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A marketing plan as defined by (Chi, 2022) is a “Roadmap” used by businesses to help achieve their marketing goals, the idea of a Marketing Campaign is to take that roadmap and implement it within the business to help achieve a defined goal (Tarver, 2020).

The marketing campaign chosen for this piece is to work with a local Swim Centre to improve their customer base through a new and low-cost strategy.  Likeafish is a business that has been running in Carmarthenshire for over ten year with an existing client base of child swimmer age 4 and above.  In May 2021 the business opened its own purpose build teaching pool to move the business forward.  Since then the business has taken on Beginner swim lessons for adults, these have proven very popular, however once a new customer has completed the beginner phase there is no way of retaining them.

Through an online and social media campaign the plan is to change the current one level system to a new three level system which will allow the business to progress current customer whilst also freeing up space for new customer to start their own swim journey.

During research for this campaign it become apparent that marketing has changed in recent years, when the concept of the 4P’s was first introduced by Jerome McCarthy in the 1960’s (Quora, n.d.) it was relevant to its time, however in the modern world of marketing it is widely considered that the 4E’s are now a much better representation (TylerNet, n.d.)
Experience
· The idea of experience is to give the customers something tangible, something more than just a product or a service, the modern customers need an experience that they can recommend to friends (TylerNet, n.d.).
Everyplace
· This suggests that the modern business needs to be available anywhere and anytime, with Social Media and Websites available 24 hours a day the business has to be able to support this change (TylerNet, n.d.).
Exchange
· The concept of exchange is more about what the customer is getting back from, how does your business or product impact on their lives and what feedback can they give you (TylerNet, n.d.).
Evangelism
· Evangelism is getting the customer to do the “selling for you” by them becoming free advertising through word of mouth, online influencers and even sponsored ads on their social media (TylerNet, n.d.).

Another aspect of marketing is the concept of segmentation is a way of looking at what aspect of society your business is going to target to make sure that you are not wasting valuable resources (Wagner, n.d.).  By taking the time to breakdown your customers it can also give your business and advantage over others who might not be focusing their marketing campaigns.  Although there are benefits to Segmentation, (Your Article Library, n.d.) states that it has its limitations, it is suggested that segmentation is a more expensive form of marketing requiring heavier investment due to the more targeted nature of the campaign. 

In conclusion the accompanying ideas on the presentation will have an impact on my selected business with customer retention and the influx of new customers being paramount in the continued growth of The Swim Centre.
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