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[bookmark: _Toc502924795]Introduction

There are many technologies available today since the start of the internet. According to Michaelidou, Siamagka and Christodoulides, (2011), there are various researches which have been established in recent years, such technologies having benefits of branding for business-to-business (B2B) organizations, Business to Consumer (B2C). These researches observed that, various tools are widely available to support B2B brands, communications in Business to Business and Business to consumers, over the internet and other interactive technologies including Social Networking Sites (SNS). However, there are still grey scales in research on how organisations use Social Networking Sites (SNS), for their marketing and how they are used to achieve brand objectives .However, previous researches remains limited in scope. This work will attempt to iron out the, effectiveness of the use of modern technologies within the workplace and explore social media, such as Facebook, Twitter, LinkedIn, Instagram, Yelp and YouTube as tools for marketing, information gathering, sharing and communication within the workplace.
[bookmark: _Toc502924796]Background

The internet technology has paved the way for many advanced technologies available today. Tuten and Solomon, (2017), agree that, the internet and its technologies create the backbone of what we call social media network today. At the start of the internet in the 1950s, the internet was at its infancy stage and mainly connected to just few institutions undertaking scientific research such as the defence and Universities in the USA. At the beginning of this century there was another phenomenon emerging with the World Wide Web coming into limelight. This was a significant shift in the manner in which internet is used. Many technologies started to spread, where businesses showing their online presence, connected to world wide networks via existing internet, local area and wireless connection, amongst technologies which shaped the current business communications in today’s infrastructure. However, social media as a recent phenomenon proved to be a more effective tool for business communication, marketing and advertisement as we realised a continuous growth in the use of applications such as Facebook, Twitter, LinkedIn, Instagram, Yelp and YouTube for business.

[bookmark: _Toc502924797]Modern technologies

Although many communication technologies have existed and continuously developed since the start of the use of internet email still remain the most effective means of both marketing and business communication.  However, Tuten and Solomon, (2017), agree that, the key fundamental change brought by the emergence of social media is the transformation of the way people, live, work and play.  Tuten and Solomon emphasised that, Social media is a means of communication, which can bring instant interaction between people at workplace, socially and business engagements compared to email.  They added that, it is an important tool for conveyance, collaboration and promotion of interconnection and interdependence of networks of people, communities and organisation through its technological mobility. 
However, it is estimated that, the use of email is still 40 fold that of Facebook and twitter combined (McKinsey & Company, 2017). US figures suggest that, about 91% of consumers, still use emails for business as shown below;
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Adapted from: McKinsey iConsumer Survey (2012), Custora, E-commerce Customer Acquisition Snapshot 


[bookmark: _Toc502924798]Social Media as a tool for Business

In the recent years, social media has gained prominence and proved to be more effectively used as a business tool for marketing, information gathering and communication within the workplace (Weigel, 2017). Many organisations are competing to show their presence online, hence looking to use and adopt different ways to marketing their business, advertise their services and gain a competitive advantage over their rivals. Since the beginning of the century many business have been trying to show their online presences through websites. However, the emergence of mobile applications was a game changer in the manner in which businesses uses technology. In this section, the report will address different social media applications which are dominating the business environment.
[bookmark: _Toc502924799]Social Media as Marketing Strategy
[bookmark: _Toc502924800]Honda Social media marketing Strategy

According to Tuten and Solomon, (2017), Honda has in recent years gone on Social Media buying spree. The organisation is thought to have strategically utilised different social media channels and vehicles in recent decade in order to drive their marketing broadcasting along with the traditional tactics, so as to maximise the impact. Amongst, social media embraced include, YouTube, Facebook, Instagram and twitter. It is believed that, Honda uses social media to manage the responses of fans and draw interest of customers. Different social media platforms are discussed as below;
[bookmark: _Toc502924801]Facebook

Facebook is estimated to have 1.59 billion active users covering the largest demographic area on social media platforms. This makes it a perfect zone for businesses to connect with customers globally. According to Sachs, (2016), Facebook, is perfect from a business advertisement perspective because, it is easier to manage, while allowing best possible way to target customers, individually or groups. They added that, Facebook Adverts can be easily used to do buyers’ matching with millions of similar prospective buyers possessing the same characteristics. This can be achieved by using an opt-in page options which makes capturing of prospective customers names and emails possible. 

[bookmark: _Toc502924802]Twitter

Apart from Facebook, twitter’s value for business has been noted in recent years, with its ability for the message posts to go viral in a matter of minutes. People constantly share and retweet your business content and this automatically create more followers. A business will benefit in posting of recent business news updates, articles and all major media activities.  The use of HASHTAG has seen a wider recognition in building momentum for active posts and driving instant attention to trends of relevant events. Many organisations attempt to retweet those people with a huge base of followers as a way to lure them to follow back.
[bookmark: _Toc502924803]LinkedIn

LinkedIn is widely accepted as business social media platform .It is now the easiest platform any industry would want to use for their link with professionals in other industries and amongst work colleagues. The LinkedIn concentrate on relationship building for Business to business (B2B), Consumers to Business (C2B) and the inclusion of LinkedIn groups makes it more powerful in building a strong business community relationship. Using LinkedIn will help targeting professionals, Groups of people and business within your business niche market. This helps to achieve the expected quality of connection than Facebook which is less professional and tend to target general public. Professionals are easily targeted by their industry, job tittle and skillset, especially for those in the recruitment industry.
[bookmark: _Toc502924804] Instagram

Image sharing platforms are gaining popularity as a business tool, which facilitates showing of important events. Businesses are showing off their achievements by photo posting and posts through events hashtags. Instagram can be a very powerful tool to market a business, visualise through image sharing. Image sharing advertisement is important because, if done properly, can create a lasting memory of brand in customers’ minds. 
[bookmark: _Toc502924805]YouTube

The use of YouTube as an important business tool has been increasingly made a possible reality since YouTube got acquired by Google. Google as one of the largest search engine facilitates business a business promotion where videos are more likely to appear in Google search. Google acquisition of YouTube has enable business build their image and presence when published videos about the business shows visibility on Google , which is a key benefit to any organisation taking that route.
[bookmark: _Toc502924806]Yelp

The use of Yelp has been critical for businesses in recent years. Yelp enables the easier building of an active strategy of reviews. With, Yelp your customers may easily allow it happen for you soon enough. All it takes only a single poor review to damage your abilities to build your social platform acceptance. However, but asking your customers to do the review of your business on Yelp, will definitely prevents any negative reviews from standing out. It is crucial that, with the campaigns held to get authors to post reviews about us on Yelp, should in return bring a reward, such as, if a review is posted, an offer of at least 10 per cent off to customers is guaranteed on their next order or try to give them an additional service for loyalty.
According to Oyza, et al (2015), social media marketing and online marketing are used interchangeably, but are not necessarily the same. Oyza eta l(2015) states that, online marketing which is often referred to as ,internet marketing is all about promoting brands, services and products by applying a combination of technical and creative aspects leveraging the potential use of world wide web. The previously used techniques of online marketing include the use of email know as email marketing, websites, blogs and publications. However, Oyza and colleagues further pointed that Social media marketing is gaining a wider appreciation because it promotes advertisements and business image building through interactions and relationship building on networks. Divya and Bulomine (2011) states that there are great opportunities and benefits associated with social media marketing, such as 
· Increasing product and brand awareness.
· Increase web traffic
· Increase customer loyalty 
· Increase success of new product.

According to brown and Vaugh, (2011), social media has gained popularity with hiring managers and human resource professionals in their attempt to gain knowledge of applicants. Social media sites such as Facebook and LinkedIn are popularly used for this at workplace. Grasz and Du (2007) pointed that due to this high percentage of employers using SNSs to gather information on applicants, it is likely to be a practice that would affect various managers and human resource executive in making a well informed decision based on social media profiles.
[bookmark: _Toc502924807]Problems of Social Media within workplace

 Although, the use of Social media is seen as enriched the communication professionally with new and immediate new ways in which of stakeholder interacts. The use of Social media is viewed a success in bring the stakeholders together and close instant communication and communities interconnections. 
However, along with new possibilities also come some challenges, such as; These, professionals trying to engaging in real-time conversations with their audiences on social media platforms like, Facebook, Twitter and blogs, they have to start enduring effects of trying to cope with mental pressure of Social media interaction, and overload of information, invasion of work matters into the private domains and with changing work contents and structures, (Bucher, Fieseler and Suphan, 2013). This techno stress is a challenge brought by communication at workplace through social media.
[bookmark: _Toc502924808]Summary

This report has highlighted that, there are several technologies effectively used for business. Internet plays an important role as the backbone on which all these technologies are built on. The world web technology was an evolutionary game changer of this century. Businesses have taken advantage of the emergence of World Wide Web technologies to show up their presence online, with nearly two decades which have seen continuous rise in web technologies built. Websites to begin with and with the wireless and mobile technologies coming to the technology arena, there was an emergence of mobile application built in iOS, Android and windows. This phenomenon has brought up the widely used mobile applications on the market today, such as the commonly used Facebook, Twitter, LinkedIn, Instagram, Yelp and YouTube etc. These applications have been identified as powerful tools many business are embracing in their marketing strategies, as indicated in the case of Honda mentioned in this report. Finally, we have seen that, these Social media application are crucial for communication, which can bring instant interaction between people at workplace, socially and business engagements compared to email and also an important tools for conveyance, collaboration and promotion of interconnection and interdependence of networks of people, communities and organisation through its technological mobility.
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