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	“Everyone is using the Internet for almost everything - trailers, ads, movies, and short films. This is the only thing that will reach everybody in the world." - Ali Fazal. Trailers have the power to gain the worlds attention. They are an art form different to film itself. You can make a trailer that could have a complete different message/tone/theme to what the actual film is about. Making trailers for a film festival has made me aware of several different things about how important it is to be able establish the tone you want to go for and keep it consistent throughout the trailer. Logos and Idents are something that are new to me but all have a big place in the world of film festivals. Small, bite sized clips really come together and add a level of professionalism and continuity that can’t be achieved any other way. Logos are essential to branding and making one for the film festival was an interesting process that broadened my design skills and forced me think outside the box. It also forced me to open photoshop for the first time all year.

	My trailers were very diverse in style and I did this purposefully to try and reach a larger target audience. My first trailer was an informative one; it gave the facts of the event while also showcasing what was showing at the festival. This trailer featured what I would call ‘standard film festival trailer music’, only because I can’t think of anything else it would be used for. My Dad makes a lot of music in his spare time so I asked him if he would make a song for the trailer and that’s what I used for the first trailer. The second was an intense and action packed trailer with music to match the clips. I found the music on YouTube and the music is supposed to be used in an action setting (the video says a chase scene music). Finding clips for the second trailer was very easy since most of the nominations are drama and very serious in tone. I picked what clips I wanted to show and matched the clips up with the beat of the music. The tone was fast and dramatic and I intended it to be the trailer that would get you excited to see the films displayed in the trailer. The third was a trailer that was upbeat with hiphop-like sample used as music. I chose this music to challenge myself. The YouTube video where I found the music was intended for the use of vlogging and I knew it would be quite hard to find clips from the festival films that were suitable for the music.  Most of the films were serious and dramatic so I had to watch a lot of the films just to find clips I could use for this trailer. This trailer has a similar impact as the second one because it gets you excited to watch the films mainly due to the upbeat music and exciting clips shown).
	
	Watching short films for the film festival last year and this year has helped me so much as a creator. Looking at good/mediocre/bad films and seeing what worked and what didn’t work is a massive help to me as a filmmaker. The selection process was unorganised at times but we got through them eventually in the end while we put all of our work on Trello. I watched about 70 films and had mixed reactions to some; some could be shown as trailers because they had a few nice shots but others weren’t good enough, even for a trailer. Just this process alone can help you pick up on things that you want to include in your films in the future or things you don’t want to repeat on your films. Quality of actors really stood out for me while watching my films. The films with poor quality actors seemed to pull the whole project down, even if the film had a few nice shots. The films with the best acting seemed to rise to the top and were instant picks for me. An example of a good film with great acting was Turning Tide, a WW2 Drama. The film had a high budget, probably the most of the films I watched, but the film did not disappoint. The acting was fantastic and the effects blew me away. You don’t see short films with effects like this very often but looking at the behind the scene pictures inspired me. A lot of the shots were figure planes on a green screen with some CGI added in post-production. The highs of the good films were also balanced out with the bad films though and 90% of films that were submitted didn’t stand a chance of winning. Overall though it was a very eyeopening experience and watching short films and being a critic of them really helped me to be a better filmmaker.	
	
	Creating a logo wasn’t too difficult for me. I sketched a few designs I liked and found aesthetically pleasing and then used photoshop to try and create the design. The design isn’t much to do with film or coasts but I think it works well as a logo and I think making ‘International’ the biggest word in the logo really drives the idea through to the audience of how important the diversity of countries that have entered the competition is. Idents were a very interesting process and probably my favourite part of this assignment. I feel like I was able to put a creative spin on the project rather than just editing a trailer which is other people’s work. I chose to stick with a theme that features coasts, beaches, waves, etc. mainly because of the name ‘Copper Coast’. The coastal shots with the logo and films that are shown in the festival being displayed inside of the logo portrays exactly what I want it to. It gives a lot of information without being too flashy; you know what the festival is called while showing films inside of the logo while also giving a certain vibe with the chilled music and drone shots in the background. I really enjoyed working on this side of the film festival. Working on this gave me insight into what goes on behind big projects. So many moving pieces all collectively come together to make something that film lovers can enjoy. I am very glad we get to work on a film festival being a student and someone who loves films and I’m excited to do it all over again next year.





