SJSS5002	Assessment 1	1809461
 Adopting a specific sociological ‘lens’ of your choice critically explore one of the following contemporary issues in society: ‘Disablism’, ‘Poverty porn’ and or ‘Charity porn’, ‘Compassion fatigue’.
This essay will define the term ‘paradigm’, or a set of ideas, as a theoretical model on how society works (Slattery, 2003), it will also look at poverty porn through the sociological lens of critical theory,  while focussing on a Marxist capitalism view on poverty porn, how it originated and ask the question of who benefits from the exposure. Critically analysing the affects of the media for celebrities and their need to promote charitable organizations. It will Also consider some of the positives such as the influence some celebrities can have on those in poverty such as raising funds to fight disease, explaining some of the reasons they would support a particular charity and asking if they have any ulterior motives, while considering how people give millions to third world countries and what influences them to do this, while people around them suffer in poverty are labelled negatively. Within this essay other sociological lenses will be considered while considering some of the theories attached to the situations and ask if celebrities support and give to charity with an ulterior motive such as enhancing themselves, while looking at the various words used to describe a celebrity that supports charitable organisations. 
Critical Theory, ‘a critique of society’ defined by Fuchs (no date) as a narrative study that explores the need for a domination free society, within the context of political communication, looking at this from a Marxist position there is a need to question the power of domination and exploitation (Fuchs, no date). Developed by academics within the Frankfurt school of social theory through a Marxist lens, their aim was to raise awareness of forces of domination and the affects they have on an individual, highlighting the effects of class and the influence it has on society (Slattery, 2003). 
‘Poverty porn’ or ‘pornography of poverty’ was a term first used in the 1980’s, by the media to describe hard hitting, attention seeking adverts, mainly of starving emaciated children, or others in similar degrading situations such as sleeping rough, or begging.  This is often seen as the media exploiting the poor, generating the necessary sympathy to gain attention for the situation (Davey 2018). One of the main drives in public support to charitable aid, is a choice between helping the poor, and self-gratification. Charities also benefit greatly from the support of celebrities, it could be suggested that some high-profile, famous people including royalty, sports competitors and singers, can be very influential when promoting a charitable organisation (May 2018). Years ago, celebrities were celebrated in society, and were invited to all the charity gala’s where they were believed to be ‘the golden cheque’ writers, however, as the media has become powerful and more involved in celebrity lifestyle, celebrities use their public image to promote charitable projects (Rojek 2014:127). Sociologists offer explanations of social divisions through theoretical lenses; some explanations can be determined through social class. From a Functualist perspective, social division is essential, arguing that those with skilled positions are of greater importance. Claiming that they are functually more significant and should have a higher reward (Davies and Moore 1945). However Social Stratification is a system that encourages a need to achieve. This offers us an explanation as to how the culture of celebrity can be uneducated or have very little talent, but still have the ability to be high earners (Davies and Moore, 1945). Celebrities are now contacted through a database specifically created for charities to use for the purpose of raising their awareness to their cause, they then set about raising awareness, funds and lobbying their cause, most established celebrities advocate for charities in some way (Brockington and Henson 2014).  Many see the stature of a celebrity as a higher class associated to a social hierarchy where everyone ‘knows their place’, class is reflected in our attitude to social background, or breeding, and how we view how their lifestyle (Scott,2006) However, Max Weber who had an influence on Structural Functualism, Critical theory and Social interaction approaches, objected to this theory on class, claiming that class is a result of how people judge one another, and that celebrities are seen to be superior or inferior in the eyes of others (Scott 2006).    Celebrity endorsements can often promote inequality through the media, often resulting in corporate consumerism, it is driven by craving the need for publicity, and the media’s need for a story (Jefferese and Allitson 2015). ‘Their chief claim to fame is their fame itself’ (Boorstin, D 1972:6). Boorstin demonstrates the thinking that celebrities have a craving for the need to be famous and enforces the belief that they only have status while they are famous. By using their status to support charities they become empowered in the belief that they are the ones who can ‘save the other’ when the reality is, they also need the fame to save themselves. ‘Altruism’ is the word for behaviour motivated solely for the benefit of others (Lipsky,2010). Many celebrities believe that they have the ability to reach millions of people to promote humanitarian causes, in the aim of highlighting the plight of those much less fortunate, with the unselfish promotion of themselves (Dugan, 2014). However, Brockington and Henson (2014) believe that the celebrity is being used for their influence to provoke and gain a response within the power of the media and raising the charities profile. However, in terms of celebrity activism, the celebrity’s actions are often scrutinized, with the media portraying them as ‘attention grabbers”. The problem lies where the media exposes the celebrity and their motives (Choen, 2014). 
  The ‘red campaign’ is a project involving branded products from successful companies such as ‘Apple’, ‘Gap’, and ‘Armani’. The intention was to encourage the general public to purchase the items with a red label with the knowledge that they are supporting ‘HIV’ ‘Aids’ in Africa (Fluri 2017). Supported by Phelps (2017) who explains that the ‘red campaign’ proved how business could have a purpose and was not always for profit, giving consumers the ability to give to charity with little effort, generating a profit and supporting the ‘Aids’ fund.  The campaign was endorsed by the celebrity ‘Bono’, Jeffery Sacks and Paul Harmer, Fluri (2010) explains that the companies exploited the workers through the low wages they paid along the exploitation of the workers. The exploitation of these workers is reminiscent of Karl Marx’s theory on capitalist class, remembering how the power of the ‘bourgeoisie’ landowners and the power they had over lower class ‘proletariat’. The proletariat would be working hard within the capitalist industry, the capitalist would be providing the industry for which the proletariat would work. (Jones, Bradbury 3ed 2018). Marxism often seen as a way to show cultural and political context, connecting economic power of capitalism with some of the prominent systems, and the economic relationships. In essence this creates the possibility that within society individuals and groups may have different ideas, However, within a class society there are dominant values and beliefs (Jones, Bradbury 2018). Prior to the ‘Red campaign’ companies were only contributing around $5million to the global ‘HIV’ and ‘Aids’ fund, however with the support of consumers this figure has risen to $350million over the past ten years. This information places the consumer at an economic advantage within their purchasing power, allowing them the privilege of guilt free purchasing, and the feeling of satisfaction that comes with the knowledge of helping those less fortunate (Fluri, 2017). Lentfer (2018) supports this with the belief that making a donation gives a positive feeling, when supporters are invited to give just a little bit more, they automatically believe they are giving a bit of relief to those in poverty. However Haugaard (2012) questions the motives of celebrities within the theoretical perspective of power, and the characterisation of power as, power over, power to and power with, describing them having the power for legitimising their need for fame by becoming involved in charitable work, while providing them with a way of increasing their wealth. With this in mind Trueman (2014) claim’s that most people supported various charities due to personal reasons, rather than being influenced by any of the particular celebrity advocating for one. Ricekkts, (2018) supports this with a survey that found that 69% of people were neither more nor less likely to be influenced by a charity that was endorsed by a celebrity. Gate (2019) argues that there must be a positive case for celebrity endorsements otherwise why would so many be doing it. Showing that celebrity advocates actually have very little influence over donations made to charity, concluding that even if the celebrity was hoping to raise their own profile by advocating for charity, this was unlikely to be the case (Trueman, 2014). Some of the most influential charitable organizations include Comic relief, Sports relief and Children in Need, these are all highly commercialised and raise millions in charitable donations for good causes. Poverty porn creates a binary between the poor and the supporter, allowing them to perceive themselves as saviours (Davey no date). Hurch (no date) describes how many celebrities promoting Comic relief have come under fire for being perceived as ‘white saviours’. She goes on the explain that as a ‘white saviour’ the celebrity as having the ability to raise funds and awareness but questioning if they are actually taking away the dignity of those being exploited (Hurch (no date). Many of these high-profile celebrities include the singer Ed Sheeran, actor Tom Hardy, and documentary maker Stacey Dooley. Lentfer (2018) suggests that although perceived to be a ‘white saviour’ Ed Sheeran was in fact trying to help those in need, and that Comic Relief should consider the repercussions when they ask for celebrity endorsements. This is an easy play on people’s emotions, with the aim of provoking them to donate to the charitable organizations, having been tried and tested over many years (Lentfer 2018).   Warwick-Booth (2013) compares giving to  social status defined as honoured or privileged, claiming that giving may not just be about giving money or gifts, but also about giving time and expertise, she argues that there are those who have a great wealth and feel the need to return this in some way. This could explain why so many high-profile celebrities get involved in prominent charitable organizations. However the chief executive for Comic Relief has since said they will start to move away from using celebrities in promotion videos, opting for a change as this method has become dated (Thomas,2018).
Professor Brockingham (2017) claims that most charitable organizations in England and Wales benefit from the donations made within their borders, claiming that charity begins at home. 
According to Oxfam (2000) the only way to create a more sustainable future and reduce the vulnerability of the poor, is to help them help themselves. Millions of people are affected by poverty, many waking every day with the same feeling of uncertainty and living with the burden of their financial situation (JRF nd ). Without addressing the complex issues causing poverty people can not be lifted out of it (Davey no date). If we focus on the impact of the poverty within the Great Britain, Brooker (2014) believes that Benefit street is an example of ‘poverty porn’ within the United Kingdom, and a damming example of those living off the welfare state. Dee Roberts who was once a resident on Benefit street quoted in channel 4 news (2014), describes how when she was invited to take part in the television program it was to highlight a community spirit and a sense of community, however she believes this is not how they were portrayed to the public. She claims It was seen to have a negative image enforcing the image of people on benefits ad taking drugs. Channel 4 news producers refute this claim, believing that the program offered a ‘fair and balanced reflection’ of the lives of those living on the street (4 News 2014). Tajfel’s theory of social identity supports this with the claim that the world has divided us, this can be said of the worlds media and how it has created a divide within the different groups, such as the celebrities, the poor and the public. The theory explains how whatever group we are in, there are those who are envious of those in other groups, this creates prejudice between the groups creating a feeling of ‘us and them’ (Leod, 2019).    Being discriminated against on the grounds of poverty or ‘povertyism’ is commonly unacknowledged with in the United Kingdom, the Joseph Rowntree Foundation (JRF) (2008) argue that those living in poverty are discriminated against and perceived and inferior. The Equality Act (2010) boasts of equality claiming everyone will have the same, be treated fairly and everyone will have the same opportunities through equality for all. ‘Povertyism’ within the United Kingdom is becoming more prominent, those experiencing poverty are greeted with negative attitudes, living with the negativity and prejudice of being portrayed as being ‘wasters’ or ‘benefit scroungers’ the undeserved (JRF 2008). The Human Rights Act (1998) details the basic rights and freedoms for those living within the United Kingdom, the 14 articles supposedly covering all basic human rights, based on common values such as dignity, equality and independence, with the suggestion that these articles should be included in laws and policies. However, it could be suggested that the Act has provision for protection from discrimination giving rights and freedoms, however it excludes economic social and cultural rights, essentially the Act does not, specifically cover poverty (JRF,2008). There is a definite stigma attached to social position, according to Warwick-Booth (2013) stigma is associated with class,  often there are people who experience ‘othering’ which is associated with poverty as they deviate from societal norms, those norms are represented by those in rich and powerful positions. Davey (no date) makes the argument that this is a contributing factor as to why the public are exhausted with the constant barrage of those in poverty. Taking This stance on stigma and class can be attributed with the rise in social media and how it has revolutionized the world. One of its main advantages for celebrities is being able to engage with fans directly, constantly expanding their fanbase by reinventing themselves If we consider this from a Capitalist perspective, the Capitalist priority is the pursuit of profit (Jones and Bradbury 2018).  The more efficient the more profit, therefore if we consider the charity as the Capitalist, we can see that they are exploiting the celebrity. As with Capitalism the charity wants to have as little outlay as possible, by using a celebrity for publicity who will give their time for free, the celebrity is in theory the one being exploited (Jones and Bradbury 2018). However, they are rewarded with the publicity from the media exposure and they hope to receive more work. Scott (date) defines Capitalism as a political, social economic system, characterised through exchanging labour for wages. The Capitalist system can often be a complex set of relationships, this backs the theory of comparing the charitable organizations to Capitalism and including the media also having over the system. All these components are regenerative, and the relationships will continue to evolve (Scott date).
This essay has explained what a paradigm is and looked at poverty porn through a critical sociological lens, and weaved Marxism throughout. It has also considered where the term poverty porn originated and how it has created social divisions. By looking at the media portrayal within the United Kingdom of those claiming benefits, there is clearly and unsympathetic approach for those who experience ‘poverty porn’ we are often seduced by the capitalism of the charitable organizations and the media, there is a clear divide between the poverty within the United Kingdom and the poverty of those in third world countries. When we are exposed to the poor children of Africa and the plight of those suffering with HIV and Aids there is often a public outcry for support. However, those struggling with poverty in the United Kingdom are seen in a totally different light. One of the aims of this essay was to prove that one of the reasons celebrities supported charitable organizations was to raise their own profile, enhancing their publicity, however there is little evidence that this is the case. What was found was that much of the donations for charities didn’t come from people due to the celebrity endorsement but from their own choice. Also considered was the Human Rights Act (1998) and how there is little provision for those in the depth of poverty. Touching on how those in poverty should try to help themselves and the stigma they are subjected too. Raising the issue of class, we can conclude that the media is a contributing factor to much of the current status and are controlling the publics perceptions of the celebrities and those in poverty. 
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