Question four – Outline an environmental, political, or social issue that requires redesign. Explain how you will solve this issue over the duration of your future design career. Underline the tools and approaches you will use and discuss how and why. 
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Buy better; buy less

The issue I have decided to hypothetically redesign during my future design career is a topic that I think will massively impact my life and career as well as the affect the earth and everyone who buys clothing; Fast Fashion.  
‘Fast fashion is the term used to describe clothing designs that move quickly from the catwalk to stores to meet new trends. The collections are often based on designs presented at Fashion Week events. Fast fashion allows mainstream consumers to purchase trendy clothing at an affordable price’ (Kenton, 2019).
Like any topic these days there are advantages and disadvantages involved and not everyone sees both sides of these, depending where you stand and your morals. The only two groups of people that benefit from fast fashion are fashion retailers and the customers/consumers. 
Due to the constant production of new styles and clothing being mass produced, this pushes customers to buy clothing more frequently which is a good aspect from a fashion loving persons point of view, and is also a positive aspect for the retailer itself as its selling more products, but also because fashion trends move so rapidly and sell so fast this means it helps retailers avoid putting clothing on sale, instead of stocking up on more items it replaces the sold out clothing with new products, which then means they are not losing profit. Although, fashion brands cannot always keep up with the speed of which they need to sell the clothing in preparation for the next shipment of new designs ready to hit the stores. If there are any clothing items which have not been sold, they will end up on sale, and if still they are not sold. They will end up being sent to landfill, “According to the Ellen McArthur Foundation, one garbage truck of textiles is wasted every second, which is roughly 14 tonnes” (Tanoto, 2019).  An example of textiles being wasted and harming the Environment is luxury fashion retailer Burberry, who admitted to burning $4o million worth of stock due to it not selling in enough time before new products are in style (Tanoto, 2019). The company burned the old products because they would prefer to do this and harm the environment instead of selling the ‘out of style’ products at a lower cost to consumers, as they want to keep their brand almost untouchable to everyday people and aim to keep their clientele high end. This is also why in today’s society we have a problem with saying no to new clothing, because we know products will be moving on soon if we see something, we like we feel like we have to purchase the product because it may not be in the shop the next time we visit. 
Another advantage of fast fashion for retailers are the chances of big profits if the retailer is on the ball and picks up on the trend before any other retailers do. As well, if the fashion trend is not doing so well and the retailer can see that, they know that the next range of clothing is around the corner because of the speed the industry moves. The final advantage to retailers is the fact that because the textiles industry is so poorly paid it is cheap to produce the clothing which then makes the retailer able to sell the clothing at a low price, resulting in consumers always returning to stores to make more fast impulse purchases of the latest fashion trends. 
Like any topic there are always just as many disadvantages as advantages. The most obvious disadvantage of fast fashion is the general attitude of getting rid of clothes to purchase more. Fast fashion also is another huge contributor to pollution and poor working conditions and poor pay in less economically developed countries where most of the textiles industries garments are mass produced. Due to clothing being created in foreign lands, this is also seen as causing a decline in British manufacturing. 
I will now go on to talk about the overall environmental effects of the textiles industry. As I have previously stated, fast fashion concentrates on cheaper prices and fast production to provide new styles in stores inspired by fashion show looks from that particular season. Although it is extremely detrimental to our environment, due to the water contamination, toxic chemicals used, and the increased wastage of textiles being dumped in landfill. Colourful fabrics and patterns make it very easy to purchase new clothing although most of these products are created using toxic chemicals and dyes.  As Perry writes, ‘Textile dyeing is the second largest polluter of clean water globally, after agriculture’ (2018). This is one of the main issues I aim to help change throughout my design career. 
In the textiles industry there are so many different pieces of fabric available to use to create items of clothing, the most used fabric in the fashion industry is Polyester. According to the website Contrado, Polyester is described as, “Polyester is a generalised term for any fabric or textile, which is made using polyester yarns or fibres. It is a shortened name for a synthetic, man-made polymer, which, as a specific material, is most commonly referred to as a type called polyethylene terephthalate (PET). It is made by mixing ethylene glycol and terephthalic acid. That all sounds extremely scientific, but basically, polyester is a kind of plastic” (Contardo, 2019). As everyone knows, plastics are one of the biggest polluters of the environment and are definitely one of the most important factors needing to change to better our world. Moreover, the main ecological issue with Polyester is when the fabric is washed as normal at home, the fabric washes off tiny particles that add to the amount of plastic in our oceans, even though they are microfibres and are incredibly small they are still just as harmful to aquatic life. 
So, what can design do as a discipline to help improve the effects of the textile industry? The obvious answer is buying less and mend more, but I think this is not a realistic option for the younger generations in particular who are the future. The next best thing to do is a take into account what fabrics the garments you are buying are made out of, sometimes not all organic fabrics are necessarily better, they all have to be woven, knitted or dyed which all have different effects on the environment. If we were to only use organically grown cotton that would be better although organic fibres still need a lot of water to be created and organic materials are harder to dye compared to Polyester which means more impact on the environment from organic fibred materials. There are advantages and disadvantages to every decision we make, we as humans need to be considering them before we make our next clothing purchase. 
I will now go on to the topic of Feminism and Fast Fashion, fast fashion has huge consequences on the environment in which we all live, but that is not the only issue, fast fashion is also damaging the labour workers creating it. Most of the retailers that provide fast fashion have their clothing produced in less economically developed countries, just take a look at where your favourite t-shirt is from. Most of these workers are women and young girls. They will get paid a few pounds a week for their gruelling work days, all for the sake of a new style t-shirt in our high street stores. These females have very few rights and are sometimes even abused at work. A great amount of these women will have to move away from their homes and families for a great amount of time, living in conditions seen as  unacceptable in the west in order to send money back home and provide for their children and families. 
The question of can you be a Feminist but also be a part of the Fast Fashion nightmare has people’s opinions divided, some feel as though it is impossible in today’s society to be completely mindful of the range of issues surrounding the textiles industry, as it is difficult to know the true origin of the fabrics your clothes are made of. 
Feminism and Fast Fashion do not and never will go hand in hand together in my opinion, they cannot co exists together in today’s current society. An example of an up and coming company that’s mission is to care for the local women working for the business is Mayamiko, based in Malawi. Paola Mas peri who is the founder of this brilliant scheme/business,  started this business venture to help empower the talented seamstresses living in Malawi, the centre where they work also doubles up as a community centre and day care for the women who work there. This makes sure that the women who cannot work unless they have childcare are able to do so all under the same roof. The scheme also provides classes and training for the local communities, Mayamiko is a great example of Feminism and Fashion finally working hand in hand (Blake, 2019).
Moving on to the topic of what can retailers do to help with the Fast Fashion epidemic and what are retailers currently doing to look as though they are helping the cause. 
Zara is one of the largest fast fashion retailers in the world right now, the company produces four hundred and fifty million clothing items a year and they release a whopping two thousand fresh designs a month. Production of clothing has almost doubled in the space between 2000 to 2014. The concept of Fast Fashion is the polar opposite of the idea of Sustainability, so how are we as a society meant to help combat the issue? A number of fashion retailers have started schemes where you can bring your unwanted garments into the store and dispose of them by recycling them through the store. A second idea from some retailers is to only make their clothing with ‘sustainable’ fabrics. Although this idea of sustainable fabrics sounds good and will result in people thinking they are doing good by buying these products, the reality is that if retailers are still mass producing in the same way there is no way the retailer will become sustainable just from changing to sustainable fabric, as I have already previously discussed Organic cottons and how they aren’t as great as they sound. 
In today’s society people are always discussing environmental and political issues that need to change, although not much is said on the issue of Fast Fashion. When researching into the Fast Fashion industry, I have discovered that governments and businesses are stakeholders in the production and selling of cheap clothing and they do not consider the impact it has on the world as a whole as all they concern themselves with are profits. So why are the governments around the globe so keen on Fast Fashion production continuing? 
The Fashion industry was worth thirty-two billion pounds to the British economy in 2017, a growth of 5.4% in the small space of a year according the Government website (Parliament, 2019). With such a large growth in the space of a year it implies that over the coming years the industry is just going to keep growing. 
Solving the issue of Fast Fashion will not be a fast nor an easy process. Things will need to change globally not just in economically developed countries like the United Kingdom and the United States, it will be especially difficult to change shopping attitudes world-wide as less economically developed countries are only now becoming wealthier and have more disposable money to be doing impulse buys which the western world has been doing for years. I will aim to educate all walks of life of the impacts our shopping behaviour makes on the environment and the people involved in creating the cheap garments we buy, although this will not be enough. The main issue comes from the business and supply side of things rather than the customers, we need to start exactly where the clothing we buy starts; with the materials. 
[bookmark: _GoBack]All synthetic fibre materials should stop being produced as a key element in the production of these fabrics are fossil fuel-based products. We should aim as a global society to only produce biodegradable fibres as well as natural ones and source them economically. An example of a company that is taking steps to become more environmentally friendly is adventure and outdoor brand Patagonia. All of the brands cottons are certified by the Global Cotton Textile Standard and is ‘bluesign’ certified for 56% of its materials. Patagonia is one of the few brands that does not participate in the Fast Fashion industry, as the clothing items they produce are of an amazingly high quality and are also priced to match this, the clothing is built to such a high standard the clothing garments will last years of wear and tear and the brand also have a repair and reuse programme, you are able to mail your used clothing items back to Patagonia in return for store credit and the company then create new recycled products out of the old clothing and sell it as ‘worn and wear’ clothing. You can buy things from the worn and wear website for all members of the family including children and babies. The company has even gone as far to tell customers not to buy multiple products as they want to address the problem of consumerism. The company released an ad in the New York Times telling readers not to buy unnecessarily (Wolfe, 2017). This information is useful for my future plans to help redesign fast Fashion as I think it is so important for consumers to realise the impacts their choices are making, and this is proof that companies can still be successful even when encouraging not to buy too much. 
Patagonia are paving the way in which companies should be like in the future, if it possible for Patagonia to be doing all that they do for the environment as well as being a successful high-end company, then there is no reason for other companies not to follow in their footsteps. 
As well as change production of materials to help redesign Fast Fashion, the Fashion industry needs to become more circular, consumers need to be encouraged to stop thinking clothing items can just be disposed of when they have been worn a handful of occasions, instead, customers need to be valuing the recycling process and long-time use of clothing. Producers also need to start considering what is realistically going to happen to the clothing they are designing after its been bought and used, they need to be thinking of creating biodegradable fabrics or easily recyclable materials, the end of a clothing garments life needs to be taken into consideration before the garment has even been made. 
Another big aspect of redesigning this industry, is the attitudes towards up-cycled clothing. To many, recycled items are considered inferior and not as good as a brand-new product, this attitude needs to change, instead we need to start seeing recycled fibres as better and worth the same amount of money compared to new clothing, whereas in the past due to recycled products being seen as shabby, they are consequently sold at a lower cost. 
To conclude, for the Fast fashion industry to be redesigned and have the change it desperately needs, the changes need to happen from all directions of the industry, from the customers attitudes and beliefs all the way up to the companies producing the clothing. Change must trickle down and seep up. This is something that will not happen overnight and is a worldwide issue that everyone is a part of. The starting point is simple, buy better; buy less. 
I will help redesign the issue of Fast Fashion by creating a foundation/business aiming to help educate all types of people of the impacts of Fast Fashion, in the hopes of educating people so they can then make the decision themselves to buy better quality clothing for a higher price so that it will last longer. 
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