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	Student Number
	2315844
	Student Name
	Divine Chakupewa 

	

	Website Chosen 
	The cooking academy 

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads instantly, depending on the quality of WiFi connection around you. 
It also depends on the performance of the device being used.

	Question 1b - Does the website has many sub-pages? How does a prospective customer navigate these? 


	Answer: 
[bookmark: _Int_gbjh7eri]The website has lots of sub pages including classes, booking options and information sections. Navigation is eased through a clear top menu and dropdown structure allowing users to access various categories easily. A customer can browse by selecting relevant tabs such as course types or events moving the navigation friendly. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
The website allows customers make bookings directly online. 
[bookmark: _Int_0eN6cBJm]Users can select a class or event, view availability dates, and continue through a booking system. This is done by adding the session to a basket and completing payment details, making the process convenient without needing further communication. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
[bookmark: _Int_V0BuQ6ki]Usability can be improved by simplifying navigation a bit more. For example, reducing the number of clicks required o reach booking pages. Improving page load consistency would also help users


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
On a mobile phone the website appears more compact with content arranged vertically and menus collapsed into icons for easier navigation. 
On a computer the layout is wider with more visible menu options and content displayed side by side. This responsive design ensures usability across devices although mobile users may experience reduced visibility of detailed information. 

	Question 2b -  How does the website use imagery, video, and colour? 


	Answer:
[bookmark: _Int_MOnUM0qt]The website uses high quality imagery to display food, cooking processes and class environment creating visual appeal and engagement. Colour is also used a lot to reflect food and wellbeing themes. Video content enhances users understanding by showing experiences. Overall, these elements contribute to a professional and inviting aesthetic that supports mix brand identity. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
[bookmark: _Int_57OcSuPC]The website does not feature an online chat tool, it relys on contact forms or email for enquiries, while these methods are functional, they may delay communication compared to instance chat support. The absence of live chats feature may reduce immediate customer engagement, making it less effective for users seeking quick responses or real time assistance. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
[bookmark: _Int_zJLEgJ1K]The social media links re effective in extending user engagement beyond the website allowing customers to explore additional content, reviews, and updates. They are easy to find and provide direct access to platforms such as instagram and facebook. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Each service includes descriptions outlining content, duration, and target audience. The use of headings, images and categorised menus enables customers to quickly understand what is available making the overall presentation clear and accessible. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
[bookmark: _Int_bHgryTVX][bookmark: _Int_dnILsv9G]The reviews are displayed on the website through testimonials or integrated review platforms. These reviews provide insight into previous customer experiences and help build trust. While they appear relevant, it is not always trustworthy. If reviews are regularly updated it may limit their reliability in reflecting the most recent service quality.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
[bookmark: _Int_WDA4CCwh]The service is presented as high quality through professional pictures, detailed description and emphasis on expert instruction and fresh ingredients. The focus on hands on learning and wellbeing enhances perceived value. I would recommend the serve because of its practical approach, engaging experience, and the opportunity to develop useful cooking and nutritional skills.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are displayed alongside individual classes or booking options, allowing customers to make informed decisions. The pricing reflects the quality of the service, considering the hands-on experience and resources provided. Where prices are less visible it may be due to variation in service encouraging users to explore options before making a decision. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking classes 

	
	2.cooking school 

	
	3. Cookery

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
[bookmark: _Int_pxCeVupP]The website does not appear in the top ten results for broad search terms due to strong competition from larger or more established platforms. However, it is more likely to rank higher when using more specific terms.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are relevant in modern UK business as they act as a primary source of information and a key point of contact between companies and customers. They provide credibility and allow business to highlight services and enable online transactions. While social media supports marking, a website offers greater control over branding and content, additionally consumers often expect business to have a professional website before making purchasing decisions making it essential for competitiveness and trust.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One key recommendation would be to add a live chat feature on the website. This would allow customers to receive immediate responses to enquires improving communication and user experience. Reliance on email or contact forms may delay responses potentially discouraging users from completing bookings. Introduction live chat would enhance customer engagement increase convenience and may lead to higher conversion rates by addressing queries in real time.
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