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AIMS:

The module aims to enable the student to gain a broad understanding of the concepts, techniques and methods of modern cost accounting and the role it plays in business organisations. Additionally it will aim to enable the student to gain an understanding of the significance and use of financial information in business and to provide the student with an understanding of the basic principles of accounting.


LEARNING OUTCOMES:

On successful completion of this module, the student will be able to:

1. Identify basic cost accounting concepts, deploy techniques and methods and to analyse the importance of cost information in business organisations.

2. Describe and comment on contemporary cost accounting concepts, techniques and methods and to develop and nurture the students’ ability to assess and evaluate a range of business-related constraints, from which to make decisions which maximise an organisation’s financial and non-financial performance.

3. Review the basic principles of accounting including use of appropriate software.

4.	Prepare financial statements from initial data, dealing with both routine and non-routine transactions and analyse financial statements with confidence


INDICATIVE CONTENT:

· Accounting as a means of communication.
· Fundamental concepts of accounting.
· Accounting information systems.
· Introduction to double entry bookkeeping and the trial balance.
· The main financial statements – balance sheet, profit and loss account.
· Accounting for VAT, stocks, depreciation, disposals of fixed assets, accruals and prepayments.
· Introduction to Cost Accounting.  Cost Classification, elements of cost, relationship between cost accounting and financial accounting.  Role and function of cost accounting systems/management information systems, cost centres and cost units.
· Marginal Costing and cost-volume-profit analysis.  Nature of costs, fixed and variable, period and product.  Cost behaviour.  The concept of contribution.  B/E point, margin of safety, effects of volume mix and price changes.
· Information for decision making.  Avoidable and unavoidable costs, sunk costs, incremental, opportunity costs/imputed costs.  Mix changes, make or buy, adding or deleting a product, limiting factors and use of probabilities/mathematical model.


LEARNING AND TEACHING STRATEGY:

Issues relating to the concepts and principles associated with the subject are suited to delivery during weekly lectures. However, for the exploration of these topics and their practical application to “real world” scenarios, the use of additional  seminars will be made.

The suggested strategies and allocation of teaching hours to deliver the module are:
					Hours
Workshops                                           25
Tutorials/Seminars			  25
Student private study			150
TOTAL				200


ASSESSMENT:

	Learning Outcomes
	Assessment Criteria                                                      To achieve each outcome a student must:

	
1. Identify basic cost accounting concepts, deploy techniques and methods and to analyse the importance of cost information in business organisations.

2. Describe and comment on contemporary cost accounting concepts, techniques and methods and to develop and nurture the students’ ability to assess and evaluate a range of business-related constraints, from which to make decisions which maximise an organisation’s financial and non-financial performance..
	Tackle a series of questions which require the need to think constructively, address accounting issues and concepts and provide a solution.

	
3. Review the basic principles of accounting including use of appropriate software.

4. Prepare financial statements from initial data, dealing with both routine and non-routine transactions and analyse financial statements with confidence
	Tackle a scenario that requires the analysis of financial statements from a theoretical perspective and the formation of suitable solutions using appropriate tools. This will include use of ICT, where appropriate



Coursework	50%	Examination 50%

Students will be assessed by one 2-hour examination and an assignment.  Within the examination they will be expected to identify relevant theories and models, applying them to resolve problems and to develop strategies in real world situations.  A key focus of the examination will be the ability of students to critically evaluate the concepts applied within the examination framework.  

The coursework will be designed to test as many of the outcome statements as possible.  The aim of the assessment will be to enable students to apply theoretical concepts learnt in the classroom to a practical situation.  As the module aims to develop students’ understanding of the use of IT to solve accounting problems, an assignment simulating a practical scenario was felt to be an appropriate assessment strategy.
A typical assessment will involve the use of information technology and will be designed to simulate the practical problem of creating a set of financial statements from a batch of original transactions. 

Outcomes 1 and 2 will be assessed via a 2hour examination. 
Outcomes 3 and 4 will be assessed via the assignment

READING LIST:
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Inman M L (1993) (3rd Ed) Cost Accounting, London: CIMA/ Butterworth/ Heinemann
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Wood, F (2008) (11th Ed) Frank Wood’s Business Accounting 1, London: FT Pitman Publications


Journals:

Accountancy
Accountancy Age
Accountancy and Business Research
The Financial Times

Useful Websites	
			

http://www.asb.co.uk


PHYSICAL RESOURCES:

Computer/projector.


ROOM REQUIREMENTS:

Lecture Theatre 
Tutorial room.
Computer laboratory with Internet access
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Staff Co-ordinator:		Richard Dunstan
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