Virgin Media
Value

Smart Disruption
Virgin media says that they are not afraid to go on their own way, challenge the rules and swerve the norms to find new and exciting ways to punch above their weight.
(https://careers.virginmedia.com/about-us/purpose-values/2021)

R 
“The backbone of our brand will always be our values”
(Dialling into 2020)

· Virgin media refurbished and reused 1.3 million items such as routers and set-top boxes in 2020 meaning fewer items ending up in landfill.
· Reduced its carbon footprint by 7% in the last 12 months 
· Reduced its paper usage by 88% since 2014
· Recycled 80% of Operational waste 
(Harrison, 2021)
E
More and more companies are working toward achieving the goals to lower carbon emission by transforming their work and resources toward green credible planes.

Virgin media is also working toward helping the world in this serious matter with a target to become a net zero carbon emission business by 2045, to achieve its target on tackling climate change virgin media is using 100% renewable electricity and by 2030 the company will use only electric vehicle by then.
However according to a study which took place to examine the environment performance  (i.e. corporate sustainability and environmental impact) (Jackson, 2016) of the world’s largest publicly-traded companies by market capitalisation, has ranked BT Group as the 3rd best in the world and Sky PLC (Sky Broadband) 8th from a total of 500 companies and virgin media is nowhere to be found in the top list suggest otherwise. As practically they are not doing what they say as for example where they say that they recycle the set top boxes, news spread in the guardian that the customer was told to “chuck it in the bin” by one of Virgin medias employee and first point of contact for that customer. 
Further more in the above mentioned study the companies were all scored based on their performance against eight specific indicators, such as Energy Productivity, Greenhouse Gas (GHG) Productivity, Water Productivity, Waste Productivity and the amount of green revenue (i.e. environmental and social impacts during production, consumption and post-usage lifecycle of related products and services) etc.
The Newsweek study was based on research from Corporate Knights and HIP (Human Impact + Profit) Investor Inc., including some unspecified input from “leading sustainability minds from non-governmental organizations and the academic and accounting communities.”
The top greenest company in the world came out as Shire PLC, which is a Jersey-registered and Irish-headquartered global biopharmaceutical company. Shire PLC secured a green score of 87.70%,
While BT Group scored 83.20% and Sky PLC 80.70%. Overall four UK companies made the top ten. Virgin Media was found all the way down the table at number 131 with a score of 58.50%. (Jackson, 2016)
D
Above mentioned information and proven studies confirms that virgin media’s claim on being green is somewhat questionable and needs more effort and work toward tackling climate change and becoming known in lower the carbon foot print.
Based on the above mentioned studies and personal research Virgin media also needs to actively start organising a team to focus on the inbound issues such as their employees not following a greener habits and stop claiming to be a low in carbon foot print.
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