                              DIFFERENCES BETWEEN THE HILTON HOTEL AND THE PREMIER INN
THE HILTON HOTEL AND RESORT .
The Hilton hotel company was founded by Conrad Hilton in 1919 in Texas, starting from a one hotel and growing to a world-wide company stretching to all major cities.
The HILTON offers a wide range of hotels to appeal to the rich and famous, from the ISTANBUL HILTON where the movie James bond was shot to your local city where you would want to take your girlfriend or wife on a weekend break. One of the most exclusive Hilton hotels is the BEVERLY HILTON in the famous Beverly hills ranging from £235 starting, exclusive rooms cost up to £1151 per night, the HILTON HOTELS that are built are very strategically   located from the BEVERLY Hilton being 5 minutes from Miami beach to the Hilton Istanbul Bosphorus where the movie From Russia with love was filmed.
What does the Hilton offer and who they attract.
The Hilton hotel website (2021) Water skiing, jet ski, tennis, golf, sailing to fitness, spars money exchange, outdoor and indoor pools, and many more to attract the wealthy, the Hilton offers a babysitting service too.
Wikipedia (2021) the Hilton hotel and resorts are spread across 94 countries and 6 continents and has had the rich and famous like John Lennon and Yoko Ono as guests.
After researching the web and visiting several Hilton hotel websites I have concluded that the Hilton hotel and resort attract the rich and famous, there image is all about elegance and style, it is not about a good night's sleep or and the rest it is a status symbol from spending a weekend with fiancé to meeting business executives to impress.
MARKETING THE HILTON HOTEL 
www.xotels.com/glossary (2021) The Hilton hotel company market there hotel to the middle to upper social professional with a high level of income coming from a upper social class.
Looking at the Hilton hotel websites and there advertising drive, Hilton hotels inspire travelers to make new memories by staying at there exotic hotel sites and using there own fasilities ie spa,pools,tennis and many more of there exclusive attractions.
MCLEANS, VA- has announced that the company will be lounching a new campain to new memories after the covid-19 pandemic, the campain has been lounched after a long survay uncovered that tavel memories are some of the happiest memories of custumers, as the covid –19 pandemic comes to an end the survey revealed that 89% of the population in the us would start to plan holidays after the pandemic comes to an end.
PROFIT AND LOSES MADE BY THE HILTON HOTEL GROUP
Phocuswire.com (12/10/2021)  stats that the hilton hotel group made a loss of $720 million in the year of 2020 due to the covid –19 pandemic, in 2019 the hotel reported $81 million loses in the first quarter, with improvments made and a new campain launched the hotel group is exspecting all of its hotels to be open by the end of 2021 and is exspecting a profitable future.
The premier inn 
Wikipedia (2021) on the history or the hotel chain stats that the company is a British company founded in 1987 owned by its parent company Whitbread plc with hotels in 6 countries.
Compared to other hotels the Premier inn is more about a good night sleep mostly located in key spots in city's close to the town centre providing easy access to public transport and venues, pricing indicates that to costumers that this is your local hotel come stay with us on a buget.
The premier inn does not provide many services and the price in most of its hotels does not include food but can be added with and additional price add on, the hotel promotes a good night sleep pushing the image that if you stay with us, you will have a good night sleep compared to high end hotels with pools and spas and other entertainments.
PROFIT AND LOSES MADE BY THE HOTEL
Thecaterer.com 12/10/2021 stats that through the covid 19 the hotel group whitbread  has made a loss of £724.7m  in its interim first half results of 2021 however, whitbread said this was ‘in-line with expectations’, refecting the closure of most its estate earlier this year, and insisted it “remains well-placed to capitalise on the echanced structural growth opportunities” that will emerge.
This includes the news it has sighned 15 hotels in Germany currently operating inder the Centro, Ninetynine and Fourside brands, which are expected to join premier inn in december.
MY CONCLUTION ON THE HITOL HOTEL AND THE PREMIER INN 
After researching on different Hilton hotel and the premier inn hotel websites I have concluded that the Hilton hotel promotes to the higher end of the market (stars the rich and famous), from the filming of BOND MOVIE to hosting famous people, there price provides not just a room but an experience, after staying at a Hilton hotel they leave you with a good memory.
Hilton hotel market their company by using rich and famous actors posh, pushing the image that the hotel is not just a hotel but a place to relax and forget your worries.
The premier inn is a local place where they promote a good night's sleep and food close to public transport and venues ideal place to stay if you are visiting attractions in the area or having a meeting at a workplace. Marketing the Premier inn is more about being convenient for people to stay in and the price reflects that.
Depending on what you want and what you are prepared to pay and what service you want, are you taking a girlfriend to wine and dine and impress or are you on a honeymoon, are you meeting up with business partners or using the conference room to impress potential clients the Hilton is marketed to the customer that wants something special.
The Premier inn is a hotel that more promote affordable and easy to book and access local area events, more on being convenient. 
The covid-19 pandemic has affected both major hotel chains with the losses going into the billions but with expert help and famous faces both hotel company's plan to reach costumers digitally.
The Hilton hotel plan to create new memories reaching the upper class appealing to the higher end of the social chain, professional Middle Ages to older people with high wages and a lot of money pushing the drive to make new memories by staying in their hotels.
While the Premier inn is pushing to reach costumers by pushing the digital marketing, hotel chains focus is to reach the average earning customer to book a holiday with their hotel and stay with their family (staycation) with the hotel chain not having many facilities like a pool or any sporting activities the hotel pushes more on the local attractions. Having hotels in key locations in the Uk the chain has a very good appeal to the mid-range customer to stay with the premier inn and rest easy 
 
Marketing THE PREMNIER INN
MARKETINGWEEK.COM (2021) Explains hot the hotel chain intends to expand its reach with its new marketing stratagy, investing £20m in UK marketing for staycations Whitbread the company that owns the premier inn plans to focus on its broadening its digital reach.
The campaign was created by LEO BARNETT and features the voice of sir Lenny Henry using there new moto ‘rest easy’ the company plans to bounce back after a £1b loss through the covid-19 pandemic
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