	
	
	



Carys Davies 2303981
Lecturer- Debbie Jenkins
Live Events Project (BMTP5021)
Taste Of Trinity Food Festival 2025
Group with Ayda, Angelika and Demi 

Life Event Portfolio- Taste of Trinity 2025
Event Overview 
The event name is Taste of Trinity food festival as it's a food and drink fayre in Swansea. The aim of the event is to highlight the variety of business and multiple cultures in Swansea and beyond.  Chloe (2023), pen agency news (2024) and Bishop (2024) state that food has an integral part in human culture it shapes the way we see the world and reflects on our traditions, values and beliefs. 
Different regions and countries have a unique culinary tradition which have been passed down through generations. This event will celebrate and try to involve a variety of cultures of Swansea.  The objective of this event is to showcase and give traders an opportunity to sell their variety of items and demonstrate the cultural significance and variety that is in Swansea.
Event concept
By looking at Goldblatt (2006) theory of the 5 w’s in event concept:
Why is the event being held: To showcase and celebrate the variety of businesses and cultures in Swansea
Who will be the stakeholder/ community in the event: Local food and drink businesses
When will the event be held?: Sunday 9th March 10am-4pm
Where will the event be held? Dylan Thomas center, Swansea SA1 1RR
What is the event concept?  to show that Swansea has multiple cultures and express the groups variety in country origins, Wales, Poland and Turkey


Target Audience
Whilst researching for a market audience we found that food and the variety of cultural background is what differentiated our group so therefore we brought together and formed taste of trinity food festival. According to Gryczka (2023) food centred events provide a platform for collaborating, socialize over one middle ground which is food.
Morrison (2013) market segmentation mentions that an event target audience must be looked at through the eyes of their demographic, age, gender, physiographic, location to be able to attract the correct audience for the submarkets.
Our demographic is everyone, students, families, kids, older generation. This event is free entry to gather everyone towards the event. We understand as students ourselves that the majority of student will not miss out on the opportunity of free entry events but most importantly free food. 
On the 18/2/2025 the attendance on the Eventbrite was at 64 tickets. 27/2/2025 86 tickets reserved. Expected attendance for this event is at 100 as on the same day the marina market is held a short walk away Swansea bay street market (2025), this could lead to a higher footfall as the public walk back to town or their cars which is parked at the burrow's car park next door to Dylan Thomas centre. We use this event to our advantage by placing an outdoor banner clearly for everyone walking past to see and intise them to h=come inside and have a look at our traders.
Timing, Location & Programme 
The Taste of Trinity food festival will be a Day time only event which will take place for 6hrs through the day, the event doors will open to the public at 10AM and then close at 4PM, and stall holders and staff to be out by 6PM this will allow the cleaning to be done as well. 
The event is on the Sunday the 9th of march, stand holders can set up on Saturday the 8th if they would like. The setting up of tables and decorations will be done on Saturday as well. We have decided to run the event from 10am- 4pm as it's a Sunday and gives more people to come in throughout the day.
The date of the event will take place on Sunday the 9th March 2025 at the Location of Dylan Thomas Centre 6 Somerset Pl, Swansea SA1 1RR reason for this is because there will be free parking and that its accessible for all to attend and it's also out from the weather. It also gives attendees a chance to walk around the marina. 
 Business blogs hub (2015) and Price (2008) states that location is important in deciding a venue as it ‘sets the tone and enhances the theme’ They both agree that if we choose a location that is close to amenities and transportation points it will increase the chance of a successful event.
With these two references in mind Dylan Thomas center (2025) is both a great venue which is close to bus stops, car parking and very close to amenities such as local shops and restaurants. The Vivian Hall, which is where the event is held, has got great architecture and lighting. 
Aim and Objectives 
The overall aim of the event to put all our work and knowledge of running an event its to practice this will be an amazing opportunity to learn from any mistakes and learn from them ready for the future.
Objectives:   1)To sell 50 tickets 2) have 20 traders 3) make enough money to cover the cost of food and venue ect
Having objectives in place before the event is good because it keeps everyone on tracks and achieving the same goal. Event unity pro (2023) states that having a plan allows the use of tackling task systematically and in order, well organized events from a company brings positive reviews and positive brand awareness, The group has formed a list of task throughout every meeting and has successfully stayed on track whilst communicating with each other on the WhatsApp group chat making sure nobody is doing the task twice or emailing the same company multiple times as this can be seen as unprofessional.

Project Planning Techniques 
Throughout the planning process the group has created multiple planning techniques such as a WBS tree. Project manager (2025) explains that it's a helpful diagram by breaking down the project or event in this case into smaller more manageable task to be distributed event between the team, Chua and Godinot (2006) states that the WBS is very useful in every sector from construction, tourism etc, This method of project planning techniques is there to show everyone what their role is in the event, 
Carys's role in the event is to coordinate with the venue and find vendors for the event and help with marketing.  Demi is marketing, Ayda on Human resources and Angelika on Finance, all decisions are made together and placed into the group chat, and this gives us the opportunity to speak up if something needs to be changed or clarified with each other. 
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Gantt Chart
A Gantt chart is another method of organization throughout the event planning, it is a visual representation of a project timeline Team Gannt (2024) it shows the duration of task, who is responsible and when it should start and complete. Shweta and Bottorff (2024) from Forbes advisor newsletter agree that by tracking the progress of each staff member and task to see if everyone is pulling their weight ensures the smooth and timely execution of big tasks and the event in its entirety.
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 Market Research & Target Audience 
Market Segments: Families, students, people who live in Swansea
Competitor Analysis: Marina market- Swansea Bay Street market (2025) they run a street market on Dylan Thomas square on the first Sunday of every month. The run mumbles market on the second Saturday of the month. These events are not seen to be threats towards our event as the footfall from the marina market would be advantageous. If we advertise our event enough, we will get both attendees for both events.

 Event Marketing Plan 
We use social media to advertise the event, Instagram and Facebook are the only social media we have set up. We chose these two social media to be able to interact with student because they are our target markets and Facebook to advertise to companies and stall holders. Dixon (2024) on Statista states that the 24.7% of Facebook users are between the age of 25-34 followed by 35–44-year-old at 19.5%. This shows us that to be able to interact and advertise to this generation and age Facebook is the place to be.  Facebook also can post and advertise on multiple Facebook group to multiple people at one time.
Instagram has slightly different results, unfortunate we couldn't find uk results but according to Statista (2024) the highest distribution of Instagram users are 18-34 years old. Obviously, the graph shows that the older the generation age is the lower the percentage of number of users are so if we are trying to get the older generation to attend our event, we must think of another tactic of advertisement.
As the event is behind the local Sainsburys we have placed a couple of flyers on their notice bored so that as the customers leave the tills, they can see the event advertised right in front of their eyes.
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Promotional Timeline: We aim to post on our social media daily, this gives everyone a chance to see the event. Filmora (2025) states that the optimum time to post on Instagram is between 6-9pm on weekdays.  We aim to post a couple of times throughout the weekday to keep everyone informed of the event and any new updates.
Sponsorship
Castell Howell (2025)  have kindly sponsored £100 towards our food cost. 
Radnor (2025) have kindly donated 300 heartease/ splash cans for the attendees and 100 cans of water for staff.
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Budget & Financial Plan 
Projected Income: £5 per stall 13 stalls = £65  
Raffle prizes- Plantasia entry for 2 Adults 2 Children, Manor Park 2kids passes, Heatherton 2 free golfing pass, Gwili steam railway Trip. Welsh food and drink hamper, Chocolate Hamper
Thes locations for a raffle prize has been decided by the group as they are great destinations to take kids and families on a day out from Swansea and not too far away by train or car. Plantasia (2025) is very local to Swansea and is only a short distance away from the event venue, manor park (2025) is a very good day out for children, familied and students to explore Pembrokeshire and the animals they have. Heatherton (2025) is a great day out for all they have donated a free golfing pass for two people. Gwili steam railway (2025) is a great donation to explore and enjoy the tranquillity whilst being on a steam train across Carmarthenshire. Our main prize a Welsh food and drink hamper was everything we accumulated and was kindly donated by the stall holders that wish they could've had a stall but couldn't be there from the castell Howell food show. Such as welsh brew (2025), flawsome drinks (2025) Tregroes waffles (2025), blas y castell (2025) welshcakes, Jones crisps (2025) and pricess gate (2025)

Expected Expenditure: 
Venue & Equipment: £0
Marketing & Promotion: £40 (printing and outdoor banner)
Staffing & Security: £0
Catering & Logistics: Castell Howell -£100
Decorations- 	£20


Contingency Planning 
Alternative Venue: As the venue is part of the university, we have guaranteed the venue space on the days booked but just in case of any issues we could take the event to the IQ, Or the nearest hall space is at the LC2. 
Weather Contingencies: if weather is bad for travelling, we must be cautious that all traders get to the event safe and in plenty of time to set up before door opens at 10AM
Key Supplier Failures: our key supplier is castell Howell if they cannot supply us with their ingredients or sponsor then we could try Bid foods for our ingredients and sell as many raffle tickets as possible to make up the rest of food cost.

 Evaluation Strategy 
Post-Event Surveys: After the event we will send out surveys to everyone who reserved a ticket, also our plan is to have a feedback station at the door of Vivian hall sot that the attendees can input their thoughts and comments after the event.
Key Performance Indicators (KPIs): One of the questions in the survey would be: 1-10 how satisfied were you with the event and this will give us an average score rating.
Attendance Measuring: We will try and get everyone to reserve tickets and or get someone at the door with a clicker counter to count how many people attend.
Debrief Meeting: After the event we will get together and debrief what went well and what didn't.  The surveys will give us further feedback on the traders and attendees point of view.

Sustainability & Event Legacy 
Sustainability Considerations:  As part of the event because we are serving food, we will be using sustainable trays or plates and bowls, we will be particle and only give 1 person 1 plate or bowl each to save on packaging and money. The can of water Radnor are supplying us with are recyclable and are can of water instead of plastic bottles. These are our ecofriendly practices for waste reduction for our taste of trinity food festival. 
New Economics & Legacy: This event could be run again next year as we have set up a network of traders that would like to sell their products more often at food fayres. The advertising that we have created can be changed to next year's date and the legacy of the Taste of Trinity food festival can be carried on and developed. Any food left over can be sent to a donation food bank or given away to families and student to use and eat at home. 
 
Event Impacts: 
Enviromental- sourcing food locally can reduce the carbon footprint of transport emissions, minimizing food wate only giving out taster will lower the food cost as we are not making as much food as a full meal,
Social- it brings people together, gives out a sense of community to appreciate different cultures and traditions, by featuring local vendors it can boost the local economy of supporting small businesses in Swansea, it can help educate the public of healthy eating, sustainable practices, bwyd Abertawe are also a stall holder at the event and will bring insight of food sustainability to the event.
 Economic- drive sakes and increase the revenue of small businesses, creates temporary employment for those working at the event and cooking the foods and showcasing their items. Attracts visitors from outside which can benefit the nearby restaurants and of course wind street to celebrate successfully running the event afterwards. Brand exposure of the relation of how well the course and lecturers do to support and teach up and gives the experience to run an event. Vendors have a chance to network and create new partnerships.
Key Areas of Managing Event Operations 
Staff Rota: Gastronomy student to cook the different foods, Ayda, Angelika, Demi and Carys to set up and decorate venue. Gather help from close friends from university to help with small jobs such as taking care of the raffle stand and counting how many people enter the venue.
Stakeholder Coordination: One of the organisers will always be at the main entrance door to be ready to help and welcome the traders into the Dylan Thomas centre at set up to make sure they feel welcomed and have everything they need.

 Division of Work & Responsibilities
Email Correspondence: Angelika has been in contact with all vendors and booking them in throughout the process she has the pay pal account and oversees the finance.
Before starting the event planning process  according to Belbin team roles  from Belbin (2010) Carys was a implementer, organises, practical with common sense, self-disciplined and hardworking, If carys completed the Belbin's roles questionnaire after the event assumed that they would become more assertive, flexible and more of a coordinator or shaper by guiding the team and keeping everyone on task coordinating and shaping the event with everyone's input of ideas.
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Event marketing strategies 
For our event we have been in contact with bwyd Abertawe (2025), they are a network of food system stakeholders within Swansea, Mary whom carys has been in contact with since the first initial meeting and network from the its your Swansea and the green conference by 4 the region, the partnership has allowed the group to have a secondary network toward gaining stall holders and an already set up and promoted advertisement Facebook page and group within the bwyd Abertawe network, this will hopefully play at an advantage from the attendees side as their network s extensive and surrounded by food.
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Social media posts on Instagram and Facebook
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Event logistics and operations
Shone and parry (2010) state that event logistics is based into 4 sectors venue management, staff management, supplier coordination and security/ crowd control.
 For the taste of trinity food event at Dylan Thomas center carys is set to be organized regarding the venue management with each stall holder neatly placed in a space if they need electric point or not, we are trying not to put for example two wine business next to each other as this might causes un necessary competition.
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Staff management is organized by Ayda as her role is human resources making sure everyone is safe and there is no risk or if there is there is a solution to the problem.
Angelika is ready to organize supplier coordination meetings and greetings with the traders as she is the one that first contacted these businesses, she is the familiar name behind the emails.
Demi would be the one ready for crowd control and floating around making sure everyone is ok.

Risk management 
Getz (2007) ensures that all risks are taken care of before during and after the event, we must make sure to announce that there is no fire drills planned and if the alarm does sound that they should all evacuate and meet at the car park. Below is the risk assessment of the event. Getz’ risk management structures make everyone aware of the possible risk to look out for and to minimize them as organizers. Thus, theory is very important to our event due to the health and safety of allergens, electricity and cooking usage and the opening to public side of the event.
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Sustainability and environment impact 
Mair and Jago (2010) states  the sustainability and Enviromental effects of waste management, transportation and energy use of the event, we as organizers have recommended to the attendees and stall holders to car pool and or use public transport to the best of their abilities but we understand that this goes further and is easier said than done, the stall holders are bringing their stock and items to showcase so transportation on public transport will not be very easy, it will be quicker easier to travel by car and park at the free car park at the venue. 
An email will be sent out to all attendees that have reserved a ticket to use public transport as the buses and train station and stops are very nearby.

Post event evaluation 
[bookmark: _Int_OoqqHYnU]According to Bowdin et al. (2011) post event evaluation is where goals and objectives set at the start of event planning are used to determine the overall outcome and success. By looking at how the event can be improved through primary and secondary research. We organizers will have a survey placed at the door of the hall upstairs in order for the attendees to fill out or scan the QR code to answer the survey after looking around the food fayre. This will bring us quantitative data as stated by Hassan (2024) the surveys will determine numerical data to measure patterns, the demographic of event and where they found out about the event.
Demi throughout the event will be hearing from the stakeholders how and where they found out about the opportunity to sell their products at taste of trinity food festival, this will give us an indication on if bwyd Abertawe network has gotten us some traction of stakeholders or if it was our scouting for stalls was the successful outcome.
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Carys Davies <carysanndavies46@gmail.com> Jan 13, 2025, 5:31PM
toMary +

Hi Mary

In person would be great, my team and i are available on the 28th of January so we shall meet you over at the environmental centre at 1:30pm.
We only have 1 exhibitor at the moment for the food festival , we could discuss the talks/ workshops in more detail in the meeting scheduled.
My team would be very interested in attending the event at Swansea Community Farm (4people)

Thank you and looking forward to meeting with you on the 28th of January

Kind regards Carys, Ayda, Angelika
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to Admin, me ¥

Hi Carys, Ayda and Angelica,

I look forward to meeting you 1.30pm Tues 28th Jan, at the Environnement Centre. Speak then.

It will also provide opportunity for you to meet Rhi (ccd), who has been promoting Taste of Trinity 9th March via social media. Rhi would like an article to promote Taste of Trinity via our e-News which is due
out before your event, you can discuss with Rhi on 28th Jan.

Bwyd Abertawe will soon - during February - be contacting new groups of Swansea based Food SMEs, and we will promote Sth March then too. Will discuss on 28th Jan.

Meanwhile, please find attached event flyer for the "Hot Potato' talks 19th Feb, and booking link here. (Please book individually)
Feel free to bring promo flyers for your Sth March event, when attending 19th Feb - there will be Swansea activities updates at the end, so you will have opportunity to raise it then too.

If you have not already and would like to become a member of Bwyd Abertawe (is free, can unsubscribe any time.

Many thanks,
Mary

One attachment - Scanned by Gmail © ‘

'ROVAL MSTITUTE OF PHLOSOPHY LOCAL
"PARTNERS UNTSD PRESENTS

HOT POTATO TALK' AND LUNCH
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Carys Davies <carysanndavies46@gmail.com> Thu, Nov 28,2024, 1258PM ¥ @ €
to bwydabertawe@gmail.com ~

Dear Mary

I met you at the 4 The Region event regarding our food festival planned for March 2025. Please see the brief about the event below as you requested.
Thank you so much for your time, and offer of assistance with the link to Bwyd Abertawe and the opportunity for you to include this in the next newsletter.

Name of event: Taste of Trinity Food Festival 2025

Date: Sunday 9th of March 2025

Time:10am-4pm

Location: Dylan Thomas Centre, 6 Somerset Place, Swansea SA1 1RR

The event is a food festival inspired by the local food businesses throughout Swansea, to include the variety of cultures in the city and our team that are organising the event as part
of our degree programme, Tourism and Events Management. There will be opportunities for local exhibitors to sell and highlight food offerings.

We would like your support with connections to the variety of food businesses to contact.

As this is part of our assignment there would have to be a small charge (£5) for the stall holders in order for us to manage the finances of the event. But part of this money will be a
donation to a charity of your choice.

| look forward to hearing from you soon,

Thank you

Best wishes

Carys Davies
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Good Morming Mary

T hope all is well. T reached out to you by email a couple of days ago regarding the food festival on the 9th March 2025, also in the previous email I attached a small brief as requested for the newsletter.
We would appreciate your support and information regarding the contact of your members so we can send them more information.

In this email I've attached the invitation that would be sent out to the prospective stall holders. If you could provide us with the contacts I would appreciate it or if you prefer to send the invitation yourself.

1 look forward to hearing from you soon.

Kind regards

Carys Davies UWTSD student

1y
2 YOU ARE INVITED T0
SHOWCASE YOUR BUSINESS

AT
TASTE OF TRINITY

FOOD FESTIVAL 2025

Sunday 9th March
2025

Dylan Thomas Centre,
Swansea, SAI IRR

Stall price- £5 upfront payments

Limited spaces
Contact: carysanndavies46@gmail.com
Deadline 1st February 2025

s fee
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Mary Duckett <bwydabertawe@gmail.com> Dec5,2024,1223PM ¢ @
to Admin, me v

Hi Carys (Rhi, see below),

Apols for delayed reply
Yes, as agreed we included the 'save the date' for your event, within BA e-News. Which was sent to members yesterday. | will email food businesses we know in the new year
1 will also share your information with Jack Joseph at Swansea Council, and will ask he shares with his Swansea food businesses network oo,

Unfortunately i can't share our contact list as that would break GDPR. Our members have signed up to BA mailing list for the specific reason, and we can't hand-over contacts for other uses.
However, i have ccd Rhi, to save the flyer - which will be included with our next issue of BA e-News, with aim for the issue to go out before 9th March.

Meanwhile, Rhi will also share the flyer and invite via BA social media now, and again repeatedly in the new year
Rhi, as well as the fiyer, use extract of this text with SM

UWTSD is hosting a food festival 9th March 2025. Inspired by the local food businesses and cultures throughout Swansea. UWTSD student team is organising the event as part of their degree programme, Tourism and Events
Management. There will be opportunities for local exhibitors to sell and highiight food offerings.

With a very small charge (£5) for the stall holders to attend and selltheir produce.

Book your stall now, email caryanndavies46@gmail.com

Carys, most likely Swansea food producers will be focused on Christmas at the moment, but will be keen to know about your event in the new year.
Meanwhile, don't be put off if you don't get flooded with bookings before end of January time.

Let's put a date in our diaries to have a meeting about things in January, would that st you?

Well done for your work pulling the event together, it's going to be great!
Kind regards,
Mary
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Thanks Carys,

We'll send stock to cover yourselves for 300 attendees as | know things can get busier on the day.
I'll send over a mixture of our Heartsease/Splash cans ranges for you to use.

We'll send over 5 cases of 24X500ml Still water for your students to drink.

Kindest Regards,

Fred Davies

Radnor Hills - Brand Ambassador

M 07398 670 401

Heartsease Farm, Knighton, Powys, LD7 1LU
www.radnorhills.co.uk

EORI Number — GB691857485000
XI EORI Number - X1691857485000

Registered in the UK no. 3258542 VAT No. 691 8574 85
Trade membership: British Soft Drinks Association
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Mary Duckett @ Jan13,2025,1237PM ¢y @ € H
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Hi Carys,

Yes, let's meet - do you prefer in person or online?

‘You mentioned when we met in person about wanting some sort of talk or workshop - we would need to discuss that if that still stands.

1 will be at the Environnement Centre (Pier Street, very near Dylan Thomas Centre), and free anytime 1.30-4pm Tues 28th Jan and 11th Feb.
Would either date suit you (and colleagues) to meet at the Environnement Centre? Or different date online?

Also, are Swansea food businesses contacting you to book and be part of Taste of Trinity 9th March?

We'll keep promoting here at BA.

Also, please find attached flyer to an event we are co-hosting with UWTSD School of Philosophy. Would you and colleagues like to attend? If yes, let me know approx how many people and i will send you the
booking link.

Kind regards,
Mary

One attachment -« Scanned by Gmail ©

~ROVAL WSTITUTE OF PHLOSOPHY LocAL
PARTNERS UNTSD PRESENTS

HOT POTATO TALK' AND LUNCH
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Mary Duckett @ Jan20,2025,1:36PM (9 daysago) w @ €
to Admin, me ¥

Hi Carys, Ayda and Angelica,

I look forward to meeting you 1.30pm Tues 28th Jan, at the Environnement Centre. Speak then.

It will also provide opportunity for you to meet Rhi (ccd), who has been promoting Taste of Trinity 9th March via social media. Rhi would like an article to promote Taste of Trinity via our e-News which is due
out before your event, you can discuss with Rhi on 28th Jan.

Bwyd Abertawe will soon - during February - be contacting new groups of Swansea based Food SMEs, and we will promote Sth March then too. Will discuss on 28th Jan.

Meanwhile, please find attached event flyer for the "Hot Potato' talks 19th Feb, and booking link here. (Please book individually)
Feel free to bring promo flyers for your Sth March event, when attending 19th Feb - there will be Swansea activities updates at the end, so you will have opportunity to raise it then too.

If you have not already and would like to become a member of Bwyd Abertawe (is free, can unsubscribe any time.

Many thanks,
Mary

One attachment - Scanned by Gmail © ‘

'ROVAL MSTITUTE OF PHLOSOPHY LOCAL
"PARTNERS UNTSD PRESENTS

HOT POTATO TALK' AND LUNCH
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Mary Duckett Jan13,2025,1244PM ¢ @ &«
to Jack, Nia, me +

Hi Jack and Nia,
Please share with your contacts, an event being organised by UWTSD Students which should interest Swansea food producers and businesses (now they have got through the Christmas food rush...)

Name of event: Taste of Trinity Food Festival 2025

Date: Sunday 9th of March 2025

Time:10am-4pm

Location: Dylan Thomas Centre, 6 Somerset Place, Swansea SA1 1RR

The event is a food festival inspired by the local food businesses throughout Swansea, to include the variety of cultures in the city and our team that are organising the event as part of our degree
programme, Tourism and Events Management. There will be opportunities for local exhibitors to sell and highlight food offerings.
There will be a small charge (£5) for the stall holders in order for UWTSD Student Planning Group to manage the finances of the event.

Please contact Carys direct: carysanndavies46@gmail.com

Many thanks,
Mary

Ty

YOU ARE INVITED TO
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Carys Davies <carysanndavies46@gmail.com> Dec5,2024,1257PM ¢ @ €
to Mary v

Hi Mary,

Thank you so much for your response.

We really appreciate your time and assistance in providing us within the news letters as well as possible contacts.

In the new year we will begin collecting bookings for the event in which it would be appreciated if you could remind the exhibitors about.
We shall schedule a meeting with the team and yourself in January.

Thank you so much for your time

Kind regards Carys and the team ( Ayda, Angelika and Demi)

Carys Davies <carysanndavies46@gmail.com> Jan13,2025,1224PM ¢y @ @
to Mary v

Hi Mary

Happy New Year, Thank you so much for advertising the food festival on your social media over the Christmas and New year period. If you would still like to schedule a meeting with the team and yourself let
me know.

Thank You so much for your time

Kind regards Carys and Team (Ayda, Anglika and Demi)
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UWTSD is hosting a food festival 9th March 2025.
Inspired by the local food businesses and cultures
throughout Swansea. UWTSD student team is
organising the event as part of their degree
programme, Tourism and Events Management.
There will be opportunities for local exhibitors to sell
and highlight food offerings.

With a very small charge (£5) for the stall holders to
attend and sell their produce.

Book your stall now, email
caryanndavies46@gmail.com

~ YOUARE INVITED 0
* SHOWCASE YOUR BUSINESS

AT
TASTE OF TRINITY

FOOD FESTIVAL 2025

Sunday 9th March
2025

Dylan Thomas Centre,
Swansea, SAl IRR

Stall price- £5 upfront payments

Limited spaces 1
Contact: carysanndavnes46@gmon|com
Deadline 1st Februcry 2025

- - Y Drindod Dewi Sant
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Mary Duckett <bwydabertawe@gmail.com> Dec5,2024,12:30PM ¥y

tome ¥

Hi Caryus,

| forwarded your info with Jack at Swansea Council, asking him to share with Swansea food businesses he is in touch with - via Swansea Council Economic Development route.
| suggested he also contact you direct.

Kind regards,
Mary

Mary Duckett <bwydabertawe@gmail.com> Dec5,2024,1231PM

tome ¥

ps sorry for typo in your name below, im in a rush.
See my 2 replies below.

Speak soon,

M
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S5, BwYD ABERTAWE WILL BE AT
THE FOLLOWING EVENTS:
e

* 9.30-12.30 Sat Ist March, Sketty
Market, St Paul's Parish Centre,
De La Beche Road, SA2 9AR

* 9.30-4 Thurs 6th March, Food
Zone, lt's Your Swansea
Conference, Swansea Arena SAI
3BX

¢ 10-4 Sun 9th March, UNTSD

Taste of Trinity, Dylan Thomas
Centre, SATIRR

COME ALONG AND SAY HELLO!





