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[bookmark: _Toc110864058]Background Information
In the current time, technology is considered one of the major approaches which are used in almost every sector in the world. And for the use of technology, the internet is a basic requirement for every industry and business because it is used in the process of development (Oztemel and Gursev, 2020). This research is also discussed the role of online presence in the generation of revenue and attracting customers with regard to diddi dance School in London. In diddi dance school, students are considered major customers, which is also responsible for the development of revenue. The role of online presence is that it helps in the improvement of the teaching method of dance and gains the attention of new customers.
[bookmark: _Toc110864059]Aim and Research Objectives
The major aim of the research is to describe the role of e-commerce in developing revenue and attracting customers, and this research is based on the case of diddi dance school in London. Based on the research aim, the objectives are:
· To examine the importance of the e-commerce and its benefits.
· To analyse the major barriers that impact the development of revenue and customer attraction.
· To evaluate the current strategies of online marketing/e-commerce.
· To recommend the strategy in developing revenue and attracting customers using e-commerce
[bookmark: _Toc110864060]Purpose of research
In this research, the major focus is on the role of social media in the development of revenue and attracting customers to diddi dance school in London. This research also focused on the role of social media along with their benefits, and major barriers that impact the development of revenue and customer attraction in an e-commerce business firm. In the end, it also describes the role of online presence in the development of revenue and attraction of customers.
[bookmark: _Toc110864064]

Literature Review
[bookmark: _Toc110864065]Importance of e-commerce and its benefits 
E-commerce is considered one of the major platforms that help in the improvement of the online presence of business firms by the use of the internet in the process. This research is a case study of diddi dance School in London. The dance school's online presence refers to the use of e-commerce in the development of school infrastructure and training methods. According to Mahto and Mohan (2020), in the business of e-commerce, the role of social media is that it helps in the collection of data related that helps in the development of the firm. Apart from this, online presence is also considered an important tool that is used in the calculation of the turnover, revenue, and return on capital (ROC) of that firm according to their employees. Moreover, online presence is used to determine the engagement of small to medium enterprises (SMEs) in the manufacturing purpose of the business firm. In business, online presence is used to describe the digital method for the use of physical resources (Clarqvist et al., 2017). In addition, Attai et al. (2017) explained that online presence is used in the brand value of the organization and maintains its value among its competitors. Social media is used to mitigate the negative impacts of external factors that cause issues in the growth and development of the business and provide a solution to resolve such issues. In the e-commerce firm, the major role of social media is that it helps in the improvement of revenue along with new customer attraction. The major benefit of social media is that it helps in the improvement of customer satisfaction by the help of a feedback system which also helps to maintain their customer retention rate. The major social media strategy in the business is using social media platforms for the promotion of business firms among their customers which also increases the responsibility of the team working in this process. So, in conclusion, it can be stated that social media is considered one of the major approaches that are used in the development of a business firm and also improve its revenue.
[bookmark: _Toc110864066]Barriers that impact the development of revenue and customer attraction
In the organization, it is important to maintain some strategies that help in the development of revenue and improve customer attraction. There are some of the major barriers that impact the development rate of the organization. According to Koo et al. (2020), customer loyalty is considered one of the major factors that impact the revenue collection for the firm, along with the impact of customer attraction. In the case of diddi dance school of London, the student is considered major customers, which helps in the development process and also provide proper revenue for the firm. In support, NGUYEN et al. (2020) described that customer loyalty is considered one of the major factors that help in the development of revenue and improve customer attraction towards the e-commerce business. They stated that customer loyalty is one of the important factors that help in the development of the reliability and responsiveness of a business firm. Apart from this, market forces are considered one of the major factors that impact the development of revenue and customer attraction. According to Harangozo et al. (2018), the role of the market force is that it generates challenges during the business process and impacts the development rate of the organization. The major impact of market forces is that impact on the market value of the organization, which impacts its customers and decreases its popularity. In the case of diddi dance school of London popularity of the school is considered an important factor that impacts the customer attraction of the firm, which also impacts the revenue development of the firm. So for the development of revenue and to increase customer satisfaction, it is important to implement an online presence in the workplace.
[bookmark: _Toc110864067]Current strategies of online marketing/e-commerce
In this current time online marketing is considered as one of the major technology that is used in the development of the business firms. There are several strategies that are used in the development of online presence of e-commerce platforms like social media marketing, email marketing, search engine optimization and affiliate marketing (Sahai et al., 2018). According to Yadav and Rahman (2017), social media marketing is considered as one of major approach that is used in the development of business approaches and maintain their effectiveness in market. In the business of e-commerce the role of social media marketing in the perspective of customers is that it helps to gather the information of products and comparison with other similar products. Moreover, Priansa, D.J. and Suryawardani (2020) also described that email marketing is also considered as an important strategy that is used by the business firms in their development process. Email marketing is used for marketing of the business and their products by the help of sending emails to people according to right customer base. Search engine optimization (SEO) is an approach which is used for the development of the business processes of e-commerce business and also maintain their market value. According to Purbasari et al. (2021) the role of search engine optimization is that it is used to maintain the business development rate and improve their value in market among their customers. SEO helps the customer to search the product or organization in which they are interested and by searching it also maintain their rankings in the list of organizations.
[bookmark: _Toc110864068]Strategies in developing revenue and attracting customers using e-commerce 
For the effective growth of the business, it is important to implement some of the approaches and technologies that help the improvement in revenue and attracts customers. This online presence is considered an effective approach. According to Kaur (2017), in the current time, technology is considered an effective approach that is used to treat the issues that are faced in business. For the implementation of technologies, the internet is one of the major keys that is used effectively. The major issues that are faced in the business are related to the improper development of revenue and the attraction of customers in the business of e-commerce (Gumel, 2017). So it can be said that the use of the internet is considered an effective approach that is used in the mitigation of the issues related to the development of revenue and attraction of customers. Moreover, Schallmo et al. (2020) presented in the research paper that in business, there is a great role of digitalization as it helps in the improvement of business strategies and their market value. The internet is one of the major examples of online presence, and in business, the internet is used in almost every sector, from registration to payment. In business, the internet is also used in the development of revenue and also attracts more customers to the rousing policies of the business firm. In support, Sajnani et al. (2020) presented that in a business like diddi dance school, there is a great role for the online process as it helps in the development of an effective classroom so that students can able to learn from their home place if they are not able to come for any reason. It is also used to the improvement in teaching methods in the school as the teacher can also able to learn different steps from the internet. All of this development in diddi dance school directly helps in the development of customer attraction and increases the revenue of the organization.
[bookmark: _Toc110864061]Research Methodology
In the research, work methodology is considered one of the crucial parts as its role is to describe the method that is used in the collection of data and improve the quality of research. To determine the methodology of research, several factors are used like philosophy, choice, strategy, approach, data collection method, data analysis method, the time horizon for the collection of data, and some ethical considerations in the last. All of these mentioned factors depend on the quality of research, whether it is qualitative or quantitative. Research philosophy is used to frame the philosophical stance of research and gather information (Kant et al., 2021). This research is based on the qualitative research method, and for this method, interpretivism research philosophy will be used among several philosophies like positivism, realism, and pragmatism. In addition research approach is used for the collection of effective data that is related to the research in a correct sequence. In qualitative research, data is collected from general to specific, and for the collection of data in this pattern, an inductive research approach will be used.
In the research work, the role of choice is to gain the research goal effectively and maintain the described objectives. This research is based on only one method for the collection of data which is a qualitative method, so the choice that will be used in the research is the mono-method qualitative method. After the selection of research choice, it is also important to select an appropriate strategy that helps in the collection of qualitative data. In the research, the role of strategy is that it helps in the selection of appropriate tools and techniques for the collection of effective data related to the aim of the research (Abutabenjeh and Jaradat, 2018). The research strategy that will be used in this research work will be grounded theory. Since research is based on the qualitative method so, for the collection of effective data secondary method will be used that helps in the collection of theoretical data to improve the depth of knowledge of the reader regarding the research aim. Secondary data will be collected with the help of research papers and journal articles that were already published by some authors. After the collection of research data, it's the turn to analyze the collected data, and the method that will be used for the analysis of data will be a thematic analysis which is based on the formation of new themes and analyzing the data according to those themes. In the last, it is also important to maintain some of the major ethical considerations to improve the quality of research work. In qualitative research, the major ethical consideration will be to provide credit to the author whose data will be used in the research with the help of citations and references.
[bookmark: _Toc110864062]Limitations of research
The major two limitations of this research are that it will use a qualitative method for the collection of research data which helps to improve theoretical knowledge. Despite this quantitative method can also be used for the collection of data as it helps in the collection of practical and numeric data and improves the research quality with the help of facts and figures.
Another limitation was that English is my second language and there might be some gramma errors in this research.
[bookmark: _Toc110864063]Ethical Considerations
This research is based on the secondary method of data collection, which will be collected with the help of pre-published research papers and articles. In secondary research, the major ethical considerations are to deliver tributes to the author and maintain the originality of the research work. These credits will be provided with the help of citations and references in the research work as it helps in the improvement of the quality of research for the readers.





[bookmark: _Toc110864069]Conclusion
Technology was one of the major development of mankind which is used in almost every sector of the world and improves the process in those sectors. In the business, the role of technology is that it improves the production rate along with the market value of an organization among its competitors. For technology, the internet is one of the major requirements which made the technologies online and improved business strategies. This research aims to describe the role of online presence in developing revenue and attract customers, and this research is based on the case of diddi dance school in London. In addition, this research also describes the barriers that affect the development rate along with their solution.
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	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☒

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:
N/A

(this box should expand as you type)
	How you will mitigate the risk to participants:
N/A

(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	
N/A

(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:
N/A


(this box should expand as you type)
	How you will mitigate the risk to the investigator:
N/A


(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:

N/A

(this box should expand as you type)
	How you will mitigate the risk to the University:

N/A
(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:

N/A

(this box should expand as you type)
	How you will mitigate the risk to environment:

N/A

(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
All the info needed will be given at the beginning of the interview. Emails will be sent out as feedback, if the participants are going to ask for any.
(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
Emails will consist in a full description of the questions that will be conducted in the interview. 
(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
Password protected records and complete anonymity of the participants.
(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	Yes
	☐

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	
To gain an accurate findings, the participants will have to disclose their age, gender and profession. 
(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	No

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☒
	☐

	6
	University computers?
	☒
	☐

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	10
	“Cloud” storage or websites?
	☒
	☐

	11
	Other – specify:

	☒
	☐

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	Updated antivirus software , password protection
(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☒
	☐

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	
All transferred data will be compliant with the UK Data Protection Act 2018 (GDPR)

(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	Researcher (myself) 
Lecturer / supervisor
 University campus


(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
Researcher (myself) 
Lecturer / supervisor 

(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	

N/A
(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Mariana Zaharia
	Date:
2/09/2022



For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Afzal Munna
	

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages:
3

