

[image: Icon

Description automatically generated]
University of Wales
Trinity Saint David

Student: Dominic Artiom
ID: 2027538

Module - Data Analysis & Visualisation
ACCB4002_LON

Infographic: COVID – 19 Accelerating Print Industry Transformation.

Type of Assignment: Report
Reference Standard: IEEE
Professor: Koushik Modak
Data: 05/08/2021





Table of Contents

Cover Page	1
Table of contents 	2
                Introduction 	3
                Brief of analysis of the task 	3
                EXPLANATION OF GIVEN INFOGRAPHIC 	3
Evaluation based on the points	4
      Message	4
                 Colour 	4
                 The way text used 	5
                 Suitability of the graph	5
                 Advantages 	6
                 Disadvantage	6
                 Improving Infographic	6  
                 Conclusion	7
                 Recommendation	7
                 List of References 	7
            Appendices	8














Infographic: COVID – 19 Accelerating Print Industry Transformation.

       


Introduction
      Since we are talking about Infographics, I would like to clarify and tell what this graph is about, this is a rather strong tool that makes it possible to interest and give a clear understanding of what it is about and convey the main meaning in a short time.


Brief analysis of task and message 

      A topic in which we will try to disclose the infographics provided by examining the features of the information provided, for example, how COVID-19 affected business and such sectors as Government, Healthcare, Retail etc. On what opportunities he provided and how long it will take to recover. We'll also analyze the visual construction of the graphics and dive into details such as color, font, colors, and graphics, as well as general readability. And how well the chart can hook and retain the user.

      According [1] information perception is an exceptionally expansive idea, alluding principally to graphical techniques to disperse and convey information unmistakably and adequately. Infographics are intended to analyse information, clarify data, show associations, and rundown realities or numbers. They might incorporate outlines, graphs, maps, diagrams, timetables, or visual articles.
    Utilizing colour is one of the most straightforward approaches to take information representation to a degree of ability. There is a requirement for colour choice in introducing information when managing complex points. Colour determination for information show is vital and is reflected in infographics. [2]
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        Pie outlines (image 1.0.) are among the most regularly utilized sort of infographic, yet they are by and large not effective (Figure 1). Pie graphs are frequently used to show the rates that various parts add to an entirety. Human mind makes a terrible job of contrasting points and regions, including the point and space of the various wedges in a pie outline. Conversely, the brain is substantially more successful at contrasting line graphics [3]. 
      In the first image, due to the fact that there are many bright and Gray colours, readability and focusing becomes harder (image 1.0.). Plus, due to the fact that the text font is a little bold and small in size, it is difficult to read. The illustrations and plan components permit peruses to see a visual of the numbers and information, which helps to get a clear idea of graphs [4].  
       In most cases, at least two graphs are used so that we can compare the information, when comparing attention, it focuses on the numbers and they should be error-free (image 1.1.), as we observe some errors and the graphics that we are considering, this is a gross mistake, because of such errors, the person who is studying the graph misled and graphs don’t provide correct information. The good features of the graph are that there are several graphs in the poster, which in general gives a good understanding and vision of the situation, I want to draw attention to the fact that the main words that the user should pay attention to are underlined in bold, few out of every odd guest can keep going long enough to get to the content. The errand is to show him the initial couple of moments. A splendid and snappy feature is the thing that will assist with catching the client's eye. For such tasks, there are exceptional text styles that get the guest. The header is an autonomous interface component that ought to be thought about independently from the text and other content. It decides the content of the page and makes the client focus on other content too [5]. 
       Font helps to draw attention to other graphs, if you evaluate and compare the graphs, then round ones are much inferior in the prostate and understanding for the user than long ones (image 1.2.) [6], in round infographics there are from 5 to 6 indicators, 6 numbers that separate this circle and it will be difficult for a person to remember this information, and even more so to draw some conclusions on this account. 
     The opposite graphs are straight, they will quickly transmit the information that is contained there due to the fact that it is much easier to compare it by its length, and one of the many important factors is that in long graphs you can use two colours (image 1.2.)  for decreasing and increasing, which will bring more simplicity and improve understanding and assimilation of information that is trying to convey through the graph, which is one of the main factors, of course, if you spend a few minutes, the user understands and understands the round infographic, but the graphs were invented that the user in a short time was able to understand the essence, meaning and the message sent by sent by the creator.

Improving infographic
 In general, the infographic looks good, now I will describe the points in which I would introduce directives, I will be more attentive to the numbers and the presentation of information so that there are no mistakes.
       I would improve this infographic, first of all, its colours. The specific reason for the circumstances is colour determination for introducing complex information is vital, on the grounds that the colours picked can assist watchers with understanding the show more rapidly to show information. 
     According to [7] It is necessary to use colours that will be hormonal in which there will be a balance and, of course, so that the combination of these colours gives a good visualization. This is the combination I would use:  yellow-orange - orange-red - red-violet - violet-blue - blue-green - green-yellow. 
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As I mention earlier that Line graphics simpler comparing Ring graphics and they provide better vision, that’s the best way to compare. [8]
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                           Figure 1.                                                           figure 2.                                                                         figure 3.

Conclusion


      Infographics are an amazing method to distil and pass on complex logical data as a visual story, more often and more often we come across graphs, posters, and infographics, they can be compared to visual puzzles, because this is not a single product, there are many small details that complement each other.
     I also want to recommend, as I found out from this report, color is a very significant and important element, because the first thing the user pays attention to is color, and then it's up to the small mechanisms that I called the puzzle to keep the maximum clear and simple to convey the information.
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Figure 2. Theory of color by [1]:
primary colors, secondary colors, tertiary colors, and color circle.




image6.png
Unit
100

Marketing Growth

@ Ession Europo

@ Westorn Europe




image7.png
—

@ sample Text
@ Sample Text
@ sample Text

@ sample Text




image8.png
560008
$5,000,000
$4,000,000
$3,000,000
$2,000,000
$1,000,000





image9.tiff
Impact of COVID-19
on business

Market disruption will
drive innovation

Agree or Strongly Agree responses

47
‘ ° G COVID-19 has o
usiness may have to caused significant 84 / A
R industry disruption °

M significant impact
critical threat to business
that can be mitigated

M Limited impact

minimal threat to business

COVID-19 presents
an opportunity
for innovation

777 A
667 A

M Noimpact

no threat to business We will need
to change our
operating model
as a result of

CovID-19

M Positive impact
can be seen asan
‘opportunity for business

Office print volumes
are in free fall

What impact are you seeing
on customer print volumes?

O/ significant
687 v v

27% Marginal decline
37 Nochange

2% Marginal increase

a o

Vertical demand varies
How is demand changing by industry sector?

M Decrease [l Increase

Education -60”; I +11:
et -71; I +5°:
Business &

-63 N 10
-49 I 16
297 I 32
-15 I + 54

Professional Services

Financial Services

Government

Healthcare

Collaboration, cloud and
digitisation opportunities

Anticipated future interest
o
967 A
o
897 a
o
857 a

Collaboration services

Cloud digital workflow
solutions

Digitisation of
paper-based process

Channel partners expect more support

from their suppliers

peteomet R 3
(og: xtendedcreditterme) NN 6 1.

Iz
°

Updat 1)

cainimues 0 [N 45

Personalised guidance

27
cm e o e

s0x 60X 0% 80X %0X  100%

Most are cautious about
business recovery time

6%

6%

Less than a month
1 -3 months
W3- 6 months
| 6 - 12 months
[l More than 12 months.

[ There won't be
business as usual




image1.jpg




image2.png
Most are cautious about
business recovery time
6% 6%
Less than a month
[l 1- 3months
W3- 6 months

6-12 months

Il More than 12 months

There won't be
business as usual




image3.png
Impact of COVID-19
on business

4%

W Criticalimpact
business may have to
close permanently

W significant impact
ertcaltheat o business
thatcan be mitigated

W Limited impact
minimal threat o business

W Noimpact
o theatto business

W Posttive Impact
canbe seen asan
opportunity for business




