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There are different issues present in our surrounding environment which need to be addressed. There are different organizations which are working on different causes to solve these issues. The issues can be big or small depending upon the situation of the community (Gilchrist and Taylor, 2017). One of dealing with these issues is waiting for the government to take some action on it through its policies and initiatives. Another more effective method is that the community itself starts looking for ways to resolve or minimize these issues. The people of the community can play a great role in this regard as they are better aware of the actual ground issues, they are connected with the members of the community and they actually care about the community as a whole because they are themselves a part of this community (Bangle et al., 2015). There is an issue of the families in different communities having to manage a child with terminal illness. This situation requires physical and emotional support which is sometimes not available to the parents of such children. In this report, we will discuss that as a community engagement practitioner how I can have engaged and activate the community in support for this important issue. The use of different social media platforms to inform, engage and call to action the people of the community will be discussed. By together participating in resolving such community issues, we can play a large role in resolving these issues.
[bookmark: _Toc81351069]Rainbow Trust
Rainbow Trust is an organization that provides the parents necessary emotional and physical support in dealing with tragic situation of a terminally ill child. The project assigns an expert family support worker to each family in needs who enables the family to deal with this tough situation, manage their family life and also help them in managing the ill child, if required. The rationale behind the organization is that there are an estimated more than 80000 children which have serious or terminal illnesses and their parents have to manage these children by themselves (Rainbow Trust, 2021). One of the problems that people face in the communities is that their child is diagnosed with a terminal illness. This is a big shock and a very difficult situation for any parents. They have not only to manage the child physically from different aspects but also they need emotional support in these tough times. Rainbow Trust has been helping such families in need by providing them with support to manage their fears, anxieties, stresses and other pressures through their trained staff members. These family support workers help the families manage these tough times in a better way and especially support them emotionally to manage their family life.
Rainbow Trust has been working on their great mission and slowly growing in their provision of services to the public. They initially started on a smaller scale with the help of volunteers who offered their services as the family support workers. Over the time, their reach has increased and to fulfill the current need they have hired people who are expert in different areas. They are trained and prepared for providing these services to the families (Rainbow Trust, 2021). With the growth of their services, the expenses required to provide these services have also increased and for this reason they rely on donations from the people and also invite people to volunteer for different services in order to keep the budgets on the lower side. The main stakeholders for this unique initiative are the families at large especially which have young children. It is important for an organization to stay connected with their stakeholders. This helps them inform them about their services, the benefits of their services to the community and their achievements over the period of time. This helps in building the trust of the stakeholders with the organization (Abu-Samah and Sail, 2016). The Rainbow trust have realized the importance of this concept and have made their presence on digital media platforms with special focus on the popular social media platforms. They are currently present on Facebook, Twitter, Instagram, Pinterest and YouTube.
[bookmark: _Toc81351070]Use of Social Media to Engage the Stakeholders
The social media platforms are one of the best ways the organizations can engage their stakeholders for the sake of their cause. Those organizations which are working on different social causes need to find, attract and unite the like-minded people to start a movement for that particular cause. They have to highlight the issue in front of public and make a strong movement to ensure that the people at large gain awareness about them. This awareness will firstly get them the people who share the same vision as them, this will gain them some volunteers and supporters. Also, the more people know about an organization working for a cause, the more its reach increases (Baker, 2016). For example, in case of Rainbow Trust their increased awareness helps the parents who have a terminally ill child reach out to them for help. The same can be done by people who are close to such parents as many parents are not in a situation to opt out for such decision. The social media has proved to be a great tool for charitable and social organizations as it has given them voice, reach and new ways to get connected with more people (Baker, 2016).
There are different social media platforms which are popular among people. Each of these platform has its unique strengths which results in a certain type of audience being attracted to them. It is important for someone who is a community engagement practitioner and such social organizations to understand the working or different social media platforms, the demographics of their users, the content that is unique to each platform and the ways the users of these platforms can be engaged and involved in different community events (Felix, Rauschnabel and Hirsch, 2017). One of the most popular social media platform is Facebook. It is a great way in which people are connected with each other. The Facebook has helped people get connected with each other from childhood friends, colleagues, neighbors, like-minded people and popular celebrities. Facebook is a very good platform for community engagement as most of the users of the Facebook are people who are above the teen age group (Statistic, 2020). For the organizations such as Rainbow Trust, the Facebook can be a very good social media platform as it can help them reach families especially the people who are parents, or relatives of such parents. The Facebook enables the users to connect with each other and share different multimedia posts which their online friends can see. There is also an option of creating a page which the users can follow and this page can be a great source of connecting with people. Facebook also allows its users to hold a live virtual event which is a great way to get connected with people for different causes and promote the cause to the public (Weiss, 2015). 
Another popular social media platform is twitter. Twitter is a very powerful platform as it has large number of users which are of all age groups (Statistic, 2020). In twitter, the users share their tweets which is usually a message, an idea, a thought or an opinion. The other uses who follow this user can then retweet the post and increase its reach to the public. The twitter has been used to raise some of the most successful awareness campaigns in recent history. One of the ways the twitter posts are shared is by using a hashtag ‘#’ and the message (Baker, 2016). These hashtags are the central thought which can be used to effectively engage the community and get them to actively participate in the cause. Rainbow Trust have their presence on the Twitter and they use regular tweet regarding their mission, donation campaigns, call for volunteers and for running different projects. Their current following on Twitter is not very large. The twitter can be used by a community engagement practitioner to engage the people of the community due to its influential nature (Baker, 2016). Pinterest is another social media platform. It is a unique platform which is quite different from other social media platforms. It is basically an image sharing service where the users create a pinboard and different image are pinned there. It has thousands of users which can then use these boards to discover information about the person or organization that has created the pinboard. The Pinterest can be used to attract a different type of people which may not be present on other social media and are more interested in using information and knowledge sharing picture platform (Weiss, 2015). Rainbow Trust have created their pinboards with pictorial messages of their cause and achievements. Pinterest can also be used as a tool for community engagement.
Instagram is a very popular social media platform which has a large user network and is especially popular among the younger generation (Statisa, 2020). This platform is based on image sharing basis where each user can share different image with the messages and other users can follow them and like them images. The Instagram uses images which is a very good technique to highlight community issues and also attract people towards these issues. Rainbow Trust are on Instagram. They have decent following on Instagram and they keep their follower engaged by different catchy posts and also sometimes they post pictures of ill children needing people support. The Instagram can be used for the community engagement and practitioners should be active on Instagram for this purpose (Felix, Rauschnabel and Hinsch, 2017). Another digital media platform which can be used for community engagement is YouTube. Many people visit this platform to watch videos relating to different topics. A good video can become instantly popular on YouTube and this may result in successful highlighting of the issues as the viewers on this social media platform is in millions (Statista, 2020). Rainbow Trust also make their videos for YouTube and share with people.
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The community engagement practitioner needs to understand the mechanism behind different social media platforms and their importance in community engagement. The practitioner needs to keep up with the people trend and use these trends to attract people to the community causes, keep them engaged and increase their participation in the social issues (Demers, 2017). An event can be organized to raise funds and invite volunteers for the Rainbow Trust project. The project has been successfully helping the families in United Kingdom but there is also scope of growth. Many people are not aware of these services who may avail them because of their needs. The whole concept of community engagement is creating awareness in people and getting them involved to resolve the issues. The fund raising event will be organized virtually due to the pandemic concerns and holding a physical event may reduce the participants. The campaigns will be run on different digital media platforms. Posts will be prepared and shared on Facebook for the awareness calling for help to such people. An online live event will be hosted to connect people with a family which is availing the services to show them the importance of this cause. The pictures posts will be prepared for the event and shared on Instagram and posted on Pinterest. The twitter will also be used to create anticipation of the event among the people. The online event will include an online fund raising opportunity with live events involving the children which are availing the services of Rainbow Trust. This will portray the benefits of this organisation to the community and will also emotionally attract the people to get involved.
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There are several community issues which needs to be addressed and the people in the community can play an important role in handling these issues (Gilchrist and Anderson, 2017). The community engagement practitioners need to understand the ways people are connected with each other in the social media world. They should use the power of social media to attract, engage, and move people towards the causes that are targeted to resolve these issues (Perrin and Anderson, 2020). Rainbow Trust is an organization that provides emotional and physical support to the parent who have child diagnosed with terminal illness in UK. Their trained community health workers help ease them in this time of distress and make things better. An online event had been arranged to raise the funds for this organization so that they can expand their services further. Also, the people were invited to participate as a volunteer for this cause. The event was held online to ensure maximum participation as physical event may cause lesser participation due to Covid-19 pandemic. The event was promoted on twitter by multiple posts inviting people to the event. On Instagram and Pinterest, different images were posted about the event including some videos about the children. On Facebook, different posts including a live stream event was hosted to inform people about the organization and the event we are holding. The event was hosted digitally and the children which Rainbow Trust are taking care of were given different tasks and games to show to the people. They also appealed the people for help. The event was successful and people gave good response. The social media campaign was very positive. The social media should be used more for the future success of such events.
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