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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Isla Williams
1807544

	Proposed Supervisor’s name:
	
Karen Eaton-Thomas



	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

An exploration of the role of social media on an individual’s self-esteem and in comparison to others. 




	Please state the aim and rationale of your study:

The aim of this study is to explore whether social media can have an impact on an individual’s self-esteem and whether individuals compare themselves to others on social media. The literature suggests that social media has had an impact on individuals’ self-esteem. Pantic (2014) suggested that anxiety, depression and low self-esteem are likely to be impacted by social media use. Social media has become the main source of communication for individuals to communicate with each other. Research has suggested that individuals believe that other individuals on social media who they do not know very well or do not know them at all offline live better lives than them (Chou & Edge, 2012). Other research has shown that social comparison is linked to self-esteem and individuals who make social comparisons on social media report greater depressive symptoms (Feinstein, 2013). Idemudia, Achebo & Adeola (2017), identified that females tend to spend more time on social media than males tend to, also females are more likely to use upwards social comparison then males (Nezi & Prinstein, 2015). Social media has a strong impact on self-esteem and social comparison showing that the more time an individual spends on social media will lead to an increasing chance of individuals comparing themselves to others and this impacts their self-esteem. To measure how long an individual spends on social media a questionnaire was provided to individuals asking how many hours is spent on social media each day (Jan, Soomro & Ahmad, 2017). 




Please state the main research question(s):






Please state the hypothesis/hypotheses (if appropriate):

1. social media does have a negative impact on individuals’ self-esteem 
2. Individuals do compare themselves to others on social media
3. There will be a difference between the amount of social media people use, the gender of an individual and their levels of self-esteem.







	



	What theory and empirical research evidence supports your research question? (Please provide a brief review of relevant psychological literature and theory and a minimum of eight references). 

There has been much research into self-esteem and social comparison due to social media, as social media has grown in popularity over the years there has been various research conducted into how social media has an impact on an individual (Vogel, Rose, Roberts & Eckles, 2014). The early 21st century marked the growth of social networking sites, since then social networking sites have become very popular, especially with young people and it has become an important part of young people’s lives.  Individuals can communicate with each other, make new friendships, build relationships with others in a romantic way and share and gain knowledge (Boyd & Ellison 2007).  

Changing behaviour has been noticed and some individuals who are using social media are seeing it is having a negative impact on themselves and others. Social networking sites are helping individuals have a social comparison which is causing individuals to result in low self-esteem (Chen & Lee, 2013).  Social comparison can occur positively and negatively; positive social comparison occurs when comparing oneself to another individual’s positive characteristics (Lockwood & Kunda, 1997). Negative social comparison occurs when comparing oneself to have another’s negative characteristics. Although positive comparison can be beneficial, it can inspire individuals to create targets for themselves (Aspinwall & Taylor, 1993). Self-esteem refers to an individual’s evaluation of themselves; this can be positive or negative. Some research has revealed that high frequent use of social media can have an effect on self-esteem in a negative manner (Toma, 2013). Social media has a strong impact on self-esteem and social comparison showing that the more time an individual spends on social media the greater the chance there is that individuals individuals will compare themselves to others and this impacts their self-esteem, Idemudia, Achebo & Adeola (2017), identified that females tend to spend more time on social media more than males tend to, and also Nezi & Prinstein (2015) found that females are more likely to use upwards social comparison then males. Jan, Soomro & Ahmad (2017) carried out s study to find out how much time an individual spends on social media; to do this this a questionnaire was provided to individuals asking how many hours is spent on social media each day and to calculate the participants self-esteem A Rosenberg self-esteem scale (Rosenberg, 1965) was also provided. 

Social comparison theory (Festinger, 19564) focuses on how individuals compare themselves to others, especially if there are some similarities. Individuals view their own circumstances, abilities and behaviours, which varies according to the type of comparison; also, comparison can be from an individual own social group or another social group (Miller, Turnbull & McFarland, 1988). Research carried out by Ellison et al (2007) found that young individuals who have low self-esteem find social media more beneficial compared to individuals who have high self-esteem. According to Ellison et al (2007) individuals use social media sites to present themselves due to low self-esteem, whereas face to face interaction does not have the same viewing and open-mindedness. Researchers that have carried out studies on individuals to access the self-esteem trait have used the Rosenberg (1965) self-esteem scale. This Rosenberg (1965) scale indicates participants agreement with a 10-point scale. The scale is used to identify the level of self-esteem of the participants from a variety of questions (Vogel, Rose, Roberts & Eckles, 2014)  

This study will result in gaining further understanding of how social media has an impact on an individual’s self-esteem and how individuals compare themselves to other participants who use social networking sites will also be targeted for this study. 
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Methodological Details

	Please describe the intended participant group – including anticipated numbers, target population, and any specific inclusion/exclusion criteria:  

The participants’ sample will target two participant groups male and female. Participants will be an aged over 18 and will have reported that they use social media. Participants will be informed that taking part in the study is voluntary. This study will target individuals who have social media. 100 participants will be used 50 men and 50 women.  








	Please describe the anticipated design (e.g., Qualitative/quantitative, between/within-subjects, mixed design, regression, focus groups, interviews, experimental, questionnaire, etc.):


This study will involve 2x3x3 between subject Anova experimental design. The first independent variable will be gender (male and female) the second independent variable will be social media usage and the third independent variable will be level of social comparison. The dependant variable will be self-esteem. A 4-question questionnaire will be provided to participants and Rosenberg (1965) Rosenberg self-esteem scale will be used to identify the level of self-esteem from social media. 











If relevant, include details of the…

· IV(S) and number of levels: gender x social media usage x level of social comparison 

· DV(s): self-esteem 







	What materials/measures are you planning to use for data collection? (E.g., questionnaires, tests/tasks, interview schedules, auditory/visual stimuli, computer programme, etc. Be as detailed as possible here - what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

A Rosenberg self-esteem scale (Rosenberg, 1965) will be used alongside a questionnaire on paper. The questionnaire will require 4 questions for participants to answer: How often do you spend on social media? Why do you use social media? Do you compare yourself to others on social media? And how many social media platforms do you use?
 
The Rosenberg self-esteem scale (Rosenberg, 1965) requires 10 questions to be answered. The scales will identify the participants level of self-esteem from social media. All data will be collected by the scales and transferred onto a password locked laptop and transferred into spss. The results will be put into groups as mentioned previously. The Measurement levels of data being collected are use of social media usage, gender and comparison. 








	Please describe the study procedure (what will your participant have to do from start to finish? It should be clear from this how you are actually planning to carry out your study, and what will happen to participants):


Participants who are involved in the study will be told verbally what this study is exploring and what the study requires. Following the preparations of the consent form and written informed consent the participants will then complete a 4-question questionnaire and a 10-question Rosenberg self-esteem scale (Rosenberg, 1965). The participants will be given 10 minutes to complete the questionnaire and the Rosenberg self-esteem scale (Rosenberg, 1965). Once the scales are complete the information the participants give will be confidential and there will be no need to provide their name on the form. The participants will have the right to withdraw themselves and their data from the study at any time. Participants will be debriefed and given a debrief form at the end of the study. 













	Please describe the data you will obtain and how it will be analysed (e.g., test or questionnaire scores calculated as a mean and analysed quantitatively, recorded verbal reports analysed qualitatively, etc.):


The data being collected will include participants gender, social comparison and social media usage their answers from the questionnaire and Rosenberg self-esteem scale (Rosenberg, 1965). 




If relevant, what statistical test will you use and how will your data be analysed through this test (e.g., two-way ANOVA, Multiple Regression, Chi Square, etc.):


To analyse the data a 2x3x3 between subject Anova will be conducted to explore the differences between participants level of gender, social media usage and social comparison.



If relevant, what qualitative analysis will be used (e.g., IPA, Thematic analysis, etc.):  









	Appendix (not included as part of the 1,000 words but must still be completed)
1. Attach any questionnaires/materials to the end of this proposal as an appendix. 

2. Ethics: Describe the main ethical issues of your study and explain how you will address them here (Refer to the BPS ethical guidelines and address all issues not just informed consent. Please note all students will need to complete a full ethics form, which must be approved prior to any data collection commencing).

In accordance to BPS code of human research (2018) the following considerations will be implicated: a consent form will be provided to the participant to ensure they fully understand what the study will require. It will also be necessary to ensure they are able to provide written consent. Participants will be able to withdraw themselves and their data from the study at any time. Participants will be fully debriefed after the completion of study and given a debrief form, contact details of the researcher and the supervisor at the end alongside the debrief. Participants will be given the opportunity to ask any questions about the study. 

Ethical issues that may arise may include the possibility of the questionnaires requiring participants to state how they feel about their self-esteem. Participants will be assured that their data is being held securely, is strictly confidential and anonymous. They will be informed of their ability to withdraw at any time during the study to mitigate the potential of discomfort.  


Questionnaire:
How often do you spend on social media?

	Half an hour
	1-3 hours
	3-5 hours
	5+ hours

	
	
	
	




Why do you use social media?

	Build relationships (romantic) 
	Make new friends 
	Communicate with friends and family 
	Influence others 
	To get inspired

	
	
	
	
	

	To extend professional network
	To follow celebrities 
	Share pictures and updates 
	To keep up to date on the news 
	

	
	
	
	
	




Do you compare yourself to others on social media 
	Yes 
	No
	Sometimes 

	
	
	

	
	
	




Does the number of likes you have on your pictures or status affect you 
	Yes 
	No
	Some times 

	
	
	




How many social media platform do you use?
	1-2
	3-6
	6+



Rosenberg self-esteem scale:
	
	Statement 
	Strongly agree
	agree
	disagree
	Strongly disagree 

	1
	As a whole I am happy with my self 
	
	
	
	

	2
	At times I think I am no good at all
	
	
	
	

	3
	I feel that I have a good number of qualities
	
	
	
	

	4
	I am able to do most things as well as most other people 
	
	
	
	

	5
	I feel I do not have much to be proud of 
	
	
	
	

	6
	I certainly feel useless at times
	
	
	
	

	7
	I feel that I am a person of worth, at least on an equal plane with others 
	
	
	
	

	8
	I wish I could have more respect for yourself 
	
	
	
	

	9
	All in all I am inclined to feel that I am a failure 
	
	
	
	

	10
	I take positive attitude towards myself 
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