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The concept of corporate social responsibility is gaining importance nowadays.
It calls upon businesses to follow ethical practices while dealing with employees,
suppliers, dealers, customers, etc. Unfortunately, all the companies are not
equally committed towards their social responsibility. We repeatedly hear about
various scams taking place in the business world. When everything seems to
be going wrong, it is the youth that can make businesses realize their social
responsibility. After all, the future of India depends on the youth. This paper is
an attempt to explore the attitude of the youth towards corporate social
responsibility. The data has been collected on the basis of 46 queries relevant to
the required information and it has been analyzed with the help of factor analysis.
The effort is towards finding the minimum number of factors that, if incorporated
by the business in its day-to-day operations, can make it socially responsible as
well as socially acceptable in the true sense.

Introduction

Corporate Social Responsibility (CSR) is a form of corporate self-regulation
integrated into a business model. It is also known by different names such as
corporate responsibility, corporate citizenship, responsible business, Sustainable
Responsible Business (SRB) and corporate social performance. Under CSR,
companies are supposed to voluntarily adopt self-regulating mechanisms whereby
they monitor and ensure their adherence to law, follow ethical standards and
international norms. As the working of the companies (interchangeably used with
business) has an impact on the environment, consumers, employees, communities,
stakeholders and all other members of the public sphere, it is their moral
responsibility to take into consideration their interests. Under the prevailing scenario
of ever-degrading environment, health hazards and security scams, businesses
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are expected to proactively promote the public interest by encouraging community
growth, development and voluntary elimination of practices that harm the public
sphere. In short, CSR calls for the care of people, planet and profit by the business.
Despite the growing importance of this concept at the international level, the picture
is not that rosy in India. The various stock market scams from Harshad Mehta to
Ketan Parikh, the saga of Satyam proving itself to be ‘Asatyam’, environmental
degradation caused by the companies, over-exploitation of resources for the
personal profit making, etc., are enough to prove that Indian business has not
matured enough to fulfill its CSR. The answer to such problems lies in the creation
of awareness among the youth to come forward to develop an opinion about CSR.
After all, the future of India depends on the youth. They can make companies
understand their responsibility towards various segments of the society. This study
is an attempt to know about the attitude of the youth towards the concept of CSR.
Further, the data obtained from the youth will be helpful in providing guidelines to
the companies with regard to CSR.

Objectives
e To find out the attitude of the youth towards CSR in India.

e To find out the minimum number of factors that the youth want the
companies to incorporate in their CSR.

e To make suggestions to the companies with respect to CSR.

Research Methodology

Keeping in view the objectives of the study, descriptive research design has been
used for conducting this research. Information has been collected using both primary
and secondary methods. In order to make the surveys interactive, the required
information has been collected by way of personal interviews through a structured
non-disguised questionnaire. The questionnaire consists of 46 queries relevant to
the type of information that is to be extracted from the respondents in order to fulfill
the objectives of the study.

In addition to the above-mentioned primary source of information, secondary
information has been collected through textbooks, Internet sites, newspaper
articles, catalogs and reports.

The data has been collected by using the survey method. First, the questionnaire
has been designed and then distributed to the respondents. The distributed
questionnaires were then recollected and the answers recorded in SPSS version
17.0 software.

The sample comprises 50 respondents constituting the youth. The technique of
judgmental sampling has been used. The universe of this study is Jalandhar district
from the state of Punjab. The target population varied from 18 to 25 years of age.
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Data Analysis and Interpretation

For the analysis and interpretation of the data, the technique of factor analysis
has been used. This technique has been particularly used as the purpose of the
study is to extract the minimum number of factors that will explain the maximum
amount of variance in the collected data.

For checking the appropriateness of the technique of factor analysis in this
study, KMO and Bartlett’s test of sphericity have been conducted.

The high value of KMO at 0.340 indicates that factor analysis is the appropriate
technique for this study (Table 1).

Table 1: KMO and Bartlett’s Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy 0.340
Bartlett's Test of Sphericity Approx. Chi-Square 2704.627
df 1035
Sig. 0

The following hypotheses have been proposed:

Null Hypothesis (H,): The variables are uncorrelated.

Alternate Hypothesis (H,): The variables are correlated.

The large value of Bartlett’s test of sphericity at 2,704.627 favors the rejection
of null hypothesis and it automatically leads to acceptance of alternate hypothesis,
i.e., the variables are correlated. Hence, factor analysis is the appropriate technique
in this case.

For deriving the weights or the factor score coefficients, principal component
analysis method has been used. It helps in determining the minimum number of
factors that will account for maximum variance in the data.

From Table 2, it can be seen that under ‘communalities’, ‘initial’ column communality
for each variable is '1’. It is because unity was inserted in the diagonal of the
correlation matrix.

In Table 3, eigenvalue explains the total variance attributed to that factor.
In our study, 12 variables explain the variation of 83.952% as they have eigenvalues
greater than one. So in our study, the total number of factors is 12. These
12 factors have been given in the column ‘Extracted Sums of Squared Loadings.

For establishing a clear relationship between different variables and the
12 factors, a component matrix has been prepared. But, as it is unable to give us
a clear relationship between the variables and the factors, a rotated component
matrix has been prepared (Tables 4 to 8).

The rotated component matrix indicates that variables 12, 23, 25, 30, 34, 37,
40 and 42 are associated closely with factor 1. Variables 16, 22, 24, 32, 35, 38 and
45 are associated with factor 2; variables 3, 13, 18, 27, 28, 29, 31 and 44 are
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Table 2: Communalities
Variable Initial | Extraction Variable Initial | Extraction
VAR00001 1.000 0.728 VAR00024 1.000 0.797
VAR00002 1.000 0.768 VAR00025 1.000 0.946
VAR00003 1.000 0.779 VAR00026 1.000 0.811
VAR00004 1.000 0.867 VAR00027 1.000 0.859
VAR00005 1.000 0.650 VAR00028 1.000 0.806
VAR00006 1.000 0.592 VAR00029 1.000 0.888
VAR00007 1.000 0.738 VAR00030 1.000 0.962
VAR00008 1.000 0.718 VAR00031 1.000 0.841
VAR00009 1.000 0.810 VAR00032 1.000 0.896
VAR00010 1.000 0.771 VAR00033 1.000 0.858
VAR00011 1.000 0.781 VAR00034 1.000 0.943
VAR00012 1.000 0.825 VAR00035 1.000 0.859
VAR00013 1.000 0.908 VAR00036 1.000 0.928
VAR00014 1.000 0.775 VAR00037 1.000 0.938
VAR00015 1.000 0.888 VAR00038 1.000 0.908
VAR00016 1.000 0.867 VAR00039 1.000 0.803
VAR00017 1.000 0.780 VAR00040 1.000 0.943
VAR00018 1.000 0.941 VAR00041 1.000 0.926
VAR00019 1.000 0.807 VAR00042 1.000 0.934
VAR00020 1.000 0.902 VAR00043 1.000 0.820
VAR00021 1.000 0.823 VAR00044 1.000 0.870
VAR00022 1.000 0.837 VAR00045 1.000 0.827
VAR00023 1.000 0.890 VAR00046 1.000 0.813

associated with factor 3; variables 2, 26, 39 and 41 are associated with factor 4;
variables 5, 15, 19 and 20 are associated with factor 5; variables 1, 10, 14 and 46
are associated with factor 6; variables 9 and 11 are associated with
factor 7; variables 4, 6, 21 and 43 are associated with factor 8; variables 8 and 17 are
associated with factor 9; variable 33 with factor 10; variable 36 with factor 11; and
variable 7 with factor 12.

On looking closely at the variables 12, 23, 25, 30, 34, 37, 40 and 42, we can
name factor 1 as ‘responsibility towards various segments’.

Similarly, on the basis of variables 16, 22, 24, 32, 35, 38 and 45, factor 2 can be
named ‘corporate governance’. On the basis of variables 3, 13, 18, 27, 28, 29, 31
and 44, factor 3 can be named ‘ethical values and practices’. On the basis of variables
2, 26, 39 and 41, factor 4 can be named ‘fair dealing and transparency’. On the
basis of variables 5, 15, 19 and 20, factor 5 can be named ‘environment protection
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Table 3: Total Variance Explained

§ | mwcgemaies | Gurmcted sumeor | Rotation sume of
o

g Total Vaoﬁ?a?lfce mm;‘l’a e Total Vaoﬁ?a?lfce mm;‘l’a e Total Vaoﬁ?a?lfce mm;‘l’a e
1. 8.881| 19.307 19.307 | 8.881 | 19.307 19.307 | 8.279 | 17.998 |17.998
2. 6.583| 14.311 33.618 | 6.583 | 14.311 33.618 5.269 | 11.454 | 29.452
3. 4.981| 10.828 | 44.446 | 4.981 | 10.828 | 44.446 | 4.433 9.637 |39.089
4. 3.937 8.560 53.006 | 3.937 8.560 53.006 | 3.543 7.702 [46.791
5. 3.058 6.648 59.654 | 3.058 6.648 59.654 | 2.904 6.314 |[53.105
6. 2.363 5.138 64.791 2.363 5.138 64.791 2.486 5.403 | 58.509
7. 1.887 4.103 68.894 1.887 4.103 68.894 | 2.480 5.391 | 63.899
8. 1.739 3.780 72.674 1.739 3.780 72.674 | 2.089 4.542 | 68.442
9. 1.575 3.423 76.097 1.575 3.423 76.097 | 2.049 4.454 | 72.895
10. 1.411 3.068 79.165 1.411 3.068 79.165 1.894 4.118 | 77.013
11. 1.128 2.453 81.618 1.128 2.453 81.618 1.750 3.804 |80.818
12. 1.073 2.334 83.952 1.073 2.334 83.952 1.442 3.134 | 83.952
13. 0.945 2.054 86.006

14. 0.813 1.766 87.773

15. 0.698 1.517 89.290

16. 0.624 1.355 90.645

17. 0.549 1.194 91.839

18. 0.485 1.054 92.893

19. 0.425 0.924 93.817

20. 0.368 0.800 94.618

21. 0.331 0.719 95.336

22. 0.305 0.664 96.000

23. 0.297 0.645 96.646

24. 0.252 0.547 97.193

25. 0.235 0.510 97.703

26. 0.174 0.379 98.082
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Table 3 (Cont.)

§ | neimgemanes | giradted Sumeof | Rotaton sume o
o

g Total Vaoi?a?lfce mm;‘l’a e Total Vaoﬁ?a?lfce mm;‘l’a e Total Vaoi?a?lfce mm;‘l’a e
27. 10.137 0.297 | 98.379
28. |0.125 0.272 | 98.651
29. |0.107 0.232 | 98.883
30. |0.096 0.208 | 99.091
31. |0.087 0.189 | 99.280
32. |0.070 0.152 | 99.432
33. |0.058 0.127 | 99.558
34. |0.046 0.100 | 99.658
35. |0.041 0.089 | 99.747
36. |0.033 0.071 99.819
37. |0.025 0.054 | 99.873
38. |0.021 0.045 99.918
39. |0.014 0.031 99.948
40. (0.010 0.021 99.970
41. (0.007 0.014 | 99.984
42. (0.003 0.006 | 99.990
43. (0.002 0.004 | 99.994
44, (0.001 0.003 99.997
45. (0.001 0.002 | 99.999
46. |0.000 0.001 {100.000

Note: Extraction

method: Principal component analysis.

and sustainable development’. On the basis of variables 1, 10, 14 and 46, factor 6
can be named ‘public welfare’. On the basis of variables 9 and 11, factor 7 can be

named ‘global standards’.

On the basis of variables 4, 6, 21 and 43, Factor 8 can be named ‘social
responsibility’.

On the basis of variables 8 and 17, factor 9 can be named ‘labor welfare’.

On the basis of variables 33, factor 10 can be named ‘innovative technologies’.
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Suggestions

e While formulating a CSR policy, the companies should consider the
viewpoint of the youth.

e In order to meet the expectations of the youth effectively, the companies
should try to incorporate the above-mentioned 12 factors in their CSR
plan.

e The companies should realize that the youth has become vigilant enough
towards CSR and so no company can afford to show negligence on this
count.

Conclusion

This study throws useful light on the way the youth thinks the companies
should conduct their business. Although the primary motive of business is to
generate maximum profit, public interest should also be kept in mind. After all,
business derives its profit from the society itself and if its actions directly or indirectly
cause harm to the environment or the ecological system, it will no longer be accepted
by the society. The youth, who represent the future of India, voice that the
companies must pay attention to public welfare, environmental protection,
sustainable development and labor welfare, besides fulfilling other responsibilities
as covered under the 12 factors of the study. A healthy business will help in
generating a healthy society and healthy environment. Hence, the companies should
make an effort towards it at the earliest.O
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Appendix

I am conducting a survey on the attitude of the youth towards corporate social
responsibility in India. Please fill in this questionnaire for fulfilling the objective

of

identity will not be revealed to anyone.

Questionnaire

my survey. The information provided by you will be kept secret and your

Rating Scale: 1 = Strongly Disagree, 7 = Strongly Agree

Variable Rating Scale

Companies Should 1 2 3 4 5 6 7

Proactively promote public interest

Prevent corruption

Follow ethical standards

Promote community volunteering

Maintain ecological balance

Undertake charitable activities

Build healthy public relations

Maintain healthy labor standards

O ® N0 AW N

Adopt global standards

H
°

Promote health

[y
[y

.| Follow international norms

-
N

.| Fulfill responsibility towards society

-
w

.| Promote ethical advertising

|—~
o

.| Improve quality of life

-
ul

.| Ensure judicious use of natural

resources

16.

Ensure corporate governance
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Appendix (Cont.)

I\?c;. Variable Rating Scale
17.|Ensure effective grievance handling 2 3 4 5 6 7

18.

Avoid unethical business practices

19.

Ensure sustainable development

20.

Ensure environment protection

21.

Build efforts towards social upliftment

22.

Ensure corporate sustainability

23.

Fulfill responsibility towards society

24.

Follow corporate behavior

25.

Fulfill responsibility towards customers

26.

Ensure transparency

27.

Provide stable business environment

28.

Undertake corporate governance
disclosure

29.

Prevent insider trading

30.

Fulfill responsibility towards
shareholders

31.

Undertake social accounting

32.

Incorporate self-regulations

33.

Invest in innovative technologies

34.

Fulfill responsibility towards suppliers

35.

Follow proper business model

36.

Fulfill responsibility towards competitors

37.

Fulfill responsibility towards creditors

38.

Adhere to law

39.

Produce fair products

40.

Fulfill responsibility towards
intermediaries

41.

Offer fair price to the customers

42.

Fulfill responsibility towards
employees

43.

Preserve the heritage

44.

Promote social values

45.

Follow core values

46.

Promote safety
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