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Shoplifting 

Conclusion 

In conclusion, shoplifting is a complex issue with far-reaching consequences for businesses, individuals, and society, requiring a multi-faceted approach to prevention and intervention.
“By undresstanding  the motivations behind shoplifting and implementing effective security measures, retailers can mitigate losses while addressing the root cause of this criminal behavior.”
Adressing shoplifting requires collaboration between the law enforcement,retailers, and social services to provide support and deter pontential shoplifting from engaging in criminal activity/
To sum up, shoplifting has no positive impact. It should not be practiced. Shoplifting has perilous effects on the person's self-image and life. The business owner and society. In addition, it results in guilt. Shoplifting should, therefore, be discouraged on all platforms and businesses should apply the utmost security procedures to curb any instances of shoplifting. Parents and guardians should discourage the younger generation from shoplifting by providing essentials to avoid temptations to shoplift. The governments in the states should also be on the frontline dealing with shoplifting by applying strict measures to deal with any shoplifter who is caught so that they can serve as examples to the rest.
According to the authors. The authors’ study of 457 youths arrested for shoplifting and referred to diversion services was described. Special attention was given to the Youth Emotional Shoplifting Program (YES), of Shoplifters Anonymous (SA) in which 364 of the 457 subjects participated. Other intervention programs and combinations of intervention programs were also examined. “Theft from the selling floor while a store is open for business” (Francis, 1979, p. 10),
The Abstract is that it is an exploratory, quantitative study, concerned with investigating shoplifting as a form of consumer behavior. The theory of planned behavior (Ajzen, 1991), used in consumer research, is applied to situational crime prevention theory, to investigate the factors which facilitate or inhibit customer theft. The data were collected by means of two questionnaires. The first questionnaire was completed by 417 shoppers using the shopping center of Northampton, 32% of whom admitted to shoplifting behavior, with 7% having shoplifted in the previous 12 months. The second questionnaire was completed by 444 Northampton school students, 51% of whom admitted to shoplifting, with 18% having shoplifted in the previous 12 months. Drawing on the TPB, the authors investigate how personality traits (i.e., materialism, sensation seeking and consumer alienation) influence shoplifting behavior via shoplifting intention. They find that the effects of materialism, sensation seeking and alienation on shoplifting behavior are mediated by shoplifting intention. More importantly, they also find dedicated support for the moderating roles of employee incompetence and consumer similarity on the relationship between shoplifting intention and behavior. While employee incompetence enhances the relationship between shoplifting intention and shoplifting behavior, consumer similarity negatively moderates the relationship between shoplifting intention and shoplifting behavior. There is no agreement about effective prevention procedures. Since most prevention strategies are aimed at either increasing public awareness of the severity of the consequences or increasing the threat of detection, procedures that contain these elements were evaluated. identifying shoplifting targets, which may increase the likelihood of detection, effectively reduces shoplifting rates.
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