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In the 21st century, the internet is one of the fast-moving dynamic sectors. The introduction of the internet and its uses represent an example that how its nature and their consequences have been transforming the society (Ashton, 2009). The social media is more pervasive in the present scenario of the globalised world (Ryan, 2015). The extent of the use of the internet is such that any individual can access any kind of information from anywhere (Castells, 2015). There are no geographical boundaries left as these all are removed by the internet communication technology (Wortmann & Fluchter, 2015). 
Technology plays a prominent role in the global world. In the present scenario, the world is categorised no longer by the ideology but by the technology. Approximately fifteen percent of the population provides nearly all of the technology innovation at the global level (Chatfield, 2018). Half of the population is able to adopt these technologies in production and consumption and the remaining part, technologically disconnected. According to the theory of new growth, innovation is the primary source of advancement of technology which in turn drives to economic growth (Avgerou & Walsham, 2017).
In the following context, there will be a detailed discussion on the impact of technology and innovation on the growth of the economy and the society which play a vital role at the global level
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 	‘The Internet, like the steam engine, is a technological breakthrough that changed the world’. According to this statement, the author has reviewed that the internet has a vital role in the epitome of the fast moving in the dynamic w orld. With the expansion of internet technology, the development has been started taking place. The significance of the internet has no limit in the field of communication only but also into each and every sphere of the life of individuals. It is one of the best platforms to enhance the performance of the society and economy (Winston, 2012).  Social medium can be defined as the online social platform where the people from various parts of the world can interact with each other over a common platform. While the invention of telephone has been considered social medium has truly reduced the distance as two persons can interact without having to wait for telephonic connection or even high rates of payment for the telephone calls. Furthermore, one telephonic connection can only be used for interaction between two people. On the other hand, social media can be used for interaction between thousands of people within one single people. Hence, social
The scene of information management has been completely changed in developing countries. It enhanced the system of communication and has also developed the environment of user-friendly for the sharing and exchange of information (Brown, J. S., & Duguid, 2017). It has inspired most of the developing countries to develop the use of the internet to their benefits. The impact of the technology has caused the developing countries to enhance and modify their traditional methods of conducting the information business b setting up a new source of information and a new method of communication on a global level (Brynjolfsson, E., & McAfee, 2014). The technology helps the developing countries to take advantage of access to global sources of information in order to enhance their economic market. The technology is the remarkable power of pervading companies (Watkins, Papaioannou & Kale, 2015). The economy of the technology has been increased by observing the spending level of Worldwide IT. The companies have enhanced their corporate spending for software, hardware, data center, networks and internal and outsourced staff for IT services. In the recent, this volume is close to the US$6 trillion per year (Magalhaes, M., & Afonso, 2017). To consider the global technology economy a country and its yearly spending it GDP, it would be ranked as the world third-largest economy, between the economies of China and Japan and also more than the twice in the size of the UK economy which is shown on below chart (Baldwin, R., & Lopez‐Gonzalez, 2015): 
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(Source: Cavallo, 2016)
Many researches conducted from different companies such as BCG, IMF and World economic Forum represent that whenever companies cut back their investment in the technology has created direct impact on the GDP of the country as it falls drastically and within a few years, the productivity of labour across the economy also fall down (Cavallo, 2016). The innovation of technology is an important component of productivity. The decline in the spending of the technology cause decrease in the labour force which affected on the   productivity for up to three years later, with the reason that productivity is a “sticker” measure (Liu, Zhou & Wu, 2015) The relationship between the intensity of technology and GDP is illustrated in the below chart:
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(Source: Cavallo, 2016)

Most of the countries have achieved considerable growth in its GDP such as the country South Korea, as the country attain the growth in its GNP from US$ 87 in 1962 to US$ 936 in 2001.  It is almost close to the highly developed countries. The high-tech products are enhancing year by year among the volumes of exports. It has been analysd that the total exporting volume of high-tech products accounted for 15.97% and in 1999, it has reached 32.2 %. The innovation in technology has greatly helped South Korea in achieving the good result in the market of global trade. It also resulted in a high growth in the GDP and its overall economy (Saidi, Toumi & Zaidi, 2017). 
The technology has both negative and positive impact on the society. The number of users of technology has been continuously increased. The digital media has the following impact on the society which is explained in below points (Sullivan, 2011):
Child Literacy
The National Literacy of trust has reported the result of survey being done on over 3000 children, as they have been observed a correlation between the engagement of children with technology and their literacy. Technology helped the children to enhance their knowledge and become more literate.
Enhance communication channel
The technology overcomes the physical barriers to communication over the distance. The companies of manufacturing and consumer goods have developed online links to their suppliers and customer support. They adopted the automated system to enhance their productivity which is the positive sign for the growth of GDP of the country (Solomon, 2017).
Political Influence
The explicit of technology proliferates and obliquely spreads the western democratic values. Such views are mainly spread through some of the governmental organisation or the sponsored group of government. The internet degraded and repudiates those countries, political parties, and governments that have different ideologies from those of the West. It can be used as a tool to harm the sovereignty of a nation and interfere with other countries.
Impact on social life
The technology has provided the communication in an easier way and also faster for the individual and firm of the countries but at some point, the social network in the world as made it harder for the individual to have face to face communication which may create distance among them (Eliezerov, 2018). It makes it better as 
Impact on income distribution and jobs
The technology has also impacted on the workforce in different ways. The whole world is now converted their business in automation, therefore the companies require more skillful individuals to adopt the technologies efficiently. It gives the opportunities to the individual to showcase their talent and increase the opportunity for the employment. It also generates the equitable distribution of income and wealth in the society. It reshapes the environment with the aid of practical, experimental, and scientific knowledge or innovation in technology.
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The diverse range of innovation in technology plays a significant role in promoting the economic, social, and environmental development across the world. The remote area of Kenya suffering from limited access to energy and the issue of clean water for drinking. The Water-Energy Hub (WE-Hub) is an initial design to properly utilise solar technology in order to provide the water and electricity for local individuals. The projects are conducted in cooperation with the local partners and communities and are socially and financially self-sustainable (Daxton, 2015). 
In the country, South America, an organisation with the name Enlace Hispano Americano de Salud (EHAS) is steep out basic internet connectivity for the health professionals in the area of remote and rural villages. Now, the doctor can talk to leading medical professionals who can help with the diagnosis and treatment of patients. They can even navigate and guide clinical scans over the internet in actual time to help in identifying the cause of problems (Lederman, D., & Porto, 2015). 
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The role of technology innovation in business caused a remarkable growth in the industry of trade and commerce. The concept of business and model were revolutionised as a result of the introduction of technology. The main reason behind it is that the technology gave a new and better approach on how to go about with the business. It provides more convenient, more efficient, and faster way of performing the transaction of business. The globalisation has been realised due to the wonders of technology. Any individual can start their business anywhere within being rigid to the four corners of his room. The technology in business made an opportunity to reach in the global market. The internet is one of the effective marketing tools to attract most consumers in availing product and service which has been offered by various businesses (Carley & Spapens, 2017). 
With the innovation in technology, most of the companies adopted sustainable business practices. The business form different associations and assorted sectors have used the approaches of a similar set to achieve their own version of sustainable business practices. The improvement in the practices of business has come from a new way of thinking about meeting the needs of the customers and redesigning the operations of production with environmental concern in mind. The steps which have been taken by the company for sustainable business practice with the help of the innovation are explained in below points (Dyllick & Muff, 2016):
Water stewardship: Cola-cola
The soft drink companies such as Coca-cola has improved the efficiency of use of its water by twenty percent and also identified the need for the exact evaluation of third-party of its water management system approach ((Dyllick & Muff, 2016). 
Reduction of Greenhouse gas emission: Adobe
[bookmark: _GoBack]The software company Adobe has an aim to achieve at least a 75% reduction in the emission of greenhouse gas from 2000 levels by 2015. The company is using the technology of renewable energy which includes hydrogen fuel cells and solar arrays, and the company is also focused on reducing the energy needs by improving the efficiency of cooling of its data centers, platforms, and devices. It the social media as we see the impact of social media on the world it make the world in the better place and also the technology plays role on the social media it is not that fairs but it is the 
Sustainable agriculture: General Mills
The company of food recently released a set of sustainable sourcing commitments which start with the robust risk assessment process which is undertaken in partnership with a third party. With the help of the innovation in the technology, the company of food chain concentrated on adopting sustainable agriculture (Dyllick & Muff, 2016).
Design: Dell
The company of computer incorporate alternative, recycled and recyclable materials in packaging design and product, focus on improving the efficiency in energy, and design for end of life and recyclability. The company also committed to reducing the energy intensity of their product portfolio by eighty percent by 2020 with the help of technology.
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From the above, it can be concluded that technology plays a prominent role in the development of the economy and society. By introducing the technology in the market, the drastic changes have been experienced at the global level. The internet is an important tool that changed the whole world. Most of the population has been greatly dependent on the technology. It helps in enhancing the performance of the individual at a greater level. Most of the companies have invested a certain amount in the development of the technology which also helps in improvement in the GDP of the country.  Therefore, technology has a direct impact on the economy of the company. The society is also greatly affected by technology. It helps in the enhancement of child literacy level. Most of the countries have taken steps towards the digital world which help them to enhance their knowledge and also increase the opportunity of the employment. Most of the companies adopted sustainable business practices with the help of innovation in technology. Therefore, it has been proved that technology plays a prominent role at the global level. The technology has play role to the globally and locally its make 
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