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Introduction:

Rock climbing participants, like many other outdoor adventure sports, get to engage in the natural environment around them in its raw state (Hines, 2018). From this interaction, it can be perceived that climbers value and have a more biocentric attitude than the rest of the general population (Byrd, 2016). The national governing bodies behind climbing also support this with the British Mountaineering Council (BMC) stating how ‘as climbers… we all have a responsibility to try and reduce our impact’ (Flitcroft, 2020). Furthermore, the BMC provides the participants of climbing with lots of information on what they can do to protect the crags (Dyer, 2021). In another aspect of the climbing world, professional climbers such as Tommy Caldwell, Alex Honnold and Hazel Findlay all lead pro-environmental campaigns to protect the planet using their large media followings (UKC, 2018; Honnold, 2020; Honnold Foundation, 2021; Caldwell, 2022). However, although all these positive pro-environmental actions and attitudes have been presented, Beames, Mackie and Atencio (2019, p. 179) state how ‘the world of adventure has been criticized for its relatively narrow view of sustainability’ contradicting what has been suggested previously. It can be viewed on social media like Instagram, Alex Honnold (2023) can be seen visiting locations like Antarctica and British climber Pete Whittaker in Patagonia (petewhittaker01, 2023). This, along with the ever-increasing participation in climbing and outdoor activities (Fresque and Plummer, 2009) has led to the increasing amount of one of the industry’s largest contributors to climate change: equipment consumption.

I believe this area of study would benefit from the findings due to the limited current research focusing on climbers and sustainability in the UK. Although there have not been any specific studies carried out in this area, in 2021, Langseth and Vyff completed a similar study with a focus on surfing which shares some similarities with climbing and other outdoor activities. They found that although the majority of the surfers taking part in their study considered themselves as environmentally conscious, the environmental actions that they took part in were considered as ‘low-cost activities that do not disrupt their identities and passions as surfers’ (Langseth and Vyff, 2021, p. 10). There has also been evidence regarding outdoor activities as a whole and how these outdoor recreationists/participants present their environmental values (Beames, Mackie and Atencio, 2019). Therefore, having this gap filled in relation to climbing would answer whether the climbers followed a similar trend to this study. From the findings, it can then shed light on the climbing community and provide awareness of this cause.

For me, this study is relevant as I actively take part in a range of climbing disciplines and have been doing so for the past four years and one year participating in outdoor climbing. Through this short experience of being in the climbing world, I have noticed how climbers can consume a lot of equipment and clothing. I have both experienced through my own consumption and viewing myself as environmentally friendly, then seeing others consuming lots of equipment too. Having the use of social media and following and watching professional climbers and influencers sharing their pro-environmental views whilst also constantly having lots of equipment to take part in the activity influenced an interest in this area to base this study upon for the climbing population. Therefore, having this influence led me to want to find out if climbers’ pro-environmental awareness compares to their actions on the matter.

This leads to the objectives of the study are: 
· To discover how climbers in the UK consume climbing-related equipment and clothing. 
· To see if the climbers interviewed perceive the greater population of climbers as environmentally friendly. 
· To find out what environmental actions climbers are taking part in to help reduce their carbon footprint and impact on the environment. 

These all will help meet the specific aim of the project is to compare climbers’ pro-environmental awareness to their actions.



Literature Review:

The purpose of this chapter is to review the literature that is relevant to this study. It will first introduce the background, why this area is important and what the effects of climate change are having on climbing. It will then move the focus towards how outdoor adventurous activities are contributing towards this issue, naming a couple of the large input factors. Following this, it will explore the different ways in which climbers are or are not pro-environmentally friendly. To conclude the literature review section, it will finish by specifically looking into the equipment consumption of the target audience to explore this aspect of climber’s environmental attitudes.

Understanding this area requires a basic understanding of what is happening in the world around us. A term familiar to most is climate change which simply means the; 

‘change in the state of the climate that can be identified… by changes in the mean and/or the variability of its properties and that persists for an extended period of time’
(IPCC, 2018a)

Driven by greenhouse gases, aerosol emissions and land use, it is human activity that is the overall cause of the warming of the planet and what is causing these changes to the climate (Met Office, n.d.). This current change is happening globally (Dore, 2005; Met Office, n.d.) and between 2006 and 2015, the temperature has risen by 0.87°C with nineteen of the hottest years on record happening in this time (IPCC, 2018b; NASA, 2021). As a result of this, the oceans are warming, polar ice and glaciers are melting, the sea levels are rising and there have been more extreme weather events to name but a few impacts that are happening (IPCC, 2018a). Furthermore, the effects of climate change are predicted to directly impact outdoor recreation in many different ways depending on the activity (Pröbstl-Haider et al., 2021). In a study in Austria by Pröbstl-Haider et al. (2021), they predicted that climate change will have a strong impact on climbing, providing examples that new areas of rock fall will develop and there will need to be more maintenance needed to renovate footpaths which are already needing to happen in the UK with a National Trust representative saying that the increased rainfall is causing more erosion (Atkinson, 2008). Both of these examples can affect the experience the climbers could have whilst taking part in this activity. Increased rockfall could have the potential of making certain climbing crags unsafe to climb at, reducing the number of crags that are safe to climb at forcing overcrowding at other safer crags. In regard to soil erosion, this could have effects on the approach to the crags that climbers are visiting, which are usually in remote settings such as sea cliffs or in mountain national parks like Eryri.

In the outdoor industry, participation in different activities, including rock climbing (Beames, Mackenzie and Raymond, 2022), has been growing and is projected to carry on growing into the future (Fresque and Plummer, 2009; OIASE, 2015; ONS, 2021). Due to these increasing numbers, studies have shown that outdoor recreation does negatively impact the environment in many different ways, playing its part in contributing to climate change (Berns and Simpson, 2009; Fresque and Plummer, 2009). Equipment consumption within this industry can be seen as one of the biggest contributors to climate change and depending on how these products are made, is not sustainable (McNeill and Moore, 2015; Ritchie, Roser and Rosado, 2020). This subject will be discussed in more depth later on in the Literature Review.

Another significant contributing factor is the ease of global travel (Winter et al., 2019) and combining this with the fact that outdoor enthusiasts often travel the world to participate in adventure activities. It has been shown by Pomfret and Bramwell (2016) that 74% of the reasons behind mountaineer tourists visiting the Chamonix region are because of a wanted challenge, seeing the natural environment and having a sense of achievement, a traditional outcome of adventurous activities (MacFarlane, 2017). However, as amazing as it is to visit these spectacular places around the world, travel has a massive impact on the environment (Gurholt and Haukeland, 2019; Langseth and Vyff, 2021) with ‘travel to and from a destination can be shown to account for at least 50% of the total carbon emissions’ (Beames, Mackenzie and Raymond, 2022, p. 230). Even though travel can negatively contribute to the environment, outdoor participants still seem to prefer what is convenient to get where they want to go, not what is better for the environment (Høyem, 2020). 

Understanding another key term of what and how carbon footprints is another important aspect to see how individuals, companies and products contribute towards climate change. According to Wiedmann and Minx (2007), they state how the term carbon footprint is hard to define with little evidence around it. However, towards the end of the paper, they conclude suggesting how when measuring a carbon footprint, it is important to include all direct and indirect CO2 emissions that an individual, company or product may produce. There are also calculators available for those who are interested through organisations like WWF (n.d.).

Moving more specifically into the area of this study, it is important to explore how climbers are perceived regarding if they have a pro-environmental awareness and behaviour. However, understanding these two terms must be defined before progressing any further. The first definition is by Kollmuss and Agyeman (2002, p. 253) which is a fundamental study (Siegal, Cutter-Mackenzie-Knowles and Bellert, 2018) that looks into why people act environmentally and what the barriers are to pro-environmental behaviour and provide the definition of environmental awareness as ‘knowing of the impact of human behaviour on the environment’. The second definition regarding pro-environmental behaviour (or action) can be thought of as ‘purposeful action that can reduce a negative impact on the environment’ (Li et al., 2019, p. 29) and can even provide benefits for the environment (Steg and Vlek, 2009). These terms will be used throughout the study and will be referring to the definitions stated here.

The British Mountaineering Council (BMC) have provided documents to help climbers understand what they can do to cut their carbon emissions. This involves actions such as reducing meat and dairy consumption, wasting little food, looking after the equipment you use to allow it to last longer, avoiding products with lots of packaging and avoiding flying when possible (The BMC, n.d.).

Now that this has been addressed, there has been a few articles suggesting that climbers do have more/a higher environmental awareness than the general public. Byrd (2016) argues that much like nature-based tourists, climbers value natural resources and have a more biocentric belief (this is where ‘concerns are oriented toward protecting non-human organisms and nature as a whole’ (Rottman, 2014, p. 1)) than the general public. This could be due to the climber’s direct exposure to the natural environment and engaging with it in its raw form (Hines, 2018) or that in order to take part in climbing, climbers ‘rely on an intact ecosystem’ (Gossen and Kropfeld, 2022, p. 720). This often correlates with pro-environmental attitudes, awareness and support for conservation (Larson, Whiting and Green, 2011) such as through the use of leave-no-trace to encourage outdoor users to minimize their impact (Simon and Alagona, 2009). However, even though it may seem that climbers among other outdoor users have a positive environmental awareness, in articles by both Thapa (2010) and Høyem (2020), it is suggested that this is more of an assumption than fact. Furthermore, Beames, Mackie and Atencio (2019, p. 179) state how ‘the world of adventure has been criticized for its relatively narrow view of sustainability’. Therefore, this awareness that climbers and outdoor users supposedly have does not translate to the participants in these activities having pro-environmental behaviours (Wearing et al., 2002; Kil, Holland and Stein, 2014; Penz and Drewes, 2022). To make a difference regarding sustainability, participants must take action rather than just have an awareness of the problem (Beames, Mackenzie and Raymond, 2022).

So, what are the reasons for this awareness not translating into pro-environmental behaviour? There are certain factors that influence people when it comes to choosing a pro-environmental lifestyle and taking action. Kollmuss and Agyeman (2002) identify and divide these into two groups: Cognitive Limitations (CL) and Emotional Limitations (EL). In the CL group, there are three points; the ‘non-immediacy of many ecological problems’ (p. 253). The second point is due to the fact that damage that is happening is slow and gradual making it hard for us humans to see the effects and finally, humans are often unable to comprehend the scale of what is happening to the world around us. In the EL group, there are two points: the first is that people can have a ‘lack of knowledge and awareness’ (p. 254) and the second is that it can cause an emotional reaction from the thought of all the problems going on in the world causing feelings of fear, sadness, stress, pain, anger and guilt leading to no action. This links to Langseth and Vyff’s (2021) findings with certain participants stating how they are environmentally aware and want to protect the environment but still take yearly flights abroad to surf. Even though they take these flights, they are still very aware of the guilt that they feel, reflecting on Kollmuss and Agyeman’s (2002) Emotional Limitations. Wicker (2019) shares that activity participants most commonly take part in environmental ‘low-cost situations’ which could be seen as separating waste and buying food that is produced locally. At the other end of the scale, there are ‘high-cost situations’ which for people taking part in these activities, seem harder to do. This can be seen as reducing the amount of travel that they are doing.

Climbers need to have an awareness of the environment in order to make sustainable choices when purchasing their latest equipment (Seigal, Cutter-Mackenzie-Knowles and Bellert, 2018). This can often be hard when, in life today, consumption is one of ‘the over-riding goals of people in western industrial countries’ (Durning, 1992, p. 11). Millions of products are available whether that is regarding food, clothing, digital technology, there is always something available to buy and between 2000 and 2019, Domestic Material Consumption rose by 65% globally (UN, 2022). Furthermore, consumers are buying 60% more clothing and keeping them for half as long as they did 15 years ago and it is this industry that equates to 10% of the pollution that drives climate change (Patagonia, 2023). In the journey that products take from design through to ultimately being discarded, the different processes involved can have massive effects on the environment. Leonard (2010) provides the example that a cotton t-shirt can create 2.3 kg of CO2, something that many people in the world have at least one of. This shows how even the simplest of clothing products can have huge impacts on climate change. A climbing rope however, has the highest carbon footprint of any climbing hardware product (Bradford, Rupf and Stucki, 2021). In a study by Bradford, Rupf and Stucki (2021), they looked into the carbon emissions of a 60-meter Mammut climbing rope shown throughout its lifetime, from the materials being extracted, to eventually the product being disposed of. The main material used, called Polyamide 6, produces 23.3kg of CO2 when just producing the material. The next process is for this material to go through yarn production, followed by the processing of the rope which has the second biggest carbon footprint. The manufacturer then has to distribute to the retailers or directly to the consumers. Once the rope has been bought, the owners will wash the rope multiple times before they finally dispose of the rope at the end of its life which has the third biggest impact due to the incineration of the product. In total, this equates to 46.6kg of CO2 produced in a climbing ropes life (Bradford, Rupf and Stucki, 2021).

The continuously increasing amounts of participation in outdoor recreation and climbing as mentioned above is putting a demand on equipment consumption in order to take part in the activity (Bradford, Rupf and Stucki, 2021), whether that is from getting new outdoor clothing like down jackets and Gore-Tex shell jackets, to rock climbing equipment like ropes and camming devices. No matter what stage a climber is at in their journey of the activity, there is always something they could get. Combining this state of affairs with the fact that many of these participants love gear (Beames, Mackie and Atencio, 2019) has caused a significant increase in the adventure equipment that is being sold (Beames, Mackenzie and Raymond, 2022).

In an article by Langseth and Vyff (2021) about surfers’ environmental attitudes and actions, their study shows that when surfers buy new surfboards, only 12% of the 250 participants prioritise making eco-friendly purchases with specifications being the highest consideration. However, more and more outdoor companies are changing ‘to more explicitly reflect their environmental values’ (Nagle and Vidon, 2021, p. 1264). UK Clothing equipment companies like Rab and Alpkit are both showing how they are using recycled materials, have eradicated or are in the process of removing plastic packaging and are repairing consumer’s equipment (Alpkit, 2022; Rab, 2022). Other equipment and footwear companies like Mammut and La Sportiva are also sharing what they are doing for the planet such as reducing waste from their products (La Sportiva, 2021) and making 100% recycled products (Mammut, n.d.). These examples show how companies are valuing their environmental beliefs and helping consumers to make it easier to purchase green products with confidence. However, it is worth mentioning that even though companies can promote these green products, they may be greenwashing their consumers. This is where companies mislead ‘consumers about their environmental performance or the environmental benefits of a product or service’ (Delmas and Burbano, 2011, p. 64). Due to this, it can make customers think they are making environmentally conscious decisions when they are actually supporting companies that are the opposite of what they say they are which can directly affect consumers forcing them to not trust companies that are genuinely selling green products (Delmas and Burbano, 2011).

The literature suggests that climbers, in order to reduce their environmental impact, need to switch from just having an environmental awareness to demonstrating pro-environmental behaviour. Making conscious choices of what they are buying and choosing, ‘green’ products may help boost how companies are expressing their environmental values and providing more options for the consumers (Nagle and Vidon, 2021). This study will look into these areas and explore what climbers do to support the environment and minimise their impact. However, it is first needed to understand the methods of the study which will be covered in the next chapter.



Methodology:

Rationale
This project has been based on three similar studies that have been identified. The first study was by Langseth and Vyff (2021) who have done a similar study however, with a focus on surfers compared to the climbers that have been researched. The writers examined how Norwegian surfers’ attitudes compared to their actions towards the environment. They used a mixed-methods research design with a questionnaire and using six qualitative semi-structured interviews (Langseth and Vyff, 2021, p.4). The second study that has been used was done by Byrd (2016) who also did a similar study on climbers in Squamish, British Columbia, researching their environmental worldviews and if the participant’s specialization of climbing vary how their environmental attitudes correlate. Compared to this study, Byrd (2016) used a quantitative method and used questionnaires to gather their data. Finally, similarly to Langseth and Vyff’s study, Høyem (2020) looked into the belief that outdoor recreation is widely believed to promote environmentally responsible behaviour. They used a qualitative approach to their study with two pilot interviews and eleven interviews as their main source of data. However, they also used a questionnaire after the interview had been completed to supplement the information they received (Høyem, 2020).

To complete the research question, I decided to use a qualitative method to gather the results that were needed for this study. This was carried out through the use of interviews which was recommended by Byrd (2016) to focus more on the personal experiences of the participants. Gathering personal in-depth responses to the questions when using this style as they are person-to-person interactions helps to encourage the participants to share their beliefs and opinions regarding the subject that is being focussed on (Kumar, 2014). As shown in the similar studies, a quantitative method could have been used (Byrd, 2016; Høyem, 2020; Langseth and Vyff, 2021) for a study like this but the questions that were asked required deeper than just the surface-level information (Braun and Clarke, 2013; Kumar, 2014). Silverman (2013) backs this up saying that you have to choose your methods based on the aims of the study. Since this research was focussing on the interviewee’s opinions, a qualitative method was most appropriate.

Participants
In this study, I chose participants that are studying the BA Outdoor Adventure Education and BA Adventure Filmmaking course across all year groups at the University of Wales Trinity Saint David. To apply, participants had to have been currently or recently participating in outdoor climbing such as Traditional climbing (the use of removable protection such as nuts and camming devices) and sport climbing (relying on permanently placed protection called bolts that are drilled into the rock faces) (Byrd, 2016). When selecting the participants, it would have been optimal if they had a range of years of experience in outdoor climbing to make the results as realistic as possible. However, due to the scale of this study, it will not resemble the entire climbing population. A range of genders and ages was also taken into account when selecting the participants, with Høyem (2020) suggesting and Tannenbaum, Greaves and Graham (2016) arguing that gender should always be considered when doing research. 

This study aimed to gather between five to ten participants to take part in an interview to gather my results. Therefore, if a participant withdraws from the study, there would still be enough participants to carry on with the research. However, due to the uncertainty of the response to the participant's recruitment email, whoever signed up was included in the study due to the potential that recruitment being hard (Braun and Clarke, 2013). On the other hand, if there were a greater number of participants than needed, an inclusion-exclusion criteria (Connelly, 2020) would have been used so that a greater range of results would be produced and therefore hopefully generating a more accurate representation of the wider population. Some of these criteria were listed above including; age and gender consideration and outdoor climbing experience. 

Table 1- Participant Demographics
	
	Gender
	Age
	Experience Outdoors (years)
	Preferred Discipline
	Code

	Participant 1 (P1)
	Male (M)
	19
	2 (LE)
	Traditional (T)
	P1.M.LE.T

	Participant 2 (P2)
	Female (F)
	24
	16 (VE)
	Sport (S)
	P2.F.VE.S

	Participant 3 (P3)
	Male (M)
	22
	2 (LE)
	Traditional (T)
	P3.M.LE.T

	Participant 4 (P4)
	Gender Non-Conforming (GNC)
	20
	1 (LE)
	Traditional (T)
	P4.GNC.LE.T

	Participant 5 (P5)
	Male (M)
	21
	2 (LE)
	Traditional (T)
	P5.M.LE.T

	Participant 6 (P6)
	Male (M)
	21
	4 (E)
	Traditional (T)
	P6.M.E.T


LE- Low Experience		ME- Moderate Experience		E- Experienced	
VE- Very Experienced


Instrumentation
Since this study is qualitative, it has been based on other peer-reviewed studies that have previously been done. Langseth and Vyff’s (2021) questions used have been adapted to suit the nature of the study due to this study having a focus on surfing. Some of these questions were also worded in a quantitative way causing the researcher to reword them so they could be asked in a qualitative way. Due to the limited amount of questions that could be used from this study, some of the questions had to be made up in order to meet the aims of the study. These questions were open-ended and designed as advised by Brinkmann and Kvale (2018) in a way that allowed the participants to explore their views and experiences of the subject. These were informed by the literature and then piloted to gather feedback and test if they would be successful. In this study, the instrumentation was myself due to being the researcher and providing the interview questions. 

As suggested by Roberts (2020), an interview guide was used because I was a novice interviewer. It provided the resources needed to help structure the interview and guide the different questions that were not structured. Being in this semi-structured format, the guide was not always followed if it was felt that certain questions had been answered or if certain information wanted to be explored further. The interview guide included question starters like ‘how do you feel about this’ and ‘do you have any further examples of this?’ (Brinkmann and Kvale, 2018). Within the interview guide, it included an introduction where the interviewer went through similar content to the consent form to confirm that they were happy to continue with the interview. A conclusion was also used to ask if the participants had any concluding thoughts and to provide the interviewer with feedback that could be used for the following interview.


Design
Before the interviews with the participants started, a pilot study was used to test the format and questions that would be used in the real interview. Using this method can give the interviewer warnings as to whether the study will be successful, or if it will fail (Roberts, 2020). I decided to interview one participant for this section who is a trusted close friend that gave honest and truthful feedback (Braun and Clarke, 2013). Overall, this process went well and I discovered how the questions would be responded to and that certain questions phrasing needed to be changed. For example, there were a couple of questions that needed to specify more clearly what was wanted from them so that the answer stayed in the subject of the study. It was also planned that the interviews were to last between 45 minutes and an hour, but when the recording had stopped, it ended up being 21 minutes. Therefore, shortening the expected time to between 15 and 30 minutes so that it would more accurately reflect the true length of the interviews was required. I was also provided with feedback that they needed to be more neutral with their responses to what the participants were saying. I was responding by saying things like “cool”, “great” and “awesome”. While I was not expecting any ‘right’ answers, these responses gave the impression that they were. Instead, responding with the likes of “mmm” and giving a nod is more appropriate in this context according to Brinkmann and Kvale (2018). In one question, I led on the participant to try and get a specific answer from them. However, this was addressed later when the test participant provided this feedback. From the information that was collected during this pilot study, it has been decided that it will not be included in the main study due to making changes after the interview was taken. This makes the study more fair and reliable as most people were following a similar structure. It has been acknowledged that there were limitations to the use of only one participant of which being a close friend potentially resulting in some bias.

To keep the identities of the participants protected, renaming the participants as participant 1, participant 2, for example was chosen (see appendix 1.). Whilst writing about the participants in the results section and discussion, I followed this only referring to their numbers to keep them anonymized.


Data Collection:
After gathering my participants, the consent form was sent out that they had to sign including information about the study and how their data would be handled. The interview was held in the university library in a privately booked room. This enabled all the information spoken about to be kept private whilst also staying in a quiet space for the best audio results (Elwood and Martin, 2010).

Following greeting the participants to the interview, I again read the information concerning how the participant's information would be handled and that they were happy to continue with the interview. Once, they confirmed this, the interview proceeded and the recording was started using Microsoft Teams making sure that only the microphone function was on to keep the image of the participant private. The interviews ended up taking on average, around 17 minutes each, staying inside the expected length. This ended up being a good time to gather the necessary information however, there could have been more information if they had lasted longer. Once all the questions had been completed, I asked if they had any information that they think was missed and after finishing with that the recording was ended. A few questions were asked to see if they had any feedback for myself and how their experience was which concluded the interview.

Directly after the participant left I started to make some notes on their own personal feedback and how they could improve in the next interview which will be discussed more in the discussion section of the study. Additionally, they uploaded the audio file to One Drive and a password-protected memory stick so that the information is backed up straight away. Due to most of the time having the participants soon after each other, it was not always possible to start transcribing straight after the interview. However, if able, I started transcribing straight after the interview to familiarize myself with the information.

The majority of the participants that signed up for the study I already knew which may have had an effect on the data that was received. This may have been due to both the participant and myself feeling more comfortable with each other and therefore feeling more open to discussing different experiences, something that may have been different if there were more people who were not known. However, it may have also created an unfamiliar space for the participants because I had to keep a professional manner which may have caused different responses as it is not my normal attitude. Even though these may have caused varied responses it was made sure that a neutral and balanced opinion and domineer throughout all the interviews to make it as fair as possible from that aspect (Braun and Clarke, 2013).


Data Analysis:
From the reading for this study, there were certain themes that I expected to find whilst analysing the data from the interviews. The first major theme that was expected to be found came from Langseth and Vyff’s (2021) research finding that surfers are environmentally conscious but when it comes to their pro-environmental actions, they only participated in ‘low-cost activities that do not disrupt their identities and passions as surfers’ (Langseth and Vyff, 2021, p. 10). The second expected finding also came from Langseth and Vyff’s (2021) study where they presented that only 12% of their 250 said that they considered the eco-friendly production of surfboards and therefore expected to find similar results in this study. Although both of those are not direct representations of the climbing population, surfing is still a part of the outdoor industry and may still be relevant and share similarities with climbing.

Whilst analysing the data, Braun and Clark’s (2013) six-step data thematic analysis was used to go through the interviews. The first stage was to transcribe the audio recording which was done manually, becoming more familiar with the data throughout the process. The second step was to further familiarise myself with the data and start making notes on the data gathered. The next step was to create codes across the dataset and identify and define different categories. The fourth step was to start searching for themes in the data from the categories that were created in the previous stage. The fifth step was then to put this information into different groups that linked together creating relevant titles for each section. The last step is to finalize the themes into the groups that will be discussed in the discussion section of the study.


Results and Discussion:

From analysing the data, four themes emerged that will be mentioned in this discussion. The first theme that was found was Climbing Culture and specifically how the participants viewed climbers in general as being environmentally friendly. The second theme identified was Equipment Consumption where the participants discussed how they consumed equipment and clothing for climbing. The third theme was Equipment Usage which covered how the participants used their equipment such as repairing and repurposing their equipment. Finally, the last theme that will be mentioned here is Pro-environmental Actions where the participants shared what they do to help reduce their impact outside of climbing.

There were two main climbing disciplines that the participants took part in. Traditional climbing was by far the most popular with five of the participants stating that it was their preferred discipline and only one participant saying that sport climbing was their favourite. However, although these were their preferred disciplines, the participants also took part in other climbing disciplines as well. 

Climbing Culture:
When it came to whether the participants thought that climbers are environmentally friendly as a whole, none of the participants said that climbers are not environmentally friendly. It was a mixed split with just over the majority of the participants stating that climbers sat in a middle ground, following suit with Høyem (2020) and Thapa’s (2010) suggestion that it is more of an assumption that they have a positive environmental awareness:

‘I don’t necessarily perceive them as particularly environmentally friendly but not environmentally unfriendly, so somewhere in the middle’
(Participant 1,P1.M.LE.T, in Appendix 1.)

On the other hand, the rest of the participants agreeing that climbers are environmentally friendly with Participant 4 (P4.GNC.LE.T) saying that:

‘I do perceive outdoor climbers to be environmentally friendly seeing as they’re the ones that are out on the environment more than say, an office worker… I’d feel they would understand the implements of… climate change, eco-activism, maybe a little bit more than other people who don’t find joy in the outdoors’
(Participant 4, P4.GNC.LE.T, in Appendix 1.)

Byrd’s (2016) assumption that climbers were more environmentally friendly than the general public seemed to match with the results shown here with the quote above reflecting their argument. Similarly, suggesting that being outside in the ‘environment’ correlates with Larson, Whiting and Green’s (2011) findings that it can create these pro-environmental attitudes, awareness and support conservation.

This mixed opinion is demonstrated through an example from Participant 2 (P2.F.VE.S) providing an experience of a climber they know who does what they can to limit their impact on the environment with their clothing and kit choices. On the other hand, during the COVID-19 lockdowns, they spent their time trying to discover new boulders to climb. In this process they would have to clean the rock by: 

‘stripping off like moss and stuff… trampling undergrowth and kind of degrading the landscape’
(Participant 2, P2.F.VE.S) in Appendix 1.)

This is similar to Langseth and Vyff’s (2021) findings where they stated that although the participants are environmentally aware, they will not take part in actions that ‘disrupt their identities and passions’ (Langseth and Vyff, 2021, p. 10). Although the example above shows the impact that climbers can have, many of the participants in this study also stated how this was a practice that they would avoid. Participant 3 (P3.M.LE.T) shared how they think that it is important to carry on climbing on already established crags and Participant 1 (P1.M.LE.T) stated how they keep to footpaths instead of ‘degrading the landscape’ as they go off the track. This helps to reduce the impact on areas that are home to many ecosystems and habitats and not contributing to the effects that climate change is already having on this terrain (Atkinson, 2008; Pröbstl-Haider et al., 2021).

Physical Impact:
Many of the participants interpreted being environmentally friendly regarding their physical impacts whilst being out climbing and what they do whilst being outside. From this trend, a popular action that multiple of the participants actively take part in is the Leave-No-Trace movement, where they take all of the equipment and litter that they bring along with them to the crag, back with them so that they are not leaving a trace or mess at their destination (Simon and Alagona, 2009):

‘Yeah, try and pick up the litter whenever I’m… out and about in general in the outdoors, especially climbing crags’
(Participant 5, P5.M.LE.T) in Appendix 1.)

Byrd (2016) also observed many participating in this movement when it is directly affecting them and their experience such as picking up litter where it obviously can be seen. As well as this, it seems that this movement is popular within the climbing community as Participant 5 (P5.M.LE.T) mentions that:

‘in the area where I do a lot of work there’s a lot of climbing that goes and the sort of, the climbing hot spots, there’s never any litter around the crags’
(Participant 5, P5.M.LE.T, in Appendix 1.)

However, the climbers that were interviewed here mentioned that they follow this action whilst climbing and that certain climbers have had positive experiences regarding no litter at crags. Participant 6 (P6.M.E.T) suggests that this doesn’t account for the entire climbing population stating that:

‘You’re always finding bits of crap, fag ends, wrappers, bottles. You see both sides of the spectrum really’
(Participant 6, P6.M.E.T, in Appendix 1.)

The suggestions made by Simon and Alagona (2009) that the recreationists that are aware of and participating in Leave No Trace, must show their voices to big brands and retail stores to help spread this practice and cover a wider audience. This follows the like of Beames, Mackie and Raymond (2022) stating that to make a difference, participants must take action.

Equipment Consumption:
The statement made by Beames, Mackie and Atencio (2019) that climbers love equipment was backed-up in this research, with many of the participants expressing the amount of equipment they have and how often they buy it. Participant 2 (P2.F.VE.S) confirmed this by saying that:

‘its very easily within the outdoors and climbing in particular to get sucked into kind of like the kit and gear, kind of attitude of like I want the latest kit I want the latest gear’
(Participant 2, P2.F.VE.S, in Appendix 1.)

This shows that for them, there is a need in the climbing community to want to buy the latest equipment following the trend in increased outdoor equipment sold (Beames, Mackenzie and Raymond, 2022). Participant 6 (P6.M.E.T) also discusses this topic by saying that when they visit outdoor stores, it can act as a trap to want to buy something even if they do not necessarily need it. This shares similarities with Bradford, Rupf and Stucki (2021) suggesting that equipment consumption is needed in order to take part in climbing.

It is also important to understand what influences and what considerations the participants make when they are purchasing their equipment and clothing. Similarly to Langseth and Vyff’s (2021) research, four of the participants expressed that the price of the product was one of their prominent considerations when buying their gear:

‘I think money is more of a limiter than how much I actually care about the impact I have by buying stuff’
(Participant 2, P2.F.VE.S, in Appendix 1.)

However, unlike Langseth and Vyff’s (2021) research, which found that longevity was also more of a consideration for their participants, in this study, only one participant mentioned how this was a consideration for them. Furthermore, in this study half of the participants stated how they consider environmentally friendly options when buying their equipment. Even though there was a higher proportion of participants in this study using environmentally friendly equipment than Langseth and Vyff’s (2021) research, conclusions cannot be drawn as the other half of the group recalled how they do not consider these more environmentally friendly products and Participant 3 (P3.M.LE.T) showed that they were not aware of green climbing equipment:

‘the environmental part actually never really comes into it and um, thinking about it now it’s like, maybe it should be, but it but it but it isn’t’
(Participant 3, P3.M.LE.T, in Appendix 1.)

Participant 1 (P1.M.LE.T) added to this by saying that they did not think there is much green climbing equipment available to buy for consumers. Although green equipment does exist and is increasing (Nagle and Vidon, 2021) with options from Mammut and other outdoor companies (Mammut, n.d.), this shows that these pushes to present their environmental values may not be reaching some consumers. This also supports Simon and Alagona’s (2009) implication that climbers should place more pressure on the gear manufacturers to share the ‘green’ equipment that they are offering.

Reducing clothing:
An interesting finding that kept emerging was how five of the participants mentioned how they do not buy climbing-specific clothing. Instead, they opt to use general-purpose outdoor clothing to use whilst taking part in multiple outdoor activities. Participant 1 (P1.M.LE.T) demonstrates how:

‘the same thing I’ll wear under my drysuit… is what I’ll wear on a crag’
(Participant 1, P1.M.LE.T, in Appendix 1.)

 Participant 6 also suggests similar thoughts saying:

‘In regards to kind of trousers, I just use what I’ve got which I guess is the more kind of general purpose outdoor kit’
(Participant 6, P6.M.E.T, in Appendix 1.)

Being able to use the same clothing in multiple different areas allows climbers to reduce their consumption of products (Leonard, 2010). Another participant (see Participant 4, P4.GNC.LE.T, in Appendix 1.) mentioned how in the future to avoid buying new climbing shoes and reducing their consumption, they would choose to keep resoling their shoes. Having climbers buy fewer products may reduce the amount of equipment that the increasing outdoor industry consumes (Bradford, Rupf and Stucki, 2021; Beames, Mackenzie and Raymond, 2022). This is contradicting the statement made by Patagonia (2023) sharing that consumers are buying 60% more clothing than they did 15 years ago.

Repairing and Repurposing:
This study also explored how the participants treat their equipment once they have bought it. This could be through the means of repairing their gear or repurposing it for different uses, with some strong themes presenting themselves. Repairing equipment is something that all of the participants have taken part in at some point with varying degrees, which as mentioned in the life cycle of a rope, the disposal has the third biggest impact on the carbon footprint (Bradford, Rupf and Stucki, 2021). Therefore, repairing and repurposing the equipment allows it to last longer and stop this factor from happening quite as soon. However, the biggest factor regarding whether they would repair their equipment would be if safety was involved in the item they would repair. Four of the six participants mentioned how they wouldn’t repair equipment if safety was a factor in it:

‘most of it is PPE… and I find it hard to kind of justify doing that bodge job if I’m gonna put my life to it and if I think it’s broken in the first place, then as far as I’m concerned, it’s not worth risking it and… you’re better off buying something new’
(Participant 6, P6.M.E.T, in Appendix 1.)

Therefore, if it was to do with equipment and clothing outside of this area, the participants that have taken part in repairing their gear were happy to do this. 

An activity that Participant 1 (P1.M.LE.T) takes part in is resoling their climbing shoes to extend their life without having to buy a new pair:

‘its an easier way to basically get a brand new pair of shoes without having to buy a brand new pair of shoes and a whole pair shoes going in the bin’
(Participant 1, P1.M.LE.T, in Appendix 1.)

Through this action, the climber can reduce the overall waste from their shoes as they are only throwing away the old rubber on the bottom of the shoe. In addition to this, Participant 1 (P1.M.LE.T) also mentions how the company they used to resole their shoes uses the old rubber to make new products further reducing waste.

Another aspect that was brought up was that some of the participants showed interest in repairing their equipment but lacked the knowledge or skills to do so. Participant 4 (P4.GNC.LE.T) stressed this as a limitation of why they could not take part in repairing their equipment:

‘it would be something that I would be interested in learning the skills to do if that makes sense but I don’t know how to do that so, no, I wouldn’t do that’
(Participant 4, P4.GNC.LE.T, in Appendix 1.)

From this lack of skills and knowledge, the participants struggling in this area could make use of the repairing services that companies like Rab (2022) and Alpkit (2022), and as mentioned by other participants, DMM offers a sling replacement for their cams that can do the repairs for them.

Repurposing:
Another similar trend that appeared was repurposing the equipment to help stop wasting materials and equipment that might be broken or unsafe to use. The majority of the participants took part in this in one way or another, with some of them choosing to use the old equipment in other activities such as Participant 1 (P1.M.LE.T) opting to use their old slings and carabiners in their water sports kit. Participant 5 (P5.M.LE.T) also shared their thoughts on it:

‘once it's out of date, past its life from the manufacturer you, obviously shouldn’t use it for climbing, but that doesn’t mean that it’s, instantly not good for other stuff’
(Participant 5, P5.M.LE.T, in Appendix 1.)


Pro-environmental Actions:
At the end of the interview, the researcher asked the participants what actions they did to help the environment or lower their carbon footprint outside of climbing. This question was used to see if helping the environment was a consideration outside of climbing. Many of the participants were aware of how they travelled, aiming to choose a more environmentally friendly option if it was possible, challenging the statement made by Beames, Mackie and Atencio (2019) that this industry has been criticized for its relatively narrow view of sustainability. A popular method of this was via the use of car sharing as suggested by participant 6:

‘as mentioned, kind of, the whole kind of car sharing things and always lobbing people together when we can’
(Participant 6, P6.M.E.T, in Appendix 1.)

Relating this back to climbing, it can significantly reduce a carbon footprint as Beames, Mackenzie and Raymond (2022) stated how travelling to and from venues can contribute towards 50% of the total emissions produced whilst participating in adventurous activities. 

In another area, a few of the participants also mentioned how their food choice is something they participate in to reduce their carbon footprint, which was also one of the more common choices in Langseth and Vyff’s (2021) findings. Participant 4 (P4.GNC.LE.T) shared their dietary choices being as they call it, a flexitarian. This is where if they are buying food for themselves, they do not buy meat due to not wanting to contribute to the meat industry. However, if they are at social events such as family meals, where they might be offered meat, they will not refuse the food being offered.

Strengths and Limitations:
In the duration of this study, limitations did appear to have an impact on the results and the initial aims. Due to the uneven number of genders that took part in the study, taking gender into account in the end results as recommended by Høyem (2020) could not be completed. As well as this, because only six participants ended up taking part in the study, this small number of students could not provide an accurate comparison with the population of climbers in the UK. Therefore, although the results are interesting, they cannot be read without thinking of this limitation, linking to the time limit that was given for the project. The shorter time limit made it unachievable to gather larger quantities of data to accurately represent the full population of climbers. Similarly, the word limit of this dissertation and the different sections within it also barred the amount that could be written. This was especially notable in the discussion section having to cut certain information out to fit the word count. The final limitation that will be discussed here was the lack of climbing-specific academic material available. Therefore, it was necessary to use the wider outdoor industry to find relevant literature regarding pro-environmental behaviour and equipment consumption in the outdoors.

Practical Implications:
This research suggests that there is still a lot of work to do to become a more sustainable and environmentally friendly industry. Hopefully, the work done here can highlight the need for this and bring further awareness to the wider climbing community about this cause. However, this awareness that the climbing community seems to have in certain areas, needs to shift towards taking action. Having more consideration when purchasing the equipment they use by looking at second-hand options, green options of products and taking the environment into consideration when choosing the brands they use. The results also suggested that most of the interviewees participated in Wicker’s (2019) ‘low-cost’ activities when doing their pro-environmental actions. However, to make a more significant impact, using the ‘high-cost’ (Wicker, 2019) actions is more suited and recommended. 

This study highlighted that repairing and repurposing climbing equipment is evident in this industry, therefore, this will encourage others to find different purposes in their old equipment and if it is safe to do so, repair the equipment as much as possible. However, it was also highlighted that some people lacked the skills to do so. Creating courses in repairing this equipment will allow consumers to use these skills confidently. If they are still not confident, making use of different outdoor companies' repairing options to get the kit professionally repaired may be more of a suitable option.

Directions for Future Research:
Having found different limitations in this study has led to different directions for future research that could be explored on this subject. Firstly, to make this study more reliable, it would be important to include a greater number of participants. As mentioned previously, this would make it more accurate to the greater population, making the results more realistic. It would also be interesting to take gender into consideration in the sample to compare if there are contrasting attitudes towards the environment. Finally, a mixed methods approach may produce richer data in the subject area of equipment consumption. Using this style of study will enable researchers to better account for how much equipment participants consume, through using a quantitative survey which will complement the qualitative interviews being used by both Høyem (2020) and Langseth and Vyff (2021) in their studies.


Conclusion:

The unique connection that climbers experience with the natural world on their regular outings (Hines, 2015) affects the way in which they view the environment around them. However, climbing can still be considered a dangerous activity and equipment is needed to keep the climbers safe whilst participating in it. This forces safety to always take priority when climbing, when it comes to the equipment used in the environments that climbers visit. However, the people participating in climbing can still make their own choices when it comes to buying these products and having more consideration towards the ‘green’ products that are becoming increasingly available.

In this study, I have aimed to explore and compare climbers’ pro-environmental awareness to their actions, and the findings of this study suggest that climbers do have a higher environmental awareness than the rest of the general public. However, when compared to the actions that the climbers interviewed take on a regular basis (picking up litter, buying food locally), these align more with Wicker’s (2019) low-cost situations rather than the high-cost situations that can have a bigger impact on their carbon footprint. This suggests that even though these climbers, including all the different climbing experiences and age groups, may have a higher awareness. However, they are not always willing to change their actions and lifestyle in order to reduce their impact.

The hope of this study is to raise awareness for this overconsumption of not always necessary equipment that might be prevalent in the climbing community. If climbers then become more open to change and change their lifestyle practices, but then are still able to take part in and enjoy the activity they love, this may spread through the wider climbing population, having a far greater reduction in their environmental impact.
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Appendices:

Appendix 1- Collated Coded Extracts:
	
	Gender
	Age
	Experience Outdoors (years)
	Preferred Discipline
	Code

	Participant 1 (P1)
	Male (M)
	19
	2 (LE)
	Traditional (T)
	P1.M.LE.T

	Participant 2 (P2)
	Female (F)
	24
	16 (VE)
	Sport (S)
	P2.F.VE.S

	Participant 3 (P3)
	Male (M)
	22
	2 (LE)
	Traditional (T)
	P3.M.LE.T

	Participant 4 (P4)
	Gender Non-Conforming (GNC)
	20
	1 (LE)
	Traditional (T)
	P4.GNC.LE.T

	Participant 5 (P5)
	Male (M)
	21
	2 (LE)
	Traditional (T)
	P5.M.LE.T

	Participant 6 (P6)
	Male (M)
	21
	4 (E)
	Traditional (T)
	P6.M.E.T





Key:
Participant 1 (P1.M.LE.T)
Participant 2 (P2.F.VE.S)
Participant 3 (P3.M.LE.T)
Participant 4 (P4.GNC.LE.T)
Participant 5 (P5.M.LE.T)
Participant 6 (P6.M.E.T)

	Pro-Environmental Actions (outside of climbing)
‘I don’t drive, I walk and cycle everywhere I go’ (52.)

‘walk round like the local fields and like countryside and pick up all the rubbish’ (54.)

‘I've wanted to do more here but I haven’t had the opportunity with uni and work’ (55.)

‘its definitely something that I wanna A, do more myself, B, see more people doing as well’ (56.)

‘I get public transport into university instead of driving’ (127.)

‘don’t eat very much meat so that I don’t put strain on the meat industry and same with dairy’ (128.)

‘in the house, keep heating low, uh, turn off anything that I’m not using’ (129.)

‘if I was going abroad, I would aim not to fly, um, but that’s not always possible’ (130.)

‘in food choices in general; is it local? Like how far has it come? Where has it been washed like, how much has the food travelled?’ (131.)

‘bringing anything on, taking it off’ (206.)

‘I’m a flexitarian as I like to dub it. It’s kind of new food like, look at people, especially in terms of social media are uptaking whereby you don’t buy meat necessarily. Like you don’t eat meat, but you’re not a vegetarian’ (276.)

‘if I’m buying food for myself, then I will not buy meat because I don’t want to contribute to that’ (277.)

‘when I travel to climbing places we use public transport because we don’t have a car’ (278.)

‘car sharing things and always lobbing people together when we can’ (424.)

‘I try to buy uh, sustainably in regards for my food’ (425.)

‘I’ll be looking out for certain brands and companies for example’ (426.)

‘follow a path that was already there for example or picking up bits of litter that other people have left behind. Um, and just little things like that really’ (428.)

	Physical Impact
‘taking all our rubbish back’ (9.)

‘drilling into the rock or putting any sport holds in which can damage it’ (10.)

‘I know that excessive chalk use and stuff like that can be a harmful thing on some rock types, so I try to avoid that and only use it where I need to and stuff like that’ (12.)

‘however, they will go out and find new boulder routes, stripping off like moss and stuff’ (68.)

‘trampling undergrowth and kind of degrading the landscape’ (69.)

‘make sure what you take off what you bring on and not leaving anything about’ (150.)

‘I also think it’s important to continue climbing on already established stuff’ (151.)

‘there’s things that we can choose, so for example, how we treat the environment while we’re there’ (217.)

‘you’re still going out on rocks and you’re still disturbing bird habitats and still throwing rocks down cliffs and still destroying the environment I’m trying to protect’ (240.)

‘when I do climb outdoors its standard leave no trace, um, try not to be too noisy’ (303.)

‘in the area where I do a lot of work there’s a lot of climbing that goes and the sort of, the climbing hot spots, there’s never any litter around the crags’ (294.)

‘Compared to the sort of more beaten track footpath parts of the area where you get a lot of litter’ (295.)

‘there’s definitely no extra trace really left by climbers’ (296.)

‘Yeah, try and pick up the litter whenever I’m about, out and about in general in the outdoors, especially climbing crags’ (343.)

‘But equally, you are kind of having an impact on a, on a natural environment, a natural place’ (358.)

‘equally you see the exact opposite kind of a more, kind of personal, more kind of smaller base where there’s up in the crag. You’re always finding bits of crap, fag ends, wrappers, bottles. You see both sides of the spectrum really’ (362.)

‘of how I work in the environment or walk and kind of engaged with the, the natural spaces’ (427.)


	Travel
‘I always try to research before I go to a crag about how to get there to make sure it’s a sustainable way’ (11.)

‘we try and take one car as a group rather than all of us driving’ (53.)

‘theres definitely a drive within climbing to go further and further afield, like particularly outdoors’ (71.)

‘you're not gonna stick to your local crag indefinitely because you’ll have climbed everything’ (72.)

‘a lot of crags are hard to get to’ (73.)

‘like hard to get to via public transport and will take a lot longer so, generally well drive there’ (74.)

‘There might be a bunch of climbers that are friends that come from lots of different areas so they all drive individually’ (75.)

‘trying where possible to get as many people in a car and not bring separate vehicles’ (132.)

‘Living here to get somewhere, generally by car is the most efficient way but it’s the most polluted way probably per person’ (207.)

‘that is also the inherent nature of things that are outdoors, that sometimes to get to places, you need a car’ (208.)

‘I’ve usually done it is with the company that I was with before that we were, it was a, a van with a bunch of us in. So, obviously, the more people that are in it legally,  the lower the carbon footprint by each person’ (209.)

‘I would say that travel could be the main source of carbon footprint, um and that can only change with external factors’ (210.)

‘people could buy electric, electric cars for, you know, being sustainable up to that point, uhmm, but the majority of people don’t or can't afford an electric car’ (211.)

‘People are not gonna walk 30, 40 miles to get, from where they live to where the climbing is. People are gonna drive there and then walk the last little bit’ (212.)

‘that’s something that might only be changed when the consumer products have changed like electric vehicles and the affordability of that and that’s something that people can’t necessarily directly control’ (213.)

‘seeing as travel is a massive carbon emitter’ (281.)

‘share a lift wherever possible’ (344.)

‘take the most environmentally friendly, the, means to get their as possible to a point’ (345.)

‘to take a car, a new car rather than a 20 year old van wherever possible, that’s quite, quite helpful’ (346.)

‘I guess particularly where we live, you can take about an hour, an hour and a half to drive to a crag or a venue, so typically I find we end up car sharing and we can get as many people as we can and as much kit and stuff in a car as possible, so I guess kind of reduce that kind of impact in that regard’ (371.)

	Climbing Shoes
‘a beginner shoe and then one as a technical shoe’ (14.)

‘I do own multiple pairs of climbing shoes. Umm, 2 nearly 3 pairs of them worn out toes’ (86.)

‘I’ve got two pairs that are basically wearable’ (88.)

‘I’ve had my current pair of climbing shoes for nearly three years’ (91.)

‘I have two pairs’ (158.)

‘I’ve had my last pair for about 4-5 years now’ (166.)

‘the only reason I have multiple pairs of shoes is because I found a lost pair at a climbing crag once’ (242.)

‘I’ve had the same pair of shoes since I bought them 4, 5 years ago now because im a very casual climber’ (243.)

‘I don’t currently have multiple pairs’ (304.)

‘I’m thinking about buying another pair with my reasoning being that my current pair aren’t very comfy, so I buy a new pair for comfort’ (305.)

‘I’d say probably getting on 2 years’- how long he’s had his shoes for (306.)

‘comfort is a big one’ (307.)

‘I’ve got about four or five pairs’ (374.)

‘primarily because I use them and I use them a bit too much and they end up breaking or they’ve got holes in them’ (375.)


	Repurposing Equipment
‘my easy beginner shoes are now my outdoor shoes as well’ (16.)

‘they take all the rubber and recycle it and use it to like make new stuff’ (21.)

‘when they get worn I try to reuse them as much as I can’- rope (23.)

‘I’ll use them teach people’ (25.)

‘once it’s broken or whatever, then it’s quite tricky to be able to repurpose climbing kit’ (39.)

‘you can make mats and like cups and stuff out of rope’ (40.)

‘In terms of slings, quickdraws and carabiners every time one of them gets broken for me, personally, I try to reuse it in a different way by then putting it with my watersports kit’ (41.)

‘it is more expensive to get them resoled then buy a new pair of shoes because I have tiny feet and kids shoes are cheap’ (87.)

‘it’s there, scrap… scrap material that I might use it at some point in my life’ (117.)

‘old ropes that I have from my dad. I still have, with the thoughts that maybe one day I’ll make something out of them’ (118.)

‘Basically, I keep them in the hopes that I will turn them into something new’ (119.)

‘I do need to get a new harness soon-ish actually, and what I’m thinking of doing with that old one is putting it in to my van as like a gear rack set up’ (267.)

‘I like to try and use stuff in other applications if you can’ (329.)

‘I’ve got some old climbing rope that I keep in the van use it as, you know, we can use it as a tow rope I guess in a pinch if I need’ (330.)

‘once its out of date, past its life from the manufacturer you, obviously shouldn’t use it for climbing, but that doesn’t mean that it’s, instantly not good for other stuff’ (331.)

‘I've got one or two nuts which I kind of have deemed retired or inappropriate, so I’ve kind of get the on my keys or dangling in my car’ (412)

‘In regards to kind of old kit which is fit for purpose, I either like kind of keep it inside until I need it or give a lot to friends or um, give it off to people really’ (413.)

	Thoughtful Purchasing
‘tried on loads and loads of second-hand shoes’ (17.)


	Repairing Equipment 
‘I’ve also got my shoes resoled’ (18.)

‘So rather than buying a brand new pair of shoes, I’ve just changed the bottom of it so they last a bit longer’ (19.)

‘its an easier way to basically get a brand new pair of shoes without having to buy a brand new pair of shoes and a whole pair shoes going in the bin’ (20.)

‘I’ll either cut them down shorter just so they’re still usable but the broken bits now not connected to the rope’ (24.)

‘Some stuff if I can, I will do’ (42.)

‘if it’s safety orientated though I won't just because I don’t wanna tamper with it and then it could get more damaged’ (43.)

‘I wouldn’t try and restitch a harness’ (44.)

‘like I’ve got a small hole in a coat I’ll just patch it up with duct tape or just try and stitch that up rather than just throwing it out and buying a new one straight away’ (45.)

‘Fixing rucksacks is quite a common thing for me’ (46.)

‘I have a growing pile of clothing that I will eventually mend that will probably never happen’ (116.)

‘sometimes, um. I’ve tried to’- repairing equipment (121.)

‘I lack skills and motivation’ (122.)

‘But I do try and have it repaired’ (123.)

‘I replaced all of the, um, fabric parts of it and have kept the metalware because unless that’s broken, it’s rated for life’ (124.)

‘if it’s safety stuff, definitely not, no’ (200.)

‘I am never going to try repair my own carabiner and try and weld it back together because I think that’s a silly decision’ (201.)

‘it’s not something that I really had to come to umm, so far’ (202.)

‘So like with your cams, if the tiny bits broken on cams, they can go off and repair them instead of having to get new cams’ (262.)

‘I haven’t needed to’ (271.)

‘it would be something that I would be interested in learning the skills to do if that makes sense but I don’t know how to do that so, no, I wouldn’t do that’ (272.)

‘coats. This is something I’ve recently gotten into repairing’ (333.)

‘I’ve got into that recently with some tape, but other than that, no, no big time repairs’ (334.)

‘safety equipment I guess wouldn’t be something you really want to haphazardly, jerry-rig back together’ (335.)

‘You wouldn’t wanna super glue your helmet back together after its split in half’ (336.)

‘if you’re going to put your life on it, chances are its worth getting a new one really’ (337.)

‘there's only so much you can do with regard to the equipment itself before it became, becomes unsafe’ (372.)

‘I know DMM and Black Diamond, do kind of re-sling services for their cam for example’ (407.)

‘The companies resole shoes for example, but that kind of, I find that more kind of specialised kind of smaller individual people here and there’ (408.)

‘I’ve cut a few ropes up before in regards to just cutting off kind of dodgy flat spots at the end and kind of reburning the sheath for example’ (416.)

‘I’ve glued some shoes together before, uh, but that’s kind of to the extent in regards to climbing kit’ (417.)

‘like,  most of it is PPE um, and I find it hard to kind of justify doing that bodge job if I’m gonna put my life to it and if I think it’s broken in the first place, then as far as I’m concerned, it’s not worth risking it and um yeh, you’re better off buying something new’ (418.)

	Equipment Usage
‘depends how much I use it’- Ropes lasting from around 3 months to currently a year and a half (26.)

‘Like there’s kind of. A rope only can take so many falls, it can only last so long’ (78.)

‘anywhere from three or four months to a year, year and a half’ (381.)

‘when the weathers nice, when I can really.  So could be 3, 4 times a week outdoors somewhere. If not, I, I’ll be indoors, but obviously not for as much time’ (382.)

‘I haven’t retired any ropes at all, I've still the first one I bought and that was about four years ago’ (387.)

‘where that’s because of not taking fat whippers because I’m scared of climbing of climbing above pieces’ (388.)

‘I just find it lasts me a while because I kind of cycle through quite a few ropes so they don’t get as much kind of use intensely as other people’ (389.)


	Reducing Consumption
‘clothing I don’t buy that often because I don’t see the need to have specific climbing clothing’ (27.)

‘that way its like, I’m not collecting loads and loads of clothes just for the sake of it’ (28.)

‘the same thing I’ll wear under my drysuit or whatever, is what I’ll wear on a crag’ (29.)

‘things can be reused rather than constantly buying new stuff’ (48.)

‘clothing wise, very rarely primarily because if I was climbing outdoors, I tend to just wear general outdoors stuff that I had’ (169.)

‘I’ve never been sort of like, ooo, I’m gonna buy some, I dunno, trek shoes just to go from one place to another or I just went with walking boots or, um, and a wicking top and some outdoor trousers if I was going outside’ (170.)

‘never actually been a consideration of going more, climbing specific stuff because I already had outdoor clothes and normal clothes’ (171.)

‘I’m gonna try and avoid buying new shoes as much as possible, instead choosing to like resole them’ (245.)

‘I don’t think I’ve ever bought climbing related clothing’ (253.)

‘I’ve bought outdoor… related products’ (254.)


‘Whether I can get that product repaired and sort of, serviced and looked after and instils confidence if you’re buying something with a lifetime guarantee that it’s going to last and you’re not going to be replacing it every, every year with the new, new version just out of greediness’ (327.)

‘In regards to kind of trousers, I just use what I’ve got which I guess is the more kind of general purpose outdoor kit’ (395.)

	Commercial Climbing
Justifies buying climbing equipment due to ‘working towards climbing awards’ (30.)

‘when I started out working towards awards I was buying equipment quite regularly’ (31.)

‘I do a lot of, sort of, taster sessions with beginners and I think part of that with any, doing sort of taster sessions in any outdoor activity is, uh, instilling that mindset into new people as they start to enjoy the outdoors, so teaching them how they can leave, um, as minimal impact and being as environmentally friendly as possible’ (302.)

‘I guess, kind of in the commercial aspect of kind of in the honeypot spots where groups operate more so, uh, that environmental impact is kind of heightened or exacerbated and it’s worsened’ (359.)

‘there’s that debate of, you know, in the grand scheme of things, is kind of, having that awareness um, more so beneficial in the first place. But I guess given the kind of the way the industry’s going at the moment, which I think it’s gonna be growing and it’s mostly more people and more people are gonna be taking up the sport, um, I guess there’s kind of the debate on how do we do that sustainably um, and how we kind of introduce people to the sport in a, you know, in a in a positive way, in a beneficial way, both to, kind of, the community and the environment’ (360.)

‘Dinas Rock for example, where there are representatives and kind of can call that thrown up to ensure that providers use those spaces in an environmentally friendly’ (361.)

‘looking at the kind of, the commercial or the kind of company basis of that, they’ve got to meet certain requirement and standards themselves in how they use kits and when they go into this’ (373.)


	Equipment Consumption
Now he’s got all the equipment, he’s ‘only buying new stuff if it needs replacing’ (32.)

‘they're clothing choices and kit choices are generally like quite environmentally conscious’ (67.)

‘after a while I’m like oh, yeh, but it’s old now and I want the next thing’ (83.)

‘its like kinda like do I actually need it?’ (85.)

‘probably about like three to four times a year’ (97.)

‘probably each like about two times a year’ (98.)

‘Gear generally at the moment it's just when there's a gap’ (99.)

‘I’ve seen people switch harnesses incredibly quickly’ (142.)

‘what I’ve seen so far is that people aren’t buying stuff over the top. People are buying what they need’ (146.)

‘I think it is excessive’ (230.)

‘I feel like most climbers buy too much gear and too much stuff for that gear that isn’t necessarily affecting it in all that way’ (231.)

‘compared to most of my climbing friends, I have the least amount of kit’ (232.)

‘definitely don’t feel hindered in my experience of climbing’ (233.)

‘I sometimes look at the extra kit and I think, what is the point in that? They’re just buying that because someone on YouTube told you to buy that’ (234.)

‘Whenever I need it, so like I say, I only buy stuff if it’s destroyed or dead and it needs replacing’ (249.)

‘For example, a spontaneous GriGri buy because again, a friend had discount on it’ (251.)

‘I don’t intend on buying anything new until something breaks’ (252.)

‘I don’t really see any issue with it’ (298.)

‘maybe once a year with quick draws is a bit excessive, but that’s a matter of safety at the end of day’ (299.)

‘probably once every six months as a rough estimate to something that’s sort of strictly climbing related’ (310.)

‘I’ve probably been spending or wasting more and more money on kit depending how you perceive it’ (352.)

‘I guess but equally, um, you know, I’ve done it myself you know. You keep buying more and more kit because new things come out or you wanna be able to protect those different types of cracks, different bits of rocks’ (364.)

‘but equally like I’ve mentioned, I like buying the kit all the time and it’s easy, because you know, it’s, it’s more than just the, kind of, retiring something and buying another two of them in regards to the kit itself’ (370.)

‘Sometimes I’ll get a, get a pay check, I’ll get student finance and I’ll think, ohh I fancy treating myself’ (390.)

‘on a frequency basis, you know, I might like kind of indulge or splash out two or three times a year’ (391.)

‘buying kind of one or two big things at a time’ (392.)

‘not as often’- relating to clothing (393.)

‘if I’m in a shop, and well outdoorsy shops, that kind of the, the money pit, the trap which is very dangerous for me’ (394.)

	Brand
‘I don’t really consider the brand’ (33.)

‘I got a lot of DMM carabiners because they’re made in Wales, so they’ve got less carbon footprint than like buying Black Diamond from America and stuff’ (35.)

‘I have certain brands that I’ll go to like Alpkit, Patagonia… Rab… Montane… basically whatever is available in my size on a second hand website if like, if its clothing’ (107.)

‘like, yeh, equipment, DMM, Black Diamond’ (108.)

‘I choose DMM because, uhh, most of my time in the outdoors, I’ve had a trade account or access to a trade account with them’ (109.)

‘they’re in Wales, so they’re local, so I hope that it hasn’t had the same travel’ (110.)

‘I’ve kinda stuck to DMM’ (174.)

‘I think probably why I choose DMM over something like Black Diamond, I think for me, it’s sort of, it’s all produced here in Wales’ (175.)

‘Surprisingly, very unaware’- brand ethos (183.)

‘I guess you can be lured to a brand because you, you like them, you like their stuff and you like the way it works, the way it feels on you’ (184.)

‘looking into ethos and environmental stuff, it’s surprising how little I think about it’

‘I think that people can make choices that can improve stuff but it’s probably gonna be external factors that people can’t necessarily make those choices yet’ (214.)

‘if that’s not an option yet, people cant make that decision’ (215.)

‘companies need to make that happen so that people can make that decision’ (216.)

‘the ethics of the company that I really should have taken consideration’ (218.)

‘I think it’s DMM’ (258.)

‘it probably does influence me, I’m just not as aware of it as other people’- regarding if brands influence you (259.)


‘Mammut, I’m only aware of their rope thing, I think they do a resole service’ (260.)

‘I know with DMM, I think if you damage your gear or it comes damaged, you can send it to them to be refurbished’ (261.)

‘I’m not 100% sure on that so, the answer to the question is, not very aware’- brand ethos (263.)

‘climbing and outdoor brands in general, like, say with clothing and stuff generally are some of the most environmentally conscious brands when compared to like your fast fashion brands’ (297.)

‘manufacturers have guidelines as to how long you should keep kit for before its exempt’ (300.)

‘Yeah, to an extent but also partially I think with, with brand comes a certain level of expected quality when it comes to any outdoor equipment and climbing equipment’ (317.)

‘I guess personal preference does come into it a bit as well’ (318.)

‘I’d say Black Diamond is probably the one I’m gonna go with most’ (319.)

‘Scarpa as well, probably one of my first choices, especially for footwear because I use their footwear elsewhere’ (320.)

‘I mean, to go Black Diamond, I wouldn’t say necessarily aware of their ethos’ (321.)

‘Patagonia, another sort of climbing brand, they’re obviously big on their environmental consciousness’ (324.)

‘It’s not that I specifically buy things for that one use, it’s just, it’s a nice shirt which happens to have a climbing thing on it or happens to have a big Rab on it’ (396.)

‘it’s a bit of the brand is just nice to have I guess’ (397.)

‘I guess it’s just kind of that name brand, you wanna support it to an extent, um, and it just kind of feels good really’ (398.)

‘nine times out of ten I’m going to buy something in DMM because I know they’re bombproof and they’re Welsh’ (401.)

‘if I’m looking at kind of more specialist things, or kind of more, I guess um, objective things, I might look and different brands then’ (402.)

‘I’m not that aware to be honest of most’-brand ethos (406.)

‘many of those kind of big names do that, I’m not quite sure?’ (409.)


	Location of Purchase
‘try to get as close to home as I can’ (34.)

‘it’s something that you know, supporting something more local’ (176.)

‘I would argue there is an environmental factor result produced here, then it doesn’t have to travel as far to get to, to where I own it’ (178.)

‘maybe DMM because I like the fact that they’re reasonably local. It’s like supporting a business that is local to here rather than something that’s Black Diamond which I think is American I think’ (188.)

‘environmental factors where it doesn’t have to travel across the world to get here’ (189.)

‘DMM is a big one because that stuff is made in Wales’ (322.)

‘I guess its environmentally friendly to know that stuff hasn’t travelled across the world to get to me’ (323.)

	Second-hand Equipment 
‘I’ve also got some second-hand stuff as well’ (36.)

‘second-hand metal work because as long as it’s checked and its, I deem it as good, metalwork’s got an unlimited lifetime’ (37.)

‘Some stuff I'm fine with’ (49.)

‘fabrics, is a bit hit and miss’ (50.)

‘I have bought second-hand cams because they're metal and I've checked them over and they're fine’ (51.)

‘I try and unless its safety equipment, I try and get as much of climbing stuff second hand as possible’ (79.)

‘I got my second hand off somebody’- shoes (90.)

‘I inherited most of my rack, for trad’ (100.)

‘clothing, I do try and buy off like Facebook or eBay’ (101.)

‘if it’s a safety element, uh, I would have to know the person and trust them and know that they’re the type of, not just like trust them as a person, but know that they’re the type of person who will keep a record of what’s happened to their gear’ (125.)

‘anything that not safety equipment like, yeh, I think second hand is best’ (126.)

‘if people do want to get rid of something they probably sell it rather than chucking it’ (147.)

‘I personally don’t’ (203.)

‘I personally prefer not to buy second hand equipment primarily because I don’t know exactly how it’s been treated’ (204.)

‘if it’s straight from DMM as an example, you know you can get a warranty off there, if it broke you can send it back and there isn’t an issue’ (205.)

‘I’ve only ever bought one set of safety equipment in my life, that was second-hand’ (236.)

‘in terms of kit consumption, I feel like buying second hand stuff if it works, it’s a better option and that’s something I’ve chose to do’ (241.)

‘Bloody love it’ (273.)

‘It’s cheaper, it’s got less green impact on the world’ (274.)

‘I would never buy off like Facebook Marketplace or eBay without seeing it and talking to the person selling it first’ (275.)

‘Yeah, with clothing’ (338.)

‘then with safety stuff, if you know its history and you know it’s been looked after and you can visually inspect and see if its healthy. Its not, again, it’s a good idea’ (339.)

‘if you can guarantee that it’s, it’s gonna be ok’ (340.)

‘I have bought sort of second hand stuff’ (341.)

‘definitely bought, bought and been given second hand equipment’ (342.)

‘Depends on the equipment for me’ (419.)

‘I think obviously soft goods and Dyneema’s and ropes and harnesses are a lot more vulnerable. Uh, obviously they’ve got that short lifespan and they are kind of more susceptible to kind of UV damage, more kind of corrosion and chemical damage etcetera’ (420.)

‘metal goods, so I know I’ve bought some second hand wall nuts before for example, uh, but uh, that’s purely because I’m kind of, I feel somewhat comfortable in knowing what to look out for too with regard kind of to inspecting that kit’ (421.)

‘I definitely do try to buy second hand things but nothing kind of, nothing soft, nothing fabric’ (422.)

‘It's only kind of your indefinite kind of metalware or hardware, um, I consider’ (423.)


	Environmentally Friendly Equipment
‘I don’t think there’s massive of green climbing equipment’ (38.)

‘my lead rope that I have is made from a recycled sheath, so its reused lots of old ropes’ (80.)

‘of reducing the impact of that rope but its still brand new core which I know requires a lot of energy to make’ (81.)

‘I try and consider it generally’ (111.)

‘environmentalist things, is that its, it didn’t actually come up as the first thing to think about’ (162.)

‘well, why didn’t I think about the environment, nature’ (164.)

‘I don’t know if there is actually any shoes that do, that have thought about using more recycled materials’

‘most of it isn’t sustainably produced because you can’t reuse safety equipment generally, but obviously you get some brands like Mammut who do the recycled rope stuff’ (235.)

‘The rope I use is one of those Mammut reusable ones’ (237.)

‘A fair amount of thought into it’- thought into green products (325.)

‘Which obviously they can be kind of recycled and reused but um, generally they, you know, they can last two or three years, get retired and ask this kind of, know, arguably wasting material there and wasted resources’ (367.)

	Company Recycling
‘definitely, if there was a way to stop mass gear that’s just used and old and cant be done with anything. Then a way to make it have a purpose, I would definitely do that’ (47.)

‘I’ll probably do a mixture of both, I’ll definitely be up for that and I’d like it for like certain things. Umm, but I think I’m also like, but I could use this’ (120.)

‘I think it will be interesting’ (192.)

‘for example, worn carabiners, you know, we’ll buy it back off you for a certain amount’ (193.)

‘I think it’s really quite a good idea because it also means there’s an incentive for people to be able to do that’ (194.)

‘sometimes, money is a greater incentive than anything else, unfortunately’ (195.)

‘if I ended up having any old gear laying around, I don’t know what to do with it, that means there is a purpose for that and I would participate in that’ (196.)

‘I don’t know if there’s anything going about now but I guess that’s also due to my lack of thought’ (197.)

‘Obviously, it’s got its own environmental factor with travel and the actual melting down process’ (198.)

‘it could reduce the amount that is new, completely’ (199.)

‘if a company made it even easier to do that, then yeh. It’s easy enough to put it in a box and ship it off, can’t see why not’ (270.)

‘Yeah, definitely, yeh’ (332.)

‘yeah. You know, at the end of the day, it’s kind of, as I said, we go through enough kit as it is and kind of, I guess, particularly in the current climate, uh, kind of environmental impact we have, it’s kind of more prominent and more prevalent than ever’ (414.)

‘But whether that’s already happening and I’m not aware of it is a different question’ (415.)


	Background Information
‘climbing for now 20 years’ (59.)

‘16 years of my climbing experience it was always outdoors’ (60.)

Sport is the preferred discipline (61.)

‘I don’t climb a huge amount’- in regards to shoes (92.)

‘I started off with bouldering at my local bouldering wall and then I moved on to more focus on indoor climbing’ (135.)

‘I’ve done some very basic leading outdoors and I’ve done a lot of seconding outdoors’ (136.)

‘A couple of tiny bits abroad’ (137.)

‘it would have been mostly two years, between 2018 and 2020’ (138.)

‘2-3 years is the time that I’ve been doing that’ (139.)

‘so my favourite, umm, I think I like top rope predominantly’ (140.)

‘if I had to pick between trad and sport, I would say trad’ (141.)

‘I’ve been climbing for, well, seriously, like three years’ (222.)

‘outdoor climbing, probably like a year now’ (223.)

‘I’ve done more trad outdoors than I’ve done sport outdoors’ (224.)

‘none of my equipment is that old, it’s all kind of new’ (266.)

‘When I was 11 in scouts I did it occasionally outdoors just, you know, bottom roped group climbing session sort of stuff’ (285.)

‘When I was 18 then sort of started climbing more in my own time, mostly indoors’ (286.)

‘I’ve done bits and pieces of sort of trad and sport outside since then and sort of getting more and more into it over time’ (287.)

‘it would be going on a decade’ (288.)

‘really climbing outdoors probably the last two years’ (289.)

‘Probably trad’- favourite discipline (290.)

‘I started climbing in college which was about three or four years ago’ (349.)

‘was through an outdoor education BTECH Level 3’ (350.)

‘I got introduced to a bunch of cool people who happened to be doing their MIA’s with a couple of like qualifications which then kind of gave me the opportunity to start going outdoors’ (351.)

‘I do it more and more often now, where I’ve gotten to a point where I work in that capacity’ (353.)

‘I’m kind of in the process of attaining governing body qualifications’ (354.)

‘got to be traditional climbing for me’ (355.)

	Environmentally Friendly Climbers
‘a lot of outdoor climbing like to think they're environmentally friendly I think they’re definitely on the whole environmentally conscious’ (62.)

‘I don’t necessarily perceive them as particularly environmentally friendly but not environmentally unfriendly, so somewhere in the middle’ (65.)

‘also doing what they can to limit their impact’ (70.)

‘I’d like to think I'm more environmentally friendly than I probably am’ (76.)

‘I care about the environment and I wanna limit my impact as much as possible’ (77.)

‘I do perceive outdoor climbers to be environmentally friendly seeing as they’re the ones that are out on the environment more than say, an office worker’ (225.)

‘I’d feel they would understand the implements of, you know, climate change, eco-activism, maybe a little bit more than other people who don’t find joy in the outdoors’ (226.)

‘if you go to a climbing gym, you’re gonna find that vegan bro with no shirt on, with like dreadlocks and lives in their van’ (227.)

‘if you go to a city, you’re gonna find that one city lad who’s like ‘I only eat the finest gourmet steak, I eat beef every day of my life’’ (228.)

‘I feel like you do get different things and the opposites but I feel like it’s more common, that as a stereotype’ (229.)

‘I think a lot, a lot of outdoor climbing is to an extent’ (291.)

‘they’re fairly from my experience climbers pretty environmentally friendly and conscious’ (293.)

‘I think as a climber, yeah, probably am quite environmentally friendly’ (301.)

‘it’s a bit of a tough one to be honest’ (356.)

‘being that you’re kind of spending time in the outdoors, you’ve developed that appreciation and kind of understanding for the benefits and affordances which you can gain and obviously you just kind of, in turn, benefit wider society’ (357.)

‘I’d like to think obviously that I’m, I’m aware of kind of my impact’ (369.)


	Climbing Culture
‘its very easily within the outdoors and climbing in particular to get sucked into kind of like the kit and gear, kind of attitude of like I want the latest kit I want the latest gear’ (63.)

‘the desire to climb in places that maybe uhhh, like protected natural areas or are homes to birds’ (64.)

‘its always exciting to get new equipment’ (82.)

‘I definitely feel like there are climbers who tour Britain, in a car, on their own to do these climbs and I feel like those individuals are not as eco friendly as people who don’t’ (279.)

‘I think travel is a big thing within climbing as well on terms of getting to the crag because where you’re going is quite a remote location generally’ (280.)

‘I think people who fly out to like these big, fancy mountain ridges just to go and climb is kind of missing the point’ (282.)

	Equipment Limitations/Considerations
‘I think money is more of a limiter than how much I actually care about the impact I have by buying stuff’ (84.)

‘Pretty much if I can find a pair that fit’ (89.)

‘I’m buying it brand new, then I’ll look into the environmental aims of the company’ (102.)

‘the first thing I ask is, do I need it?’ (103.)

‘Then, like is, is this something I want or is this something I need to be able to be different types of climbing’ (104.)

‘cost does have an impact’ (105.)

‘I don’t actually think about longevity actually’ (106.)

‘if I am thinking about what I need to add then yeah, so I try and think about it’ (112.)

‘Then if there’s like for some things, like I currently want to get an Edelrid Ohm, there’s only like one, that’s the only one that really does that sort of thing’ (114.)

‘when it comes to switching something like climbing shoes, it was mostly because they fitted better and I’ve still got the old ones’ (149.)

‘if something is more safety concerning, you can’t end up putting that first over environmental stuff’ (154.)

‘mostly fitment, uh, the main consideration’ (160.)

‘then, price, money is always a limitation’ (161.)

‘mostly about fitment and cost’ (163.)

‘the environmental factor hasn’t really come into place’ (177.)

‘it’s surprising how little the environmental part of it when you’re buying new’ (179.)

‘it’s more about the usage of it and the cost’ (180.)

‘the environmental part actually never really comes into it and um, thinking about it now it’s like, maybe it should be, but it but it but it isn’t’ (181.)

‘is it safe? Is it, is it affordable? And how useful is it? Ok, that’s great, all of that great, I’m gonna buy it now’ (182.)

‘you need to have some form of connection between yourself and the gear that you’re using’ (185.)

‘sometimes money trumps everything else’ (187.)

‘should think about it more when I’m buying in the future’ (190.)

‘I haven’t because the actual use of the gear and money have actually taken priority over that’ (219.)

‘I bought that because I needed a rope and that was a rope that I could afford at the time’- rope (238.)

‘it did influence me that it was recycled’ (239.)

‘I was told I need to buy a harness and shoes, so I bought the cheapest pair of har… the cheapest harness I could find that fitted me and the shoes that fit in me’ (244.)

‘if I were to buy new shoes because I have to, my consideration would probably be the same. Does it fit? Does it feel good? And just wear them until they die’ (246.)

‘Price, honestly, that’s, that’s about it’ (255.)

‘Maybe environmental factor with the rope’ (256.)

‘I think there was an option for like a £3.00 cheaper rope, but for £3.00 you can get the sustainable one. So I was like, eh, it’s sustainable and it’s cheap’ (257.)

‘I look at price first, if, if price isn’t that different, then I’ll probably go for the more environmentally one’ (264.)

‘probably not as much as I’d like to think I do, but I like to think I do’- green equipment consumption (265.)

‘I definitely think about the longevity of the item’ (313.)

‘the benefit its realistically going to have and uhhh, its usefulness to my life’ (314.)

‘I like to think that I give thought to environmental friendliness wherever possible’ (315.)

‘obviously if something is blatantly bad for the environment, and the person, or that the company building it aren’t doing what they can to mitigate that effect, I, I’d like to think like I wouldn’t buy it for that reason’ (316.)

‘lifetime guarantee on the product is a big for me’ (326.)

‘if I’m honest, it’s what works best for me’ (378.)

‘What’s gonna, you know, give me the best for what I’m gonna do, whether it’s indoors or outdoors, whether it’s kind of something comfy to work in, something more technical to push grades’ (379.)

‘I find it depends on the shoes, I find it depends on the brand, and again, kind of what I’m using before, whether it’s more of a long term basis or kind of technical pushing things’ (380.)

‘primarily it’s kind of brand, uh and I guess what I wanna use it for’ (400.)

‘Lets say kind of like thumb loops on a cam for example, or length of slings or kind of a certain taper or shape on a half nut I’ve seen from DMM when Black Country’ (403.)

‘obviously coming into, into question, you wanna get the most of your money, but equally, I you know, I, I don’t think that stops me, um, kind of getting what I think I need’ (404.)

‘environmentally though, I don’t think about it much. I’ll just kind of buy what I, what I think I need’ (405.)


	Climbing Techniques
‘very conscious of my footwork that I’m not taking any rubber off the soles’ (93.)

‘if I’m climbing in a brand new bouldering, like a brand new wall or something, and I know that there’s gonna be more, its gonna be grittier and like have more rough surfaces. I’ll try and go for a more like, if I have a pair that the toes worn through a little bit, I’ll try and wear them instead. Umm, just so I’m not wearing through a brand new pair of shoes’ (94.)

‘when I sort of got further in my knowledge of understanding what it actually needs, I ended up buying more, another set that fitted better to my purpose’ (157.)

‘perhaps my climbing ability as that gets better’- ability has impact on getting new equipment (308.)

	Ropes
‘I only have one rope, so I use it for indoor lead, outdoor sport and outdoor trad’ (95.)

‘about four years I think’ – how you have you had the rope (96.)

‘I don’t own a climbing rope’ (167.)

‘the purposes would be for lead and top rope work’ (168.)

‘I do own a climbing rope and I use it for climbing’ (247.)

‘Yeh, I use it indoors, use it outdoors.’ (248.)

‘To use it indoors, sort of to get more into lead climbing’ (309.)

‘I’ve got a few ropes and obviously they’ve all got different purposes’ (383.)

‘start looking at kind of, rigging things. You’re kind of personal climbing, your group work’ (384.)

‘all of which have different pros and cons both in regards to kind of efficiency and making life easier but also in regards to safety’


	Equipment Hoarding
‘I still have every single pair of climbing shoes I’ve ever owned’ (115.)

‘they’ll probably keep the old one just as, as a backup’ (143.)

‘I still do have the old ones’ (159.)

‘at the moment everything that I’ve got, I’ve kept, I’ve never gotten rid of anything’ (191.)

‘I don’t intend on throwing it out any time soon’ (268.)

‘I then justify buying a new pair, but what I do with that, old pairs of shoes, I don’t know yet, as of now they’re just kind of building up in the corner of my room’ (376.)

‘old broken climbing shoes which aren’t much value to anyone really’ (377.)

‘I’ve got a harness that, I’ve got two harnesses that I’ve broken over time that I’ve taken the knife to it and I’ve got it hanging up on a little wall of *darker times* from outdoor shenanigans including a few like surf leashes and other bits and bobs’ (411.)

	Equipment Justification
‘people generally have bought gear mostly because it’s sort of the next step to be able to further their own development’ (144.)

‘it’s less about consumerism and more about actually this is how, this is gonna develop my, my climbing’ (145.)

‘I’ve bought stuff because that’s where I wanted to go’ (148.)

‘the first pair I bought was because I saw climbing shoes, and I need climbing shoes’ (156.)

‘the prominent reason I would change them is because of wear on them’- carabiners (172.)

‘needs to change because of safety’ (173.)

‘in regards to kit itself, a lot of it obviously lasts a while, uh, metal work in participular its kind of a, you know, it’s a ten plus years, if not kind of a life long uh, kind of one off purchase’ (363.)

‘You wanna go to new areas which require kind of, certain bits and pieces’ (365.)

‘soft goods, your slings, your Dyneema, your harnesses, your ropes which obviously have a much, kind of, shorter lifespan’ (366.)

‘the benefits that it provides outweighs that cost environmentally, then that kind of, consumption of those resources’ (368.)

‘It is a safety factor which you know, justifies then I guess the consumption of them’- ropes (386.)


	Environmental Awareness
‘I’m not too aware about what other things that could be done’ (152.)

‘I think if there was something else that I could do, would be good to know about’ (153.)

‘maybe that’s due to my extent of experience’ (155.)



	Climbers and Access
‘I think it’s Cheddar Gorge, there’s quite a bit goes on with that with access and not, yeh, climbers are always having to fight for access there’ (292.)


	Equipment Influence
‘or if there’s enough peer pressure to replace something’ (250.)

‘I guess there’s always that aspect of seeing other people with them’ (311.)

‘Whether that’s people you’re climbing with or you see it on, on a documentary or a video or photo on Instagram or something and you think, oh, I want some of that’ (312.)

‘you know, social influence perhaps, it’s kind of, you know, having the gear, having some idea uh, kind of then how other people perceive you can come into account I guess’ (399.)

	Old Equipment
‘depends why I don’t use it really, if it’s due to safety, I’ll cut it up’ (410.)






Appendix 2- Consent Form:

March 2023

Participant Informed Consent Form

Information sheet

Thank you for taking the time to be interviewed in my study.

What are the aims of the study?

My aim is to find out to what extent climber's pro-environmental attitudes match up with their actions in order to get a picture of the reality of environmental behaviour among climbers. I also aim to gather common themes from the data to be able to start a discussion about what can be done to improve the sustainability of the recreational climbing industry. 


What is expected of you as a particpant?

· The interview will last for around 15-30 minutes and be in person.
· I will be following a semi-structured interview format with some prepared questions, but this does not have to be followed precisely; you are welcome to add any details you feel are relevant at any point in the interview. 
· I would like to mention that there are no right or wrong answers or that there are no trick questions. 
· When answering the questions, please take your time to consider the question and respond honestly and authentically.
· I will be audio recording the interview and then transcribing it in full from the recording made.
· Once the transcription is ready, you may request a copy if you would like.


How will your data be handled?

Both the recordings and the transcriptions will be stored on my university Microsoft 365 account and a password-protected memory stick (Microsoft 365 protected with 2-factor authentication). Your data will only be used by myself for the purposes of this study. 

The confidentiality of the participant cannot be fully provided as the study will be seen by my supervisor, study support tutor and examiners. However, at all stages in the project, your real name will be replaced with numbers to protect your identity and remain anonymous. After receiving the grade for this study, the data will be destroyed.


By answering these questions, you are agreeing to the following:

· You have been fully informed of the research project and have had the opportunity to ask questions
· You understand that you will not benefit financially, or otherwise, from taking part in this research
· You are free to withdraw from the project at any time and free to decline to answer particular questions
· You will not be identified, and individual information will remain anonymous due to respondents being noted through the use of numbers
· You are 18 years or older


Thank you for taking part in my research

Hal Harvey



Consent Form

Participant to complete this section. Please tick each box.

Participant Name: 

_______________________________________________

I confirm that I have read and understand the information sheet
[bookmark: Check4]for the above study. I have had the opportunity to consider the 		|_|information, ask questions and have had these answered.

[bookmark: Check5]I understand that participation is voluntary and that I am free to 		|_|
withdraw at any time, without giving any reason.

[bookmark: Check6]I agree to take part in the above study.						|_|

[bookmark: Check3]I agree to the interview being audio recorded.				|_|

[bookmark: Check1]I agree to the use of anonymised quotes in publications.			|_|


Signature of participant:

___________________________________________________

Date:

______________________________


Appendix 3- Interview Guide:

Interview Guide:

Introduction:

Hi, 
· As said before, thank you for agreeing to participate in this interview project. For this project, I will be talking to you about comparing climbers’ awareness to their actions regarding pro-environmentally friendly behaviour.

· To understand your views and experiences in this area. 

· Your interview will remain completely anonymous and therefore I ask you to not mention your name whilst recording. 

· Selected quotes from the interview in my dissertation and they will be kept anonymous to protect your identity. 

· I am using Microsoft Teams to record the audio to get complete and accurate information and to make the interview process more efficient.

As a participant in this project, you have several definite rights:
· Your participation in this interview is entirely voluntary and you are free to refuse to answer any questions or to stop the interview at any point. 

· There are no right or wrong answers

· I want to learn from your individual experiences in this subject area. 

· I hope you answer the questions as honestly as possible way. 

· If there are any questions you are uncomfortable with, you do not need to answer them rather than telling me what you think I want to hear.

· If you have any questions as we go, please don’t be afraid to ask them. 

· If you need clarification on any of the questions for any reason, then just ask.


Questions:

Base Info:

1. How old are you?

2. If you don’t mind sharing, what is your gender?

3. Can you tell me about your history in climbing?
· How long have you been climbing for?
· How long have you been climbing outdoors?
· What discipline do you part in most (overall and current)?

4. Can you describe to me in as much detail as possible if you perceive outdoor climbers as environmentally friendly?
· Do you have any further examples of this?
· How do you feel about it/this?

5. To what extent do you feel you are environmentally friendly as a climber?


Equipment:

6. What is your reasoning behind having multiple pairs of shoes?
· How many pairs of climbing shoes do you own?
· If not, what is your reasoning behind this?

7. Can you tell me what considerations you take when buying new climbing shoes?
· What reasons do you have buying (to you) a new pair of climbing shoes?
· How often do you go through a pair of shoes?

8. If you own a climbing rope, what are the purposes for it?
· How often do you get a new one?
· If not, why don’t you have one?

9. Can you give me an insight to how often you buy climbing-related clothing and hardware?
· What makes you buy these products? (necessity, want, etc.)

10. When making your purchases of this equipment/clothing that we have discussed, what factors do you think about before buying the equipment/clothing? 
· Longevity, specification, environmental value, price, brand etc.
· Why do you choose this brand?
· Can you about how aware of the brands environmental values/ethos are you?

11. To what extent do you consider the ‘green’/’environmentally friendly’ option of that product?

12. Can you describe to me what you do with your old equipment that you no longer use?
· If companies offered a way of recycling gear to repurpose, do you think you think you would participate in this?
· Do you repair your equipment (yourself or through manufacturer)?

13. How do you feel about buying second-hand equipment? 
· Can you give more detail about why you do/don’t do this


Environmental Actions:

14. Can you tell me about any actions that you do to help the environment/lower your carbon footprint?
· Can you give any examples?

Concluding question:
So that concludes all my prepared questions for this interview. Is there anything else you’d like to add that you think I missed or that you think is appropriate?


*Finish Recording*

Conclusion:

If that is all you have to say, I would just like to say thank you again for participating in this study. I will just ask a couple of final questions:

1. Did you feel that you could tell your story fully?
2. Did I lead you or influence your responses in any way?
3. Do you think we failed to discuss any important factors?
4. Have you got any comments or suggestion about the interview itself?

Great, thank you again. If you want a copy of the audio recording and transcript, just send me an email and I can send them both over to you once they are ready. I want to say again that you can withdraw at any time and all your data and information will be deleted immediately.


Appendix 4- Transcripts:
 Participant 1 
 
Interviewer:  
Ok, so, the recording has started. So, First of all basic questions and we’re gonna start with, How old are you? 
 
Participant 1:  
19 
 
Interviewer: 
And if you don’t mind sharing, What is your gender? 
 
Participant 1: 
Male 
 
Interviewer: 
Ok, so, can you tell me about your history in climbing? 
 
Participant 1: 
So I started climbing probably 5 years ago in college. I done I little bit of bouldering and stuff before then but college is where I learnt to belay and then just got into it more properly and kinda, since coming to uni that’s when I started trad. 
 
Interviewer: 
Cool, ok, uhhhhhhhh. Uhh, what discipline would you say is your favourite at the moment? 
 
Participant 1: 
Oooh, I love going out doing trad but I feel like its easier to go in and do indoors climbing. 
 
Interviewer: 
Yeh. 
 
Participant 1: 
So, trad is my favourite but I do indoor more. 
 
Interviewer: 
Ok, ok. Uhh, can you describe to me in as much detail as possible if you perceive outdoor climbers to be environmentally friendly? 
 
Participant 1: 
I feel like some outdoor climbers can be but then other people can't, for example, I know that if we’re going out trad climbing and we’re sticking to footpaths, we’re not just walking around bashing through bushes, we’re taking all our rubbish back with us, we’re not like drilling into the rock or putting any sport holds in which can damage it as well. So I feel people are environmentally friendly in that sense but then there’s also the opposite side where people go out they just cut through hedges to get to crags, or bolt into the wall which can damage the environment long-term. 
 
Interviewer: 
Yeh, yeh. Ok. Uhhh, and, to what extent do you feel, yourself, as a climber to be environmentally friendly and in a climbing sense? 
 
Participant 1: 
So, in a climbing sense, I always try to research before I go to a crag about how to get there to make sure it’s a sustainable way and that I don’t have to go beating through bushes like I said or anything like that. I always make sure I take my rubbish back with me and I’m not doing anything that could harm the rock because I know that excessive chalk use and stuff like that can be a harmful thing on some rock types, so I try to avoid that and only use it where I need to and stuff like that. 
 
Interviewer: 
Ok. We’re gonna move onto the equipment section now. So, if you own multiple pairs of climbing shoes, what is your reasoning behind this? 
 
Participant 1: 
So, I’ve got two pairs of shoes. I originally bought one as a just a beginner shoe and then one as a technical shoe and that’s still the case because my technical ones are obviously harder to use and allow better foot placements, uhh but my easy beginner shoes are now my outdoor shoes as well, so I’m not bringing outdoor mud and grime into indoor climbing holds. 
 
Interviewer: 
Ok, ok. Can you tell me what considerations you have when you’re buying new climbing shoes, that can be just new to you. They don’t need to be a brand-new pair. 
 
Participant 1: 
Yeh, so, I’ve definitely tried on loads and loads of second-hand shoes and tried to use them and I’ve also got my shoes resoled as well. So rather than buying a brand new pair of shoes, I’ve just changed the bottom of it so they last a bit longer. 
 
Interviewer: 
Yeh, Ok. So, could you, I don’t know, tell me a bit more about the process of resoling shoes and why you do it? 
 
Participant 1: 
Ah I just feel like its an easier way to basically get a brand new pair of shoes without having to buy a brand new pair of shoes and a whole pair of shoes going in the bin. You just take it to the shop and they just rip off the bottom of the sole and all the rubber and then put new rubber on and then I think the shop that I went to, they take all the rubber and recycle it and use it to like make new stuff as well. 
 
Interviewer: 
Yeh, yeh, ok. If you own a climbing rope what are your purposes for it? 
 
Participant 1: 
Lead climbing. Umm, I’ve got one for lead climbing. I’ve had a couple of ropes in the past um, but again, when they get worn I try to reuse them as much as I can so I’ll either cut them down shorter just so they’re still usable but the broken bits now not connected to the rope or I’ll use them teach people to tie knots or just for tying things off in the house or when I’m out and about. 
 
Interviewer: 
Yeh, Yeh, uhhh. How often do you get a new rope do you think, you said you mentioned you’ve had a couple. 
 
Participant 1: 
It depends how much I use it, sometimes, it's like 3 months then I had to replace it just cause the amount I’m climbing but then the rope I've currently had I've had for about a year and a half and it's still fine, hasn’t taken any major falls so it’s not damaged so I can carry on using it. 
 
Interviewer: 
Ok. Uhh, can you give me an insight to how often you buy climbing-related clothing or hardware? So, by clothing I mean your coats, t-shirts, trousers, and then headwear, carabiners, cams, that sort of stuff. 
 
Participant 1: 
Uhh, clothing I don’t buy that often because I don’t see the need to have specific climbing clothing. 
 
Interviewer: 
Ok. 
 
Participant 1: 
I just wear want I want because that way its like, I’m not collecting loads and loads of clothes just for the sake of it. 
 
Interviewer: 
Yeh, yeh. 
 
Participant 1: 
Umm, so the same thing I’ll wear under my drysuit or whatever, is what I’ll wear on a crag. Umm, but then carabiners and stuff, I, because I’m working towards climbing awards, I've got the equipment to allow me to do that. So I’d say, when I started out working towards awards I was buying equipment quite regularly, so now that I’ve got quite a good stash of carabiners, nuts, slings and everything, I’m cutting down on what I am buying and I’m only buying new stuff if it needs replacing. 
 
Interviewer: 
Ok, uhh. So you kind of, went in to. Sorry I’m going to miss that out, you’ve covered it already. Uhh, when making your purchases of this equipment that we’ve just discussed, what factors do you think about buying the equipment. So that could be to do with longevity, the specification, environmental value, price, the brand? 
 
Participant 1: 
Umm, I don’t really consider the brand, that’s not what I’m about. I just, first off, try to get as close to home as I can, so I got a lot of DMM carabiners because they’re made in Wales, so they’ve got less carbon footprint than like buying Black Diamond from America and stuff like that. Umm, I’ve also got some second-hand stuff as well. 
 
Interviewer: 
Ok. 
 
Participant 1: 
So, second-hand metal work because as long as it’s checked and its, I deem it as good, metalwork’s got an unlimited lifetime. 
 
Interviewer: 
Yeh, yeh, ok. Uhhhhh, yeh, ok, to what extent would you consider the green slash environmentally friendly option of a product that you’re looking at? 
 
Participant 1: 
I don’t think there’s massive of green climbing equipment and environment equipment, umm, but, then again, it is quite specific use. So once it’s broken or whatever, then it’s quite tricky to be able to repurpose climbing kit, I know you can make mats and like cups and stuff out of rope, cup holders but. In terms of slings, quickdraws and carabiners every time one of them gets broken for me, personally, I try to reuse it in a different way by then putting it with my watersports kit so I can use it when I'm in the water. 
 
Interviewer: 
Yeh, yeh, ok. Ok, so you’ve mentioned a bit about what you do with your old gear but, uhhhh, so do you repair any of your own equipment? 
 
Participant 1: 
Some stuff if I can, I will do. Umm, if it’s safety orientated though I won't just because I don’t wanna tamper with it and then it could get more damaged. So like, I wouldn’t try and restitch a harness for example but if I can fix something like I’ve got a small hole in a coat I’ll just patch it up with duct tape or just try and stitch that up rather than just throwing it out and buying a new one straight away. 
 
Interviewer: 
Do like have any other like further examples of other stuff that…? 
 
Participant 1: 
Uhh, yeh, so like resoling my shoes because the toes on them get ripped, I’ve done that a couple times. Fixing rucksacks is quite a common thing for me, so if like I’ve got a bag strap that’s broken, I’ll stitch it back on or add a new strap or webbing on it. 
 
Interviewer: 
Cool, uhh, soo, if companies were to offer a way of recycling gear or to repurpose it, do you think you would go down that line? 
 
Participant 1: 
Ahh definitely, if there was a way to stop mass gear that’s just used and old and cant be done with anything. Then a way to make it have a purpose, I would definitely do that. Just so it helps and things can be reused rather than constantly buying new stuff. 
 
Interviewer: 
Yeh, yeh, ok. You touched on this a bit earlier but, how do you feel about buying second-hand equipment? 
 
Participant 1: 
Some stuff I'm fine with, fabrics, is a bit hit and miss, sometimes it’s fine and there's no issue but because it’s a fabric and you don’t know the history of it its quite tricky. Umm, but then I have bought second-hand cams because they're metal and I've checked them over and they're fine. 
 
Interviewer: 
And ok, uhhhh, so, were moving on to the next section which is one environmental actions. Can you tell me about any actions that you do to help the environment slash lower your carbon footprint? 
 
Participant 1: 
So, I don’t drive, I walk and cycle everywhere I go. Um, unless it's far out and which case we try and take one car as a group rather than all of us driving. Ummm, I also quite often, especially back home walk round like the local fields and like countryside and pick up all the rubbish. Umm, which is something I've wanted to do more here but I haven’t had the opportunity with uni and work and other things like that. Umm but its definitely something that I wanna A, do more myself, B, see more people doing as well. 
 
Interviewer: 
Yeh. Ok. So that concludes all of my prepared questions. Uhhh, so just overall is there anything else that you would like to add that you think I missed or that you think is appropriate? 
 
Participant 1: 
No. 


Participant 2 Interview Transcript: 
 
Interviewer: 
Ok, cool. It has started. So, I’m gonna start off with just some basic background information. So, how old are you. 
 
Participant 2: 
24. 
 
Interviewer: 
Ok. If you don’t mind sharing, what is your gender? 
 
Participant 2: 
Female. 
 
Interviewer: 
Ok, so now moving into more of the climbing stuff. Can you tell about your history in climbing? 
 
Participant 2: 
Uhhhhh, ive been climbing for now 20 years ish. Uh, it started as like uhh a family thing and like for 16 years of my climbing experience it was always outdoors with like just family and stuff like that. 
 
Interviewer: 
Uhh, can you tell what is your preferred discipline? 
 
Participant 2: 
I don’t really know? I think roped, but I don’t really have a preference between sport and trad. 
 
Interviewer: 
Ok, if you had to pick… I'm not sure if allowed to ask actually, nevermind. 
 
Participant 2: 
I can try and pick. At the moment, sport. 
 
Interviewer: 
Sport. Ok. Uhhhhh, can you describe to me in as much detail as possible if you perceive outdoor climbers to be environmentally friendly? 
 
Participant 2: 
Mmm, I think, a lot of outdoor climbing like to think they're environmentally friendly I think they’re definitely on the whole environmentally conscious. 
 
Interviewer: 
Mmm. 
 
Participant 2: 
However, its very easily within the outdoors and climbing in particular to get sucked into kind of like the kit and gear, kind of attitude of like I want the latest kit I want the latest gear and uhh, yeh, and also the desire to climb in places that maybe uhhh, like protected natural areas or are homes to birds and stuff like that I think that may not be considered necessarily um. Yeh, I don’t necessarily perceive them as particularly environmentally friendly but not environmentally unfriendly, so somewhere in the middle. 
 
Interviewer: 
Mmm, can you uhhh, think of any personal experiences that you’ve had with this, it doesn’t need to be you, it can be people that you know, that you’ve seen or witnessed at a crag or something like that. 
 
Participant 2: 
Thinking about it (audio slightly cuts out). 
 
Interviewer: 
Its ok. 
 
Participant 2: 
Uhhhh. Yeh there's like one person I can think of like they're clothing choices and kit choices are generally like quite environmentally conscious, however, they will go out and find new boulder routes, stripping off like moss and stuff. Ummm and kind of like the natural uhhh things that attach themselves to that rock face and making like paths to get there. So trampling undergrowth and kind of degrading the landscape a little bit, and umm but they're also doing what they can to limit their impact. 
 
Interviewer: 
Yehh, and you briefly mentioned travel and climbers. Can you explore that a bit more? 
 
Participant 2: 
Yeah, theres definitely a drive within climbing to go further and further afield, like particularly outdoors, like. A crag doesn’t really change unless something breaks and falls off. Umm, most of the time it gets harder which I guess with getting more polished and things breaking off but uhh,it doesn’t change that much necessarily so you're not gonna stick to your local crag indefinitely because you’ll have climbed everything, umm. And a lot of crags are hard to get to. You gotta drive, umm like hard to get to via public transport and will take a lot longer so, generally well drive there. There might be a bunch of climbers that are friends that come from lots of different areas so they all drive individually. Also, the fact that like if youre trad climbing, theres quite a lot of kit if you only have a small car, everyone and their kit might not fit in, so people might bring more than one car for that. 
 
Interviewer: 
Ok, uhhh. To what extent do you feel you are as a climber, environmentally friendly? 
 
Participant 2: 
I’d like to think I'm more environmentally friendly than I probably am. Uhh, environmentally friendly. Like, I care about the environment and I wanna limit my impact as much as possible. But I also love it and I love getting the. Like there’s kind of. A rope only can take so many falls, it can only last so long. Harnesses have an expiry date, helmets if get one bad whack you’ve come. You're supposed to check them out. Umm, yeh, I try and unless its safety equipment, I try and get as much of climbing stuff second hand as possible, I mean its cheaper, its also like, better for the environment and on my lead rope that I have is made from a recycled sheath, so its reused lots of old ropes. So in that way, its kind of reducing the impact of that rope but its still brand new core which I know requires a lot of energy to make. 
 
Interviewer: 
Ok. And you started about saying that there might be some sort of feeling about when you get new equipment? 
 
Participant 2: 
Yeah, like its always exciting to get new equipment and stuff like that but umm. And then like after a while I’m like oh, yeh, but it’s old now and I want the next thing. 
 
Interviewer: 
Yeh. 
 
Participant 2: 
I think money is more of a limiter than how much I actually care about the impact I have by buying stuff. 
 
Interviewer: 
Ok. 
 
Participant 2: 
But. And also its like kinda like do I actually need it? But, its definitely that drive. 
 
Interviewer: 
Mmm, yeah, ok, we’ll touch more on this later, but ok, so now we’re gonna go on and focus on the equipment. So, if you own multiple pairs of climbing shoes, what are your reasons behind having them? 
 
Participant 2: 
Uhh, I do own multiple pairs of climbing shoes. Umm, 2 nearly 3 pairs of them worn out toes. 
 
Interviewer: 
Mmhmm. 
 
Participant 2: 
And it is more expensive to get them resoled then buy a new pair of shoes because I have tiny feet and kids shoes are cheap. 
 
Interviewer: 
Ok. 
 
Participant 2: 
Umm. And also, so I’ve got two pairs that are basically wearable. Umm, the best pair that’s too big, but was bought for me by somebody else and it was too late to return and then another pair that actually fit. 
 
Interviewer: 
Mm, mm. Ok, uhhh, when you do get new climbing shoes, you kind of touched on this already, what considerations do you take when you buy them? 
 
Participant 2: 
Pretty much if I can find a pair that fit. 
 
Interviewer: 
Ok. 
 
Participant 2: 
Um, so my current pair of climbing shoes are the most technical pair of climbing shoes. Umm, I got my second hand off somebody who had brought them for their child and their child had grown out of them. So that’s a benefit of having small feet, because kids feet grow fast. 
 
Interviewer: 
Ok, ok. So, how often do you go through your shoes? 
 
Participant 2: 
Uhh, I’ve had my current pair of climbing shoes for nearly three years. Uhh, well current two pairs, the other pair like five years. And my first pair lasted me like six years but I climbing infrequently so. 
 
Interviewer: 
Ok. So, how do you think you get them to last so, so long? 
 
Participant 2: 
Uhh, I don’t climb a huge amount and I try and be very conscious of my footwork that I’m not taking any rubber off the soles. Umm, and like if I’m climbing in a brand new bouldering, like a brand new wall or something, and I know that there’s gonna be more, its gonna be grittier and like have more rough surfaces. I’ll try and go for a more like, if I have a pair that the toes worn through a little bit, I’ll try and wear them instead. Umm, just so I’m not wearing through a brand new pair of shoes. 
 
Interviewer: 
Ok, uhh. So, you’ve already kind of spoke a little bit about climbing ropes, but. So what is, are your purposes for your climbing rope slash ropes if you have multiple? 
 
Participant 2: 
Uhh, I only have one rope, so I use it for indoor lead, outdoor sport and outdoor trad. 
 
Interviewer: 
Ok, if you’ve had ropes in the past, how often do you get a new rope? 
 
Participant 2: 
This is my first rope, well sort of, uhh, I used like we used to have different ropes when I climbing with my dad but umm. He wouldn’t necessarily check that the ropes were still safe to use. Umm, so as I learned more about climbing, I started safety checking them, umm, we definitely got through more. 
 
Interviewer: 
Ok, ok. And so how long have you had your rope for now? 
 
Participant 2: 
Uh, about four years I think. 
 
Interviewer: 
Ok. Uhhh, can you give me an insight to how often you buy climbing related clothing and hardware? You kind of touched on this earlier, so clothing being the clothes you wear, coats, t-shirts, trouser and then hardware; carabiners. 
 
Participant 2: 
Yeh.  
 
Interviewer: 
Quickdraws, that sort of stuff. 
 
Participant 2: 
Umm, probably about like three to four times a year. 
 
Interviewer:  
Umm. Or just covering both of them or. 
 
Participant 2: 
Both, I think yeah probably each like about two times a year. 
 
Interviewer: 
Yeh. 
 
Participant 2: 
Umm. Gear generally at the moment it's just when there's a gap and. 
 
Interviewer: 
Yeh. 
 
Participant 2: 
And I'm like, yeh I really need this. I mean fortunately, like I inherited most of my rack, for trad. So. 
 
Interviewer: 
Yeh. 
 
Participant 2: 
I haven’t had to buy much of that, umm. Yeah, clothing, I do try and buy off like Facebook or eBay and, or, if I’m buying it brand new, then I’ll look into the environmental aims of the company. 
 
Interviewer: 
Ok. Uhh, when you do buy these kind of things, you touched on it a tiny bit at the end there, uhh, what factors do you think about before buying the equipment. So it could be longevity, specification, environmental value, brand, price, etcetera? 
 
Participant 2: 
Uhh, I think the first thing I ask is, do I need it? Then, like is, is this something I want or is this something I need to be able to be different types of climbing and then, yeh, cost does have an impact. Yeah, is it brand new or is it second hand but in good condition? Uhh, I don’t actually think about longevity actually and, but yeh. 
 
Interviewer: 
Ok, and I… sorry, I don’t know if you mentioned brand but do you choose, uhh, specific brands when you’re looking? 
 
Participant 2: 
Uhh, not necessarily, like I have certain brands that I’ll go to like Alpkit, Patagonia. Umm, not that I’ve ever bought anything from Patagonia, but I would like to. And Rab, uh, Montane, yeh, um. But basically whatever is available in my size on a second hand website if like, if its clothing. Gear, uhh, like, yeh, equipment, DMM, Black Diamond, umm, I choose DMM because, uhh, most of my time in the outdoors, I’ve had a trade account or access to a trade account with them. Also, they’re in Wales, so they’re local, so I hope that it hasn’t had the same travel. 
 
Interviewer: 
Ok, cool. Uhh, to what extent do you consider the green uh slash environmentally friendly  option of a product that you’re looking at? 
 
Participant 2: 
I try and consider it generally, like if, if it’s an impulse buy, I don’t. But if I am thinking about what I need to add then yeah, so I try and think about it. Then if there’s like for some things, like I currently want to get an Edelrid Ohm, there’s only like one, that’s the only one that really does that sort of thing. 
 
Interviewer:  
Umm. 
 
Participant 2: 
But, I don’t know, for like a belay plate or something, there’s multiple companies who kind of have the same thing, so I try and look at how, where they are. So how far it’s going to travel to get to me and they’re kind of ethics or environmental stuff. 
 
Interviewer: 
Ok. Uhhhh, can you describe to me what you do with your old equipment that you no longer use? 
 
Participant 2: 
Hoard it. I still, I still have every single pair of climbing shoes I’ve ever owned. Uhh, I have a growing pile of clothing that I will eventually mend that will probably never happen. Uh, but you know, it’s there, scrap… scrap material that I might use it at some point in my life. Uhh. Are there equipment? Yeah, old ropes that I have from my dad. I still have, with the thoughts that maybe one day I’ll make something out of them. Basically, I keep them in the hopes that I will turn them into something new. 
 
Interviewer: 
Ok, ok. So if companies were to offer a way of recycling or repurposing these, these pieces of equipment that you would send them off to them and then they would recycle them. Would you be willing to participate in this, do you think more, or would you think you might still hoard? 
 
Participant 2: 
Ohh, I think I’ll probably do a mixture of both, I’ll definitely be up for that and I’d like it for like certain things. Umm, but I think I’m also like, but I could use this. 
 
Interviewer: 
Umm. 
 
Participant 2: 
So yeah, I’m not sure. 
 
Interviewer: 
Ok. And you kind of touched on that you might do this, but do you repair your own equipment? (15:58) 
 
Participant 2: 
Uhh, sometimes, um. I’ve tried to. 
 
Interviewer: 
Yeh. 
 
Participant 2: 
But I lack skills and motivation. Generally, it’s kind of a outsourced to my mum 
 
Interviewer: 
Ok. 
 
Participant 2: 
But I do try and have it repaired. 
 
Interviewer: 
Can you think of think of examples of this through, I guess, clothing versus hardware? 
 
Participant 2: 
Uhhh, yep. So clothing like, I had a rip in my favourite pair of climbing trousers. Umm. So I tried to (inaudible) the hole and then I failed and gave it to my mum and it’s probably still in her drawer but uhh, I tried and, so yeah, I inherited my dad’s rack, so the, all the, umm, what’s it called? Soft, fabrics elements of that were like 20 years old. That’s kind of like, that’s not really, they’re no rated to last that long. Umm, so I took it to a climbing shop and I replaced all of the, um, fabric parts of it and have kept the metalware because unless that’s broken, it’s rated for life. 
 
Interviewer: 
Ok, and again, you’ve touched on this quite a lot, but have you got anything else you would like to say about your feelings about buying second hand equipment? 
 
Participant 2: 
Uhh, if it’s a safety element, uh, I would have to know the person and trust them and know that they’re the type of, not just like trust them as a person, but know that they’re the type of person who will keep a record of what’s happened to their gear. And so, I have bought cams off somebody else, but it’s someone that I, I trust to have to inform me that of anything that’s happened to it in the past. Umm, but anything that not safety equipment like, yeh, I think second hand is best. 
 
Interviewer: 
Ok, uhh, ok. We’re gonna move on to the final section of the interview now. So, can you tell me about any actions that you do to help the environment slash lower your carbon footprint? 
 
Participant 2: 
Uh, I get public transport into university instead of driving but that’s partly because I can’t drive but I’d like to think that if I could drive, I would still use public and active transport to get here. Uhh, I try not, I don’t eat very much meat so that I don’t put strain on the meat industry and same with dairy, but cheese is a weakness. Ahah, um, I try and like in the house, keep heating low, uh, turn off anything that I’m not using. Emm, if I was going abroad, I would aim not to fly, um, but that’s not always possible. Uhh, there’s so many things, I know I think about this. Um, yeah and just in food choices in general; is it local? Like how far has it come? Where has it been washed like, how much has the food travelled? And trying where possible to get as many people in a car and not bring separate vehicles. Uhh, but yeh, I’m sure there are more, but I can’t think of them right now. 
 
Interviewer: 
That’s ok. 
 
Participant 2: 
Well I hope there are more. 
 
Interviewer: 
Uhh, ok, so that’s all of my prepared questions. So just quickly, is there anything else that you’d like to add that I, you think I missed or that you think is appropriate? 
 
Participant 2: 
I don’t think so. 
 
Interviewer: 
Ok. Cool, with that then, I can stop recording. 



Participant 3: 
 
Interviewer: 
Ok. Have we started? Yes. Ok, so, we’re gonna start off with just some basic, uhh, information. So, first of all, how old are you? 
 
Participant 3: 
I’m 22 years old. 
 
Interviewer: 
Ok, and if you don’t mind sharing it, what is your gender? 
 
Participant 3: 
Uhh, male. 
 
Interviewer: 
Ok, so we’re gonna move onto some more climbing related stuff now. Can you tell me about your history in climbing? 
 
Participant 3: 
Ohh, well, I started off with bouldering at my local bouldering wall and then I moved on to more focus on indoor climbing and that’s where I learnt most, mostly to climb in an indoor setting. I have done a level of outdoor, outdoors stuff, I’ve done some very basic leading outdoors and I’ve done a lot of seconding outdoors. I am more experienced leading indoors than, uhh, outdoors, but that’s mostly, um, my extent, umm. A couple of tiny bits abroad. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
But predominantly in the UK. 
 
Interviewer: 
Ok, can you tell me how long you you’ve been climbing outdoors for roughly? 
 
Participant 3: 
Uhhm, it would have been mostly two years, between 2018 and 2020. Would be, when I’ve been doing it and I haven’t really done any beyond that. So, 2-3 years is the time that I’ve been doing that. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
The outdoor stuff. 
 
Interviewer: 
Ok, so whilst you were, in that time, taking part in your outdoors stuff, what was your favourite outdoor discipline? What would you say is your favourite? 
 
Participant 3: 
Um, again, bouldering is not really, I’ve, I’ve, done bits of bouldering, but not really outdoors, so my favourite, umm, I think I like top rope predominantly. Um, I think that’s just because I feel more safe. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
Something I needed to get used to before going on to, umm, to leading stuff. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
But, um, if I had to pick between trad and sport, I would say trad. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
Over sport personally. 
 
Interviewer: 
Ok. Uh, can you describe to me in as much detail as possible if you perceive outdoor climbing to be environmentally friendly? 
 
Participant 3: 
Uhh. From my experiences, obviously going to different places, you see other people climbing. Umm, I haven’t seen anything that I would seen anyone as un-environmentally friendly, I haven’t seen anyone like litter and that kind of stuff. So, I think there is a good perception on people, uh, and the outdoors and I think people who are going into the outdoors a lot, um, from what I’ve seen as well and not just climbing but in general are more switched on about how they’re treating the environment. So I would say in general, positive, uh, on people. 
 
Interviewer: 
Yeh. 
 
Participant 3: 
On how they’re treating the environment. 
 
Interviewer: 
Ok. Do you have any further examples of like what you’ve seen, or what you’ve seen other people do or what, something like that? 
 
Participant 3: 
I, it’s hard to say really, I would say a lot of it is just basic stuff or so you know, whatever your taking on, make sure you take back off again and not leaving rubbish around and not having everything everywhere and being very conscious about where you’re putting things, when you’re eating or whatever. Make sure you can carry everything off and that kind of stuff. So it is very basic, umm, stuff but that is mostly what I’ve seen. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
Um, not, not as much on about where people are climbing and conscious about what sort of areas they’re in, haven’t seen as much as that, but that’s probably due to my length of experience that I have is relatively short compared to maybe some other people, so, um, yeh. 
 
Interviewer: 
Ok, uhh, how do you feel about like climbers equipment consumption? Has that become apparent o you at all? 
 
Participant 3: 
What you mean by equipment consumption? 
 
Interviewer: 
So for example, I dunno, once a year, I might get myself a new set of quickdraws or something like that. Has that become aware, or apparent to you in any way at all?  
 
Participant 3: 
From the people that I was training with, I’ve seen people switch harnesses incredibly quickly. So they’d have one, then switch on to another one and then they’ll probably keep the old one just as, as a backup. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
Umm, people generally have bought gear mostly because it’s sort of the next step to be able to further their own development rather than going, I want that and being at least, it’s less about consumerism and more about actually this is how, this is gonna develop my, my climbing. So people are seeing the advances of using the mixture of, of nuts and offsets and, and, and cams as well. uhm, again, people as far as what I’ve seen so far is that people aren’t buying stuff over the top. People are buying what they need rather than, uh, you know, if people do want to get rid of something they probably sell it rather than chucking it as well. So it means it allows other people to be able to, to get stuff, um, rather than just not having it at all. But again, that’s, that’s part of my experience with the people that I was training with, um and the way I’ve seen them use their equipment. Me personally as well, I’ve bought stuff because that’s where I wanted to go um, and when, when it comes to switching something like climbing shoes, it was mostly because they fitted better and I’ve still got the old ones as well. 
 
Interviewer: 
Ok. So I’m going to hold you there just for now because we will go into more detail in this in a little bit. 
 
Participant 3: 
Ok, yeh, yeh. 
 
Interviewer: 
Uh, so to what extent do you feel that you as a climber, are environmentally friendly? 
 
Participant 3: 
Again, it’s a lot of it is the basic stuff which I mentioned before about, you, make sure what you take off what you bring on and not leaving anything about, unconscious of not leaving anything there, um, and sure that I have everything with me. Again, if I have like a chocolate bar or something, make sure the wrapper is in my bag and not, not anywhere else. Um, I also think it’s important to continue climbing on already established stuff, um, so obviously using the, the guide books as well on things that have been climbing on, um, before, umm, and that’s usually to the extent that I go. Umm, I don’t, maybe I’m not too aware about what other things that could be done uh, so I think if there was something else that I could do, would be good to know about, but I don’t personally know what else could be one. 
 
Interviewer: 
Mmm. 
 
Participant 3: 
Along with that, I think a lot of it is also what, some of the consideration is also due to safety and sometimes, you know, if something is more safety concerning, you can’t end up putting that first over environmental stuff, which is also, you gotta think about yourself, but yeh again, that’s maybe that’s due to my extent of experience that might be, is something else that could do but I’m unaware of that at the moment. 
 
Interviewer: 
Ok, ok. Uhh, so we’re gonna go onto the equipment section of the interview now. So, you’ve kind of touched on your climbing shoes a bit, so, what is your reasoning, if you have multiple pairs of climbing shoes of having them? 
 
Participant 3: 
Again, it was the first pair I bought was because I saw climbing shoes, and I need climbing shoes and when I sort of got further in my knowledge of understanding what it actually needs, I ended up buying more, another set that fitted better to my purpose. So that was predominantly the reason why that I have more, I have two pairs. Is just because I moved from one to another; my knowledge has changed, my understanding has improved, so I know what equipment that I need and specifically for climbing shoes, I know better, I know better of how they should fit, how they should function and that’s why I changed, um, but like I said, I still do have the old ones, um, that are about five… because its sort of, I have a backup set, you know, if one goes and I can’t afford a pair straight away, I’d still do have a set to be able to use. Um, so there is an advantage to that as well. 
 
Interviewer: 
Ok. Uh, so when you, I think you kind of touched on this a bit again, but uh, can you tell e what considerations you make when you are buying new climbing shoes? 
 
Participant 3: 
Um, mostly fitment, uh, the main consideration then, price, money is always a limitation. And I have to be honest, when I was buying before, if you think about environmentalist things, is that its, it didn’t actually come up as the first thing to think about. It was mostly about fitment and cost of the, the two main things that I was focussing on. But I think leading up to this interview, think prior environmentalism sort of like, well, why didn’t I think about the environment, nature and its, I don’t know if there is actually any shoes that do, that have thought about using more recycled materials. Umm, but it wasn’t the first consideration. Again, like I said, fitment is priority because of the use of the shoe and then its sort of, price. It goes does that fit well but I cant afford that or that fits also fit well but they’re cheaper and that ends up winning over then other one. 
 
Interviewer: 
Yeh. So how often do you reckon you go through a pair of climbing shoes? 
 
Participant 3: 
I’ve only ever had two pairs. I’ve had my last pair for about 4-5 years now, um, but again, its because recently I haven’t climbed as much but I’ve never gone straight through a pair so I’m only ever on, I’m only on about my second pair ever. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
So there isn’t really an answer for that one for me. 
 
Interviewer: 
Yeh, yeh. Ok, if you own a climbing rope, what are the purposes for it? 
 
Participant 3: 
I don’t own a climbing rope, uhmm but I have been, I have thought for while before about buying one. 
 
Interviewer: 
Umm. 
 
Participant 3: 
But the, the purposes would be for lead and top rope work. It’ll be a singular and the length will be a consideration as well but that’s as far as I’ve gotten before even buying one. 
 
Interviewer: 
Yeh, ok, cool. So, we’ll move on from the ropes then. Can you give me an insight to how often you buy climbing related clothing and hardware? So maybe this is when you were participating more in that. So, clothing meaning the stuff like your coats, t-shirts, trousers, hardeware, carabiners. That sort of stuff. 
 
Participant 3: 
Umm, clothing wise, very rarely primarily because if I was climbing outdoors, I tend to just wear general outdoors stuff that I had and if I’m climbing indoors, I tend to just wear my jeans and top anyway. I’ve never been sort of like, ooo, I’m gonna buy some, I dunno, trek shoes just to go from one place to another or I just went with walking boots or, um, and a wicking top and some outdoor trousers if I was going outside. So clothing wise, is never actually been a consideration of going more, climbing specific stuff because I already had outdoor clothes and normal clothes. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
Carabiners wise, I did buy a set a while back, umm, partly due to some advice that was given to me on my CWI training, and partly because I went along with the gear, uh, for trad so I had more carabiners to work with. Uh, but I’ve never actually gone through a set, um, I do access them, accessing them more when I was using them. I’ve been using them less so I don’t access them as much. Um, but the prominent reason I would change them is because of wear on them and I’d go, eventually go, ok, that’s, you know, needs to change because of safety. Um, but again, I’ve never had to change them yet, partly because I’ve been climbing less recently, which is probably why, but I haven’t got to the point of where I need to change them. 
 
Interviewer: 
Ok, uh, when you’re making your purchases of the equipment we’ve just discussed, what factors do you think about before buying the equipment, that could be to do with its longevity, specification, environmental value, price, brand, etcetera? 
 
Participant 3: 
I’ve kinda stuck to DMM, uh, primarily and my harness is DMM, all of my carabiners are DMM, all of my offsets and nuts are all DMM. Um, I think the only exception is the carabiner Wild Country. I think probably why I choose DMM over something like Black Diamond, I think for me, it’s sort of, it’s all produced here in Wales and that kind of stuff. 
 
Interviewer: 
Umm. 
 
Participant 3: 
Um, so I think that for me is quite interesting that it’s, it’s something that you know, supporting something more local. 
 
Interviewer: 
Um. 
 
Participant 3: 
Um, the environmental factor hasn’t really come into place, but I would argue there is an environmental factor result produced here, then it doesn’t have to travel as far to get to, to where I own it. Um, but again, it’s, it’s surprising how little the environmental part of it when you’re buying new, when I’m buying new gear actually comes into play because like I said, it’s more about the usage of it and the cost.  
 
Interviewer: 
Yeh. 
 
Participant 3: 
And for me, are the two primary things and then it’s, it’s the environmental part actually never really comes into it and um, thinking about it now it’s like, maybe it should be, but it but it but it isn’t. 
 
Interviewer: 
Umm, yeh. 
 
Participant 3: 
So, is it safe? Is it, is it affordable? And how useful is it? Ok, that’s great, all of that great, I’m gonna buy it now. 
 
Interviewer: 
Yeh. 
 
Participant 3: 
Um, but part of the way I get around it is, I ask for stuff for my birthday or Christmas or something and this is want I want and get it that way. 
 
Interviewer: 
Ok. 
 
Participant 3: 
But yeh, those are the, the main reason, main factors of me buying something and uhh, like I said, it’s usually DMM. 
 
Interviewer: 
Yeh, you kind of touched on this, but lets just ask if you can go a bit further, how aware are you of, you example, DMM or other brands you buy, their environmental values or like their ethos behind. 
 
Participant 3: 
Surprisingly, very unaware. 
 
Interviewer: 
Hmm. 
 
Participant 3: 
Umm, I mean, I guess you can be lured to a brand because you, you like them, you like their stuff and you like the way it works, the way it feels on you. I know a lot of it can be identical but you know, sometimes it’s like, I don’t know by a Mac or PC, that’s something you just prefer because you prefer the usage of it and you need to have some form of connection between yourself and the gear that you’re using. 
 
Interviewer: 
Hmmm. 
 
Participant 3: 
Umm, but again, looking into ethos and environmental stuff, it’s surprising how little I think about it. Um, maybe because sometimes money trumps everything else and the lack of money. You gotta think about how can I afford this, this and this. Um, but yeh, the actual ethos is not something that I looked into and the actual, um, environmental factors of production of it, um, hasn’t really come into play. Um, again, maybe DMM because I like the fact that they’re reasonably local. It’s like supporting a business that is local to here rather than something that’s Black Diamond which I think is American I think, not too sure. Um, so maybe I’m looking at it in that way and there is, like I said possible some, some environmental factors where it doesn’t have to travel across the world to get here. It’s literally here already, it just needs to travel a smaller distance. Uhm, but like I said, it’s not something that I have actually thought about it and maybe in should think about it more when I’m buying in the future. 
 
Interviewer: 
Ok. Uh, so, you’ve actually covered this next question very well. So, can you describe to me what you do with your old equipment that you no longer use? So that can be clothing or hardware. 
 
Participant 3: 
The only equipment, I mean for the moment, I’m not using the majority of equipment because uh, climbing wise, but I’ve stored that, I keep it and store it away for when I want to use it, so it’s always there. The only piece of equipment that, if I’m going out outdoor climbing as an example, where those gear piece will be used, the only piece of gear that I wouldn’t use is my old climbing shoes. Um, and like I said, it’s most, they don’t fit properly, um, compared to the one that I have. So it is literally the only thing, that is the only reason why I don’t use those. Uhh, uh so, but they can be used as a spare pair. So I’ve kept those as well. So, at the moment everything that I’ve got, I’ve kept, I’ve never gotten rid of anything, I’ve never sold anything either. 
 
Interviewer: 
*cough* sorry still pepper in my throat from lunch. 
 
Participant 3: 
It’s alright. 
 
Interviewer: 
So, if companies were to offer a way of recycling gear repurpose, do you think you’d participate in that? 
 
Participant 3: 
I think it will be interesting, I don’t know how I’ll be able to participate. Maybe if they did a thing where they collect the gear, old gear. So, for example, worn carabiners, you know, we’ll buy it back off you for a certain amount or something like that. I think it’s really quite a good idea because it also means there’s an incentive for people to be able to do that. That’s one. 
 
Interviewer: 
Yeh. 
 
Participant 3: 
Because sometimes, money is a greater incentive than anything else, unfortunately. But yeh, even if they just went, you know, send us your old gear and it will get and then it will get reused somewhere along the line. I think that would be quite interesting to be able to do. Um, and it means that if, if I ended up having any old gear laying around, I don’t know what to do with it, that means there is a purpose for that and I would participate in that. Uhh, but I don’t know if there’s anything going about now but I guess that’s also due to my lack of thought of going, ok, these are my environmental factors of my gear, maybe that’s part of that as well, maybe I’m just not as aware as I thought I was. And yeah. 
 
Interviewer: 
Yeah. 
 
Participant 3: 
But year, I think, like I said, if DMM then came out and said send us your old gear that you’re no longer using and then, I dunno, it gets remelted down and reuse that way. Umm, that means whatever’s been made before can be reused. Obviously, it’s got its own environmental factor with travel and the actual melting down process. 
 
Interviewer: 
Mm. 
 
Participant 3: 
But it could reduce the amount that is new, completely. But, umm, but yeh, I think I would participate in that. 
 
Interviewer:  
Hmm. Ok, uh, do you repair your own equipment? Is that a consideration? 
 
Participant 3: 
Umm, if it was, especially if it’s safety stuff, definitely not, no. 
 
Interviewer: 
Yeh. 
 
Participant 3: 
That’s like a no go situation. I am never going to try repair my own carabiner and try and weld it back together because I think that’s a silly decision. Umm, clothing wise, I can argue there is a bit of a route of just sort of like, ok, that’s broken and that kind of stuff. Either that or, just patch it. Consider using it. 
 
Interviewer: 
Um. 
 
Participant 3: 
Uhm. But, because it’s not something that I really had to come to umm, so far, so that’s really as much as I can go over that. 
 
Interviewer: 
Ok. Uh, how do you feel about buying second hand equipment? 
 
Participant 3: 
Uh, I know that people do, I personally don’t. I, I mean, you could say that, you know, you buy the equipment and you can access it yourself and see if it’s, whether, still being used. I think that I personally prefer no to buy second hand equipment primarily because I don’t know exactly how it’s been treated. Umm, there will be, if, if it’s straight from DMM as an example, you know you can get a warranty off there, if it broke you can send it back and there isn’t an issue. Um, and you know that it’s been rated by the company before it’s come to you and that is the way that it is and all of them arguably should be the same. Umm, when I’m buying off somebody else, especially someone that I don’t know, as a safety thing, I would prefer not to. Primarily because I don’t exactly know what the history of it is. 
 
Interviewer: 
Mm, yeh. 
 
Participant 3: 
So that’s why I personally wouldn’t buy second hand equipment because of that safety concern, I’d rather buy straight from, I dunno, I’d say straight form DMM, but go to Cotswold Coutdoors for example and buying equipment that way or another specific climbing shop. I know that it’s come straight from the manufacturer to the shop and then I’ve got it. Rather than going, ok, it’s come from this person who might of absolutely abused it and it looks fine.  
 
Interviewer: 
Mmhmm. 
 
Participant 3: 
But it might not be, but I don’t know that so that’s why I don’t. 
 
Interviewer: 
Ok. Uhh, ok. So we’re gonna on to the final section of the interview now, which is about you environmental actions, which I believe you’ve already kind of touched on a bit, but, uh, do you have anything else you’d like to say about your stuff you do to help the environment slash lower your carbon footprint? 
 
Participant 3: 
Again, with, you know, bringing anything on, taking it off, that kind of stuff. I’m not gonna go much more into that because there isn’t really anything else that I can say about that. I mean travel wise, obviously going to these places, it’s, a lot of the time you need a car to be able to get somewhere as close as possible, I say as close as possible, uhh, it can be quite a trek. Living here to get somewhere, generally by car is the most efficient way but it’s the most polluted way probably per person. 
 
Interviewer: 
Um. 
 
Participant 3: 
Umm, so I think, I mean that is also the inherent nature of things that are outdoors, that sometimes to get to places, you need a car. 
 
Interviewer: 
Uhm. 
 
Participant 3: 
Um, the way that I’ve usually done it is with the company that I was with before that we were, it was a, a van with a bunch of us in. So, obviously, the more people that are in it legally,  the lower the carbon footprint by each person. Um, but I think, I think travel is probably the main, I would say that travel could be the main source of carbon footprint, um and that can only change with external factors. 
 
Interviewer: 
Mmhm. 
 
Participant 3: 
I mean, people could buy electric, electric cars for, you know, being sustainable up to that point, uhmm, but the majority of people don’t or can't afford an electric car. Um, but I mean, from what I’ve, what I think is like I said, a lot of these places are run established, a lot of people climb there, um, you’re not climbing anything new that could be ruined or affected. It is what it is at the moment. 
 
Interviewer: 
Hmm. 
 
Participant 3: 
Uh, if you’re taking everything on and then everything off again and making sure you’re not leaving anything, the carbon footprint of the actual travel there is probably the worst part of it. Umm, so I think that probably should be taken consideration and because a lot of these things are far away, people do have to drive there to be able to get there. 
 
Interviewer: 
Mmm. 
 
Participant 3: 
People are not gonna walk 30, 40 miles to get, from where they live to where the climbing is. People are gonna drive there and then walk the last little bit. 
 
Interviewer: 
Mmhm. 
 
Participant 3: 
So that’s something that might only be changed when the consumer products have changed like electric vehicles and the affordability of that and that’s something that people can’t necessarily directly control because of affordability. 
 
Interviewer: 
Mmhmm. 
 
Participant 3: 
Uh, but again, that’s why I, I think of that. 
 
Interviewer: 
Uhm. 
 
Participant 3: 
Uh, due to my own experience. 
 
Interviewer: 
Um. Ok, well great. That is all the prepared questions that I have for the interview. Is there anything else that you would like to add that you think I missed or that you think is appropriate? 
 
Participant 3: 
I’m just doing a quick scan of the questions. 
 
Interviewer: 
Yeh, of course. 
 
Participant 3: 
Uh, I’m not too sure really, I think you covered more than I expected you to do and so, um, I, I, I think I just rephrase that some of it probably is external factors. But other than. I think that people can make choices that can improve stuff but it’s probably gonna be external factors that people can’t necessarily make those choices yet. And like you said with the company stuff, people can’t with, with, with reusing gear and well, I talked about possibly selling gear back and then they’re, they’re being able to recycle that gear. And if that’s not an option yet, people cant make that decision and if that, that’s an external factor that the companies need to make that happen so that people can make that decision. 
 
Interviewer: 
Mmm. 
 
Participant 3: 
But there’s things that we can choose, so for example, how we treat the environment while we’re there. 
 
Interviewer: 
Mm. 
 
Participant 3: 
You know, if you treat it badly, that is something that you can change. Umm, so I think that is something that. It’s not something I was aware of before because it’s sort of like, well, everything is good because I’m making these decisions. But you kind of, I kind of forget about those other factors. 
 
Interviewer: 
Mm. 
 
Participant 3: 
Because I haven’t thought about them because I can’t make those decisions. Like I said, I know that I can’t change those factors. 
 
Interviewer: 
Mmhmm. 
 
Participant 3: 
Right now, possibly dependant on what the factor is, so, it’s not something I’ve considered as much. Uh, there’s probably some bits we talked about like, you know, the ethics of the company that I really should have taken consideration, but I haven’t because the actual use of the gear and money have actually taken priority over that. Yeh, I mean other than those things, I can’t really think of anything else that possibly missed. 
 
Interviewer: 
Ok, alright, then I will finish the recording then. 



Participant 4 
 
Interviewer: 
So. 
 
Participant 4: 
Nah, you’re good 
 
Interviewer: 
Ok, so, allrighty, then. So first of all, we’ll start off with some basic information, uh, how old are you? 
 
Participant 4: 
Uhh, 20. 
 
Interviewer: 
Uh, and if you don’t mind sharing, what is your gender?  
 
Participant 4: 
Uh, I’m currently going by they/them pronouns, take that what you will. 
 
Interviewer: 
Ok, can you tell me about your history in climbing? 
 
Participant 4: 
Uh, yes, I can. Do you want me to tell you about it? 
 
Interviewer: 
Yes please, if you can expand on that, that would be great. 
 
Participant 4: 
Uh, I’ve been climbing for, well, seriously, like three years. But like, you know, everyone says they’ve climbed before, they’ve touched a climbing wall at some point in their lives before the age of seven. But yeh, serious climbing for like 3 years but still very, very casual. But then outdoor climbing, probably like a year now, just under a year, so yeh. 
 
Interviewer: 
Ok, uh, what discipline would you say you do the most? 
 
Participant 4: 
Uhhh, the most probably top rope, bottom roping indoors is probably a thing I’ve done the most of in my whole life. 
 
Interviewer: 
Ok, and outdoor climbing wise? 
 
Participant 4: 
Uh, probably sport? Trad, trad, I’ve done more trad outdoors than I’ve done sport outdoors but I’ve done both for a bit, just whatever I can go climbing on, I’ll go climbing type of person. 
 
Interviewer: 
Ok. Uh, can you describe to me in as much detail as possible if you perceive outdoor climbers to be environmentally friendly? 
 
Participant 4: 
Uh, I can, I do perceive outdoor climbers to be environmentally friendly seeing as they’re the ones that are out on the environment more than say, an office worker. So, I’d feel they would understand the implements of, you know, climate change, eco-activism, maybe a little bit more than other people who don’t find joy in the outdoors. 
 
Interviewer: 
Ok. Can you give any examples of what that might look like? 
 
Participant 4: 
Well, I mean if you go to a climbing gym, you’re gonna find that vegan bro with no shirt on, with like dreadlocks and lives in their van who’s like ‘yah bro I’m vegetarian, I grow all my own fod’. And then if you go to a city, you’re gonna find that one city lad who’s like ‘I only eat the finest gourmet steak, I eat beef every day of my life’, and I feel like you do get different things and the opposites but I feel like it’s more common, that as a stereotype. 
 
Interviewer: 
Hmm. And how do you feel about climbers, uh, equipment consumption? 
 
Participant 4: 
I think it is excessive. I feel like most climbers buy too much gear and too much stuff for that gear that isn’t necessarily affecting it in all that way. Like compared to most of my climbing friends, I have the least amount of kit. However, I definitely don’t feel hindered in my experience of climbing, so I sometimes look at the extra kit and I think, what is the point in that? They’re just buying that because someone on YouTube told you to buy that. 
 
Interviewer: 
Mmhm. 
 
Participant 4: 
So I feel like sometimes they feel like it is and the way everything is made as well, most of it isn’t sustainably produced because you can’t reuse safety equipment generally, but obviously you get some brands like Mammut who do the recycled rope stuff. 
 
Interviewer: 
Ok, so we’ll cover a bit more of that later in the interview. 
 
Participant 4: 
Can I unravel these by the way or like? 
 
Interviewer: 
Oh, yeh, yeh you can. We are on question number 5. 
 
Participant 4: 
Ok, sweet. 
 
Interviewer: 
Ok, so, to what extent do you feel you, as a climber, are environmentally friendly? 
 
Participant 4: 
I’ve only ever bought one set of safety equipment in my life, that was second-hand, so it wasn’t even produced for me, so to say, I’ve bought second hand where it’s been loved, it’s been used but it’s still safe. The rope I use is one of those Mammut reusable ones. However, I bought that because I needed a rope and that was a rope that I could afford at the time. Not so much, and it did influence me that it was recycled to be fair. Uhh, to what extent do you feel that you are environmentally friendly, uh, but uh, I dunno, you’re still going out on rocks and you’re still disturbing bird habitats and still throwing rocks down cliffs and still destroying the environment I’m trying to protect. But in terms of kit consumption, I feel like buying second hand stuff if it works, it’s a better option and that’s something I’ve chose to do. 
 
Interviewer: 
Ok. Uhh. Ok, so we’re now gonna move specifically on to the equipment section.  
 
Participant 4: 
Ok. 
 
Interviewer: 
So, what is, if you have multiple pairs of climbing shoes, what is you reason behind this? 
 
Participant 4: 
Uh, the only reason I have multiple pairs of shoes is because I found a lost pair at a climbing crag once and I’ve stolen them and I’ve cleaned them and now they’re my outdoor shoes. I’ve had the same pair of shoes since I bought them 4, 5 years ago now because im a very casual climber, I don’t burn through shoes a lot. So, I only own one pair of shoes and the second pair I stole, so. 
 
Interviewer: 
Ok, so. Your, the pair of shoes that I, you’ve owned for a while now, uhh, what uhh. 
 
Participant 4: 
Its alright. 
 
Interviewer: 
Sorry, scrap that, it goes into the next question. Uh, can you tell me about what considerations you take when buying new shoes? 
 
Participant 4: 
Ummm. 
 
Interviewer: 
Ig you were to buy them in the future or? 
 
Participant 4: 
When I bought my shoes in the past, it was at the very start of the climbing journey. I was told I need to buy a harness and shoes, so I bought the cheapest pair of har… the cheapest harness I could find that fitted me and the shoes that fit in me. But now, with who I am and where I am, I’m gonna try and avoid buying new shoes as much as possible, instead choosing to like resole them because I know that’s a thing. I’ve got a friend who did that, who sent them off to resole them. They seemed like they do the same job, so, uh, if I were to buy new shoes because I have to, my consideration would probably be the same. Does it fit? Does it feel good? And just wear them until they die. In terms of the environmental aspect consideration side of that. 
 
Interviewer: 
Ok, onto question number 8. 
 
Participant 4: 
Eight. 
 
Interviewer: 
 Uhh, if you own a climbing rope, what are your purposes for it? 
 
Participant 4: 
Climbing. 
 
Interviewer: 
Climbing. 
 
Participant 4: 
I do own a climbing rope and I use it for climbing. 
 
Interviewer: 
Ok. Just all-round. 
 
Participant 4: 
Yeh, I use it indoors, use it outdoors. I haven’t actually used it indoors actually. I’ve used it outdoors twice and that’s about it. 
 
Interviewer: 
Uh, can you give me an insight to how often you buy climbing related clothing and hardware? 
 
Participant 4: 
Whenever I need it, so like I say, I only buy stuff if it’s destroyed or dead and it needs replacing or if there’s enough peer pressure to replace something, or if there’s an opportunity to buy something. For example, a spontaneous GriGri buy because again, a friend had discount on it so I was like, ehh, let’s go buy a Petzl GriGri and I’ve kept that up to date, I’ve cleaned that enough and it’s not dead yet. So how often I buy climbing related, cleaning, hardware, as and when, I don’t intend on buying anything new until something breaks so, yeh. 
 
Interviewer: 
Ok, and clothing wise, what if you can… clothing wise? 
 
Participant 4: 
Yeah. I don’t think I’ve ever bought climbing related clothing, I’ve never looked at a bit of clothing and gone, that’s good for climbing. I’ve bought outdoor related climbing, outdoor related climbing? Outdoor related products, but again, it’s more, oh, that’s a pair of trousers I can use for the outdoors, lets, lets get em. 
 
Interviewer: 
Ok, you can move on to the next one now. Uhh, when you are making purchases of the equipment we’ve just discussed, what factors do you think about before buying the equipment or clothing? So that could be to do with the longevity, the specification, the environmental value, price, brand ectera? 
 
Participant 4: 
Price, honestly, that’s, that’s about it. Maybe environmental factor with the rope, because I think there was an option for like a £3.00 cheaper rope, but for £3.00 you can get the sustainable one. So I was like, eh, it’s sustainable and it’s cheap but I definitely think that price is the biggest thing that inf, factors what I think before buying equipment slash, more than anything else. 
 
Interviewer: 
Mhmm. 
 
Participant 4: 
Personally. 
 
Interviewer: 
Do you at all look into the brands of the equipment that you buy? 
 
Participant 4: 
Umm, not really, I’m sat here trying to think what gear, what brand my, my trad gear is actually and I can’t tell you. I don’t know if it’s DMM, I think it’s DMM. I’m not sure, but, not really. I know my rope Mammut because they do the branding thing with the thing but, eh, its, it probably does influence me, I’m just not as aware of it as other people. 
 
Intervier: 
Mhm. And, you kind of touched on this a bit, but how aware are you, of say the brands you just mentioned there, environmental values or. 
 
Participant 4: 
Umm. 
 
Interviewer: 
Ethics type stuff. 
 
Participant 4: 
The three big climbing brands that I know of that I think I have is DMM, Mammut and Petzl. No idea about Mammut, uh, Petzl, again, Mammut, I’m only aware of their rope thing, I think they do a resole service but I’m not sure and if you send. I know with DMM, I think if you damage your gear or it comes damaged, you can send it to them to be refurbished. So like with your cams, if the tiny bits broken on cams, they can go off and repair them instead of having to get new cams. But again, I’m not 100% sure on that so, the answer to the question is, not very aware. 
 
Interviewer: 
Can you just specify what you mean by the tiny bits on the cams? 
 
Participant 4: 
The tiny bits? So on a cam, you’ve got big bits which are like big metal chunks, then you’ve got tiny little springs, wires, pins, like all these tiny, tiny bits. 
 
Interviewer: 
So like tiny bits. 
 
Participant 4: 
Tiny bits. 
 
Interviewer: 
Ok. 
 
Participant 4: 
If a tiny bit breaks, you can go off and get it fixed, don’t know what they’re called, dunno what they do. 
 
Interviewer: 
Mhmm. 
 
Participant 4: 
But it’s not the big chunks of metal that they do the safety bits, it’s the tiny bits. 
 
Interviewer: 
Ok, moving on to the next question now. Uh, to what extent, you kind of touched on this already, do you consider the green slash environmentally friendly option of a product you’re looking at? 
 
Participant 4: 
Again, I look at price first, if, if price isn’t that different, then I’ll probably go for the more environmentally one but, to the extent I consider the green environmentally friendly options, probably not as much as I’d like to think I do, but I like to think I do. 
 
Interviewer: 
Mm, ok. Yeh on to 12. Uh, can you describe to me what you do with your old equipment that you no longer use? 
 
Participant 4: 
Sorry, I’m thinking if I have any old equipment, none of my equipment is that old, it’s all kind of new, but I do need to get a new harness soon-ish actually, and what I’m thinking of doing with that old one is putting it in to my van as like a gear rack set up. So, use it to hang gear up in a cool, professional way. I don’t intend on throwing it out any time soon. 
 
Interviewer: 
Mmhmm. Uh, and for example, if companies were to offer a way of recycling your gear to repurpose it or just that sort of stuff, do you think you would participate in this? 
 
Participant 4: 
Yeah, I, I do at the moment with disposable vapes, it’s a dirt habit that I’ve got but I do hoard all of them and then do what I need to do to recycle them. So if a company made it even easier to do that, then yeh. It’s easy enough to put it in a box and ship it off, can’t see why not. 
 
Interviewer: 
Ok. Uh, and do you repair your own equipment? 
 
Participant 4: 
I haven’t needed to, I probably do need to but I haven’t so no but it would be something that I would be interested in learning the skills to do if that makes sense but I don’t know how to do that so, no, I wouldn’t do that. 
 
Interviewer: 
Would you give a, could you give an examples of the equipment that you might do it on? 
 
Participant 4: 
Uhh, so if I knew how to fix tiny bits on cams, I would fix the tiny bits on cams. If I knew how to resole a shoe, I’d probably resole my own shoes. If I know how to sow to like the standard industry standard that harnesses that harnesses know to sow to, then I’ll probably fix up my harness so I wouldn’t maybe need to buy a new one. 
 
Interviewer: 
Ok. Uh, ok yep onto the next, number 13. How do you feel about buying second hand equipment? 
 
Participant 4: 
Bloody love. 
 
Interviewer: 
Ok. 
 
Participant 4: 
It’s cheaper, it’s got less green impact on the world and as like, it depends who you’re buying it from, that’s the big thing because the person I bought it from I, I trust them not to want me to go throw myself off a cliff with unsafe equipment. But if, I would never buy off like Facebook Marketplace or eBay without seeing it and talking to the person selling it first. 
 
Interviewer: 
Mm. 
 
Participant 4: 
So that’s how I feel about that. 
 
Interviewer: 
Ok. Uh so we finished with that section now. We’re gonna move on to the environmental actions, which is a one question wonder. Can you tell me about any actions that you do to help the environment slash lower your carbon footprint, that doesn’t have to be climbing related or anything? 
 
Participant 4: 
Yeah, I’m a flexitarian as I like to dub it. It’s kind of new food like, look at people, especially in terms of social media are uptaking whereby you don’t buy meat necessarily. Like you don’t eat meat, but you’re not a vegetarian. So like, I do still eat meat, if I was at a family BBQ and someone was like oi, try the steak, I wouldn’t be like, ‘no, I’m a vegetarian, stop it!’. I’d be like ‘go for it’. But if I’m buying food for myself, then I will not buy meat because I don’t want to contribute to that. I also don’t like cheese and dark chocolate which are also top five contributors to CO2 emissions, so, but that’s because I don’t like cheese or chocolate but I buy cheese actually but, I don’t like dark chocolate so I don’t buy anything, yeh. 
 
Interviewer: 
Ok, so that is all the questions that I have prepared. Is there anything else that you would like to add that you think I missed or that you think is appropriate? 
 
Participant 4: 
I think mole people are living among us. Something I’d like to add, it’s not appropriate, but I like to add it. 
 
Interviewer: 
Ok. 
 
Participant 4: 
Um, travel maybe, like when we, when I travel to climbing places we use public transport because we don’t have a car. But I definitely feel like there are climbers who tour Britain, in a car, on their own to do these climbs and I feel like those individuals are not as eco friendly as people who don’t do that because I think travel is a big thing within climbing as well on terms of getting to the crag because where you’re going is quite a remote location generally. So seeing as travel is a massive carbon emitter. 
 
Interviewer: 
Mmhmm. 
 
Participant 4: 
Yes exactly. 
 
Interviewer: 
Yeah, have you got anything that you can think about regarding travel or? 
 
Participant 4: 
Uhh, don’t fly to places as well. uh, you can fly to places, but I think people who fly out to like these big, fancy mountain ridges just to go and climb is kind of missing the point. Like if you’re going on a holiday to Spain, cool, do some climbing, but if you’re just going to Spain for the climbing, in an aeroplane, that’s just for that climbing trip. I dunno, like, maybe reconsider what you’re doing over there. 
 
Interviewer: 
Mm. 
 
Participant 4: 
Yeah, that’s about it really, travel. 
 
Interviewer: 
Ok. Cool, so I will stop the recording. 



Participant 5: 
Interviewer: 
Ok then. So, first of all, I’m just going to ask you some basic information. So, how old are you? 
 
Participant 5: 
I am 21 years old. 
 
Interviewer: 
And if you don’t mind sharing, what is your gender? 
 
Participant 5: 
I am male. 
 
Interviewer: 
Cool. Ok, so I’m gonna move on to climbing stuff, so can you tell me, uh, about your climbing history? 
 
Participant 5: 
Yeah, so I’ve been sort of climbing since I was. 
 
Audio cuts out due to wifi issues 
 
Interviewer: 
You might have to try again. Ok, we’re just gonna repeat that question again. Sorry about that. 
 
Participant 5: 
Nah, it’s fine. 
 
Interviewer: 
Uh, so can you tell me about your… 
 
Audio cuts off again. 
 
Participant 5: 
When I was 11 in scouts I did it occasionally outdoors just, you know, bottom roped group climbing session sort of stuff. When I was 18 then sort of started climbing more in my own time, mostly indoors. Bit of roped stuff, bit of bouldering uh, and then I’ve done bits and pieces of sort of trad and sport outside since then and sort of getting more and more into it over time. Also, have done a lot of sessions with work, sort of helping these, helping to run, so climbing taster sessions really. 
 
Interviewer: 
Ok, uh, can you, uh, roughly say how long you’ve been climbing outdoors for? 
 
Participant 5: 
Ouh, I guess if you counted right the way back to scouts, it would be going on a decade, but then really climbing outdoors probably the last two years I’ve been properly getting into it. 
 
Interviewer: 
Ok. And what discipline would you say you take part in most, what is your favourite? 
 
Participant 5: 
Probably trad, yeh. 
 
Interviewer: 
Ok, uh, moving on to the next question. Can you describe to me in as much detail as possible if you perceive outdoor climbers as environmentally friendly? 
 
Participant 5: 
Um, yeah, I think a lot, a lot of outdoor climbing is to an extent, whether that’s something that people have done, climbers have done off their own back or have had imposed on them. They’re because you have the areas where you’ve got access rules and stuff. I think it’s Cheddar Gorge, there’s quite a bit goes on with that with access and not, yeh, climbers are always having to fight for access there and stuff. Uhm yeh, I say overall. They’re, they’re fairly from my experience climbers pretty environmentally friendly and conscious. 
 
Interviewer: 
Umm, can you give any further examples of that or what you’ve experienced? 
 
Participant 5: 
Uh, yeah. I mean in, in the area where I do a lot of work there’s a lot of climbing that goes and the sort of, the climbing hot spots, there’s never any litter around the crags. Um. Compared to the sort of more beaten track footpath parts of the area where you get a lot of litter, um, and yeh, then there’s definitely no extra trace really left by climbers. Obviously other than chalk left on holds maybe, bolts in the rock. 
 
Interviewer: 
Ok, uh, how do you feel about, uh, climbers and their equipment consumption? 
 
Participant 5: 
Uhh. 
 
Interviewer: 
So, for example, I dunno, once a year I might buy a set of quickdraws, I have quick draws from the last year. Do I necessarily need the new quick draws or, so that sort of thing? It could be with clothing or anything kind of 
 
Participant 5: 
Yeah, well I mean, climbing and outdoor brands in general, like, say with clothing and stuff generally are some of the most environmentally conscious brands when compared to like your fast fashion brands. So I think, I don’t really see any issue with it, it’s good you know most decent outdoor clothing providers have lifetime guarantee, PPE and kit and that sort of stuff. It’s, maybe once a year with quick draws is a bit excessive, but that’s a matter of safety at the end of day because manufacturers have, um, manufacturers have guidelines as to how long you should keep kit for before its exempt. So it’s like, like slings and stuff on quick draws, ouh, I can’t remember off the top of my head with a lot of it but, there’s a certain amount after years you’ve gotta get new ones, no matter what state they’re in, same with rope isn’t it. But you’ve also got metal which has, in theory, an infinite life as long as it’s not showing the right amount of wear. Is it quarter of the metal has to be gone off a carabiner before it’s no longer usable I think. 
 
Interviewer: 
I’m not quite sure but yeah. 
 
Participant 5: 
I definitely hear something similar to that before. So I guess in that sense, there’s a lot of, uh, that’s pretty good I guess. 
 
Interviewer: 
Uh, ok, and to what extent do you feel that you, as a climber, are environmentally friendly? 
 
Participant 5: 
Uh, I think as a climber, yeah, probably am quite environmentally friendly. Uh, and like I said, I do a lot of, sort of, taster sessions with beginners and I think part of that with any, doing sort of taster sessions in any outdoor activity is, uh, instilling that mindset into new people as they start to enjoy the outdoors, so teaching them how they can leave, um, as minimal impact and being as environmentally friendly as possible. So yeah, I’d say so. Uh, when I, when I do climb outdoors its standard leave no trace, um, try not to be too noisy, stuff like that. Yeah. 
 
Interviewer: 
Ok, so we’re now going to move on to the equipment section of the interview. 
 
Participant 5: 
Cool. 
 
Interviewer: 
So, if you have multiple pairs of climbing shoes, what are your reasoning behind having them? 
 
Participant 5: 
Uh, like I don’t currently have multiple pairs. 
 
Interviewer: 
Ok. 
 
Participant 5: 
But I’m thinking about buying another pair with my reasoning being that my current pair aren’t very comfy, so I buy a new pair for comfort. 
 
Interviewer: 
Ok, uh so, how long have you had your current pairs, current pairs for? 
 
Participant 5: 
I’d say probably getting on 2 years off the top of my head. 
 
Interviewer: 
Ok. Uh, and can you tell me what considerations, you kind of already mentioned this a little bit already, what considerations you take when you’re buying new climbing shoes? 
 
Participant 5: 
Yeah, so like I said, comfort is a big one, uh, and perhaps my climbing ability as that gets better. Obviously you want shoes that keep up with it, a beginner shoe isn’t necessarily gonna keep up with the sort of climbing you’re doing. 
 
Interviewer: 
Ok, uhh. And if you own a climbing rope, what are your purposes for it? 
 
Participant 5: 
Uh, currently sitting in a bag. 
 
Interviewer: 
Ok. But what did you, what was your initial choice? Why did you buy it? 
 
Participant 5: 
To use it indoors, sort of to get more into lead climbing. 
 
Interviewer: 
Ok. Uh, and can you give me an insight to how often you buy climbing related clothing and hardware? 
 
Participant 5: 
Umm, probably once every six months as a rough estimate to something that’s sort of strictly climbing related. 
 
Interviewer: 
Ok. And what, would you say makes you buy these products? 
 
Participant 5: 
Uh, I guess there’s always that aspect of seeing other people with them, use them and show them off. Whether that’s people you’re climbing with or you see it on, on a documentary or a video or photo on Instagram or something and you think, oh, I want some of that. 
 
Interviewer: 
Ok, uh. When making your purchases of this equipment or clothing that we’ve just discussed, what factors do you think about before buying the equipment? So that could be to do with the longevity, the specification, environmental value, the price or the brand? 
 
Participant 5: 
I definitely think about the longevity of the item and. Plus, obviously the, the benefit its realistically going to have and uhhh, its usefulness to my life. Um, and yeh, I like to think that I give thought to environmental friendliness wherever possible. Um, obviously if something is blatantly bad for the environment, and the person, or that the company building it aren’t doing what they can to mitigate that effect, I, I’d like to think like I wouldn’t buy it for that reason. 
 
Interviewer: 
Ok, and do you, do you consider brand when it comes to buying your products? 
 
Participant 5: 
Uh. Yeah, to an extent but also partially I think with, with brand comes a certain level of expected quality when it comes to any outdoor equipment and climbing equipment. I guess personal preference does come into it a bit as well. 
 
Interviewer: 
Um. Can you give me some examples of what equipment that you might choose for like brands that you choose? 
 
Participant 5: 
For climbing, probably, I, I’d say Black Diamond is probably the one I’m gonna go with most, um, Scarpa as well, probably one of my first choices, especially for footwear because I use their footwear elsewhere. So, that’s like a preference as well I guess, yeh. 
 
Interviewer: 
Ok, and can you talk about how aware of the brand’s, uh, environmental values or like ethos you are? 
 
Participant 5: 
Uhh, of, any specific brands? The ones I just talked about or any in general? 
 
Interviewer: 
Any in general, but if you wanna give, the ones you just talked about, yeh. 
 
Participant 5: 
Yeh, I mean, to go Black Diamond, I wouldn’t say necessarily aware of their ethos, but there are other brands like DMM is a big one because that stuff is made in Wales. Um, I guess its environmentally friendly to know that stuff hasn’t travelled across the world to get to me. Its coming from the top of the country. And then the other one is like, uh, Patagonia, another sort of climbing brand, they’re obviously big on their environmental consciousness, I read quite a bit into that and about that one, yeh. 
 
Interviewer: 
Ok. Uh, and to what extent do you consider the green slash environmentally friendly option of a product that you buy? 
 
Participant 5: 
Yeah, a fair, fair. A fair amount of thought into it, yeh. 
 
Interviewer: 
Yeh, can you tell me the sort of things that you might look for or? 
 
Participant 5: 
Uh, lifetime guarantee on the product is a big for me. Whether I can get that product repaired and sort of, serviced and looked after and instils confidence if you’re buying something with a lifetime guarantee that it’s going to last and you’re not going to be replacing it every, every year with the new, new version just out of greediness. That the company cutting costs and getting more money out of them 
 
Interviewer: 
Ok. Uh, and can you describe to me what you do with your old equipment that you no longer use? 
 
Participant 5: 
Um, I think, to be honest, I, I don’t, I wouldn’t say I have much, much of it. Uhh, I, I like to try and use stuff in other applications if you can, like I’ve got some old climbing rope that I keep in the van use it as, you know, we can use it as a tow rope I guess in a pinch if I need, if I needed to, that sort of stuff. Um, because obviously with the ropes and stuff, once its out of date, past its life from the manufacturer you, obviously shouldn’t use it for climbing, but that doesn’t mean that it’s, instantly not good for other stuff. 
 
Interviewer: 
Um, uhh. If companies were to offer a way of recycling gear, to repurpose it and stuff like that, do you think you would participate in this? 
 
Participant 5: 
Yeah, definitely, yeh. 
 
Interviewer: 
Ok, uh. And do you repair any of your own equipment? 
 
Participant 5: 
Um, coats. This is something I’ve recently gotten into repairing and I’ve had a few small nicks on, I think most of my coats have, have some sort of rip on the elbow. So I’ve got into that recently with some tape, but other than that, no, no big time repairs. 
 
Interviewer: 
Um. 
 
Participant 5: 
Really. 
 
Interviewer: 
Can you give any examples of potentially why you might not repair stuff? 
 
Participant 5: 
Uhm, again, it boils down to uh, safety equipment I guess wouldn’t be something you really want to haphazardly, jerry-rig back together. You wouldn’t wanna super glue your helmet back together after its split in half. 
 
Interviewer: 
Um. 
 
Participant 5: 
Uh, if you’re going to put your life on it, chances are its worth getting a new one really isn’t it. 
 
Interviewer: 
Yeah, yeah. Ok. And the final question for this section is, how do you feel about buying second hand equipment? 
 
Participant 5: 
Yeah, with clothing and stuff *audio cuts* 
 
Participant 5: 
Uhm. And then with safety stuff, if you know its history and you know it’s been looked after and you can visually inspect and see if its healthy. Its not, again, it’s a good idea. Yeah, if you can guarantee that it’s, it’s gonna be ok. 
 
Interviewer: 
Mmhmm. And do you partake in this at all yourself? 
 
Participant 5: 
Umm, yeah, yeah. I’ve, I’ve got, I have bought sort of second hand stuff. I haven’t sold anything though but yeh, definitely bought, bought and been given second hand equipment. 
 
Interviewer: 
Ok, uh and now moving on to the final section of the interview, onto the environmental actions. Can you tell me about any actions that you do to help the environment or to lower your carbon footprint? 
 
Participant 5: 
Yeah, try and pick up the litter whenever I’m about, out and about in general in the outdoors, especially climbing crags, um. And sort of, to lower my carbon footprint is share a lift wherever possible, take the most environmentally friendly, the, means to get their as possible to a point. Um, to take a car, a new car rather than a 20 year old van wherever possible, that’s quite, quite helpful, I guess, yeh. 
 
Interviewer: 
Ok. So if you don’t have anything else to add on to that, that concludes all my prepared questions. 
 
Participant 5: 
Cool. 
 
Interviewer: 
Uh, is there anything else you’d like to add that you think I missed or that you think is appropriate? 
 
Participant 5: 
Uh, no I don’t think I do. 
 
Interviewer: 
Ok, so I will finish. 



Participant 6: 
Interviewer: 
We’ve started. 
 
Participant 6: 
Oh. 
 
Interviewer: 
Ok, so. 
 
Participant 6: 
Hello. 
 
Interviewer: 
To start off with, hello, uh, gonna start off with some basic information. So, how old are you? 
 
Participant 6: 
I am 21. 
 
Interviewer: 
And if you don’t mind sharing, what is your gender? 
 
Participant 6: 
I am male. 
 
Interviewer: 
Ok, so I’m going to the climby stuff now. 
 
Participant 6: 
Banging. 
 
Interviewer: 
Can you tell me about your history in climbing? 
 
Participant 6: 
Ohh, history, absolutely. But very broad, very good question. Um, I started climbing in college which was about three or four years ago. That at the time was through an outdoor education BTECH Level 3. Uh, from there, I got introduced to a bunch of cool people who happened to be doing their MIA’s with a couple of like qualifications which then kind of gave me the opportunity to start going outdoors, um, so I got a great chance to learn to lead for free and I had like a two day all intensive course in North Wales and learning to lead climb so happy days. Since then I’ve probably been spending or wasting more and more money on kit depending how you perceive it, buying more and more little bits of metal to plug into little bits of rock. 
 
Interviewer: 
Uh huh. 
 
Participant 6: 
Uh, and I guess over time, I’ve valued it more. I do it more and more often now, where I’ve gotten to a point where I work in that capacity. Uh, and furthermore, I’m kind of in the process of attaining governing body qualifications. Yeah. 
 
Interviewer: 
Uh great. So, what would you say is your preferred discipline in climbing? 
 
Participant 6: 
Uh, got to be traditional climbing for me. 
 
Interviewer: 
Ok, you can start moving your question sheet down if you need to now, we’re on question 4 now. Ok, so, can you describe to me in as much detail as possible if you perceive outdoor climbers as environmentally friendly?  
 
Participant 6: 
Oh uh, it’s a bit of a tough one to be honest. Obviously, being that you’re kind of spending time in the outdoors, you’ve developed that appreciation and kind of understanding for the benefits and affordances which you can gain and obviously you just kind of, in turn, benefit wider society. But equally, you are kind of having an impact on a, on a natural environment, a natural place. I’m particularly, I guess, kind of in the commercial aspect of kind of in the honeypot spots where groups operate more so, uh, that environmental impact is kind of heightened or exacerbated and it’s worsened. So I guess, kind of, there’s that debate of, you know, in the grand scheme of things, is kind of, having that awareness um, more so beneficial in the first place. But I guess given the kind of the way the industry’s going at the moment, which I think it’s gonna be growing and it’s mostly more people and more people are gonna be taking up the sport, um, I guess there’s kind of the debate on how do we do that sustainably um, and how we kind of introduce people to the sport in a, you know, in a in a positive way, in a beneficial way, both to, kind of, the community and the environment. Yeah. 
 
Interviewer: 
Cool. Can you think of any personal experiences where you’ve seen other people, I don’t know, acting in a environmentally friendly way or not so environmentally friendly way? 
 
Participant 6: 
Yeah, I guess um going back to the honeypot, honeypot spot, Honey pot spot, so. Uhh, yeah, kind of, I guess, so there’s a lot of things going, I guess, I guess, especially in South Wales. We’ve got Dinas Rock for example, where there are representatives and kind of can call that thrown up to ensure that providers use those spaces in an environmentally friendly way. Uh and kind of in sustainable ways, but equally you see the exact opposite kind of a more, kind of personal, more kind of smaller base where there’s up in the crag. You’re always finding bits of crap, fag ends, wrappers, bottles. You see both sides of the spectrum really, umm, yeah. 
 
Interviewer: 
Ok, and how do you feel about climbers and their equipment consumption? 
 
Participant 6: 
Ohh, good question. Uhm, in regards to kit itself, a lot of it obviously lasts a while, uh, metal work in participular its kind of a, you know, it’s a ten plus years, if not kind of a life long uh, kind of one off purchase I guess but equally, um, you know, I’ve done it myself you know. You keep buying more and more kit because new things come out or you wanna be able to protect those different types of cracks, different bits of rocks. You wanna go to new areas which require kind of, certain bits and pieces and that’s, that’s metal and kind of hardware and then obviously goes over to kind of soft goods, your slings, your Dyneema, your harnesses, your ropes which obviously have a much, kind of, shorter lifespan then. Which obviously they can be kind of recycled and reused but um, generally they, you know, they can last two or three years, get retired and ask this kind of, know, arguably wasting material there and wasted resources. But again, that kind of goes back to kind of, how much you value it begin with and whether that, kind of, the benefits that it provides outweighs that cost environmentally, then that kind of, consumption of those resources. 
 
Interviewer: 
Ok, uh, and to what extent do you feel, you, as a climber are environmentally friendly? 
 
Participant 6: 
Uh, I’d like to, I’d like to think obviously that I’m, I’m aware of kind of my impact. Umm, but equally like I’ve mentioned, I like buying the kit all the time and it’s easy, because you know, it’s, it’s more than just the, kind of, retiring something and buying another two of them in regards to the kit itself. Umm, I guess in, kind of another kind of topic or basis, you kind of getting around the place, I guess particularly where we live, you can take about an hour, an hour and a half to drive to a crag or a venue, so typically I find we end up car sharing and we can get as many people as we can and as much kit and stuff in a car as possible, so I guess kind of reduce that kind of impact in that regard. Umm, but yeah, you know, there's only so much you can do with regard to the equipment itself before it became, becomes unsafe or you’re climbing on forty-year-old harnesses which obviously have their own issues in regards to your safety, um, and again, kind of, looking at the kind of, the commercial or the kind of company basis of that, they’ve got to meet certain requirement and standards themselves in how they use kits and when they go into this. 
 
Interviewer: 
Ok, uh. We’re now going to move on to the equipment section of it, so, you’ll love this section. 
 
Participant 6: 
Cams, they’re my favourite. 
 
Interviewer: 
So, if you own multiple pairs of climbing shoes. 
 
Participant 6: 
Yes. 
 
Interviewer: 
What are your reasons behind having them? 
 
Participant 6: 
Uh, I’ve got about four or five pairs, I must admit. Um, primarily because I use them and I use them a bit too much and they end up breaking or they’ve got holes in them. Um, so I then justify buying a new pair, but what I do with that, old pairs of shoes, I don’t know yet, as of now they’re just kind of building up in the corner of my room, this old broken *audio cuts out* 
 
Participant 6: 
Climbing shoes which aren’t much value to anyone really, uh, yeh. 
 
Interviewer: 
Ok, and can you tell me what sort of considerations you take when you’re buying your climbing shoes? 
 
Participant 6: 
Um, if I’m honest, it’s what works best for me. What’s gonna, you know, give me the best for what I’m gonna do, whether it’s indoors or outdoors, whether it’s kind of something comfy to work in, something more technical to push grades, yeah. 
 
Interviewer: 
Ok, and how often would you say, so you mentioned you got quite a few pair of shoes. 
 
Participant 6: 
Yeah. 
 
Interviewer: 
How often do you go through a pair of shoes? 
 
Participant 6: 
I find it depends on the shoes, I find it depends on the brand, and again, kind of what I’m using before, whether it’s more of a long term basis or kind of technical pushing things. But anywhere from three or four months to a year, year and a half. 
 
Interviewer: 
Ok. 
 
Participant 6: 
Yeah, there's a big variance really. 
 
Interviewer: 
And so how often would you say you go climbing? 
 
Participant 6: 
Uh, when the weathers nice, when I can really.  So could be 3, 4 times a week outdoors somewhere. If not, I, I’ll be indoors, but obviously not for as much time, yeh. 
 
Interviewer: 
Ok, and if you own a climbing rope, what are your purposes for it? 
 
Participant 6: 
Not dying really. Uh, yeah, I’ve, I’ve got a few ropes and obviously they’ve all got different purposes, when you can start looking at kind of, rigging things. You’re kind of personal climbing, your group work and then I guess for your own personal climbing, you know, single ropes, you got half ropes, you got twin ropes, all of which have different pros and cons both in regards to kind of efficiency and making life easier but also in regards to safety, for example, using half ropes on something that meanders a bit on or traverses or we know we’ve got protection spaced out. It is a safety factor which you know, justifies then I guess the consumption of them. 
 
Interviewer: 
Mmhmm. So you mentioned you, you’ve, you’ve got a couple of ropes. 
 
Participant 6: 
Yeh. 
 
Interviewer: 
How often would you say you, you go through a rope? 
 
Participant 6: 
Uhm, as of now, I haven’t retired any ropes at all, I've still the first one I bought and that was about four years ago. 
 
Interviewer: 
Um. 
 
Participant 6: 
Ummm, where that’s because of not taking fat whippers because I’m scared of climbing of climbing above pieces or whether, I dunno. I just find it lasts me a while because I kind of cycle through quite a few ropes so they don’t get as much kind of use intensely as other people. But uh yeah, as of now, I’ve got all the ropes I, I originally bought so I, yeah, I don’t really have a time scale I guess or time frame on that. 
 
Interviewer: 
Ok. Uh, can you give me an insight to how often you buy climbing related clothing and hardware? 
 
Participant 6: 
Oo, uh. Sometimes I’ll get a, get a pay check, I’ll get student finance and I’ll think, ohh I fancy treating myself. Let’s buy another cam, let’s get some more micros, get some more crabs or get a new rigging rope. 
 
Interviewer: 
Hmm. 
 
Participant 6: 
Umm, yeh so, on a frequency basis, you know, I might like kind of indulge or splash out two or three times a year. About probably gonna have looking at buying kind of one or two big things at a time. Then whether it’s a rope and some more protection, whether it’s one or two new pairs of shoes, whether it’s, you know, a set of cams for example. Um yeah. 
 
Interviewer: 
Ok, and clothing as well? 
 
Participant 6: 
Uh, yeah, not as often. Uhm, if I’m in a shop, and well outdoorsy shops, that kind of the, the money pit, the trap which is very dangerous for me. Being as I’ve got so much often bloody stuff. Um yeh, I do buy the odd shirt here and there. In regards to kind of trousers, I just use what I’ve got which I guess is the more kind of general purpose outdoor kit. Um, but equally, the kind of the, the climbing shirts or the other kind of climbing clothing I wear is equally kind of general purpose. It’s not that I specifically buy things for that one use, it’s just, it’s a nice shirt which happens to have a climbing thing on it or happens to have a big Rab on it. Yeh. 
 
Interviewer: 
Ok, and what would you say makes you want these products? 
 
Participant 6: 
Uh, that’s a good question actually. Uh, I, I think it’s just kinda, it’s a bit of the brand is just nice to have I guess. Yeah, I guess it’s just kind of that name brand, you wanna support it to an extent, um, and it just kind of feels good really. I’m not really sure. Yeah kind of you know, social influence perhaps, it’s kind of, you know, having the gear, having some idea uh, kind of then how other people perceive you can come into account I guess. But yeah. 
 
Interviewer: 
Hmm. Ok, well we’ll touch a bit more on that in a second. So, when making purchases of this equipment we’ve just discussed, what factors do you think about before buying the equipment? So that could be to do with the longevity, the specification, environmental value, price, brand etcetera. 
 
Participant 6: 
Yeah, um, primarily it’s kind of brand, uh and I guess what I wanna use it for. Uhm, you know, nine times out of ten I’m going to buy something in DMM because I know they’re bombproof and they’re Welsh which helps them, and I like Welsh things because I’m Welsh, um, but DMM, I, I love them, kind of most of my kit is from them. Ummm, if I’m looking at kind of more specialist things, or kind of more, I guess um, objective things, I might look and different brands then. Lets say kind of like thumb loops on a cam for example, or length of slings or kind of a certain taper or shape on a half nut I’ve seen from DMM when Black Country, differently one says which, I guess kind of suits different environments more soor different rock types. But it’s obviously, obviously coming into, into question, you wanna get the most of your money, but equally, I you know, I, I don’t think that stops me, um, kind of getting what I think I need or I guess kind of what I know is safe or what I know I need, umm, because at the end of the day, you’re dangling on a bit of metal so you want it to keep you alive. 
 
Interviewer: 
Hm. 
 
Participant 6: 
Yeah, um environmentally though, I don’t think about it much. I’ll just kind of buy what I, what I think I need, umm, yeah. 
 
Interviewer: 
Ok, and so can you talk about how aware you are of, say one of the brands you mentioned,  their environmental values or stuff like that? 
 
Participant 6: 
Yeah, I’m not that aware to be honest of most, I know a few climbing companies, I know DMM and Black Diamond, do kind of re-sling services for their cam for example. So I guess that’s kind of cutting down on that kind of way-ish. The companies resole shoes for example, but that kind of, I find that more kind of specialised kind of smaller individual people here and there. Uh, so kind of how many of those kind of big names do that, I’m not quite sure? Um, yeah. 
 
Interviewer: 
Ok. Uh, so to what extent, in fact, you mentioned that one already, lets skip that question. 
 
Participant 6: 
Yeh. 
 
Interviewer: 
Uh, can you describe to me what you do with your old equipment that you no longer use? 
 
Participant 6: 
Uh, depends why I don’t use it really, if it’s due to safety, I’ll cut it up. I’ve got a harness that, I’ve got two harnesses that I’ve broken over time that I’ve taken the knife to it and I’ve got it hanging up on a little wall of *darker times* from outdoor shenanigans including a few like surf leashes and other bits and bobs. Um, so in regards to safety and kind of PPE, that’s what I end up doing, if not, I've got one or two nuts which I kind of have deemed retired or inappropriate, so I’ve kind of get the on my keys or dangling in my car. In regards to kind of old kit which is fit for purpose, I either like kind of keep it inside until I need it or give a lot to friends or um, give it off to people really. 
 
Interviewer: 
Hmm. Ok, and so, if companies offered a way of recycling gear to repurpose the stuff like that, do you think you would participate in that? 
 
Participant 6: 
Uh, yeah, yeah. You know, at the end of the day, it’s kind of, as I said, we go through enough kit as it is and kind of, I guess, particularly in the current climate, uh, kind of environmental impact we have, it’s kind of more prominent and more prevalent than ever. So I think, you know, it’s definitely, you know, something which I, I would want to take part in yes. But whether that’s already happening and I’m not aware of it is a different question yeah. 
 
Interviewer: 
Ok, and do you repair your own equipment? 
 
Participant 6: 
Umm, I’ve cut a few ropes up before in regards to just cutting off kind of dodgy flat spots at the end and kind of reburning the sheath for example. Um, I’ve glued some shoes together before, uh, but that’s kind of to the extent in regards to climbing kit. Yeah, because I like,  most of it is PPE um, and I find it hard to kind of justify doing that bodge job if I’m gonna put my life to it and if I think it’s broken in the first place, then as far as I’m concerned, it’s not worth risking it and um yeh, you’re better off buying something new. 
 
Interviewer: 
Ok, and how do you feel about buying second hand equipment? 
 
Participant 6: 
Depends on the equipment for me. I think obviously soft goods and Dyneema’s and ropes and harnesses are a lot more vulnerable. Uh, obviously they’ve got that short lifespan and they are kind of more susceptible to kind of UV damage, more kind of corrosion and chemical damage etcetera. Uh, as opposed to metal goods, so I know I’ve bought some second hand wall nuts before for example, uh, but uh, that’s purely because I’m kind of, I feel somewhat comfortable in knowing what to look out for too with regard kind of to inspecting that kit. Uh, knowing what will and won’t kill me which is always useful. But yeah, you know, I, I definitely do try to buy second hand things but nothing kind of, nothing soft, nothing fabric. It's only kind of your indefinite kind of metalware or hardware, um, I consider. 
 
Interviewer: 
Hmm. Ok, and moving onto the final section of the interview, to the environmental actions. Can you tell me about any actions that you do to help the environment or, slash lower your carbon footprint? 
 
Participant 6: 
Is that generally or in regards to climbing? 
 
Interviewer: 
Generally. 
 
Participant 6: 
Uh, yeh I guess, kind of as mentioned, kind of, the whole kind of car sharing things and always lobbing people together when we can. Um, other than that, I, I try to buy uh, sustainably in regards for my food. 
 
Interviewer: 
Mmhmm. 
 
Participant 6: 
Um, so kind of, I’ll be looking out for certain brands and companies for example, and just really then to just kind of how I work in the environment or walk and kind of engaged with the, the natural spaces. So it’s like, kind of, you know, follow a path that was already there for example or picking up bits of litter that other people have left behind. Um, and just little things like that really yeah. 
 
Interviewer: 
Ok, well that concludes all of my prepared questions. Is there anything else you’d like to add that you think I missed or that you think is appropriate? 
 
Participant 6: 
Uh, I think I’m happy if you’re happy. 
 
Interviewer: 
Great. Well, I can stop this now. 
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