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	Answer: The site loads quickly in desktop and mobile browsers, with a loading time of around 2–3 seconds on average. The main pages like "Book Now" and "Services" are very easily clickable in seconds. A few high-definition images on the front page may be a bit slow to load on slower speeds of internet.
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	Answer: Yes, the site has various sub-pages such as "Book Now," "Services," "Fleet," "Airport Transfers," and "Contact." The site can be easily navigated using the top menu bar and bottom footer links. All the pages are labeled properly so that clients can quickly locate useful information with minimal page scrolling.
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	Answer: Reservations can be booked directly on the website using the "Book Now" option. The process is simple, with insertion of pick-up and drop-off locations, date and time, and vehicle. The interface, however, could use more user directives or check prompts.
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	Answer: The reservation process would be easier through real-time availability checks and an up-to-date confirmation page. Breadcrumbs for easy navigation and enhancing mobile responsiveness on drop-down menus would also enhance usability.

	[image: ]

	[image: ]

	Answer: The website appears quite streamlined, elegant in looks fitting for the high-end nature of the service. A few of the elements such as picture dimensions and menu alignment require correction on mobile, but generally the look is still pretty to behold and usable on both platforms.
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	Answer: Suited Cars employs top-of-the-line vehicle photos and crisp black and gold color scheme to project luxury. The website is devoid of powerful videos or interactive features, which can be utilized to assist with storytelling and consumer engagement.
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	Answer: There is no live chat feature on the website today. This restricts customer communication in real time. Adding a live chat or chatbot would really help improve customer service and facilitate interaction.
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	Answer: Social media icons (Facebook, Instagram) are in the footer but not visible and up to date. Links are live but outdated or scant content prevents them from engaging or retaining customers.
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	Answer: Services are accurately covered under individual tabs like "Airport Transfers" and "Chauffeur Service." Every page captures the offering with its own pictures. Descriptions, though, could be expanded with further service information and benefits to customers.
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	Answer: Customer feedback is included on the home page and sourced from Google. They are recent and emphasize positive comments, thereby increasing credibility. Having a separate "Testimonials" page would improve it even more.
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	Answer: The luxury car photos, luxury brand, and business-like tone make it look like a premium service. The focus on executive transport, airport transfer, and punctuality makes it appropriate for business travelers or any special occasion. Personal suggestion would be based on perceived comfort and trust.
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	Answer: Prices are not actually stated on the website. Maybe variable prices depending on location, car type, and booking duration. That lack of transparency might put off price-conscious customers, but this is a plausible rationale. An estimated fare calculator would enhance trust and choice. 
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	1. Executive car hire

	
	2. Chauffeur London

	
	3. Airport transfer service
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	Answer: It is not consistently in the top ten for these keywords. This means that there is a requirement for stronger SEO techniques like keyword optimization, link building, and meta tag updates to increase visibility.
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	Answer: Yes, websites are indeed very much at the head of the pack for UK businesses, particularly smaller businesses providing quality services such as (Suited Cars, 2025). A well-designed, professional website provides reassurance, sells services, and allows online bookings. Social media and apps are significant, but websites allow control over branding and SEO. Users anticipate big information to be accessible at once and will make a judgment of credibility from web design and ease of use. For targeted high net worth or professional companies, a nicely crafted web site is critical.
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	Answer: I suggest incorporating a live chat or chatbots facility in real-time. It would provide instant support to prospects, dispel confusion on the spot, and boost conversion rates. In a field where speedy response has an impact on client decisions, having an online personal assistant available 24/7 would improve user experience and reflect professionalism, leading to customer trust and satisfaction.
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Question 1a - How quickly and easily does the website load?
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Question 1b - Does the website contain many sub-pages? How does a prospective customer

navigate these?
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Question lc - Can a customer make a booking via the webpage?
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Question 1d - What improvements could be made to the usability of the website?
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Section 2 — Pleasure — Customer Experience

(75 words maximum for each answer)




image19.jpg
Question 2a — How pleasant does the webpage look? Are there any differences in

appearance on a mobile phone versus a computer?
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Question 2b - How does the website use imagery, video and colour?
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Question 2c — Has the website made use of an online chat tool on the website? How

effective is this in enquiring about the product or service?
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Question 2d — How effective are the social media links on the website?




image5.jpg
Section 3 - Perceived Value

(75 words maximum for each answer)




image3.jpg
Question 3a - How are the services offered by the company made clear to customers?
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Question 3b - How are customer reviews made available? Are these up to date?
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Question 3¢ — How is the service presented as high quality? For what reasons would you

Use the company’s service o recommend it o a friend ot family member?
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Question 3d - Are prices made clear to customers? If yes. do the prices reflect the quality

of service shown? If not, wl

do you think the company has chosen not to include prices?
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Section 4 — Searchability
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Question 42 - What three words would you

type into Google to find this type of service?
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Question 4b - When you type these words into Google, does the company s website

appear in the top ten websites?
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Section 5— Reflection and conclusion

(120 words maximum for each answer)
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Question 5a - Do you feel that websites still have relevance in modern UK business?

Explain your answer.
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Question 5b - If you were to make one recommendation about how to improve the website

of your chosen company, what would it be? Why have you suggested this improvement?
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Evaluation

Respond to each question.
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Section 1—Usabi

(75 words maximum for each answer)




