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1. Terms of Reference and introduction
Numerous authors have tried to describe digital marketing (DM), however, HubSpot, (2018)
defined digital marketing as an umbrella term for all online marketing efforts. The goal of
digital marketing is to increase brand awareness, drive traffic, and generate leads for business,
more so, DM enables the measurement of the effectiveness of your marketing efforts (HubSpot,
2018). A digital marketing strategy is crucial in benefiting from the increasing opportunities
from social media (Smartinsights, 2018a). This project will evaluate the effectiveness of the
company’s current digital plan (DP) and a new social DP will be developed. The social
marketing plan (SMP) will involve researching the buyer persona and the buyer journey. These

activities will influence the SMP. (Fig 1&1.1) shows types of social media.

Fig 1 Types of SM

(Theidm.com, 2018)
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Fig 1.1 Types of SM

(Smartinsights, 2018d)

With the advent of web2.0, companies need to communicate with their customers and

communication is now possible with customers through online that is SM (fig 2).

Fig 2 the lines of communication

ORGANISATION
I COMPANY

ME

(Smartinsights, 2018e)
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Communication tools that allows customers to respond immediately. Customers now see
themselves as co-creators of content; this is a form of prosumers and users add value

(Mangold & Faulds , 2009).

2. Analysis of MG O.C Davies

Fig 3 OC Davieq O.C Davies is a new Car franchise in Carmarthen. The

O C D AV| ES company started operation December 2016. The parent
company is in Cardigan with many franchises at several
locations. The Franchise in Carmarthen is MG; and MG
is making a comeback into the British market. Appendix
2 reveals OC Davies MG SWOT analysis. The vehicles
are equipped with latest gadgets, fuel efficient, and with

seven years warranty (fig 3&3.1).

The company already has an on-line presence, but one

of the limitations with the company’s website is that it
(Sobola, 2018)

does not link to any social media for interaction or customer engagement and did not have a

web chat nor a review page. (Dealermarketing, 2013) Argued that customers want to see online

review Sites, and many areas willing to drive farther to a car dealership with positive reviews.

The company should cultivate their online reputation and capitalise on the good reputation of
the parent company. See appendix 3 & 4. Conversely, Appendix 5& 6 shows a competitors
interactive and engaging website. The engagement of the audience is key in Social media
marketing (SMM), and SM has become a platform that provides customers and potential
customers getting quick answers in real-time (Smartinsights, 2018b). Fig 2 shows how

communication flows from Company to customer and vice versa and social communication
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between customers. Consumers socialise with brands and hang out with others who like these
brands. Consumers go online to socialize, learn, learn from each other, have fun, shop and do
business (Smartinsights, 2018d). Furthermore, there is no SM links on O.C Davies webpage.
DianeV, (2018) argued that a website must be designed in a way that potential customers and

sales leads can identify with it.

Fig 3.1 MG cars

(Facebook, 2018)

Another criticism is that MG OC Davies failed to utilise numerous videos available to them
through the Franchisor. Again, another notable weakness was on google search engine
(appendix 7), MG OC Davies’ information was just basic compared to Cawdor (appendix 8)
that revealed how busy the franchise is at any time, and reviews are clearly visible. This

organisation can benefit from an improved Social media plan.

2.1 Buyers persona

Fig 3.3 shows the buyers persona of recent car buyers at OC Davies. A key aspect of managing
understanding customers is to determine the customer’s persona. A customer’s persona is the
ideal customer (Buyerpersona.com, 2018). Of the ten records examined, education did not

affect purchase, as 60 percent of Buyers surveyed did not have a third level education and are
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male. Exactly 50% of the survey were in employment. However, 50% were over 50s and
according to (Cross-check.com, 2014), this group have the money and they generally buy more
new cars than young adults do. It is worthy to note that the over 50s buys cars because they
want to, for comfort or leisure but on the contrary, the younger generation the under 30s buy
cars because of ‘need’. Just 20% of the survey lives in the town, 80% lives in the rural areas,

and therefore we can conclude fuel efficiency plays a key role in their decision.

Fig 3.3 Buyers Persona

Buyer Personas and the Buying Journey

customers A B C D E F G I J
Car Make MG Z5 MG3 MG Z5 MG3 MG Z5 MG3 MG3 MG3 MG Z5 MG Z5
Background

education 0 1 0 0 0 1 0 1 1 0)

persona’s company|Employed [Employed |Self Employed |[EmployedRetired |Employed [Retired |Student [Self Employed |[Employed
DEMOGRAPHICS

Gender|M F F M M F M M M F
Age Range 67| 29 65 51 56 47 70! 20 48 40
Income|M M M M M M H M M M
urban, suburban, or rural|Rural Town Rural Rural Rural Town Rural Town Rural Town
IDENTIFIERS
safety 1 0 0 0 0 0 0 1 1 1
economy 1 0 1 1 1 0 0 1 1 1
free maintenance 0 0 1 1 1 0 0 1 1 1]
want a touchscreen interface 0 1 0 1 1 0 0 1 1 1
integrated smart phone 0 1 1 1 1 0 0 1 1 1
visual
with
graphic
Others|mobility |design Price Price IstCar  |Upgrade Upgrade
GOALS
Persona's primary goal|comfort  [work Leisure Upgrade |Upgrade |Warranty [Leisure |Insurance|SUV Upgrade
Persona’s secondary goal work Leisure |Leisure |Finance |Upgrade |Sporty |Price SUv
CHALLENGES:
Primary challenge to success SUV Price Finance Finance [Finance HatchbacHlInsurance|Finance Price/cheaper
Grand
Secondary challenge to success  |mobility [Warranty Price Price kids Price Finance
HOW WE HELP:
i Pointed *Style
,_|Right car ) Warrantyand |
How you solve your persona’s| = toright i with Comfort
Price Finance X
challenges car design
REAL QUOTES: excited |excited excited
note previously owned new cars but changed because of warranty

(Sobola, 2018)

From the survey, 60% suggested that price and finance were huge factors when buying new
cars; they want an extremely efficient purchase process. However, the behaviour of the buyers
was like the survey by (Cross-check.com, 2014); car buyers want vehicles with high MPG,
cheaper to maintain, touchscreen interface and integrated smart phone applications. These

buyers will not decide until they have researched especially online and asked questions before
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purchase. The new customers want to establish a long-term relationship, will not buy unless

they are confident that their dealer will be there for them for as long as they own their vehicle.

2.2 The Mobile Revolution
(Statista , 2018) Argues that the usage of smartphones and mobile devices has increased across

the world and social networks can be accessed anywhere on any mobile phone and tablet fig 4.

Fig 4 Global Digital

L.021 3.196 S5.135 2.958

BILLION BILLION BILLION BILLION BILLION

85%  B3%  Lze  s8% 39w

= we
©° Hootsuite gre, .

(Wearesocial, 2018a)

Thereby, enabling consumers to browse anywhere at any time. A study by ComScore, (2017)
suggested that mobile devices account for more than 60% of digital time, an instant Messaging
and Social users prefer mobile platforms (appendix 9). The study concluded that the
smartphones and tablets are the default equipment for internet users. Again, Dealermarketing,
(2013) supposed companies had better make their website mobile ready to create responsive
website if they want to take advantage of the increasing and dominant mobile platforms.
Website must be responsive by adjusting their size to the size of the screen (See Appendix 8).
Figure 4 reveals that there has been a steady rise the number of social media users in the wold.
More than 3.196 billion are using SM users in 2018 up 13 percent, and the number of mobile
phone users in 2018 is 5.135 billion. Facebook’s core platform is the global leader in the global

social scene with almost 2.17 billion users as at the start of 2018 (fig 4.1) (Wearesocial, 2018).
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Fig 4.1 Active users of social media

ACTIVE USERS OF KEY GLOBAL SOCIAL PLATFORMS

BASED ON THE MOST RECENTLY PUBLISHED MONTHLY ACTIVE USER ACCOUNTS FOR EACH PLATFORM, IN MILLIONS

M*
KAKAQTALK

° ; HOTES T IEA'JI Hootsuite ‘é‘fgu

(Wearesocial, 2018b).
3. Justification and Evidence for Social Media plan

According to a definition provided by (Lifewire, 2017),

“Social media marketing is the process of marketing through social media sites like
Twitter, Facebook, and YouTube. By utilizing the social aspect of the web, social media
marketing is able to connect and interact on a much more personalized and dynamic

level than through traditional marketing.”

The number-one benefit of SMM is generating more business exposure (Socialmediaexaminer,

2012).

3.1 Why Facebook?

(ComScore, 2018), ComScore has compared the engagement in the UK among Facebook vs
Twitter vs Instagram vs Pinterest vs Snapchat see fig 5.
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Fig 5 Facebook vs the rest SM

Social Media sites —
Average time per visitor & Multiplatform reach

Source: comScore MMX, UK, July 2016

facebook

Minutes per Visitor

% snapchat & Sl
tumblr.
" . @ Pinterest .
i‘?reddit * « Google+ « Linked[T)
b Multiplatform Reach

(Smartinsights, 2018c¢)

Smartphones are the world’s preferred choice for going online too, accounting for a greater
share of web traffic than all other devices combined (Wearesocial, 2018e). Facebook is
currently the market leader in terms of reach and scope; SM users continue to increase because
it is one of the most popular online activities with very high user engagement rates and ever-

increasing new app developments and possibilities (fig 6).

Fig 6 share of Facebook by device.

SHARE OF FACEBOOK USE BY DEVICE

BASED ON THE NUMBER OF ACTIVE USER ACCOUNTS ACCESSING THE PLATFORM VIA EACH DEVICE, IN MILLIONS

LAPTOPS & SMARTPHONES FEATURE TABLET
DESKTOPS & TABLETS PHONES DEVICES

31.8% 95.1% 8.8%

ACTIVE USER ACCOUNTS: ACTIVE USER ACCOUNTS Al INTS: ACTIVE USER ACCOUNTS

687 MILLION 2,055 MILLION 10 MILLIO 190 MILLION

) o we
*| Hootsuite- are. |

(Wearesocial, 2018c)
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There are wide range of digital sales marketing available but due to limited budget and O.C.
Davies already possesses a Facebook page (appendix 12). Unfortunately, the Facebook is not

engaging, it could be better if they had utilised the videos contents available from MG.

(TheGuardian, 2015) Re-stated Facebook COO Sheryl Sandberg advice to SME business that
the social network can help business reach specific audience. OC Davies needs to reach
audience especially in Carmarthenshire, as the company is relatively unknown. 3.2 The Power

of Picture

Komal Helyer of pure360.com was quoted by (Digitalmarketingmagazine, 2018) saying that
“visuals increase user engagement by as much as 94%”, and over 61% of British consumers
expect to see photos or images in any marketing message. The use of images may encourage

consumer initial engagement especially when it grabs their attention.

Helyer further suggested that images encourage visitors to stick around and explore content in

detail and concluded that good imagery can influence brand advocacy.

3.3 Facebook Recorded Video

According to Socialmediaexaminer (2012), 76% of marketers intend to increase the use of
YouTube and video marketing. (Quintly, 2017) Concluded in their recent research that
thousands of videos are shared on Facebook timeline every day. Although there are various
types of video formats, Facebook native video is on the rise. What is striking in Quintly’s chart
in fig 7 is the phenomenal growth of video content sharing on Facebook 48%. Nearly half of
very second Facebook profile uploaded a video to their timeline. In addition, the usage of

YouTube video is on decline.
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Fig 7 Facebook native video

n Share of Video Formats per Post 2017

IS PROFILES NOT USING VIDEOS
EENE FACEBOOK PROFILES WITH VIDEO CONTENT

Source: quintly analyzed 187k Facebook profiles and 7.5 million posts
Period: January 1. 2017 — July 31, 2017

(Quintly, 2017a)

Notwithstanding, all videos will be made available on YouTube to extend reach. Further
evidence from the study shows over 530% more comments on Facebook Native videos than
YouTube. Eight-five percent of video posts by volume are Facebook videos, and there was up
to 8x times more comments on Facebook native videos compared to YouTube (fig 8) (Quintly,
2017). Facebook could serve goal of increasing Facebook Reach to create awareness and
generate sales.

Fig 8 Facebook native video

n Use of Videos of All Analyzed Profiles 2017

8,000,000
6,000,000
4,000,000

2,000,000

Facebook Native Youtube

Source: quintly analyzed 187k Facebook profiles and 7.5 million posts
Period: January 1, 2017 — July 31, 2017

(Quintly, 2017b)
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Facebook content enables the utilisation of videos and images. The production of this
content need not be professional produced as consumers want original content, not staged
once. Consumers prefer original DIY-style pictures and videos; these videos enjoy more

success than professional images (TheGuardian, 2015).
Facebook have many benefits (fig 9) and it has advantages and disadvantages (fig 10).

3.4 Top 10 Benefits of a Facebook Business Page
Fig 9 Facebook’'s|benefits

1. Increased Exposure to Potential Customers

2. Gather More Leads

3. Lower Your Marketing Expenses

4. Reach a Targeted Audience

5. Use Facebook Insights (see Appendix 14)

6. Build Brand Lovalty

7. Increase Your Web Traffic See Appendix 15)
& Boost SEO

9. Be Mobile Ready (See Appendix 16)

10. Spv on Your Competition! (Postplanner, 2018)

Fig 10 Facebook’s advantages and disadvantages

Advantages Disadvantages
1. Free, cheap and flexible budget advertising 1. Pages can be set up by anyone, meaning there
2. Page can hold all business information, location could be many incorrect pages
and even include a shop to directly retail to 2. Review process puts the control back to the
consumers consumer
3. Mass audience 3. lIrrelevant or inapproriate adverts
4. Target specific section of users 4. Lower Click through and conversions rates than
5. Reviews mean you can check reliability of adwords
organisation before you use 5. Business name may already have been taken by
6. Useful search facility another business
7. Facebook insights data analysis tools really useful
8. Mobile friendly
9. The use of videos, photos and live video
10. Messaging system

(Bell, 2018)
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4. How other organisations use Facebook in their digital marketing plan

Before proceeding to examine SMP implementation, it is important to examine how other
companies have used Facebook successfully. Nike conducted a she run Digital Campaign.
Female runners were not wearing Nike shoes, and Nike set out to change this (AdNews , 2013).
Nike used Facebook for registration for training. Nike used the Facebook to monitor
participant, this allows for two-way dialogue with consumer, was a huge asset to Nike. (Cowan,
2013). See Appendix 13. The SMP will seek to adapt Nikes Facebook campaign with another

idea from a car dealership SSM campaign.

Like O C Davies with a Facebook account, Honda Cars of Corona wanted to attract a larger
audience on Facebook and sell more cars through Facebook. The dealer decided to give away
$500 fuel voucher to one of the people liking the Facebook Fan Page. For anyone to participate,
the person must join the page by clicking like and signing up for a test drive
(Brandingpersonality, 2011). A random winner was drawn after the page reached 1,000 likes

see fig 11

Fig 11 Facebook marketing

Honda Cars of Corona - % WIN $500 GAS CARD
HONDA CARS
OF CORONA R

L/ 888-234-7067

A

TEST DRIVE

TODAY

w H Y HONDA CARS
OF CORONA

S AWARD WINNING
We ore a six time winner of e

&3 % W 1200 G CMD rordy
" Prescert's Asard

* SOLID REFUTATION
- e imreran We have been it business for

£ eviee over 20 yoors Sduir o vt 0o Facebook Page
> B Tt s wen tha 500 jas e
X aadinaid * FINANCING OFTIONS

Over 10 &iferent cptions on how 10

Confest Winner of Gas
Card

SUBMIT TO WIN |

wra N rw i usherlo

(Brandingpersonality, 2011a)
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5. Implementation of the plan new digital marketing campaign

5.1 Building a Marketing Plan
Determine what you are able to invest

MG O C Davies has a small quarterly marketing budget (appendix Z) that actually influenced
the SM campaign investment. More sales may be possible if people are aware of the brands
resurgence and close proximity to them. Furthermore, the present SM campaign is not effective

enough therefore the SM campaign is targeted at creating awareness.

Identify the biggest gap in your marketing

From the buyer’s personas, people in this area want fuel-efficient cars, with ease of getting
finance, the company also has cars that could be personalised and this could create a niche

market.

Find opportunities to bridge that gap

Buyers need to be aware of the vehicles comeback and the vehicles potentials such as the
internal technologies, fuel efficiency and the seven years warranty these are USP. The General
Manager said half of their recent sales was a result of public space display. There is huge need

to create awareness.

Prioritize opportunities

The priority in the plan is to target both old and your people. The older people has a lot of
disposable income and the young ones because of need. Nevertheless, these groups have one

thing in common that is easy finance, and OC Davies can offer this.

Measure results

Facebook allows for analytics, the traffic generated by the SM advertisement are measurable
to determine its effectiveness. If the new SMP is not effective nor driving engagement and ROI

is not up to the desired level, then adjustments is necessary (ThriveHive, 2018).
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5.2 Off-line event to create a buzz through a Facebook Contest
Before proceeding to examine the offline buzz, it is important to remember users add value.
Therefore, it is important to for the company to generate increased amount of natural traffic

towards business through Social search.

Fig 12 Posing with a vehicle

(Facebook, 2018)

The call to action is customers are asked to send in a selfie/photo of themselves posing with a
brand new 2018 MG series that they could find on any road or car park in Carmarthenshire win

a price (fig 12). Secondly, they have to like MG OC Davies Facebook and tag three people.

Price include either £500 or a weekend Holiday for two at a Hotel in Carmarthenshire,

Cardigan, Neyland, and Pembrokeshire. In addition, the winner receives a test drive, a free car
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service and car detailing at any of MG O C Davies in the above-mentioned locations. It is

advisable to collaborate with a Hotel chain.

The aim of this process is to capture and convert social traffic into customers by interacting
with potential and existing customers. For the company to make the most of the opportunity
for visibility within SM the company will hope to create awareness and generate interest and
potentially customers that will make a buying decision by acting. See fig 13 the goal of the SM
campaign is create brand awareness, attract and convert customers. The SMD campaign aims

to drive Meaningful Interactions in Facebook Groups

Fig 13 The Awereness to action

e e
®—— Awareness N )
. Marketing

' qualified Leads

==
- SRS . Sales qualified
. »
¥ \ Leads
¥ =

(B2bmetric, 2018)

5.3 How to use Facebook to win customers

Having discussed how to create a buzz on Facebook, the final section of this paper addresses
ways of how to use Facebook to win customers. The SMP advocates publishing correct
business information, and business information must include facts and attributes about the
company including  location, reviews,  promotions, videos and  photos
(Digitalmarketingmagazine, 2017). MG corporate has many pictures and videos and this ought

to be fully utilised. Regular posting of videos and picture is vital, as user need content to keep
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engagement going. It is important to include praise and positive reviews from customers as

these reviews do influence customers.

With regard to managing SM profiles, posts on social networks can be a full-time, and OC
Davies may need to hire to a full-time social media manager like other big Franchisees

(Dealermarketing, 2013).

(ThriveHive, 2018) Proposed DIY- style pictures and videos as this enjoy more success.
Turning now to social care, (Dealermarketing, 2013) suggested social care is customer service
via social media. Customer service is important to customers and now it is moving to on-line

for car dealerships. Consumers want company to respond to on-line queries or email quickly.

The Classic MG owners club Carmarthen branch could be used as influencers if need be. In
addition, their detail activities could be posted on Facebook whenever they embark on the road

trips.

Conclusion

The goal of the SMP is to create a brand awareness and consequently increase sales. The
purpose of the planned buzz is to generate customer engagement and build a rapport with
potential leads that may lead to sales and by establishing rapport and a strong following; it

might be possible to make connections with people that may further promote the business

One major shortcoming of the buyers persona developed for the digital marketing plan was that
it was not possible to determine whether the customers/ buyers have Facebook account, this
paper could not determine Facebook influence on buyers. Since the social media information

was not attainable, therefore in future exercise; efforts at obtaining this information will be
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vital. OC Davies could encourage customers to engage and write reviews of the company’

Facebook.

Furthermore, 50% of the buyers were not educated, it would be difficult to predict their level
of using social media and if they would be able to write a review. By consumers writing a
review, they will be adding values to the brand and answering some potential customer’s

questions.
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Appendices

Appendix 2 MG O C Davies SWOT Analysis

Strength Weakness
e Price e New in the location
e Warranty 7 years e Lack of public awareness
e Car finance of presence
e Service e New product though old
e Staff brand name
e Efficiency e Location is farther from
e Motor Tax town center
e technology e website

Opportunity Threats

e Young drivers
e Custom car styling
e Government green
regulation
e Green cars
Brand name

Appendix 3: MG OC Davies

OC DAVIES
>

9

CONTACT US

Motability

e Old established car
franchises
Brexit
Other cheap cars
Big brand's Big sales

(Sobola, 2018)

PENGUIN COURT CWMFRIVD CARMARTHEN CARMARTHENSHIRE SAT! 20X
1101267 229526

x| =™ f

GREAT OFFERS NEW & USED SERVICES
ACROSS THE VEHICLES
MG RANGE

BOOKA
SERVICE

DEAL OF
THE MONTH

(Ocdavies.mg, 2018)
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Appendix 4: OC Davies

13 s e X S Camaw, s Camnrron | % Cov e |

OC DAVIES CARMARTHEN
PENGWYN COURT
GARAGE

Updates

Thia 50 uses cookies Yom Googe 1o deihwe £ servces. By usg T4s a8, you 300 to s usa of cooves. [N

(OC DAVIES, 2018)

Appendix 5: Cawdor’s web page

£ Back To Growp O Seved Vohicios ewon f B W ® G | Putenl | Contect Mumbers v

ATrusted Name For Over 30 Years

MOME  ONSTAR  NEWCARS  NUWVANS  USED VEMICLES  SERVICE A PARTS  OFFERS  DUSINESS USERS  MOTABILITY  OURLOCATIONS MY VAUXMALL

1year’s free insurance” + 0% APR
Quick maths.

Available with up to 5 years
Flexible Finance!

e o0 00000

(Cawdor, 2018)
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Appendix 6: Cawdor’s web page

A Confgwatr FindsRetaler Brochars TestDrive Ouole BocksSecvice CostactUs  Newsieswr

NEW VEMICLES « ONSTAR « USED .+ FLEET & COMPANY CAR « OFFERS & FINANCE v MOTABILITY v OWNERS « DISCOVER +

CAWDOR CARS VAUXHALL CARMARTHEN

3
x
b+
2
@
w
3
S
3
3

Requesta TestOvive  RequestaQuote  BockaService  Ask about parts & accessories
R

& Cawdor Cars

ok k

(CAWDOR, 2018a)

Appendix 7

Instant Social Games Job Search Retail Travel Banking
Messengers Media

(ComScore, 2017b)
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Appendix 7 OC Davies on google

Bhopping Move Tooln
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Ty DR YORrs « wer ik
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st 01207 2200620 Uned Gars #t Penguin

Connt Garmearthen

MOre results from roundabout-can. co.uk =
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WA (OGO GO 2 -
Wl

Nisaan and Dacks. We take grest pride in
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N Court Carmanthen. Penguin Court, Cwmffrwd,

Carmarthen. 012607 2
Carmarthen GA31 21X

0020, Used Gare uf Fengy

OC Davies - MG Motor UK Ltd

acdavies. mg co,ukl v

Ttequest & Brochure Book a4 Test Dive. Fenguin Cout Cwnitiwg Carmarthen Canmanthenshire SA31
ZLX. TEL: 01267 220520, OC Davies. Close Book @ Test Diive

Waelcome to OC Davies a'r Mab, Dealers for Honda, Renault, MG and
o 01 -

v
CWmitrwd, Carmartinen BGAD1 2LX. Flease ior e amell addiess o your Rocount. A ver
Wil D e

3, Gealer Tor Honds, Fenm
10 Offer our
very effon 1o get Ihings Hght Hrst time - for you

v Dok ake Qroat pi
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©.C Davies & Son Ltd, Cardigan | New Car Deateors - Yell
hups /. yoll.com » Cardigan « New Car Dealers ~

Cardigan, BA4
1or local New Car Daae

Yot Contact detalle, Videos, Photos, GHEMING thres and
Near you and w oviows

©c¢ Davies Carmarthen - 51 photos - 2 roviews - Car dealorship

Macen » Carmarnhen » Automotive

T ——
i, MG Bna Dacia. We take great pride

v Welcome 10 OC Davies a'r Mab, deater for

Appendix 8 Cawdor on Google

Contact the specialist Vauxhall doaters, Cawdor

Carmarthen for all of your Vauxhall neods

Vauxhall Dealers | Cawdor Aberystwyth, Cawdor Carmarthen, Cawdor ...
hitps://www.cawdorvauxhall.co.uk/

Find a wide range of new and used Vauxhall vohicios as well as parts. maintenance and bodyshop
Bocrvices at Car "

Cawdor Cars Carmarthen | Vauxhall Dealer
www. vauxhall.co uk/dealer/south-west...and.../gbw 1b1-cawdor-cars-carmarthen. htmi ~

Cawdor Cars, Carmarthen supplios the full range of brand-new Viuxhall cars and light vans. alongside
a of Q used Call into our retailor on St Catherine Streot whore you
can test-drive one of our latest modets INCuding the ADAM, Viva,

Contact Us in Carmarthen | Cawdor Cars
nttps /iwww. v
Got the location, contact dotails .-rul oponing hours for andov Caws in Carmarthen

Cawdor Cars: Car Dealers | Wales
https //www.cawdorcars. co.uk/ v
Cawdor is a loading car dealor group In South and West Walos, with seven branchos located

C: are proud to reprosent four top
snd peavide motoriels Kt

Isuzu, Mitsubishi and Vauxhall, Wales with an excollont chokce

80 provide

marques; Ford,
of vehiclos, We

Used Cars | Wales | Cawdor Cars

hitps /Awvww.cawdorcars, co. uk/used-cars!

View the wide range of used ve able from Cawdor Car
book a test drive online

in Wales. Explore the v

Cawdor Carmarthen, cars for sale in Carmar!hen Dyled ] Parkers
MUps//www. parkers. co. -
Reoaults 1 - 20 of 20 - Find all the Cars for sale from the dealor Cawdor C.ln\atﬂwn in <
Dyfod

marthen,

Cawdor Cars (Carmarthen) - Used car dealership in Carmanhen
https //www. autotrader.co.uk » » UK » Wales » C
Cawdor Cars (Cnrn\arl ) Who is & used
Carmarthenshire. Find your next car with us!

v " lnnuld n

Cawdor Carmarthen | Local Dealers | Motors.co.uk

BUPS /AW, MOLOTs. €O, 16557/ -

Browse 22 used lable at Cawdor Carmarthen, Find this trusted local dealer at St Catherine
Street, Carmarthen, Carmarthenshire, SA31 3DZ

Cawdor Carmarthen - RAC Cars

Nps:/www. raccars. co.uk/18557/cawdor-carmarnhen/cars/ v

Cawdor has boen a leading family-run aulomative retsller in Wales for over 30 years with dealenshipe
across C and Weo offer & range of quality used vehicios of
all makes and models, wmm also Q ol 1 9 through fulh cing
facilitios ncluding

OC Davies Carmarthen Pengwyn Court

Garage R
ik s Gaates review

Address! Cwmiirwd, Cammanien SA3T 21X
Hours: Open  Closes 6 30FM «
Phone: 01267 220026

Buggest an edn

Questions & answers

B (he Arst 10 ask @ Queston O

Reviews Write & review A o prore
1 Google review

(Google, 2018)

» photos > outside

Cawdor Carmarthen

1.1 Aok k- 21 Google roviews

Car dow

Website Oireetions

n Carmarthon, Walos

St G St, G SA313DZ
Hours: Open - Closes 6PM ~
Phone: 01267 853487

Suggest an edit

Questions & answers

Bo the first 1o ask a quostion ANE Susaon.

Popular times Tuesdays =

2% 12 pm: Usually not too busy

< AE w > op >
Plan your visit
Poople typically spend 15 min here

Reviews Write @ review  Add a photo

Q "Nice friondly staff nice pl
Q’ “Good friendly service”

“Bost part of the experience is when they held the door open”

e to got a car”

View all Google reviows

People also search for View 15+ more
n - S g
Cawdor Gravells Kia  J&J Motors  Day’s Motor

(Google, 2018)
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Appendix 9 Mobile Ready

Appendix 10 SM growth

(Getty Images, 2018)

!

¥ ¥
4 =
.
3

* Hootsuite g'%id
(Wearesocial, 2018d)
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Appendix 11 MG O.C Davies Facebook

facebook

Oc Davies

Carmarthen
Home
Posts

Reviews
Photos
About
Community
Servicos

Offers

e Like ~+ Share

Posts

E ©c Davies Carmarthen
<

MOT including oil and filter Service now only £120 until 28/2/2018 Why
ive us a call to book in now ! Offer at Carmarthen OCDavies 01267
26

Call Now © Send Message

Car doealorship In Carmarthen
5.0 rfrdeiei

Community
e 266 peopio ke this

I\ 208 people follow this

About Soo Al

Qo

See more of Oc Davies Carmarthen on Facebook

EES m

Appendix 12 Cawdor Facebook

Caw

A Trsstedt Mame Par Over 30 Yeare

Cawdor Motor
Group

BCawdorMotorGroup
Home

Posts

Vidoos

Photos

Locations

About

Community

We Like | ~ Share .~ Suggest Bdits

Posts

Cawdor Motor Group
<

Deliverios are well underway for the new “18 plate” in just a couple
wooks! &% A

e Like ™ comment

Emyr Evans, Alex Huge and 2 others like this

See more of Cawdor Motor Group on Facebook

(Facebook, 2018)

Company

ABOUT CAWDOR MOTOR GROURM

About Us

Wae are family owned and run dealor group
that cares about customer service and

supporting local com

Community Seo al

Wie 2,500 poople ike this

3N 2.457 poople follow this

About Seo All

Typically replies within minutes
Contact Cawdor Motor Group on Messenger

Peopie >

2,500
41 t

Peopie Also Like

(Facebook, 2018)
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See Appendix 13.

(AdNews, 2013a)

Appendix 14 Use Facebook Insight

* Fans of Bigfoot : Ads Manager % Export Data

Likes Reach F15its asts People

Showing data from 12/27/2013 - 01/02/2014

Page Likes Post Reach Engagement
1,959 59.404 4,003
1,959 15,101 1,101
— This week This week
A 100 Lastweelk a 100% Lastweek
348
330
5,856

Your S Most Recent Posts

Reach: Organic f Paid Fost Clicks Likes, Comments & Shares

Published ~ Post Type Targeting Reach Engagement Promote

01/02/2014 , Now THIS explains it Share with your friends so the 11 4 Buns!v
TR hole world knows wiy the pictures are all blurmylll 31

(Postplanner, 2018)
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Appendix 15 Increase web traffic

Acquisition
Source / Medium

Visits % New Visits
200,403 70.74%
% of Total: 100.00% Site Avg: 70.68%
200,403) {0.09%)
Ll 1. google / organic 106,610 83.65%
L 2 (direct) / (none) 27,333 76.00%
Ll 3. Post Planner Newsletter / email 21,273 31.49%
Ll 4 facebook.com / referal e 17,595 4163%
L 5 mfacebook.com / referral ? 12,893 50.64%

Appendix 16 Be mobile ready

st

Liked

s

Waco

Hours:

Fuji Japané@b Steakhouse

Sushi Restaurant " AsSian Fusion Restaurant -
Steakhouse

Call
& * eee
Check In Reviewed More Message
{e4]
® Share
Wk Map data ©2014 Google 2
Copy Link
5901 W. Waco Dr Waco 33 4 mi r*
lexas o I
: Report
11:.00am -2:30pm, 430 pm -9 5
Suggest Edits
' 8. 0. 8.8,
621 9,343

Jessica Williamson Cole, Amanda

B e e e

el B T e e - et M R e e

New Visits

141,758

% of Total: 100.09%

20774
6,899
7,325

7 561

(Postplanner, 2018)
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(Postplanner, 2018)

Appendix Z OC Davies Marketing Budget

Marketing Planner 2018

Omecr w151 510 T TS B g B
Quarterly Retail Focus
]

DEALER Marketing plan

New Vetscios co doplny i cpar 3 Gy MG 28 + MGY | e |
[Morw Campagra ~ % | %0 | % | % | % | % | % | % | %% w0 %|®
[Pager Acven Now Carpagn - : | | 20
O Page S I | 1 m |
‘Racso Aaven [rec | ! 4 + —_—
‘New Cars NT 28 + MOY J | | ™ | | 4
i Mige ~ I 7 o 1 | 11
[N Veticion a2 dspny n conter 3 coys . = | 0 I I -
5t Coars Argesfursd show (185 Jane) Stand ot show »n ! i i i ~

(Wakes Ol

(OC Davies, 2018)
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