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Introduction
Purple Soul Therapy it is a mobile massage therapy partnership organization, established in Cardiff Wales UK.
In this short report we will exercise how to analyse a Questionnaire that was created with the purpose of researching the market and to find what is the demographic for massage therapy preferences within Cardiff and surrounding areas. 
In this Questionnaire no personal data were required. The information are used strictly for the above mentioned purpose. The questionnaire was completed by 11 participants with different ages and preoccupations.
We create 12 questions that are focused on demographics and people’s preferences and expectations e.g. in regards with the prices, personal comfort and quality of the services. 
Analysing 5 of the main questions alone we can prove the effectiveness of these kind of services in Cardiff and surroundings. 
Our subjects answered first some demographics related questions (age; gender; location and professional status). 
Other questions where formulated to show up people interests, preferences and expectations (preferred length of a therapy session and if other services like stretching and pampering are appreciated and are equally important) 
We also considered to analyse the preference/expectations of people in price and how important are for them some other former customer’s reviews and therapist’s experience.
After discovering the demographics of the market (predominantly females with ages between 20-55, living in Cardiff; more than half of them full time employed) we find out that  a large majority of people prefer a longer massage therapy (30-60 minutes) within the comfort of their own home if possible. 
Equal number of people prefers massage therapy at club/salon and just few of them at work. A majority has no specific schedule in mind but over 25% prefers to have massage therapies twice a week.
100% of subjects Strongly Agree or Agree that other customers high rating reviews are important for them  
Studies show that a large percentage of adult population are attending massage therapy with the purpose of sickness prevention and wellness but also a large number of people choose massage for therapeutically reasons (Sunberg, et al., 2017) . 
Our subjects confirm that the majority of them prefer back neck/shoulders therapy and whole-body massage. 
In conclusion:
· PS Therapy can create a versatile mobile service if conditions for a quality massage therapy are met or stationary when the client can attend our premises.
· Our demographic is versatile too and can relax easily when conditions are met. The quality of our services is mandatory as customer’s reviews are especially important for people. 
· Equally important for our customers is the experience of our therapists.
PSTherapy prices policy will be cost leadership answering customers’ expectations. When opportune to do so PS Therapy might organically grow their pieces once their customer perceives the quality of their services. Will apply differentiation prices, offering premium services. 
· Awareness about massage therapy benefits and compliance can be increased in our customers. This can be done mainly by informing and educating them throughout appropriate directly interviews, awareness campaigns, referrals, articles, etc. 
· Questionnaires and interviews must be taken as often as possible to keep contact with the trend and to update and invigorate the business at the expected standards. 

5 QUESTIONS INTERPRETATION:
Question 1
[image: ]
After question 7 (which refers to freqvency of massage therapies), in this graphic for the 8 th question we can conclude that a large majority (nearly half of the subjects) prefers the comfort of their own home when is about pampering or massage therapy. Nearly half of the subjects prefer other premises including therapist home and just 2 of the subjects, consider having massage at work. 
As a start up,we can design a marketing strategy to promote our services considering people’s preferences expresed in this graphic. In order to accomplish one of our goal focused on prevention of specific postural conditions (to help people at work with short massage sessions) we need to create a specific marketing strategy that answer people needs and preferences.
Question 2[image: ]
We create a Likert question to find out people’s attitude and opinion about how important quality of services and personal comfort is for them (considering that our business design is based on mobile massage therapy and maybe sometimes noise or space can constrict our clients comfort). 
An overwhelming majority ‘Agree’ and ‘Totally agree’ that other people high rate reviews and the experience of the therapist are important. 
Particularly useful information when promoting our small enterprise. PS therapy should pay attention to encourage people to leave us their reviews at the end of our service and to properly underline and promote them when make future promotions 
For the third statement our subject’s answers encourage us to believe that mobile massage therapy should carefully consider the environment when booking a therapy session. 
One of the main conditions for a quality massage therapy is that the customer not to be disrupted or disconnected during the session When customers choose their own premises for the therapy, it’s necessary to make sure that their home is fit for a high quality therapy and all conditions are always kept in order to offer full quality services
For the fourth statement we intended to find out people’s opinion in regards with short massage sessions.
Half of the subjects agreed that these kinds of sessions could be a choice when they need a rapid boost of energy.
A window of opportunity is with undecided/neutral people. Some of them have never had a massage therapy so we can create a strategy that promote our services to inform people and to lead them in that direction. Some others prefer other ways of energizing themselves and we need to think different approaches in order to specifically answer  their expectations. 

Question 3[image: ]
Next analyzed question is also a Liken one. Our subjects agreed with a large majority that massage therapy is not just for people having medical conditions. We tested how strong people believe that massage is a necessity in life or it’s just something recreational. 
The next two questions tested our subject opinion about two possible services that we are intending to launch: stretching and pampering. We had the confirmation that both could be not just accepted but even welcomed services. The Neutral position is relevant too for our marketing strategy.
A very well designed educational and informative campaign can change the misconception of luxurious thing that means ‘pampering’ for some people, with self-care that means pampering in another concept.
We can work out a marketing campaign that will suggest to our clients that ‘Pampering can be luxurious but also accessible and necessary by all of us’. (Doetsch, 2014) 
Question 4[image: ]
For question 12 we tested subject’s preferences pricewise. We asked them to rank several price options and answers reveals that price between £10-25 can be one of our products addressed especially to people at work. 
We have had a confirmation that people can appreciate a good short and revigorated massage session with price between £10-20. 
By analysing first two options it comes that is ideally to create a price of £15 per person for 15 minutes session on  back neck and shoulders massage 
We need to appropriately design and promote our service to answer majority opinion 
When properly advertised more people (maxim 4 per hour) can benefit from the therapist services. This will have the maximum efficiency for the therapist as well. 
The research shows that other therapists in Cardiff area charging £30 for 30 minutes massage therapy (back-neck and shoulders)  . (Treat well, 2020).

Question 5 [image: ]
In our research we included a question that can reveal how likely a person is to recommend a massage therapy. Even a majority of people will most likely recommend a massage therapy for relaxation or adjuvant in healing there are still some of our subject which will hesitate or will consider the massage will not be their first option in the matter. 
It is our mission to inform and educate people about the main benefits of massage therapy and also to encourage our client to recommend massage therapies or pampering as relaxation or healing methods 
To be referred by a client we need to create an incredibly good experience to increase awareness about the benefits a therapy session can have. 
Studies shows that often the therapists are not communicating enough with their customers and not interviewing them regarding their experience. There are clients that sometimes are booking a massage session without knowing what to expect from it. The outcome in these situation is that theu might consider their expectations haven’t been met. (Bulanger, 2012)
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8. Based on your previous answer, where you prefer to have your massage therapy?

More Details

@ Atmyhome 8
@ Atwork 2
@ At the therapist home 3

@ Club or massage salon premises 5
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9. Please rate the following statements with your level of agreement, with 1 for Strongly Not
agree and 5 for Totally agree when looking to book a massage therapy session.

More Details

M Strongly Not agree 1 M Not agree 2 Neither 3 W Agree4 M Totally agree 5

The high ratings customers reviews are important for
me

The experience of the therapist is very important for _
me

| can relax anywhere at any time if a professional is
performing the massage therapy

Sometimes 10-15 minutes of massage therapy is all
what | need to boost my level of energy
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10. Please rate your level of agreement, with 1 Strongly not agree to 5 Totally agree

More Details

W Strongly not agree 1 1 Not agree 2 Neutral 3 M Agree4 M Totally agree 5

Massage therapy is just for seek people _ I
At work | prefer short massage sessions because are
much more effective for me

Stretching is important for my body as much as

massage therapy

Pampering is necessary from time to time and very
beneficial

100% 0% 100%
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12. How much are you willing to pay for a short (10-15 minutes) massage therapy for back, neck
and shoulders ?

More Details

Rank Options First choice M [ B M Last choice

2 e I
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11. How likely would you recommend a massage therapy for a cold, or relaxation purpose ? 1 Not
at all likely to 10 Very Likely!

More Details

13 8.92

Responses Average Number
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