Task 3 – Source Evaluation  
Student Details
Name and student ID: Thomas Unity 2544562
Topic chosen: Topic: The use of social media to promote businesses
Title of source: The future of social media in marketing
Author(s): Appel, G., Grewal, L., Hadi, R. and Stephen
Year published: 2020
How did you find this source?
 Google Scholar, Journal of the Academy of Marketing Science
The future of social media in marketing

Why did you choose this source?
Directly linked to social media marketing
Published in a respected academic journal
Authors are marketing academics
Discusses consumers, business practice and policy
Provides concepts for both current and future marketing

Is it relevant to the topic? Yes 
This source is relevant because it is not a general news article about social media
 It is specifically about social media in marketing
Is this a useful article? Yes, explains social media as a marketing tool
Shows how platforms help firms reach and engage consumers.

Is this an academic source? Yes, Peer-reviewed academic source
Uses academic research and industry discussion
Highly cited in later research
More reliable than blogs or general websites




When was it published? Is it recent enough? Why?
The source was published in 2020. I think it is recent enough because social media marketing is still important and the article discusses future trends



Author Credibility
Who is the author? What are their qualifications or expertise? 
 Gil Appel, Lauren Grewal, Rhonda Hadi and Andrew Stephen
Journal of the Academy of Marketing Science, Academic marketing expertise

Reliability
Is the source reliable? Why?

Peer-reviewed academic source
Uses academic research and industry discussion
Highly cited in later research
More reliable than blogs or general websites

