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Introduction
This report presents the results of a market research survey conducted to support the development of Renesance, a creative and conscious studio space based in Pontyclun. The mission is to empower individuals to awaken their inner light, express their uniqueness, and grow through creativity, self-awareness, and supportive community. A total of 12 responses were collected through a Google Form distributed among potential users.
The goal was to identify trends in interests, pricing sensitivity, event formats, and online habits to inform the design of services, website, and marketing materials. 
Key Findings from Market Research.
1. Preferred Activities - Respondents showed strong interest in photography sessions, creative workshops (e.g., art journaling, intuitive drawing), and self-discovery practices like Human Design, Tarot, and neurography. Networking events and family-friendly formats were also mentioned. This reveals a demand for both expressive and reflective formats, confirming the project’s three-pronged offer: photography, creativity, and self-awareness.
[image: Изображение выглядит как текст, программное обеспечение, снимок экрана, Мультимедийное программное обеспечение

Содержимое, созданное искусственным интеллектом, может быть неверным.]
The graph above shows that over 80% of the participants selected two or more categories, indicating openness to multiple experiences and not just an isolated service.
2. Event Timing and Frequency - Most respondents prefer evening sessions on weekdays, with monthly or weekly attendance. This implies that the target audience likely includes working adults or parents who carve out time for personal development after daily obligations. 
[image: Изображение выглядит как текст, программное обеспечение, Значок на компьютере, Операционная система

Содержимое, созданное искусственным интеллектом, может быть неверным.]
This insight is key for scheduling: programming will prioritise weekday evenings (e.g. Wednesdays and Thursdays) with some weekend options for broader accessibility.

3. Price Points - About 70% felt comfortable paying £10–20 for a 2-hour workshop, with a few opting for lower (£5–10) or higher (£30+) brackets. This supports a value-based pricing model with tiered offers and accessibility in mind. Launch events can be free or donation-based, while regular sessions can follow a flexible structure.
[image: Изображение выглядит как текст, программное обеспечение, Значок на компьютере, Мультимедийное программное обеспечение

Содержимое, созданное искусственным интеллектом, может быть неверным.]
This insight is valuable becuase it will allow me to determine an entry level price point. It will ensure that we do not undersell the service, nor outprice my potential clients/customers.

4. Motivation for Membership - When asked what would motivate them to join a monthly membership (£30), most respondents highlighted:
· Discounts on events
· Exclusive Content or Classes
· Connection with Like-Minded people
This reinforces the importance of added value. Providing an emmotional connection and community belonging. These things are driving factors and not just savings.

Influence on Business Concept.
These finding alidated and refined Renesance’s original business idea: a space that integrates artistic expression, conscious self-exploration, and supportive human connection.
· Creative Session Formats will blend art and psychology (e.g. “Create & Reflect” nights)
· A Hybrid Approach will be used: in-person workshops plus digital content for members
· Special attention will be given to belonging and psychological safety, particularly important for migrants and women.
Based on open answers and tone of responses, the emotional atmosphere, warmth, non-judgment, depth, is as important as the service itself. This will be woven into staff training, language, and community guidelines.

Website Design and Marketing Materials

Website
The home page introduces the space with a hero section featuring the logo and of what to expect woth us, followed by:
· A welcoming introduction photo showing a creative or soulful moment
· Overview of offerings with symbolic icons
· Call to Action (CTA) to join the email list and view upcoming events
[image: Изображение выглядит как текст, снимок экрана, Веб-сайт, программное обеспечение

Содержимое, созданное искусственным интеллектом, может быть неверным.]

[image: Изображение выглядит как текст, программное обеспечение, снимок экрана, веб-страница

Содержимое, созданное искусственным интеллектом, может быть неверным.]

The secondary page includes:
· A Calendar section, showing any upcoming events to drive interest
· Information about workshop pricing and examples
· Details on membership benefits, aligned with survey answers (e.g. 2 free events or private group access)
· Contact form and social media links. 
[image: Изображение выглядит как текст, программное обеспечение, Веб-сайт, веб-страница

Содержимое, созданное искусственным интеллектом, может быть неверным.]
[image: Изображение выглядит как текст, программное обеспечение, снимок экрана, веб-страница

Содержимое, созданное искусственным интеллектом, может быть неверным.]
The third page includes:
· A contact us area, the CTA gives the social media handles to make it easy to find on other platforms. 
· The location of where we can be found
· Or the option to complete a ‘contact us’ section within the page, where a message can be left. 
· Finally, it includes 3 images on how we can be found, by showing two free car parks and how to get there, and the same information about getting there via the train.  
[image: Изображение выглядит как текст, программное обеспечение, веб-страница, Значок на компьютере

Содержимое, созданное искусственным интеллектом, может быть неверным.]
Design Decisions based on Data:
Warm, inviting colours like clay, wine, and caramel were chosen to create a calming, readable experience. The tone is modern and soulful, appealing to an evening-style audience. The website is user-friendly and easy to navigate, ensuring busy users can quickly find key information.

Marketing Materials (created in Canva) 

Marketing materials for Renesance Studio & Community Space were created in Canva, guided by survey insights. They reflect a warm, soulful brand identity, using earthy tones and minimalist fonts to convey calm and inclusivity. Visuals feature authentic photography, clear pricing, and short testimonials to build trust. Materials are shared both in print (flyers in cafés) and online via Instagram posts that introduce events and team members. QR codes link directly to the email sign-up, helping convert interest into connection. These materials promote offerings while expressing the heart of the Renesance experience.

Logo Design
[image: Изображение выглядит как текст, программное обеспечение, Мультимедийное программное обеспечение, компьютер

Содержимое, созданное искусственным интеллектом, может быть неверным.]

A Social media post
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Information Gather Form
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Содержимое, созданное искусственным интеллектом, может быть неверным.]

Audience Segmentation

The survey revealed three key audience segments shaping the Renesance project. The first group is creative women aged 25–45 in South Wales, drawn to self-discovery and emotional expression through activities like journaling, Human Design, and women’s circles. They are active on Instagram and Telegram and value community and depth. The second group includes migrants, especially Ukrainians, seeking inclusion, connection, and creative outlets in a culturally sensitive space. The third group consists of conscious families and parents aged 30–50, interested in meaningful, affordable workshops, especially on weekends. These insights inform programming, tone, and outreach to meet each group’s unique needs.

SEO Strategy

To boost visibility, Renesance uses a localised SEO strategy based on survey insights. Keywords like “creative workshops Cardiff” and “Tarot sessions Pontyclun” are embedded in site content and headings to attract relevant searches. A blog and Google Business profile support organic reach, while collaborations with local venues enhance backlinks. Clear, mobile-friendly design and emotionally resonant language improve both discoverability and trust.



Conclusion

Insights from the market research were crucial in shaping Renesance. Survey responses clarified the community’s need for emotional connection, creative expression, and personal growth. These values now guide everything from workshop formats to brand messaging. Audience segmentation and SEO strategies based on this data provide a clear path for targeted outreach and sustainable growth. By understanding the unique needs and behaviours of its audience, Renesance is positioned to offer meaningful, human-centred experiences. The next phase will focus on bringing these insights to life events, building community, and staying responsive to those at the heart of the project.
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Anastasiia Tkachova

photographer UK Wales from Ukraine
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Welcome to Resonance —

a creative and conscious space
in Cardiff & Pontyclun where you
can rediscover your inner light,
express your uniqueness, and
grow in a nurturing community.
We offer photography, creative
workshops, self-discovery
practices, and soulful events that
help you feel seen, supported,
and inspired.

Whether you're an artist, a seeker,
a parent, or simply curious — you
are welcome here




