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A comparison of the marketing methods of two multinational hotel chains
The essay will be a discussion of two multinational hotel chains in the UK namely Apex Hotel and Premier Inn. Along with this, the major factors of both hotel chains will be analyzed and the different marketing strategies used by both will be identified. In addition to that, a brief explanation will be elaborated regarding the marketing choices of both hotels as well as the directions they have taken within marketing will discuss. Along with this, the current market position of both hotels will be identified. Furthermore, marketing strategies as well as necessary considerations regarding sustainability, green messaging, and contemporary issues will be discussed.
Apex Hotels is an operator of three and four-star hotels and is one of the multinational hotel chains in the UK. Based in Edinburgh, it is a small family-owned Scottish company, that started with the target to provide stylish destination properties in the main market across the UK. In 1996 this hotel established its first hotel in Edinburgh's Grassmarket and after two decades Apex has established nine luxurious hotels across the UK. The main vision of Apex is to welcome the culture of vultures and wanderlust. Apex's core values of passion, trust, friendliness and teamwork as well as it mainly provides support to the well and health of its employees. Customers are assured regarding the services provided by Apex as it has maintained a good record of providing quality services as well as serving its customers with a friendly face to all its customers (apexhotels, 2023). 
Premier Inn is one of the UK's largest hotel brands as well as a British limited-service hotel chain, with more than 800 hotels and 72,000 rooms. It was established by Whitbread by the name of Travel Inn in the year 1987. In 2004 Whitbread bought Premier Lodge and merge it with the Travel Inn to operate the business more effectively under the name of Premier Travel Inn and in 2007 the name was shortened to Premier Inn. It operates its business in a variety of areas including suburbs, airports and city centres. Its major aim of it is to quality service, and affordable charges for its guests to enable them to positively impact the world (premierinn, 2023).
The marketing strategies used by Apex Hotels are the strategy of proper cost domination, which enables to use of the cost-efficiently (Krizanova, et. al, 2019). Along with this, the company is preparing long-term plans to attain its goals in time as well as generate a good amount of revenue. In addition to this, the company used to maintain effective market research to satisfy its customers by providing their services and facilities as per their demands and needs. These strategies enable the company to attain its goals and objectives of the company. Premier Inn has focused on providing quality services to its customers as a marketing strategy. Along with this, maintaining a good customer relationship is the primary motive of the company as the customers are the major key behind the success and growth of the company (Abuhashesh, et. al., 2019). In addition to that, the company is adopting the strategy to identify the wants and likes of the customers and trying to attract customers by providing discounts, attractions, etc.
The current market position of Apex Hotels is sound as it enables it to attain a good amount of revenue each year although the revenue has impacted as a result of its performances has impacted but after time it has again attained its potential value (Katsikeas, et. al., 2020). On April 30, 2022, it has found that the turnover of the company has enhanced by £8.0m FY 2021 to £47.3m FY 2022 also operating profit has enhanced which is a good sign for the company (Berčík, et. al., 2021). The market position of Premier Inn is in very good position as it has been awarded various awards for being one of the fine hotel chains in Britain (Bas, et. al., 2021). Lockdown impacts the financial position of the business sales fall a great decrease but the company is trying to reach its potential value. Furthermore, the company is preparing attractive structures to enhance their performances (Gursoy, et. al., 2022). In February 2023, the value of the company is around $3.97 billion along with this it holds a good market position. In addition to that, recently the company revealed that the profit after tax for the last six months was 307.4 million pounds which is double the revenue as compared to the previous revenue (Akramovich, et. al., 2019).
Apex is using modern market strategies which enable the company to enhance its business activities as well as the rate of profit (Balluchi, et. al., 2020). Marketing technologies such as the usage of social media to reach the maximum amount of consumers within a specific time, use different techniques to attract consumers such as giving high rates of discounts, and easy booking. Furthermore, Apex is using the 4Ps of marketing mix strategy which mainly include product, price, place and promotion. This company is providing quality and luxurious services which can easily be affordable for consumers. Its services mainly include the facility of entertainment, casinos, etc which attract a high volume of customers (Nalley, et. al., 2021). Furthermore, it has fixed its price in such a manner that able to attract customers. Again the company has chosen such places where high engagement of traffic has located also select attracting areas where good and charming views are available (Fuchs et. al., 2021). Apex is used to promote its brand with the help of social media channels. These are the strategies used by the Apex Hotel (Overgoor, et. al., 2019). 
Apex Hotels mainly give importance to digitalisation as nowadays most of the consumers are used to doing most of their task online such as shopping, etc as it provides the facility to book as per their demand without any physical presence. Premier Inn has adopted the facility of online booking, providing all the details of their services and accommodation, their charges, online payment mode, etc. (Barna and Semak, 2020). This strategy enables the company to enhance its revenue much more than their expectation.  Along with this, the company is using the market segmentation strategy as it enables the identification of groups of customers and plans to provide attractive services according to the age groups. 
Apex Hotels is passionate about caring for others and it has committed to be maintaining sustainability in business and socially responsible as well as moving towards the protection of the environment. First of all the major focus of this company is the well-being of employees, adopting waste management techniques such as reducing, reusing and recycling (Tsz Wai, et. al., 2021). Furthermore, the company has switched its in-room data and menus to QR codes to reduce the wastage of paper. It also uses water conservation approaches, efficiently using electricity so that the chances of wastage of electricity and water should be minimum. Along with this, several contemporary issues are long failure resolution times, high cost of operations, etc related to business. Premier inn has followed all the necessary terms required for the perfect maintenance of sustainability approaches (Williams and Swogger, 2020). Along with this, this company gives a green message to others by applying environment-friendly techniques that enable the business to move towards the safety of the environment. All the waste of their hotels and restaurants would be diverted to the landfills. Furthermore, the company used to recycle all its beds, pillows as well as duvets in a good manner. Along with this, it uses the necessary equipment and gadgets to reduce pollution while performing the business activities such as cooking, etc. It has been noted that both the companies have been using online transaction process to avoid the wastage of paper. Apart from that, operations of the firms have been structured in a way such that they do not contribute much to the carbon release (Abou-Shouk, et. al., 2019). The lights and HVAC which are used in these two companies works on low solar energy. This has helped the companies to avoid exploiting energy resources and leave a better mark in the market. The contemporary issues that the companies have been facing involves the wastage of food. However, certain regulations and strategies have been sued in the companies to avoid such issues. Moreover, the strategies used by both the companies are different from each other but their focus is similar which is to protect environment and meet customers’ needs (Olorunsola, et. al., 2022).
It can be concluded that the two major multinational hotel chains in the UK namely Apex Hotel and Premier Inn are highly popular for their unique marketing strategies. Furthermore, it has been identified that the current market position of Apex Hotel and Premier Inn is strong. Furthermore, the adoption of marketing strategies by both hotels has been explained in brief. In addition to that, essential considerations of marketing related to sustainability, green messaging and contemporary issues have also been explained clearly. The above report has explained a comparison of both the hotel of the above-mentioned terms in a specific manner.
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