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Task One: Manifesto 

1. Fashion Stereotypes
The fashion industry is strict in its rigid fashion stereotypes and norms, especially when it comes to men's fashion. Men would never be seen wearing anything other than masculine presenting clothing. 

2. Fast fashion
The rise of fast fashion, characterised by cheaply produced clothing with a short lifespan that accompanies seasonal trends, has raised concerns about its environmental impact, including excessive waste, pollution, and its exploitation of workers. With the truth being exposed through journalism, documentaries and other sources it's hard to ignore. And with the help of social media, we can all see the impact fast fashion is having.

3. Function of Fashion
Fashion is bold, pushing boundaries and self-expression. While creativity often trumps practicality, everyday fashion should blend style with functionality. Practical fashion strikes a balance between looking amazing and serving a purpose in daily life, offering comfort and confidence without limitations.

4. Animal Cruelty in the fashion industry 
Animal cruelty is an ongoing problem in the fashion industry and is often seen as a controversial topic. With the use of animal products highly sought after as a luxury product. 

5. Cultural Appropriation
The fashion cultural appropriation debate involves adopting elements from one culture without proper understanding, sparking controversy. It’s a hot topic, especially with celebrities using black and Asian culture in media, raising questions of respect. Fashion should celebrate diverse cultures with respect and credit, fostering a community that uplifts all cultures.

6. Ethical Fashion
The fashion industry faces criticism for exploiting cheap labor in developing countries, leading to calls for fair trade and ethical practices. However, it’s challenging to implement due to the prevalence of fast fashion from online stores with little regard for workers’ welfare. Despite attempts to boycott, the allure of fast shipping and low prices persists. To combat exploitation, consumers are scrutinising brands for fair trade and ethical standards.

7. Recycling Fashion
As awareness grows about fast fashion’s environmental impact, people are ditching new clothes for thrifted ones. They’re embracing capsule wardrobes, focusing on timeless pieces to reduce waste and landfill overflow, all while expressing personal style.

8. Thrifting for Fashion: Thrifting is not only a sustainable choice but also a hunt for unique and one-of-a-kind pieces. People are embracing thrifting and discovering their own personal style while reducing fashion waste and repurposing old garments. 
Fast fashion. 
[bookmark: _Int_lhWEv9Pq]Fast fashion is characterised by its rapid production of trendy clothing at low costs and has come under scrutiny for its harmful environmental and social impacts. The industry's reliance on cheap labor, often in developing countries, contributes to poor working conditions and low wages for garment workers. Additionally, fast fashion's emphasis on a quick turnover lead to massive amounts of textile waste and pollution, further exacerbating environmental concerns. However, supporters of fast fashion argue that it equalises fashion by making trendy clothing accessible to a wider audience at affordable prices. They highlight its role in driving economic growth in developing countries and providing employment opportunities for millions of people worldwide. However, addressing the negative impacts of fast fashion remains important to create a more sustainable and ethical industry.

Animal cruelty in the fashion industry. 
Animal cruelty in the fashion industry has grown concerning to the masses, with millions of animals suffering yearly for their fur, leather and other materials. Fur farming alone causes distress to over 100 million animals each year, including mink, foxes, and raccoon dogs, who endure poor living conditions and inhumane slaughter methods. The leather industry is also at fault, contributing to the deaths of over 1 billion animals per year, primarily cattle, in often brutal conditions. Additionally, the wool industry is known for practices such as mulesing, which involves the painful removal of strips of skin from around the breech of a sheep to prevent fly strike, causing severe distress to the animals. 
Recently strides have been made to combat animal cruelty in the fashion industry, leading to more ethical and sustainable practices. Many high-profile fashion brands, such as Gucci and Versace, have pledged to go fur-free, responding to growing consumer demand for cruelty-free products. Additionally, innovations in sustainable materials, such as lab-grown leather and plant-based textiles, are reducing the industry's reliance on animal products. Organisations like the Fur Free Alliance and the Business of Fashion are working to raise awareness and promote policies that protect animal welfare. Additionally, influential books like "Fashionopolis: The Price of Fast Fashion and the Future of Clothes" by Dana Thomas and "Overdressed: The Shockingly High Cost of Cheap Fashion" by Elizabeth L. Cline highlight the benefits of ethical fashion, encouraging consumers and brands alike to make more humane choices.

Recycling fashion. 
There's a small town in Italy called Prato who recycled 15% of the worlds clothes by transforming the scraps into new clothing, particularly knitwear and wool. Supporting businesses like these can reduce waste and also help to re-purpose said waste into new things that can be used again. This is a step forward in many that should be taken in the goal towards reducing waste and finding new solutions and purposes for it. 

[bookmark: _Int_VCU4stqk]Some people have began creating ‘capsule wardrobes’ in participation of the fashion-conscious trends. This involves buying used clothing that you can wear year-round that does not follow fashion trends or micro trends. This stops the mount of clothing ending up in landfills whilst also forcing clothing manufacturers to slow down production as not as many people are purchasing at once. Along with the emergence of these fashion-conscious decisions re-emerges long forgotten war time necessity, ‘patch and mend’ a very common thing to do to clothing in wars. 
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Task Two: Semiotic Analysis 
[image: ]
Christian Dior, 1998, Hypnotic Poison, Perfume Advertisement, Model Milla Jovovich. 

In this advertisement we are shown a model (Milla Jovovich) posing in a way that is suggestive, an alluring red background, red beaded jewellery adorned her neck and body, with the perfume bottle balanced precariously on her hand, pale in contrast to her black hair and garment.The image give’s a sense of dangerous seduction, the contrasting colours of red and black both often associated with feelings of passion, danger, seduction, mystery and enticement. The way the model is posed is not only suggestive but also calculated in such that it is considered attractive, conveying the allure and mystery. The phrase ‘Sex sell’s’ can be applied here, because it’s showing a message that is desirable and attainable through purchasing. 
The ‘alluring’ gaze on the viewer, almost intimate and personal in nature seems to draw attention inwards onto the face and subsequently the perfume bottle as it is placed so close showing the intent of advertisement. 
“As she looked into the camera, her eyes seemed to pierce through the lens, captivating the viewer's soul, enticing them to indulge in the product she was promoting” page 48.

The bold font and dark colour of Dior is noticeable within the red background, states clearly who this advertisement is by as if a household brand well know by all. The perfume name displayed on the right of the image just above the perfume bottle is in a whiter yellow colour with angular font differentiating itself from the rest of the text in the image. Underneath that at the bottom of the image in yellow gold is the full name of the brand, trying to convey an expensive and luxurious status about the product being displayed. 
 "The bold font, embossed in gold, stood out against the vibrant red background, exuding an air of luxury and sophistication. It was a visual statement that captured the essence of a truly luxurious brand."
In Oscar Wilde’s “The Picture of Dorian Gray” black hints to the dark depths of Dorian’s soul, with red shown as the representation of passion and the destructiveness of his desires. This advertisement conveys similar messages through the same use of colour, hints of black conveying mystery, danger and enticement. While red overpowers with messages of passion and seduction, although not completely hiding the colour black and its message. 
Through these uses of colour, model, product placement and body language the brand advertising this perfume want the consumer to purchase in order to partake in the message and characteristics conveyed within the advertisement. Not only are they selling a perfume, but they are also trying to sell the narrative that wear it will become more alluring, seductive and mysterious like the model in the image. 
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Task Three: Practice-based Writing
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Fast fashion 
Figure 1: National Geographic. (2023, June 9). Fashion's Pollution Problem Takes Centre Stage in Chile
Fast fashion has emerged as a domineering force in the global garment industry, changing the way consumers interact with clothing and reshaping the fashion industry. Characterised by its fast production rate, cheap prices, and quick turnover of trends, fast fashion has become synonymous with accessibility and disposability.

According to Elizabeth L. Cline in her book "Overdressed: The Shockingly High Cost of Cheap Fashion," the rise of fast fashion can be traced back to the 1980s and 1990s when retailers like Zara and H&M began implementing strategies to accelerate the production cycle and bring affordable versions of runway trends to the mass market. This shift marked a departure from traditional seasonal collections towards a model of continuous restocking, where new styles are introduced weekly or even daily.

The growth of fast fashion brands has been enabled by advancements in technology and globalisation, allowing for seamless coordination between design, production, and distribution processes. As highlighted in Dana Thomas's book "Fashionopolis: The Price of Fast Fashion and the Future of Clothes," the outsourcing of manufacturing to countries with lower labor costs, such as Bangladesh and Vietnam, has enabled brands to produce clothing at a fraction of the cost compared to domestic manufacturing.

However, the fast fashion model has come under scrutiny for its detrimental social and environmental impacts. According to the Environmental Protection Agency (EPA), the fashion industry is the second largest polluter in the world, generating vast amounts of waste and greenhouse gas emissions throughout the supply chain. The documentary "The True Cost" by Andrew Morgan explores the human and environmental impacts of fast fashion, shedding light on issues such as sweatshop labor, chemical pollution, and textile waste.

In recent years, there has been a growing awareness and backlash against the negative consequences of fast fashion. Sustainable fashion movements, such as slow fashion and ethical fashion, advocate for transparency, fair labor practices, and environmentally conscious methods. Organisations like Fashion Revolution campaign for greater accountability and transparency within the fashion industry, urging consumers to question the origins of their clothing and demand greater transparency from their brands.

In conclusion, while fast fashion has democratised access to trendy and affordable clothing, its rapid expansion has come at a great cost to people and the planet. By educating ourselves about the impacts of our clothing choices and supporting brands that prioritise sustainability and ethics, we can collectively work towards a more equitable and environmentally sustainable fashion industry.
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