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Tesla is a Technology & Energy Innovation company whose brand value lies in innovative products, superior performance and its purpose of accelerating the world's transition to sustainable energy. As a result of this positioning, Tesla can be perceived differently from the perspective of consumers through brand extension into energy-related products by redefining the brand to reflect an intelligent, high-end, forward-thinking solution (Aaker 1991; Keller 2013).
BRAND EXTENSION & SUSTAINABILITY
The solar top-up is good for the environment because it encourages people to use energy and reduces the need, for electricity from the grid. If its designed to be fixed and recycled it can help reduce waste. This way sustainability is not a buzzword but something that really benefits users. (Elkington, 1997).
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TESLA: POWERBANK
 (PORTABLE SOLAR POWER STATION)
CONCLUSION
Tesla PowerBank is a persuasive brand extension because it is brand-consistent, trend-aligned, and sustainability-led-delivering convenience for customers and scalable growth potential for investors.
BRAND EXTENSION

The Tesla Power Bank is an extremely well-designed portable power station with the option of pairing with a foldable solar panel for top-down charging.
Some examples of the Power Bank's expanding features include quick-charge capabilities, USB C + AC outputs, remotely-monitored energy usage via mobile app, travel-tested design and a reserve mode for emergencies. Through these exciting features, Tesla is successfully converting its clean energy pledge into usable items that are both functional and useful to the end-user in the real world.
BRAND EXTENSION & 
CURRENT MARKET
This extension makes sense with what's happening people working from anywhere traveling outdoors and wanting backup power. It helps people not worry about their devices running out of battery when they're on the go like when commuting, camping or at festivals.It also creates a category of accessories that makes Tesla's products even better and more unique.(Porter, 1985).
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