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[bookmark: _Toc149140915]Introduction

This essay on sustainability in hospitality and tourism business industry of the UK, the selected business organisation is Marriott. Marriott wishes to preserve and pay their taxes nicely for a float bar sustainable commercial enterprise initiative. Government offers numerous forms of rewards and taxes which motivate the inn proprietors to hold sustainable coverage.  Business-like Marriott wishes to preserve monetary sustainability to hold a protracted-time period of financial activity. Additionally, they need to collaborate with the neighbourhood economic system with a view to assist them in holding their sources and other sectors well (Andrades et al, 2019).















[bookmark: _Toc149140916]Define sustainability, its pillars, and its relationship with the hotel industry.

[bookmark: _Toc149140918]Sustainability means the proper and perfect use of the resources for our daily needs without hampering the resources for future generations and not causing any problems for them. It is a very important and crucial phenomenon for maintaining the proper use of our resources. Marriott needs to keep the right social sustainability to maintain acute promotional diversity and variation with the locals, get their hard work facility, and get local deliver and assets. Sustainability management has a very good and intimate relationship with the hotel industry. It helps the industry to make the best and proper use of its resources. Without proper sustainability management, hotel management like Marriott can't maintain their business properly. They could hire local personnel or get neighbourhood sources, a good way to benefit them in retaining their tourism business. Hotel industries should also use sustainable resource management to have a proper impact on our environment and society and also to maintain their resources properly (Mareque et al, 2019). 
The pillars of sustainability: One of the main reasons for a sustainable relationship with the hotel industry is to maintain environmental sustainability. Hotel and tourist management need to reduce their waste, maintain the environment of their tourist site along make proper use of the energy. This will help them to save the environment. Social sustainability: Marriott needs to maintain proper social sustainability to maintain acute promotional diversity and adaptation with the locals, get their labour facility, and get local supply and resources. Motel and traveller management need to lessen their waste, maintain the environment of their visitor website alongside make proper use of the strength. This could help them to store the surroundings. They can hire local staff or get local resources which will be very beneficial for them in maintaining their tourism business (Bhaskara et al, 2021). Economic sustainability: Hotel management like Marriott needs to maintain economic sustainability to maintain a long-term financial activity properly. One of the primary reasons for a sustainable relationship with the inn enterprise is to hold environmental sustainability. They also need to collaborate with the local economy which will help them to maintain their resources and other sectors properly (Andrades et al, 2019).


[bookmark: _Toc149140919]Relationship with the hotel industry considers that in recent times, travellers have become more interested in eco-friendly management along with various social responsibilities. So, it will be easier to attract more customers as they now want a more sustainable environment. Environmental impact: Marriott needs to maintain the right law over the resources and uses of numerous electricity assets consistent with authorities' coverage (Mareque et al, 2019). A proper relationship with the hotel industry and sustainable management will help them to maintain an eco-friendly environment and the best use of their resources like water, food, energy, and others. Financial efficiency: Local relationships with sustainability and hotel management will help Marriott to maintain a good financial condition and it will help them to use the money efficiently. It enables the enterprise to make the great and right use of its resources. (Mareque et al, 2019)












[bookmark: _Toc149140920]Critically evaluate business concerns, such as increased government pressures and competitors’ actions that have motivated hoteliers to embrace sustainability and make it an integral part of the corporate agenda.

Some of the business concerns are evaluated here- Government pressure: Regulatory compliance: Marriott needs to maintain proper regulation over the resources and uses of various energy sources according to government policy. They need to maintain their waste management and the preservation of their waste properly along with a proper use of their energy (Mareque et al, 2019). Tax and others: Marriott needs to maintain and pay their taxes properly for a flow bar sustainable business initiative. Government offers various types of rewards and taxes which motivates the hotel owners to maintain a sustainable policy. Attract customers: If Marriott maintains proper government rules it will promote their business and attract more people. I mean end 10s their business will be customers and increase their reputation (del Vecchio et al, 2022). Competitor’s action: There is high competition among the hotels in the tourism sector. A sustainable environment will provide Marriott with a competitive advantage over its competitors as customers will be more attracted to sustainable hotel management. Cost efficient: Sustainable management is more cost-efficient and cost-saving. (Mareque et al, 2019)
In the sustainable sector, companies like Marriott make the proper use of the resources and recycle their wastes which help them to maintain their cost properly. Brand value: By implementing a sustainable business policy, Marriott can attract more customers and improve their brand reputation. They want to preserve their waste management and the preservation of their waste properly along with a proper use of their energy. Using sustainable resources and proper management will help them to boost their brand value (Jiang et al, 2019). Customer demand: Giving preference to the customer's choice: Nowadays, people are more aware of the environment and they are interested more in the eco-friendly system. A sustainable environment will provide Marriott with an aggressive gain over its competitors as clients might be extra attracted to sustainable lodge control. For that, people of the young generation will be attracted to Marriott as they are giving priority to their choice. Social media review: While Marriott is working with a more sustainable and eco-friendly system, this will help them to promote their business online by gaining more positive reviews (Mareque et al, 2019). 
[bookmark: _Toc149136288][bookmark: _Toc149140921]Understanding the Circular Economy and Its Role in CSR in Hospitality and Tourism.

[bookmark: _Toc149136289][bookmark: _Toc149140922]A circular economic model, in terms of tourism and hospitality, implies the process of minimizing waste and therefore, making the most out of the available resources in providing services. It involves the reduction, reusing, recycling, and regeneration of both the raw materials as well as the products in providing the services. This will help them to attract more customers as a large number of customers choose their hotels by considering the online review system. Maintain the risk: By introducing proper sustainable business management, it will be easy for Marriott to maintain their risks by using sustainable resources it will be easy for them to have a low-cost budget which will be very beneficial for their business company (Mareque et al, 2019). The recent awareness of sustainable business practices has major implications in terms of CSR for the tourism and hospitality business including Marriott (Chica et al., 2022). The Circular Economy in the Tourism and Hospitality Industry: The tourism and hospitality industry generates a substantial amount of waste in the process of using water, energy and a plethora of consumable goods such as foods and other items. An inclination toward the circular economic model would imply that organisations such as Marriott would take measures to minimise the waste that is likely to be generated through the consumption of water, energy, and other consumable goods (Velenturf and Purnell, 2021). Efficient Use of Resources: Circular economic model also encourages the efficient use of resources in the delivery of tourism and hospitality services. For instance, companies like Marriott would need to implement technologies as well as other measures to ensure the resources are utilised most efficiently and the resources are being minimised (Lüdeke-Freund, 2020). The Extension of the Product Life Cycle: One of the central themes of the circular economic model is to extend the lifecycle of products that are being used in delivering the services. Without proper sustainability control, resort control like Marriott cannot maintain their enterprise nicely (del Vecchio et al, 2022). Appropriate operation: A sustainable relationship can help Marriott to maintain appropriate operational management along with their employees by using an efficient system. Sustainability control has a very excellent and intimate relationship with the resort enterprise (Bhaskara et al, 2021).

An implication for tourism and hospitality would be to focus on repairing and refurbishing products, furniture, and other necessary equipment. Marriott would have to move away from the concepts of instant discarding and replacement (Cavalcante et al., 2021). With the increased focus on sustainability, companies like Marriott must modify their CSR activities to accommodate sustainable business practices. The circular economic model emphasizes that organisations go beyond the concepts of environmental sustainability to include ethical and social practices in delivering their products and services (Chica et al., 2022). For instance, Marriott has taken several initiatives that highlight this paradigmatic shift in CSR. The company has installed technologies such as HVAC, renewable sources of energy and many more. Furthermore, the company has ensured that its employees prioritise sustainability in their decision-making process (Chica et al., 2022).


[bookmark: _Toc149136291][bookmark: _Toc149140924]Examples of CSR Strategies/Policies and the Fundamental Pillars of Sustainability.

[bookmark: _Toc149136292][bookmark: _Toc149136293]Environmental Sustainability Strategies: Organisations have committed themselves to reducing their consumption of water and energy in recent times. For example, Marriot has installed energy-efficient technologies including HVAC and energy-saving lighting technologies. Besides, the organisation has also adopted the principles of green building in constructing the new hotel building and other amenities along with renovating the existing ones (Nguyen et al., 2022). The concept of sustainability such as eco-friendly building materials has ensured that organisations like Marriott can perform their CSR responsibilities with a superior focus on environmental sustainability. Besides, Marriott has also put a stronger emphasis on ensuring foods are not wasted and the sources of those foods are organic and environment-friendly (Corvellec et al., 2022). For instance, the company has organised events like “Serve 360: Doing Good in Every Direction" to promote sustainable community projects and the empowerment of the employees as well as the local communities. The concept of social responsibility and sustainability has recently gained weight and become relevant to the concept of sustainability. Organisations like Marriott are walking at the forefront to push such a notion (Lüdeke-Freund, 2020).
[bookmark: _Toc149136294][bookmark: _Toc149136295]Strategies for Ensuring Economic Sustainability and Ethical Business Practices: Organisations have taken notable measures to ensure their businesses ensuring the financial sustainability by maintaining ethical business practices along with a transparent corporate governance structure. For instance, Marriott has collaborated with local suppliers of materials as well as supporting small businesses to ensure the economic sustainability of those organisations (Cavalcante et al., 2021). Strategies for Ensuring Cultural Diversity in the Workplace: Marriott has put a superior focus on ensuring that the workforce of the company is diverse and inclusive. The company has initiated programmes such as the “Leadership Development Program” so that the often-underrepresented individuals in the workforce get the opportunity to develop their skills and are recognised for their contributions. Such diversity and inclusiveness benefit Marriott in the long term (Chica et al., 2022). Thus, the CSR strategies adopted by present-day organisations not only focus on ensuring environmental sustainability but also on ensuring economic, social, as well as ethical sustainability. The adaptation of ethical business practices is in alignment with the fundamental concepts of sustainability. (Nguyen et al., 2022)



[bookmark: _Toc149140925]Conclusion 

Sustainability means the right and ideal use of the resources for our each day needs besides hampering the resources for destiny generations and now not inflicting any problems for them. It is a completely essential and indispensable phenomenon for maintaining the right use of our sources. Social Responsibility and Sustainable Business Practices: As part of their CSR and increased focus on sustainability, Marriott has taken steps to ensure the well-being of its employees. Marriott, being a global organisation, has shown how organisations in the tourism and hospitality industry can adopt sustainable business practices and modify CSR strategies to ensure the overall sustainability of the organisation. There’s excessive opposition among the lodges in the tourism sector.  Resort industries ought to additionally use sustainable useful resource management to have a proper effect on our surroundings and society and also to maintain their resources well (Mareque et al, 2019).
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