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1. Introduction

On February 17, 2003, Transport for London successfully implemented a congestion charge plan in central London. Vehicles that do not qualify for an exemption or a full discount must pay £5 for each day they visit the pricing zone between 7 a.m. and 6.30 p.m. Residents are eligible for a 90% discount. Buses, taxis, disabled individuals with blue badges, emergency vehicles, and cars with cleaner emissions are exempt and receive a full discount. Within the pricing zone, the plan reduced traffic by 15%, congestion by 30% (measured by the difference between night and day speeds), and traffic emissions of nitrogen dioxide and particulates by 12%. It has had no substantial negative traffic consequences (Livingstone, 2014). 

However, issues are still arising regarding fines, according to Tims (2022), drivers paid the fee online, and the funds remained in their bank accounts for several days before disappearing. TfL insists that drivers in this situation wait for a PCN before challenging it. When an appeal is denied, they are referred to London Tribunals, but they risk losing the 50% discount that was given to payments paid within 14 days of the PCN. This practice does not insight much trust from the customers.  

[image: ]
Source: Transport for London (2022)
1. Present Situation

Congestion fees can currently be paid in several ways, including over the phone, online through the official government website, up to 90 days ahead to travel, or three days following the day of travel. Regular users can choose to set up Auto Pay, which involves entering their personal information and payment information (debit/credit card, direct debit), after which the payment will be deducted automatically (Transport for London, 2022). 3rd Party Organisations also offer similar services for payment. However, in June 2020, TFL modified the congested hours and days and raised the fee from £11.50 to £15.00. People who didn't know about the changes and resided outside of London were subject to fines as a result. A total of 9,854 PCNs were appealed in October 2020, of which 2,132 were rejected, 5,633 were approved, and 2,089 were awaiting a judgement (Hextall, 2020). It will be correct to assume that at least £15.00 was charged improperly to 5,633 persons, costing £54,495 in total. 

1.1 Alternative payment app – Simple Pay 

Simple Pay is an application which will provide users with an easy and hassle-free way to reroute their routes or make payments for their services. 

The service will provide the customer the option of continuing the necessary path, which leads you into the congested region, or rerouting the trip to avoid driving through the congested area. The software will automatically pay the congestion fee if the consumer chooses to take the congested route. The app will use Realtime information (traffic congestion/accidents) to suggest the best route feasible in advance should the user wish to reroute the trip, giving customers piece of mind. As it connects already-used payment and mapping technologies that are now utilised individually, this innovation is incremental.

In terms of human behaviour, Brugger, Richter, and Fabricant (2019) claim that while apps are inherently made to make life easier, when a person travels to a foreign location, they are more likely to experience a decline in cognitive functions and information processing as well as an increase in the visual complexity of the immediate environment. This is mostly caused by moving to passive navigation, which results from cognitive dependence on the navigation app; this behaviour also reflect the avenue for paying for congestion.

Customers living outside of the congested area who will be travelling to or driving through Central London are the main client target. This app will offer accurate mapping and peace of mind, removing any need to pay right away to avoid accruing further debt.
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2.2 SWOT Analysis – Simple Pay application
Weaknesses – Internal 
• Simple to mimic 
• No brand loyalty 
• Low development costs
Threats – External
• Intense competition from competitors 
• Playing catch-up with already established apps 
• Changes in government policies and regulations 
• Economic downturn (more working from home)
Strengths – Internal
• Customer-centric 
• Dedicated real-time location 
• App accessible for Android and iOS 
• Simple to use 
• Real-time trip updates • 24/7 customer care
Opportunities – External
• Increased use of mobile devices 
• Improved network connectivity 
• Personalized marketing from customer 
database 
• Ability to expand into other toll payments 
• Cross selling
SWOT
Analysis




	
Congestion payment apps

	
Website/ App
	
Features
	
Unique Value Proposition 
	
Customer centricity value

	
Simple Pay  
	
See fig 2, 3 and 4
	
• View real-time mapping - know where you are always.
• Single-point real-time payment for all UK congestion charge zones (Birmingham)
• Reroute journey alerts displayed well in advance
• Travel statistics
	
• No-questions-asked reimbursements – provides customer trust 
• One-stop shop for UK congestion charges
• The app is available 24 hours a day, seven days a week (inclusive of real time road works)

	
Primary focus to adapt and change to environmental changes within constraints expectations in real time. 

	
Competitors
	
	
	
	

	
1. London Congestion Charge app 


	
https://www.londonappworks.co.uk/portfolio/london-congestion-charge-app
	
• Displays record of entry into congestion area - time/date, estimated price 
• Shows where you are in London 
• Alerts - when you enter or leave congested area
	
• Real-time Alerts 
• Travel Statistics
	
Infrastructure limitations – can only provide basic 

	
2. TFL Pay to drive in London
                (Apple)

	
https://apps.apple.com/gb/app/tfl-pay-to-drive-in-london/id1453378287

	
• Pay for Congestion Charge, ULEZ, and LEZ charges 
• Pay for charges from the previous day, today, or tomorrow
• Resolve Penalty Charge Notices
•View the zone map and see if your postcode is in a charge zone.
Sign up for Auto Pay to save money on your daily Congestion Charge.
• Manage your account, vehicles, and payment information • Review your payment history
More than 100,000 downloads

	
• No one-of-a-kind
	
Appears to provide customer centricity however feedback (Apple, 2022) from customers is primarily negative (Appendix 1).

	
3. TFL Pay to drive in London
                (Google Play)

	
https://play.google.com/store/apps/details?
id=uk.gov.tfl.paytodrive&hl=en_GB&gl=US

	
• Pay Congestion Charge, ULEZ, and LEZ fees.
• Pay for costs from the prior day, today, or the following charging day 
• 100K+ downloads
	
• No one-of-a-kind
	
Appears to provide basic customer centricity however feedback from customers is primarily negative (Appendix 2).

	


4. Caura – One stop application 

	


https://caura.com

	
• MOT reminder 
• TAX payment 
• Insurance quotes 
• Auto pay - automated billing system for toll/zone locations (apple pay)
	
• Offers additional vehicle-related services, resulting in a larger customer pool 

	
Services are primarily based on vehicle ownership (ad-hoc use 3rd party – apple pay for congestion payments) 


2.3 Simple Pay VS Competitors Evaluation 
Competitors evaluation provides an insight into how the current market for congestion payment and ad hoc services are provided. According to Suarez (2016) studies conducted regarding innovation have highlighted the necessity of accounting for strategy changes, as they relate to changes in both the inventive structure and economic success. This supports the notion that route dependence effects can only explain a portion of a firm's innovative and competitive trajectory. Firms can discover new profitable paths, and studies have provided some data that appears to be related to the number of capabilities that precedes investments in innovation, Firms can sometimes forsake an innovative path that is insufficient to generate extraordinary benefits. In view of these findings, investment in R & D for customer centricity is fundamental in sustaining Simple Pay. 

1.4 Values of Simple Pay

When travelling through London's congested neighbourhood, people have employed 3rd party businesses like ULEZONLINE to relieve the burden of payment (Appendix 3). Users of this company have expressed dissatisfaction with the service they have received (Appendix 4); research has revealed that this is primarily because users want to be able to trust the businesses, they do business with, which can only come from open and honest communication and practical end-user assistance. Considering feedbacks, Simple Pay will provide no-questions-asked refunds if any payments are processed incorrectly as a service, which is one aspect that adds value. However, to be able to provide this service, due to increased fraudulent behaviours, Simple Pay must provide a robust data/ security protection.

1.5 Simple Pay's Durability

Customer centricity will be pinnacle in Simple Pay business model, data collated from customers will be used to support/ guide the trajectory of the innovative software/service. Every two weeks, testing of the application's security features will be conducted, to prevent or minimise arising issues, maintaining client satisfaction, examination of marketing trends, and automated delivery of ad-hoc corona-related news as it becomes available. Updates to the application are made monthly, and new features are added with a focus on any relevant trends that come from the product management process, consumer data, and user feedback.

However, due to the UK’s constant economical changes, disruptive innovations increase, according to Pan et al (2016) China's market encourages disruptive innovation. First, most people cannot buy products made for industrialised countries, and second, 'good enough' products at lower rates are frequently required for mass-markets sectors of customers in China's rising market. 

In the UK, according to Mortimer (2022), 'Smart' road user charges could replace the alphabet soup of ULEZ, LEZ, the Congestion Charge and even road tax, this Under suggestions to replace the Ultra-Low Emissions Zone and other road-charging schemes in the metropolis, London drivers might be charged varying amounts to drive in the capital, according to their income, again this will encourage disruptive innovation.  
It comes after the Mayor announced plans to expand the £12.50 per day fee on London's worst polluting vehicles next year. Transport for London has stated that it is beginning to investigate how future road charges could be used within London to address air pollution, the climate emergency, and traffic congestion in a single "smarter" scheme. This might involve replacing existing tariffs with a road user billing scheme that employs "more advanced technology," such as tracking how far people drive and taxing them accordingly.
2.6 Innovation Matrix 
[image: Table

Description automatically generated]
Figure 1 
Simple Pay is a sustainable Innovation, the concept is already established in the market, however maintaining customer engagement is something that can be improved. Even though there are numerous methods of Congestion Payment, it is apparent that customers are not satisfied. 
According to Satell (2017) most innovations fall into Sustaining Innovation, because we are constantly striving to improve on what we are already doing. We want to strengthen existing capabilities in existing markets, and we know what challenges need to be solved and what skill areas are needed to accomplish them.
Traditional solutions like as strategic road mapping, traditional R&D laboratories, and employing acquisitions to bring new resources and skill sets into the business are frequently beneficial for these types of difficulties.
2.6 Simple Payment Site (YOLA – website builder)
Employees will primarily work from home when this service is offered through e-commerce.
The Simple Pay website will include a mission statement and vision statement (Fig. 2) to inform visitors of the company's objectives. It will include company information, facts on what the programme offers, a virtual assistance assistant for customers to ask issues that will be handled by on-site technicians, user testimonials, and more (Fig.  3, 4, 5 & 6). [image: ]


Figure 2
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Figure 4
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Figure 6 



2. Financing

A business model will be created, application submitted for Simple Pay to be financed via a bank loan. Once the software is operational, they will pursue other options, such as hiring investors. According to Trott (2016), a company’s business model framework must include what the company is offering, who are the customers, how the infrastructure will be built and finances, to include viable revenue streams with costing structure. 

Simple Pay will pay a third party, "EVACODES," (Appendix 5) a London-based mobile software company, £50.000 to construct its application. EVACODES will supply a project manager, a business analyst, a designer, a mobile app developer, and quality assurance.

	Finance
	Cost

	EVACOST - Outsource App
	£50,000

	Office Equipment and Supplies
	£6766.52

	Employees x 4
	£84,000

	Marketing/ Advertising
	£20,000

	Setting up costs for Remote Work 
	£2000

	
Total

	
£162766.52





3.1 Equipment and Supplies  
	[bookmark: _Hlk121948078]Items 

	Cost
	

	IT Equipment/ Software 
	[image: ]  
	£874.84 x 4 = £3499.36

	Office Furniture
	[image: ] [image: ]
	£300.00 x 4 = £1200.00   £93.60 x 4 = £374.40

	Office Stationery
	
£100.00
	
£100

	Photocopier
	[image: ] 
	  £49.98 x 4 = £199.92

	Scanner
	[image: ]£
	£54.99 x 4 = £219.96

	Business Phone System & mobiles 
	[image: ] 
	£143.24 x £572.96

	Printer 
	[image: ]
	£149.98 x 4 = 599.92

	
TOTAL COST 
	
	
£6766.52




3.2 Personnel

According to Pizana & Enrique (2018), despite administrative practise where inflexible organisational structures exist, even though there are rich human resources available to strengthen the organization's ability for innovation, there is still supressed/ untapped skills that have not been utilised. It is important that when hiring employees/ software businesses, that each investment Simple Pay must recruit staff that have a high degree of IT experience to raise the firm's explicit knowledge level and boost performance (Pan et al. 2016).

Simple Pay will initially employ 4 people, who will work remotely. Emails, phone calls, internal data management, and online seminars will all be used for communication. 

	Staff
	Duties
	Annual Cost

	Sales x 2
	Appendix 6 
	£21,000 x 2

	Marketing x 1
	Appendix 7
	£21,000 x 2

	IT Specialist x 1
	Appendix 8
	£21,000

	Total
	
	£84,000



Simple Pay will provide customers With PayPal/Apple Pay (Appendix 9), credit/debit cards, and other payment options due to the ecommerce nature of the company. Studies have indicated that if an online retailer accepts PayPal, 54% of customers are more likely to make a purchase. In the UK, over 300,000 persons and 109,291 websites use PayPal. According to Legters (2021) another payment option - Digital wallet usage is rising, with 32% of customers currently using them.  


3. Marketing 

Simple Pay will raise brand awareness, through the following channels - 

· Social Networks Facebook (Free account - Meta Business Suite), which offers precise targeted ads that assist gather priceless client insights, is an affordable option. Data collecting will aid in the development of creative ideas. The Simple Pay campaign will consist of a single ad campaign with four distinct spots that will:

Customers will be targeted by Simple Pay using behavioural, geographic, and travel segmentation. After data has been gathered from numerous websites, background research of competitors i.e., Company Houses etc., geographic and travel surveys will be undertaken through 3rd party emails to provide data on how frequently people travel to London i.e., User websites which create a lot of traffic, summarise user behaviour.

This data will help develop Simple Pays business plan and provide significant improvements. Further marketing will include:

· Register with Sendinblue - Premium Plan (Appendix 10) email marketing service, which also offers Facebook advertisements.
· Advertising slots in well-placed billboards that are near congested areas with high traffic.
· Participating in IT events 
· Advertising on Money Saving Experts (Deals and Savings)
· Advertisement on buses 




4.1 Customer Journey 
“Scenario based on customer route from Luton which involves driving through congestion area to get to Sevenoaks, (southwest of London)”                                                
	
	
Awareness
	
Consideration


	
Purchase

	
Onboarding

	
Advocacy


	User Actions
	
Route planner shows consumer needs to drive through congestion area, searches online – how to pay congestion charge 
	
Browses Easy Pay website

Makes comparisons with other 


	
Selects product - Easy Pay Service
Inputs payment 
Payment made by debit/credit card (option to save payment details)
Confirm download of product 
	
Driving from Luton to Sevenoaks using google maps, simple Pay alerts user, “you will be entering the congestion zone, do you want to reroute travel?
User decides not to reroute, via voice activation/ motion set user says no. 
Easy pay voice activation states, “please pay £15.00 for the congestion area” User answers yes, payment is made 

	
Recommends app to friend and family

Gives good rating 

	Touchpoints
	
· Banner Ad
	
· Landing Page             
· Simple Pay website
· Product page 

	
· Cart Confirmation 
· Checkout page
· Payment Page
· Order confirmation 

	
· Easy pay provides confirmation of payment receipt to email
	
· Customer Page review

	Emotions
	
Happy
	
Neutral
	
Happy
	
Happy
	
Happy

	Pain Points
	
	
How Legit are they??
Very simple straightforward web page has testimonials so must be ok to use.

	

	

	


	Positive Solutions
	
	
Add more contents to site, to show Easy Pay is current in matters i.e., Coronavirus awareness updates, travel news etc 
	
	
	
Send automated customer experience survey to better understand pain points 

Simple pay survey will advocate that customer feedback is important as it is the driving force for better customer centricity 




4. Conclusion

Though the premise of this innovation is basic, Simple pay will be seen as working alongside customers through extensive customer centricity research. This will be implemented by understanding the needs and desires of customers, which are constantly changing according to the environment we live in, e.g., current financial climate. To get the most out of any invention, meticulous research and development, data mining, feedback is required i.e., SCAMPER. Simple Pay is not the most innovative idea, however, to stay ahead of competition, Consistent data mining will provide valuable trend e.g., reroute data – customers are regularly using a specific route. 
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Drove into London, paid the £15 charge only to realise | did not go into the zone. |
immediately emailed them to point out my error. Despite proving that they have my
money, despite proving | did not go into the zone, they refuse to repay my £15.
That surely is theft 2??? Assume this is a common problem ?

dy Useful o Share
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17 Jun 2022

Scam scam scam

Scam scam scam. | so wish | had read the reviews first. | am usually very careful
when it comes to clicking on any link provided, especially by Google but like
everyone else | was in a rush, children running around needing my attention so |
clicked on the link. Almost immediately after | had paid | realised. What a waste of
money especially at a time when money is really needed. You should hate these
people, they are scum but hate Google more for allowing them to remain at the top
of a search engine when you put in congestion or ulez charge.

fyUseful & Share P
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9 Mar 2022
Scam

Good God. Haven't driven into London and realized was in ULEZ zone and quickly
paid after googling ULEZ only to find out via tfl site later that my car is exempt.
Trying to see if my bank will help. Not holding out much hope either way....

¢y Useful 8 Share
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21 Apr 2022

A Google and Tfl Facilitated Scam

| am usually very alert to this sort of thing but | was in a rush and picked the first
link returned by a Google search for London ULEZ charge. | was shocked to
receive a charge for £47 and in a moment of panic - brought on by the sites
assertion that the charge should be paid by midnight of the following day on
entering the 'zone' otherwise you get a £160 penalty charge, so by this measure, |
was already late - | foolishly paid it. Aimost immediately | realised that I'd made a
mistake and once the cause of my rush was out of the way, a little more focus
proved I'd gone through these scam merchants rather than the Tfl site.

After further investigation, it transpired that | was not even liable for a charge as
my car was listed as ULEZ exempt on the Tfl site. They did pay a congestion
charge which | have challenged with Tfl as | went nowhere near the congestion
charge zone. Turns out Tfl hold the user entirely responsible for the accuracy of
payments and will not refund payments made in error!

The whole thing is a scam :-(
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Schedule The ULEZ & Congestion Charge
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Can never login

Can never login, there are so many bugs on their site and | type in so many
passwords and it says not secure enough. In fact once you enter in one password
that isn't secure the message doesn't disappear. Once you finally change the
password, it's impossible to login in again as the new password takes too long to
update on their system that you end up locking yourself out of the website. If this was
a commercial company it would have gone bust years ago. Then you need to call the
call centre all the time, which ends up costing them more money in staff. No one in
this organisation is actually accountable, being government run, so they just potter
about doing their 9-5 without making any positive change to the 'customer’
experience. Hence why we have privatisation!

Date of experience: December 01, 2022
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Paid Congestion charge in error, no refund !

Drove into London, paid the £15 charge only to realise | did not go into the zone. |
immediately emailed them to point out my error. Despite proving that they have my
money, despite proving | did not go into the zone, they refuse to repay my £15. That
surely is theft 2??? Assume this is a common problem ?

Date of experience: July 22, 2022
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Curiosity
Just out of curiosity, | logged into there site,| added a date,put a false mame,my
old email address, and a registration number from a car that is in my mates
workshop being rebuilt. And guess what...yes £47.00.. ITS ABOUT TIME THIS
SITE WAS SHUT DOWN..

¢y Useful 8 Share
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Total Scam

Total scam. Got ripped of £44.00 for a car using ULEZ and didn't even have to pay
when | checked on TFL official website! Used ‘Contact Us' form but never heard
back from the company. Took it up with my bank because | used my debt card,
and bank (NatWest) fobbed me off after a week saying it was my fault as this is a
guaranteed form of payment. So the lesson here is - only use your credit card on
line and don't use congestioncharges.org ever!!

@9 Useful o Share R
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Scam

Scam! Charges exempt cars, had to pay £47 in a rush to only later double check
tfl website and find out the charge can only be paid through them and moreover
that there is no ulez charge for the car I've used!

fyUseful 1 o3 Share P
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Scam Third Party
Scam Third Party that will charge £10 on top of both ULEZ and Congestion
Charge.

The problem is that according to someone at TFL just now they operate on behalf
of TFL. But TFL are doing nothing about it. I'm currently trying to take it further.

¢y Useful 1 < Share
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17 Dec 2020

Not affiliated to TFL in any way

We used this site by mistake as it appeared at the top of a Google search for
congestion charge payment. We realised as soon as payment was taken so
emailed them to request a refund. About 30 minutes later we had an email to say
our application was processed and have not heard from them since. Absolute con!
They trade under Online Transport Solutions Ltd. | dont know why are these
companies even allowed to operate. They have nothing to do with TFL. PLEASE
BE AWARE

fyUseful 1 o3 Share P
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Sales Representative
Sales Representative Job Responsibilties:

+ Serves customers by selling products and meeting customer needs

+ Senvices existing accounts, obtains orders, and establishes new
accounts by planning and organizing daily work schedule to call on
existing or potential sales outlets and other trade factors.

+ Adjusts content of sales presentations by studying the type of sales
outlet or trade factor.

+ Focuses sales efforts by studying existing and potential volume of
dealers

+ Submits orders by referring to price lists and product literature.

+ Keeps management informed by submitting activity and results
reports, such as daily call reports, weekly work plans, and monthly
and annual territory analyses.

« Monitors competition by gathering current marketplace information on
pricing, products, new products, delivery schedules, and
merchandising techniques.

+ Recommends changes in products, service, and policy by evaluating
results and competiiive developments.

+ Resolves customer complaints by investigating problems, developing
solutions, preparing reports, and making recommendations to
management

+ Maintains professional and technical knowledge by attending
educational workshops, reviewing professional publications,
establishing personal networks, and participating in professional
socleties

« Provides historical records by maintaining records on area and
customer sales

+ Contributes to team effort by accomplishing related resuts as
needed

[Work Hours & Benefits] This is an excellent spot to highlight your
company’s work hours and benefits_ Let potential appiicants know about
the opportunity for overtime or seasonal work You should also st any
benefils that set your firm apart, like commissions, commuting credits, paid
Vacation time, or family leave.

Sales Representative Qualifications/Skills:
+ Customer service

+ Meeting sales goals
+ Closing skills
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Territory management
Prospecting skils
Negotiation
Self-confidence
Product knowledge
Presentation skills
Client relationships
Motivation for sales

Education, Experience, and Licensing Requirements:

BA/BS University degree with a concentration in marketing,
promotions, advertising sales, or business administration preferred
Three to five years of industry sales experience

Famillarity with office software and phone systems
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Marketing and Sales Job Duties:

Contributes information, ideas, and research to help develop marketing
strategies

Helps to detail, design, and implement marketing plans for each
product or service being offered

Sets marketing schedules and coordinates with colleagues, sponsors,
media representatives, and other professionals to implement strategies
across multiple channels

Develops sales strategies and approaches for various products and
services, such as special promotions, sponsored events, etc.

Answers questions from clients about product and service benefits
Maintains excellent relationships with clients through superior
customer service

Tracks sales data and works to meet quotas or sales team goals
Analyses trends, data, demographics, pricing strategies, and other
information that can potentially improve marketing and sales
performance

Creates and presents regular performance reports for managers and
executives

Helps to interview, hire, manage, and direct members of the company’s
marketing and sales teams

Assigns specific employees to marketing and sales projects or client
accounts as needed

Implements and adheres to company policies and procedures

Attends trade shows and travels to meet clients as needed
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Marketing and Sales Skills and Qualifications:

Bachelor’s Degree in Marketing, Business or a Related Field, Customer
Service, Client Relationships, Interpersonal Communication, Marketing
Strategies, Product Development, Creativity, Financial Strategy, Data
Tracking, Written and Verbal Communication, Organisation, Planning,
Research and Analysis, People Management, Leadership
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IT Joh Duties

Provides IT support, training, and orientation for new technology users
Offers troubleshooting, support, and repair when IT equipment or
networks malfunction

Provides phone, live chat, or in-person support, depending on the
organisation's scope

Asks directed questions regarding equipment and networks to assess
IT issues

Follows scripts to provide effective and well-tested support

Walks clients through solutions to solve problems and directs
questions to supervisors or specialists when necessary
Demonstrates great customer service skills, listens carefully, and
exercises patience

Documents daily tasks, training, and support sessions to inform the
department and organisation better regarding IT support needs
Maintains records of hardware and software inventory

Assists with maintaining information security through controlled
hardware or software installation and staff education

Works with a team of installation, network, security, and support
specialists

Follows emergency plans for equipment, power, or security failures
when necessary and protects data and security

Specialises in IT support for a particular industry, such as wireless
technology, healthcare, or finance

Advances knowledge of current technology and support solutions by
attending workshops and continuing education courses

Stays updated regarding new technology through industry news
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IT Skills and Qualifications

Bachelor's Degree in Computer Science or a Related Field, Knowledge of
Computers and Networks, Knowledge of Software and Hardware,
Decision Making, Problem Solving, Critical Thinking, Written and Verbal
Communication, Interpersonal Communication, Attention to Detail, Ability
to Work Under Pressure, Ability to Meet Goals, Patience.
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Which of the following mobile payment apps are installed on your smartphone?
payeal |, -
Aopleay N 25%
Google pay | 2%
Venmo | 3%
zelle | 1%
Facebook Pay [ 10%
sauare Cosh App [ 10%
samsung oy [ 8%
ndroidpay [l 5%

None of the sbove NI 21
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Free

Getting started with Sendinblue

£O /month

Solutions ~  Pricing  Features ~ Resources ~ Blog

Pricing plans

All plans come with unlimited contact storage.

Premium

Perfect for new marketers Best solution for marketing pros

£16.5/m0nth £41-65/m0nth

Monthly email volume: Monthly email volume:

20,000 Emails 20,000 Emails

e fosin -

Enterprise

For marketers who need more

Have more advanced

needs?

Get quote
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Central London
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