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Introduction
The purpose of the assessment is to study community engagement. The assessment focuses on community engagement and here also discusses the different challenges and benefits based on the various perspectives of community engagement. The assessment also illustrates the critical analysis of the different challenges which are producing impacts on the stakeholders among the community engagement, and it also evaluated the different engagement ways among the community members for the effective result. The assessment focuses on the principle of community engagement where they discuss the different benefits and standards when stakeholders participate in the community engagement. The assessment also helps to identify the relationship among the stakeholder and help to pursue different strategies which help to engage the stakeholders effectively. The assessment illustrates that social media platforms are used as a communication way where different stakeholders can engage with themselves. There are several social media platforms that help outreach different projects. These projects also help to develop various skills such as professional skills, creative thinking etc. The assessment also helps to analyses different reasons which promote the participation of community, diversity, and collaboration which promote the integration among the socio-cultural aspects and multiculturalism.
Main Body
According to WHO, Community engagement refers to a process that helps to develop relationships among the stakeholders. They work together on health-related issues and this process also promotes well-being which helps to achieve a positive impact on the health-related issues and their outcomes. Community engagement also provides changes in the behavior, policies, practices, programme and environment among the community. This community engagement helps to determine the breadths, depth and level which determine the degree and types of the people involved (Who, 2022).
The perspective of community engagement helps to build trust, and resources which are newly enlisted, promote better communication, allies and improvement for the health outcome for the successful projects which help to collaboration. Community engagement can create a community which is sustained and cohesive and it also helps the local government with better needs. Community engagement improves the outcomes for the underserved members of the community which help in the driving factor of social communication (Atsdr, 2022). 
Stakeholders of the community engagement mainly refer to the organization or a person who directly impacts the activities and the stakeholder provides mutual understanding on the different issues, opportunities and concerns. The stakeholders of a communication engagement are mostly employees, stockholders, suppliers, customers, representatives of government and regulator, organizations of non-governmental, media and local communities etc (Team, 2022).
The Mayor of London announced a program based on community engagement and the programme is referred to as the Community-led Recovery program and this program. This community engagement is organized in the City Hall and the mission of the engagement is to decrease the gap between the city hall and the community of London. This engagement of the community became a platform which provides active engagement in the decision-making of the different issues in the city. The theme of the program is the storytelling of the citizens of London and the citizens can get an opportunity to raise their voices and they can tell their stories in the City hall of London. This community engagement works for the civic society, community, and voluntary group and they aim to improve the lives of the citizens of London (London City Hall, 2022).
The programme was the Community-Led Recovery Programme and this programme was organised for the community who are largely affected for the Covid-19 in London and the community engagement involved in the recovery of the affected people. The community also shares the experiences of the people who face the effects of the covid-19. The community also helps to collaborate for the power of decision making which promotes an effective environment for the community. This program also offers two different types of grants and the programme offers 9000 for social action projects which help to gather new ideas. This program is also recognised as a pilot programme and the programme offers 1500 grants for the organisation and collects experiences of the covid-19 and also provides support to the effective people of the covid-19. This program started in the September of 2022 and it will end up in march of 2023. The work of programme worked for the different kings of the people for 15 months (London City Hall, 2022).
There are several benefits which promote the community engagement
Build trust among the community where the Community-Led Recovery Program is based in London and this organization works on the covid-19 affected community group. During the covid-19 people lost their confidence in the different perspectives and health-related issues became the main concern for a community and individuals that community engagement programme helped to build trust among the affected people. Community engagement builds trust and it also allows information which has accuracy and quality which builds networks among members of the community. It also builds a stronger trust among the community. It helps to influence people from different groups. It also shares information among the community. It also builds trust among the community. It is also identified as short supply in many communities which helps to engage communities on different matters (Disciple, 2022).
Builds sustainable cohesive communities where Community led Recovery programs work as community engagement and this program develops cohesiveness among the community. People became aware of the health-related uses and they also promoted support for effective people for that they also get motivated for the future progress of their lifestyle. Community engagement is where communities and organisations provide decisions which help to create social capital. Community engagement is very important for the change in the local policies, and it also provides provisions which help to enhance the lives of everyday perspectives. It also promotes livability among the communities and helps to shape a community’s future and impacts the global basis for societal change (Granicus, 2022).
Local governments promote sustainable decisions where The Community-led Recovery program is working for the covid-19 affecting people and they also collected grants from two different sources which help to provide benefits to the affected people. The local government also provides financial help which helps to develop the community development. Community engagement promotes improvement in efficiency, transparency and legitimacy which help in the decision-making of the government. This community engagement also provides a sustainable decision which helps to communicate and recognize the interest and needs of the participants which can affect the decision-making perspectives. Community engagement also increases the decision and commitment of the community which helps to bring out the various knowledge from the different groups. This also helps to bring out effective solutions (Plone site, 2022).
There are many challenges based on external and internal factors for community engagement. Community engagement also has challenges and risks which provide different obstacles among the community.
Resourcing is the biggest community engagement, there needs to be adequate resourcing and it became the biggest challenge for community engagement. The community engagement faces deficiency of the time and stuff were to have to put a place strategy.  This should start at the planning stage for that Community led Recovery program uses an online platform for the engagement which helps to reduce the burden for the administrative issues for the staff involvement, It also helps to create a general report mechanism of the feedback (Team, 2022).
Flexibility is also the biggest challenge for community engagement, it is also used as a strategy, and it promotes the need the flexibility which response reactively and proactively to the needs of the community for the feedback direction (Granicus, 2022).
Accessibility is a major component of community engagement because it helps to hold various locations and times and it also allows people to host training for online engagement through software. Other way, people have to translate material into other languages. People have to improve their digital ability for accessing the guideline (Disciple, 2022).
Representativeness is another major factor for the community engagement for the Community-led Recovery program to make sure the representative voices can represent the whole community. There are different segments of audiences and they are also different in the aspects of location, demographic and other factors. The program has to develop an online method which helps to interact with different kinds of people and also helps to reach various kinds of people (Team, 2022).
The community-led Recovery program is located in London and the stakeholders are local people who were affected during the covid-19, staff customers, representatives of government and regulators etc. Relations of the stakeholders are on the aspects of an informal and formal basis. The stakeholders are less formalised and they also require deliberate attention on the bases of the regular aspects. The stakeholders help to manage risk and also promote opportunities for interest and rights which help to obtain feedback from the different communities (Jayakody et al., 2022).
Social media helps to communicate with different kinds of people conveniently. 
Social media increases retention of the users because the community engagement affects the minds of the users, and it also provides a major role in the retention of the community and it also develops a major factor for the growth. Social media helps to attract new members to the community and the existing members also promote engagement for a better community and also effects sustainable goal development. Social media also helps in engagement. Social media prime a clear idea of the working objective among a large number of people. Social media also provides an overall approach which creates a relationship from the perspective of the long-term basis with stakeholders and this also delivers key messages among the stakeholder groups. This also uses a detailed platform where a community can actively participate through different schedules. Social media also offers several opportunities which engage with stakeholders. Blogging also became a digital platform which can effectively impact the community engagement programme. Stakeholder engagement impacts communication, international culture and branding because it associates values with the work of the organization. This social media can overcome the obstacle geographically and it also works as a bridge for cultural variation. Social media also promotes innovation for the connection of the different types of people and helps to share various kinds of ideas. Social media is a platform of communication, and it helps to promote campaigns among a large number of the people in the community. Kinds of Stuff of the campaign also share links through LinkedIn and Twitter accounts which impacts large numbers of people (Disciple, 2022). 
Social media platforms help to outreach support for the community engagement programme and this social media platform helps to find the stakeholders through the LinkedIn platform it also delivers messages among the community group through Facebook and Twitter for the many service users, community stakeholders easily receive messages. For community engagement, programmers should have to establish a relevant profile on different platforms and there should be appropriate profile pages on LinkedIn. Facebook and Twitter use primitively provide an overview of the working objectives. These social media platforms also create new audiences for future perspectives which help to collaborate, consult and inform different stakeholders. Google alerts also help with an initial conversation, and it allows online mentoring and social media monitoring sites to also help to identify stakeholders and also maintain reputation online. It also targets the interest of the stakeholders and shares relevant content through social media (Bsr, 2022).
Conclusion
The assessment concludes that here mainly discuss community engagement. The study evaluated various perspectives of community engagement and highlighted the challenges and benefits related to community engagement. The assessment also discusses the impacts of the stakeholders who are engaged in community engagement.
Recommendation
Community-Led Recovery Program will create their own website which help to deliver their messages on consistency and transparency which will help to create more community engagement and also will help to share news, and followers for information purposes. Community engagement increases when the campaign will encourage stakeholders and there, they could stablish their feedback, and comment through digital platform. Embrace video of the campaign also will helps to connect with different stakeholders. 
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