information about their brand also to provide products and services that identify their specific needs , 
Traditionally marketing strategies have given way to bring more effective new digital market and has involved upon time direct sales, their profession demostrated that radio and television were all example of offline strategy in place to connect customers and spreading the world about newer items in the past. 
Business, such as hotel brands have moved to digital marketing strategies because of the world technological and developments, the utilisation of social media websites for example; instant gram, youtube, google etc..., also some of others advertise their products utulise videos, online pops, which motivated attract customer to stay at the hotels during their business, leisure or family trips.
 
Both the holiday inn & six senses are very influancing brands in the world and I would explore this section in details to make differences between them two. 
The marketing strategies of two multinational entreprises will be examined and contrasted. 
Holiday inn it was first founded in American precisely in Atlanta Georgia, holiday inn is a brand of IHG Hotel & Resort, the brand was founded in 1952 by Kemmons Wilson, who opened the first location in Memphis Tennessee. in 1988-2000 holiday inn was a division of bass brewery brandThe brands were a division of bass, then they move to six continents from 2000-2003. It operates hotels under the names holiday inn, holiday inn express, holiday inn club vocation, and holiday inn resorts. As of 2008 holiday inn managed more than 1100 locations across the continents.  
Six senses hotel was founded in 1995 by Sonu Shivdasani together with his wife Eva, their first property was Soneva Fushi in the Maldives, creating a high end market in what was formerly a mass market designation, Soneva Fushi was awarded the best of best by the readers of Conde Nast traveller UK. 
 
in 2009, six senses had 26 resorts that were either open or under development, and 41 six senses spas that are in the group’s own properties or hosted by third – party operated properties. Where as spas were once the differentiation, contributed greatly making them quality. Still with the environment taking equal billing with his almost legendary service standards and guest comfort. 
The other goals for the next decade include the recognition of six senses properties in the top 10 best places to work, worldwide already well on the way , with Resort – like facilities for hosts living on site at many of his properties, creative of the six senses foundation is to manage the group’s philanthropic endeavors. 
The group has recent provide the development of the community with a wing turbine to decrease weakness on traditional power sources, and has strong community programs in every location in which six senses operates.
There is a clear dissimilarity between core, actual and enhanced levels of service that holiday inn provides. The company’s hotel brands are its main draw and are optimised to generate revenue. Holiday inn places a premium on customer pleasure and has thus devised marketing strategies to ensure this. The company takes an effort to learn about its customers so it can provide competitive pricing and the appropriate product at the right prices. using the principles of supply and demand, holiday inn can figure out how much money it can take annually. the review of the strategy also makes sure the company is not going to lose customers due to overcharging. the entreprise additionally pulls in customers by initiating digital promotional activities on social media websites to marker its items, resulting in high rental yields.

Holiday inn has devised plans to make up for the losses incurred as a result of the coronavirus pandemic. the company has adopted a spend to win marketing approach to take advantage of the expected increase in demand for staycations. holiday inn plans to spend a lot of money in a digital strategy to expand into new markets. UK coronavirus restrictions have resulted in a decrease in the demand for recreational activities, which the government has helped alleviate. holiday inn’s new branding initiative seeks to spread the word about the company’s convenient services, from making a hotel reservation to sleeping well on the company’s top-notch bedding. the new website makes it easy for customerd to book rooms for business and pleasure, which should boost bookings and income. holiday inn strategy for digital transformation aims to raise brand awareness and expand the hotel chains exposure to the public, which in turn will boost revenue.

six senses recomand that all visitors must hide their faces and maintain a set distance. The hotel administration implemented new policies in order to better handle existing bookings. The ability to change dates or cancel bookings is now included in the standard lodging rates. Additionally, all six senses hotels around the world strictly to follow the 3G standard. The 3G rule refers to the three steps of testing, immunisation, and recuperation. six senses hotels requires guests to produce evidence of a recent PC test, a test result stating that the guest is covid-19 negative, or a certificate of vaccination for the second dose. sis senses remain committed to providing peace of mind when you are staying with us so you can relax and reconnect in  a comfortable and safe environment, also your travel destination may be subject to state or local laws that require isolation or quarantine upon entry, or other mandates, such as wearing a face mask (nose and mouth) whilein public spaces.to ensure that you review anyrequirement prior to travel and plan accordingly. six senses takes similar precautions, since the safety of its guests and employees is its first priority.
Regarding these covid-19 issues, they follow completely to guidelines made by the world health organisatio(WHO). and local governments. They utilise electrostatic sprayers and air purification equipment fit for a hospital to clean the air and disinfect the surfaces.
Face covering is no longer essential for persons who got their second dose of immunisation. All applicable laws pertaining to the protection of consumers' health while eating are strictly followed. Workers and managers in charge of the kitchen's ad food suppliers. six senses continue to ensure their resposibilities and caring for their valuable customers means being consistent with their already high standards around hygiene,sanitisation and cleanliness. they have also listed down some of the extra steps taken in addition to these rigorous routines to reflect the advice and guidance of the WHO, centers of disease control and prevention, and local health authorities on a country by country basis ensure what they are doing is correct comprehensive and effective.

holiday inn have been investigated in detail into a different approach in order to understand their current marketing positioning, as well as, to recommend some vital control measures for the hotel. the report investigates different aspects of the hotel as well as its management regarding the marketing methods of the hotel. the writer have analysed SWOT, PESTEL and other elements of the holiday inn to conclude the current positionning and future recommendations for the hotel. 



Profitability in business is directly related to the marketing approach used. It has to use efficient advertising techniques, such as pricing and promotion tactics, to keep its competitive edge over rivals. In this paper, we looked back at the origins of two international hotel chains holiday inn and six senses, and I’ve compared them. They both become major players in the hotel sector. Both of these hotel chains have used innovative marketing strategies to get to the top of the hotel industry. The hotel chains in both nations work diligently to achieve the Sustainable global development and goals. Finally, it can be said that the hotel and tourist businesses, while taking a major hit during the pandemic scenario, are on the upswing once again. holiday inn and six senses have both been very good about following the new corona virus restrictions.
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