Marketing Campaign Script & Notes – Nia Mugford.
Within this document are all of the notes that were written below each slide of the Marketing Campaign PowerPoint presented on 15/01/2025, presented by myself, Nia Mugford.
Introduction.
GWR ensures that visitors can get to the festival grounds quickly and comfortably with regular services and dedicated festival trains. Festival attendees can easily arrive and depart without any problems because the Reading Station is only a short stroll from the festival site.​ Our objective is to create a 30 second TikTok video that promotes GWR's train services to the Reading Festival, highlighting the convenience, affordability and excitement of the journey. The video will feature engaging visuals, to encourage the target audience to choose GWR for their festival travel needs. ​
Campaign Presentation.
The several phases of our campaign creation will be covered in this presentation, from preliminary research and plan formation to creative execution and expected results.​
Visual Displays & Images.
Visual displays are devices that show data, events and situations that are in a visual format.
Branding.
We decided to use the original colours of GWR, green and yellow and incorporate them into our campaign, to target a younger generation. 
Strapline.
Making it powerful, can evoke emotions and create a connection with the target audience, resonating with consumers on a personal level, making them more likely to engage with the brand. ​
Hashtags.
Hashtags consist of words or phrases that are prefixed with the # symbol. They serve several purposes on social media platforms, including : Organizing content and monitoring topics. Enhancing interaction and expanding audience reach. Assisting users in finding pertinent content. Offering supplementary context to posts.​
Examples of the content, slide 1.
When creating our content, we worked collectively as a group to ensure that everyone contributed fairly to the production of our advertisement. Here, you can see some captures of the earlier seconds of our advert, showcasing two friends on their way to their train, with their other two friends running late behind them. The aim of this was to showcase the excitement and the exhilaration that can come when travelling to music festivals, as oftentimes the eagerness to arrive and attend the concert or festival can lead to fun and upheaval. Furthermore, we chose this route to take with the content as it is a rather comedic approach to catching your train, whilst also being a relatively relatable experience.
Examples of the content, slide 2.
When showcasing the three friends on the train, we felt it was important as a group to include persuasive language, such as “book your tickets now”, as well as using language such as “I love sustainable travel” to help convey that travelling via rail transport is more environmentally friendly as opposed to travelling via bus or car to the destination. “Come rock with us at Reading” helps to reaffirm to the viewer that the advert is promoting travel with GWR to a music festival, with the images of all three friends on the train and their happy demeanours showing that travelling sustainably and efficiently by train can lead to a positive mood.
Adaption of the content – Instagram.
Instagram and TikTok share similarities- for example, users can like, share, and comment on content posted by other users. Whilst Instagram is predominantly known and recognised for being a platform to post pictures and short videos, the platform launched the concept of Instagram Reels in August of 2020, which enabled users to start posting solo 15-second long videos (Instagram, 2020). This means that whilst we would be able to post our TikTok ad over to Instagram, we can also post a simple photo grid of pictures relating to both GWR and Reading Festival. Pictured above, we utilised images from the internet in order to create an Instagram ad for our campaign, finding images from sites such as Pinterest, as well as from articles from the BBC and travel based websites. 
Adaption of the content – Facebook.
Within the Facebook ad, we utilised all previous content from the Instagram ad, however added an additional photograph directly from the company’s website. Facebook functions similarly to Instagram, due to their shared ownership– both platforms utilise reels, however makes it easier for users to share posts with their friends on the platform. Both advertisements utilised the Welsh language within their captions, as we have chosen to run our campaign from the South of Wales to Reading, making it imperative that we were as inclusive as possible to as many potential customers and attendees.

