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INTRODUCTION – WHAT IS DIGITAL IDENTITY 
When thinking of identity, most individuals automatically think of personal identity, for example, what makes them who they are or what their personal unique features are, but it is now so much more. 
From the very moment individuals became able to create various accounts online such as a social media account or an online shopping account; their identity was extended and propelled into the digital world and whether knowingly or unknowingly, they are not only sharing aspects of their identity but also recording and storing information for the digital world to see. (Eliezerov, R; 2018). 
Digital Identity can be described as a digital footprint, it is what is left behind; almost like that of a permanent shadow online.  
Digital Identity is information relating to an individual or organisation that exists online. Techopedia describes it as an online identity that is used by electronic devices, individual or organisation. Digital Identity comprises a series of attributes associated with the user including username, password and date of birth and is unique to that particular individual. (Techopedia; 2019). It could also be linked to the devices IP address or a random unique ID. The individual may also be part of a number of online communities so may create and project more than one Digital Identity. (Techopedia; 2019). 
Users of social media platforms are able to portray and project their digital identity or brand by showing the world only what they want you to see. This may be to promote themselves or their brand. Done correctly, this can be extremely rewarding and can gain them more followers and even employment opportunities. Done poorly, it can be destructive as it allows people to negatively judge the user extremely quickly based purely on their postings and interactions online. This could negatively impact on their life. It is important that social media users who are attempting to create and portray their digital self to add value to their brand and differentiate themselves from other individuals, think about their online reputation, who their target audience is and the consequences associated with poor social media posts. 
This essay will attempt to compare and contrast two well-known, famous individuals who use various forms of social media platforms to project their digital identity. The essay will assess and evaluate whether they use these platforms successfully to promote themselves and/or their brand or whether they use them unsuccessfully based on what is classed as best practice. 
SOCIAL MEDIA
Social media is an internet platform used for communication based input from online communities where users can interact with each other, share and collaborate. (Tech Target; 2019). 
Social media websites and applications allow their users to interact in real time by using communication tools to share and consume information. (Life Wire; 2019). 
Social media is extremely popular with individuals wishing to promote themselves, their brand or their business. It has become integral to the way people conduct their lives and how organisations conduct business. It is a highly effective marketing tool, not only for businesses but also for individuals wishing to promote themselves. 
There are a wide range of popular social media platforms available. Below are just a few being used by people worldwide and are the particular applications researched in connection with the two well-known celebrities in question.  
Instagram solely based on sharing photos and videos with followers and transforming them into works of art using multiple filters and effects available. The application benefits from circa 400 million active users per month. (Make a Website Hub; 2019). 
Facebook allows its users to create a profile, add people as friends, interact and communicate via messages and upload photos and videos (Tech Target; 2019). Facebook is one of the largest and most used social media sites in the world and boasts 1.59 billion active users per month. (Make a Website Hub; 2019).
Twitter a highly popular social networking site that can be used to post Tweets, follow other users Tweets, follow celebrities, receive information and news and stay connected and interact with people. The site boasts 100 million active users daily. (Hub Spot; 2019). 
LinkedIn more specifically designed for the business/professional community. Users can network with companies, colleagues, other professionals in similar fields of work, establish a profile highlighting professional information, search for jobs and share thoughts and knowledge. (LinkedIn; 2019). 
RICKY GERVAIS / KATIE PRICE
From Ricky Gervais’ social media accounts it is clearly documented that he is an extremely well-known actor and stand-up comedian who has starred in numerous television shows and films. He is also a director, a writer and a well-known animal rights activist. (Instagram; 2019). His Instagram account has a clear description in the bio about who he is, what he does including some of his most famous television shows and a web address to purchase official merchandise.  He has 1.9 million followers. (Instagram; 2019). Photos and videos are posted regularly and show positive representations of himself and the people he works with. His posts show continuity and consistency throughout by promoting his new show, film or upcoming tour; always keeping his followers updated. He often makes posts regarding his strong animal rights beliefs and although he occasionally posts videos and photos that show upsetting content, he uses his influential platform to show his commitment and viewpoint on animal welfare issues urging his followers to take the same stance by promoting petitions and charities.   
Most people will know Katie Price as a model, television personality, author, singer and businesswoman but her Instagram account is anything but clear. The account is extremely limited in information. There is no information contained within the bio section other than two email addresses and links to two other Instagram accounts of a clothing brand. It is unclear as to whether she endorses the brand or whether this is her own clothing company. She posts photos and videos daily, but they show no continuity. It is unclear as to what message she is trying to deliver and who her target audience is. She has 2.1 million followers on Instagram. (Instagram; 2019). This is more than Ricky Gervais, but it would appear she receives a huge amount of negative feedback from some of the many controversial posts to her Instagram account. 
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When creating a digital identity or brand, it is important to establish what one wishes to achieve and who the target audience is. It is clear from Ricky Gervais’ social media that most connections/followers are individuals within a similar field including fellow comedians, actors, writers etc. By targeting people in a similar or higher profession enables him to create a strong digital identity just by having connections to these people. By having this target audience, he gains recognition and respect. Every time one of his followers who are in a similar profession comments or congratulates him on his achievements, it is seen as an endorsement of his work which in turn promotes him and his brand. 
Katie Price’s target audience is weak. She follows very few people who would potentially endorse her and her brand.  Katie Price gains a great deal of negative online abuse due highly to the fact that she is not associating herself with the correct people. She has received criticism for many of the things she posts online. She is a significant presence in the media, often appearing on daytime television shows and so she should be setting a responsible example to her millions of followers. She is known to air her dirty laundry on social media, frequently detailing her failed relationships often by criticizing her ex partners, documenting her male conquests and expressing her outrage at the driving bans she has recently received. 
She once gloated when she hit a bird with her car by posting a photo on social media of its dead body mangled in her bumper. This post was subsequently deleted after it caused outrage among her fans with commenters even saying they would unfollow her. She again caused controversy when she uploaded photos of her pet horses with their hair shaved on their backs in the shapes of hearts and diamonds. People accused her of vanity and suggested that her pets were nothing more than playthings or accessories. (The Sun; 2016). This is exactly the opposite of what Ricky Gervais tries to promote. He is a strong animal rights activist, and this is precisely the sort of behaviour he wants to cease.     
Both Ricky Gervais and Katie Price are prolific on Twitter and post numerous tweets daily. 
Ricky Gervais has been known to say some extremely controversial things on Twitter. His jokes regarding autism, Downs Syndrome, paedophilia and homophobia have received serious criticism but Ricky Gervais has always justified every joke he’s ever made. He was quoted saying ‘We live in sensitive times, though …You have to defiantly push back. People have always taken offence, but now there’s a mob. “F--- ’em. Ignore it. Keep doing your own thing.” (Ricky Gervais; 2019). “I think comedy is laughing at the wrong thing because you know what the right thing is.” (Ricky Gervais; 2019). He acknowledges the fact that not everyone appreciates his style of comedy or the types of jokes he tells but he is a strong advocate for freedom of speech. People may not agree with what he says but he provides a talking point. He is successful in posting relevant content to his particular audience who then go on to retweet his posts thousands of times. He has gained 13.4 million followers, which would indicate that he is doing something right. (Twitter; 2019). He adds value to his brand by differentiating himself from others and becoming memorable. 
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Katie Price’s Twitter account is extremely disjointed. Many of her posts promote weight loss supplements and clothing brands. Her Twitter content is irrelevant to her target audience. Unfortunately, it is extremely difficult to tell who her target audience is. It is not clear whether she even knows herself. She has gained 2 million followers but her posts receive very few likes and retweets in comparison to Ricky Gervais. Her latest video only receiving 9 retweets out of her 2 million followers (Twitter; 2019). This suggests that the content she is posting is not of any relevance or of any particular interest to her audience. Her content is weak. She doesn’t provide any talking points or interesting viewpoints. Her posts portray her as vain and conceited and sadly these are qualities most people do not appreciate.   
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Ricky Gervais’ Facebook page has over 4 million followers and likes, again documenting all of his achievements and awards. (Facebook; 2019). This is a theme throughout all of his social media accounts and shows continuity and consistency. 
It was impossible to find an official account on Facebook for Katie Price. This shows a lack of consistency. It may have been because Katie Price is an extremely common name so she may benefit from using a name that is more unique or creating a personalised URL to distinguish her. Katie Price needs to have a strong social media presence over all platforms to succeed in promoting her brand. 
Ricky Gervais has a LinkedIn account which indicates a level of professionalism connecting him to the professional world of individuals within the same fields. Again, this is about targeting a specific audience, which he has achieved. Unlike Katie Price, who was again unfound LinkedIn. 
CONCLUSION 
It is clear that Ricky Gervais’ has created a highly successful digital identity by using social media platforms. His accounts show consistency, clarity and coherency. Ricky Gervais uses the same profile picture for all of his accounts; this is makes him much easier to search for and comes across as professional and well thought out. It has helped that he has such a unique name. Ricky Gervais is easily found on most all Social Media platforms. Katie Price is much more difficult to find due to the fact that many people have the same name. She would benefit from a more unique name or more personal URL, something to distinguish her from everyone else who shares her name. 
Ricky Gervais is very much a private person when it comes to his personal life whereas Katie airs all of her dirty laundry online for the world to see, gaining a huge amount of negative comments and feedback.  It may well be beneficial for her to keep her private life private and focus on her business and the brand she is trying to create for herself. 
The content Katie Price posts on social media is weak and she is clearly failing at providing relevant content for her target audience. She needs to establish a strong target audience in order to promote her digital identity.  Ricky Gervais, although controversial at times, provides content people want to talk about; being thought provoking and provocative.  
Ricky Gervais’ social media accounts are polished and professional. It is clear who he is and what his digital identity is portraying. His target audience is clear, and he has successfully created a brand. Katie Price’s social media accounts are inconsistent, irrelevant and have left her having to battle online abuse due to poor decision making when posting online. It is still unclear who she is and what her digital identity is aiming to portray but perhaps she doesn’t even know herself. 
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