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3. Crowdfunding (Part B)
URL below to crowdfunding presentation for The Nikolov Property Group:
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Items discussed in crowdfunding video noted below with references:
1. Entrepreneurs use of crowdfunding for projects (Rukavishnikov, 2017).
2. Equity crowdfunding: A mechanism to source finance from investors (Walthoff-Borm, 2018).
3. Equity crowdfunding investors expect financial compensation on their investment and equity shares in the business (Hornuf & Schwienbacher, 2018)
4. Emergence and importance of equity based crowdfunding (Kshetri, 2018).
5. Duration of crowdfunding (Lukkarinen et al, 2016).
6. Australian Small Scale Offering Board (ASSOB) assisted Australian entrepreneurs raise of AUD146M since launch in 2005 (Mamonov & Malaga, 2018).
7. Investors can monitor investments but dependant on number of investors and costs involved (Vanacker & Collewaert, 2018).
8. Management of risk of non-payment (Martinez-Climent et al, 2018).
9. Human capital determining success of entrepreneur business based on innovation and business education instead of industry experience and work experience (Piva & Rossi-Lamastra, 2018)
10. Wealth inequality can be seen as prevalent in equity crowdfunding investments depending on the share of investment provided initially, but relative to investment (Mochkabadi & Volkmann, 2018).
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