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	https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website proves acceptable but below best loading performance. Estimated load time fall around 2-4 seconds on desktop and higher on mobile.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a limited amount of sub pages, resulting in a simple structure. Navigation is handled through a menu allowing users to easily move between key sections.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make bookings through the website, but the process is not fully automated. Requires to submit an enquiry form or contact which means bookings are rather confirmed.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Can be improved by adding an automated booking system, enhancing navigation, and optimising page performance. Could also add call to call actions so customers get a good briefing.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is pleasant as it has, a clean layout, readable text, and relevant images. However, for some they might feel the design is simple and can be outdated. Easier to navigate on a computer than a mobile phone as it requires more scrolling.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses images to show cooking activities and dishes, helping users understand the services offered. There is little or no use of video which reduces engagement. The colour scheme is simple and consistent.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not make use of an online chat tool, relying on contact forms and email or phone communication. It is less effective and is does not provide instant responses.


	Question 2d – How effective are the social media links on the website?


	Answer: It includes social media links that allow users to access platforms such as Facebook and instagram. However, effectiveness depends on how regularly the accounts are updated.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clean through dedicated course pages, homepage summary, and the use of images. Some areas could receive help from more detailed and structured descriptions.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not featured on the website. These do not include dates which makes it difficult to determine if they are up to date. More current reviews are available on google and social media.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional images of the dishes being made. A customer would use the company as it offers, hands on classes, demonstrates ability, and it is professionally managed.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clear on the website with some courses showing fees directly and others requiring customers to contact the company. For services not listed, the company may prefer to discuss details over the phone as it may be clearer.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. The

	
	2. Cooking

	
	3. Academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes it does.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still highly relevant for modern UK businesses. They provide professional credibility and a central hub for information about products or services. Customers can access details 24/7 and websites support marketing through search engines and social media. They also offer flexibility for online transactions and bookings. This attracts customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a fully online booking and payment system to the website. Currently, customers must submit a contact form and wait for confirmation which can take time. An automated booking system would allow instant confirmation, and the customers can be satisfied. It would also improve the professional image of the business.
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