B&Q, owned by Kingfisher is the topmost DIY and garden online store in the UK with 93% brand recognition among online respondents. The second is Wilko which has a brand awareness of 91%. Home Bargains takes up third place with an 88% brand awareness followed by Wickes and Screwfix.
What is the level of brand recognition for wilko in the UK?

Aided by the logo and written name of the brand, a survey revealed that among online shoppers for DIY and garden supplies in the UK, Wilko enjoys a 92% level of brand awareness.
What is the level of popularity enjoyed by wilko in the UK?

Out of all UK online DIY and garden shoppers, 44% have expressed liking for wilko. However, when considering who are aware of wilko (92%), it is discovered that 48% hold a favorable opinion towards the brand.
What percentage of the UK population uses wilko?

Overall, 37% of UK consumers who shop for DIY and garden products online use wilko. This implies that out of the 92% who are aware of this brand, around 40% actually make purchases from them.
To what extent do customers of wilko show loyalty?

86% of customers who use wilko indicate brand loyalty, as approximately 32% of users from DIY and garden online shops in the UK express intentions to utilise their services again while the usage share for this company is estimated at about 37%.
What is the hype surrounding Wilko in the UK?

According to a survey conducted in July 2022, only 13% of UK DIY and garden online store customers were aware of Wilko's presence through media, social media or advertising in the past three months. Out of those who knew about it (92%), merely 14% could recall hearing buzz around the brand indicating low levels of hype for Wilko at that time.

So, looking at the about what recommendations could we put in place to have possible saved Wilko.

Looking at the KPI survey is it clear that the customers were not interested in using the stores.
Lack of products like children’s toys which they withdrew to focus on garden and home which was a big mistake.
Utilisation of storage within the stores as you can clearly see they were focus on modern designs and when you look at Poundland every inch of floor space is used, and products are in your face from the second you walk in.
To remain competitive in the present retail scenario, Wilko would have had to revamp its image and its online and offline services. It should also invest more resources into marketing campaigns via digital platforms, but they ignored the signs and carried on regardless of the signs.
During the cost-of-living crisis, Wilko could have taken advantage of money-conscious Brits looking for discounted goods. However, according to Sellers, unlike Aldi, Lidl, Ikea, Asda B&M and Primark who are all doing well in this period; Wilko's lack of a clear strategy has resulted in them making too many mistakes with short-term tactics which ultimately led to their inability to purchase stock for retailing.
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