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In this report it will explain in detail the marketing campaign proposal prepared for the new product launch for Spookphrase. This is an extension of the already launched streaming service, but this launch will include e-books and audiobooks. This report will show how a subsidiary company will be launched. There is a six-month timeline and a budget of £500,000, both of these figures will be used to show a breakdown of the time and budget so that it is clear how this product should be launched best.
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Spookphrase is a subsidiary of AltTones that is aiming to create a space for horror fans to enjoy reading and listening to their favourite horror books. From fan favourites such as Stephen King to more independent writers such as Kealan Patrick Burke, Spookphrase has everything in one place for horror fanatics. The reason Spookphrase was made a subsidiary company of AltTones was because according to Chron (n.d) subsidiaries allow a company to keep its brand identities separate which means that each brand can maintain separate relationships with different customers and vendors. It is also useful as it can help raise capital as stock can be offered separate from the parent company’s stock prices. Since AltTones is focused on music it did not make sense for an e-book/audiobook launch to come under the same company therefore Spookphrase was made with the intention of having a separate brand identity. Spookphrase’s target audience is going to be, according to Civic Science (2017), primarily millennials and Generation X so around 18-45, 60% female and 40% male, C1C2DE social class, also they are naturally fans of reading, games and movies.
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In order to promote the new product launch in the best way it’s important to consider the target audience and what will draw them in the most.
When considering e-books and audiobooks, according to Good E Reader (2020), the demographic for these digital products shows that 44.5% of adults read or listen to digital books whereas only 25.1% of adults read physical copies of books. Of these adults those aged 18-24 are more likely to read digital books than over 65s who prefer print copies. This means that when promoting Spookphrase it’s important to note that not only is the target audience 18-45 but the general audience for e-books and audiobooks is millennials. This means that one of the best ways to promote Spookphrase is likely going to be through social media rather than any face-to-face marketing or advertisements in newspapers for example.
Since it is not only millennials that fall under the target audience for Spookphrase it’s important to consider that Generation X may not be on social media as much, however, according to the data from Entrepreneur (2020) millennials spend almost a quarter of their day on their phones, coming in around 23.1% daily usage. Generation X surprisingly are quite active on their phones as well spending around a sixth of their day on their phone (16.5%). Therefore, it is safe to assume that one of the most important ways to promote will be through social media.
Social media has become a powerful tool for marketing over the years, each social media application has a varying demographic meaning marketers can easily pick their top 3 every time when they need to market, for example, TikTok is a social media primarily used by a very young audience, Instagram tends to be millennial audiences and Facebook for example tends to be used by a slightly older audience. One of the main reasons social media is such a powerful tool is that it saves an incredible amount of money when promoting a product to an audience. According to Forbes (2021) they can target users based on age, gender, location, interests, behaviours, website visitors, email lists and more. This kind of extensive data is made readily available to them by the social media site itself whenever they publish campaigns. In the case of Spookphrase, using social media not only targets the specific demographic but it will give the tools in order to improve promotions each time a lot faster than older marketing methods would; the analysing is done for the marketer.
Due to Spookphrase’s target demographic and the demographic detailed above for those who prefer digital books, it would be sensible to use social media sites such an Instagram and Twitter as the users on the platform fit with the demographics needed. According to Hootsuite (2022), 30.1% of Instagram users are 18-24 years old, 31.5% are 25-34 and 16.1% are 35-44, these are the highest percentages across all ages, the general takeaway is that most Instagram users are millennials and Generation Z. As for Twitter, also according to Hootsuite (2020) 44% of US adults aged 18-24 use Twitter which means millennials are the most popular users of Twitter. 
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