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Reflection
During the time that I was working on the presentation that I would present at the Diversity Hotel & Spa in London about the advantages of being able to speak more than one language and being aware of other cultures' languages, I also began taking big steps towards my own personal development. I started the process of making the presentation with a sense of delight as well as a sense of purpose through to the end. My interests in languages and culture were a good fit for the topic of multilingualism and the significance of it in the hospitality business because it allowed me to combine the two. I started by deciding that Spanish would be the primary language that I would concentrate on.
As I advance in my career, I intend to educate myself about the language, the cultural nuances that are linked with it, and the significance of the language within the industry. I intend to perform some research to find out the need for learning Spanish, and also educate myself more on the cultures of Spain and Latin America, two regions where Spanish is the predominant language in everyday life. In addition to this, I realized how important it is in the world of business to respect individuals of other cultures and to treat them with courtesy. 
I had a range of distinct emotions throughout the entire process. There was a great deal of enthusiasm at first, along with a strong desire to find out more information about the topic. On the other side, I became frustrated as I researched the linguistic difficulties and the variations in etiquette. This was especially true for me when I was researching politeness in the Spanish culture. To fully understand the subtle cultural differences and their impact on the hotel sector, significant thought was necessary. 
I started to feel more and more responsible when I thought about the possible effects that my presentation would have on the employees at Diversity Hotel & Spa London. I had the hope that if I related some of my past experiences and expertise to them, it would motivate them to work on enhancing their language skills.
My opportunities for education were varied and plentiful as a result of this particular occurrence. After reading this, I have a much greater comprehension of the different components that are associated with this topic. I am now aware that having good language talents is essential in the hospitality business (Yuan et al., 2006, P.86).  as I conducted study and accumulated information, the amount to which this was true became increasingly evident to me. 
Thus, being able to speak numerous languages is not just a skill but also a strategic benefit for any hotel (Gallato et al.,2012. P, 127). This is especially for one that caters to a wide spectrum of customers like the Diversity Hotel & Spa London. I got to this conclusion after coming to the realization that being able to speak multiple languages is not just a skill but also a strategic benefit for any hotel. 
Moving forward, one of my priorities for my own personal growth will be to continue expanding the breadth and depth of my linguistic and cultural comprehension (Petrcet al., 2021, P. 781). My objective is to incorporate the knowledge that I have received from this experience not only into the construction of presentations, but also into the relationships that I have on a day-to-day basis. 
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