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[bookmark: _Toc137414632]Introduction
This business report is on foreign language and cultural awareness of business organisations in the United Kingdom that operate their business activities in the hospitality business industry. The report will focus on the people of the US in the UK. Customers always appreciate well behaviour from hospitality business organisations and proper language and cultural awareness will support business organisations to ensure that (Anna et al, 2023).


















[bookmark: _Toc106838738][bookmark: _Toc137409540][bookmark: _Toc137414633]An understanding of intercultural competence
Intercultural competence is related to the capability to successfully operate cultural activities in different cultural contexts. This greatly supports interacting with people, collaborating with others and working with different persons who are from different places and cultural backgrounds. The people of the USA are different from the UK and understanding intercultural competence can support avoiding cultural barriers from the people of these countries (Cremona et al, 2023).
[bookmark: _Toc106838739][bookmark: _Toc137409541][bookmark: _Toc137414634]The importance of cultural understanding in a global marketplace
Cultural understanding is very crucial in the global marketplace as it supports ensuring better communication between people and organisations. Besides this, it plays a crucial role to promote collaboration among people from different cultural backgrounds. Cultural understanding supports to bring innovation in business organisations and plays a crucial role to ensure growth perform better in new marketplaces (Koda et al, 2023).
[bookmark: _Toc137409542][bookmark: _Toc137414635]A thorough analysis of two countries: the USA & UK
The people of the UK are generally more practically motivated on the other hand the people of the USA are generally very much hopeful. In the case of business, the USA is known for diversity and the entrepreneurial spirit. On the other hand, businesses in the UK focus more on stability, tradition etc. to operate their activities (Chen et al, 2023).
[bookmark: _Toc106838741][bookmark: _Toc137409543][bookmark: _Toc137414636]Comparison of the culture of these two countries using Hofstede's model of cultural dimensions
Power distance is a component of Hofstede's model that indicates that the USA has a low power distance compared to the UK.  In the case of the UK emphasizing hierarchical relationship are more practiced. There are huge differences present in the individualist and collectivist cultural practices as the USA is known for its individualistic culture and the UK focuses on collective culture. The US culture always tries to avoid uncertainty so there the uncertainty is lower than in the UK as the culture of the country encourages adaptability whereas the UK focus on structure and tradition (Pratita et al, 2023). 

[bookmark: _Toc106838742][bookmark: _Toc137409544][bookmark: _Toc137414637]A report for hotel staff to help them to prepare and manage the guest experience for international visitors of the US
	Do (What Should be done by Staff for international visitors)
	Don’t (What Should not be done by Staff for international visitors)

	The staff of hotels in the UK should ensure capable staff to welcome the visitors of the US who can easily interact with the visitors. The staff of hotels can apply language assistance services to the visitors to communicate with the visitors (Shi et al, 2023).
	The staff of the hotel in the UK should not assume cultural stereotypes because the wants and requirements of different people in the same culture can be different. So the staff should communicate first (Saksono et al, 2023).

	The staff of hotels in the UK should focus on cultural awareness to successfully handle international visitors to the US. Staff should be sensitive to the cultural norms of the people of the US to ensure a better experience (Liqun et al, 2023).
	In the US, different kinds of people are present who can visit the UK so the staff of the hotel of the UK should not show any discrimination to the visitors to ensure a fair and better experience to the visitors (Tomlinson et al, 2023).

	The staff of hotels in the UK should provide necessary information to the international visitors of the US as the visitor lack of knowledge of the culture and norms of the UK (Stone et al, 2023).
	The staff of the hotel in the UK should not pass any offensive comments about the visitors and their culture. They should show proper respect to international visitors to become more successful (Yaş et al, 2023).  

	The staff of hotels in the UK should ask for special needs and requests of the visitors of the US to ensure better accommodation in the hotel. The staff should focus on the preferences of the visitors related to their eating habits to support them in the country (Zeilhofer et al, 2023).


	The staff of the UK should no longer disregard language boundaries or expect that visitors can apprehend English or some other not unusual language. Provide language assistance or use translation equipment to facilitate effective verbal exchange (Anna et al, 2023). 

	The staff of the hotel in the UK should ensure the proper safety and security of the visitors of the US by informing them about the emergency procedure, ensuring them a safe environment, and providing them guidance (Cremona et al, 2023).
	Visitors must be treated as unique individuals rather than being treated as a member of the crowd. Visitors visiting the US should be treated with respect since they tend to be quite independent (Koda et al, 2023).

	The staff of the hotel in the UK should develop relationships with the visitors and try to know their wants and requirements to ensure them a good experience in the hotel (Chen et al, 2023).
	The staff of the hotel in the UK should avoid appreciating private areas and cultural norms regarding bodily contact. Be aware of different consolation degrees and boundaries to make sure visitors experience comfy and revered (Pratita et al, 2023).

	The staff of the hotel also should ensure proper customer service to the visitors by responding to the visitor's anytime in the organisation. Besides this, the staff should also arrange proper food related to US culture for the visitors (Shi et al, 2023).

	The staff of the hotel also should keep away from supplying misleading or incorrect data about neighbourhood customs, sights, or transportation options. Offer correct and updated facts to assist site visitors make informed decisions in the course of their lives (Saksono et al, 2023).
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The report tried to explain the culture of the UK and the US and discuss the differences between these two countries and their people. The hotels of the UK should focus on the culture of the people of the US to ensure better quality services in the hotel to increase their experience in the hotels of the UK (Liqun et al, 2023).
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