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M4X01916 – MARKETING ESSENTIALS
Assignment Brief:
Analyse the importance of marketing information system, its effectiveness within the hospitality and tourism industry as a tool for marketing, information gathering and communication.

Assessment Component 1 (1500 words) - Recommended Structure

Introduction:
· Definition of key terms (e.g. marketing information system – MIS); brief overview of its component.
· Relate it to a company in the hospitality and tourism industry (please be reminded that you are to select the company of your choice for this assignment) 

Discussion/Evaluation and Critical Analysis:
· Identify how the company is using MIS and its components as a tool for marketing, information gathering and communication.

· Evaluate the effectiveness of the company’s use of MIS for marketing, information gathering and communication.

· Is it effective or not? Highlight the reasons for or otherwise of the company’s effective use of MIS for marketing, information gathering and communication.

Conclusion:
· Based on your evaluation and analysis above, summarise your discussions/arguments

Important Tips:
· You are required to use minimum of 6 relevant references for this assignment.
· Your word count could be + 10% of 1500 words

Best of luck!
