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[bookmark: _Toc63721404]1. Introduction 
This study provides certain blog post categories through which the management of  Investopedia can aim to cater to certain communication activities that help the business organization to improve the awareness levels of their target audiences in their respective communities. 
[bookmark: _Toc63721405]2. Blog particulars 
The following heads/ particulars can be implemented towards creating a blog platform that advertises the consultancy services offered by the management of Investopedia in an effective and efficient manner: 
[bookmark: _Toc63721406]2.1 ‘Versus’ and comparisons  
The management of Investopedia aims to foster content pertaining to the aspects of financial resources through technological platforms such as the internet and the users of the organization adhere to their posts in order to cater to various economic activities in their respective working communities such as the stock market news, retirement strategies, and investment opportunities (Investopedia, 2021). The management of Investopedia caters to various forms of technological tools that help the stakeholders of various economic sectors to stay updated, cater to their queries, and adhere to consultancy services that aim to facilitate their organizational aims and objectives at an incremental rate and also effectively and efficiently (Investopedia, 2021). The management of Investopedia will also showcase their target audiences through the facilitation of corporate imageries about the arenas of stock markets, reserve/ central banks, economic pictorials which are regulated by the factors of production, and certain global economic forces such as Political, Economical, Socio-cultural, Technological, Environmental and Legal aspects (Kotler and Armstrong, 2016). For example, the management of Investopedia can aim to facilitate the ‘Versus’ and comparisons aspect by enabling the users of technological devices to select a particular stock/ debenture/ bond/ insurance of a particular entity and compare them with the same offered by the management of other business organizations (Kim, 2019). 
[bookmark: _Toc63721407]2.2 Reviews and ratings 
 Aspects pertaining to technological advancements have paved the way for various individuals and groups of individuals on a global scale to engage in certain communication practices that adhere to a sense of 'real-time basis' (Brennan et al., 2020). This particular notion outlines the fact that various individuals and groups of individuals now have the ability to share their thoughts, opinions, and certain biases in their respective working communities through various technological gadgets that facilitates an avid internet service (Dwyer and Hopwood, 2019). Hence, the contents uploaded by the management of Investopedia about the aspects of market analysis, tabular analyses, and pictorial representation of economic trends can be evaluated by various individuals and groups of individuals on a global scale and post certain thoughts which are termed as reviews (Fill and Turnbull, 2016). Hence, such reviews enable the management of Investopedia to analyze and identify certain trends in various economic markets that generate higher traffic on the web and cater to enhanced SEO (search engine optimization) practices for the same as well (Krizanova et al., 2019). Therefore, the visitors of the page will be able to cater to the common mindset portrayed by other members of their respective working communities through which a sense of positive customer experiences and aspects of perceived ease of use are enhanced at an incremental rate and also effectively and efficiently (Grubor and Jakša, 2018). 
The management of Investopedia can aim to attract more viewers and facilitate instances of marketing through Google Ads if the blogs can aim to engage and develop a content that drives open-ended communication processes in an effective and efficient manner (Krizanova et al., 2019). If the viewers of the blogs can identify certain reviews then they can aim to criticize them in such a manner that the members of their respective working communities adhere to a form of learning curve portrayed by the business organization of Investopedia (Grubor and Jakša, 2018). Hence, through various instances of technological advancements; the individuals and various groups of individuals within their respective working communities can aim to adhere to Big Data analytics through which such individuals such as economic advisors, investors/ stockbrokers can aim to advertise and showcase their brand management skills through the aspects of aforementioned reviews and ratings processes in the blogs; as it helps to generate a form of convenience as well since such individuals and groups of individuals can aim to share their insights at any place and at any time (Iankova et al., 2019).  
[bookmark: _Toc63721408]2.3 ‘Best of’ lists 
The management of Investopedia should be updated on certain trending topics within various global economic markets through which the marketers of the business organization can aim to post certain content that draws the attention of their target audiences effectively and efficiently (Charter, 2017). Hence, the aspect of creating specialized contents can be showcased through the facilitation of ‘Best of’ lists where the management of the aforementioned business organization optimizes the best and trending topics in their respective economic arenas and showcase certain insights portrayed by the management of Investopedia which helps the various individuals and groups of individuals on a global scale to visit the blogs and cater to certain investment choices that help to manage their organizational and personal tasks in an effective and efficient manner (Iankova et al., 2019). Hence, the trending topics will draw the attention of a large set of audiences, and through the implementation of Big Data analytics; the management of  Investopedia can aim to target more audiences by generating enhanced content, SEO, and traffics on various technological platforms (Cortez et al., 2020). 
[bookmark: _Toc63721409]2.4 ‘How to’ overviews
Often, the individuals and groups of individuals within their respective working communities feel confused as to how they can aim to implement certain practices that they have learned on the internet (Rėklaitis and Pilelienė, 2019). Hence, the facilitation of integrated business communication systems through the development of blog posts will enable the management of Investopedia to upload contents that highlight as to how certain organizational tasks within various economic markets can be achieved in an effective and efficient manner by developing certain tutorial videos for their target audiences (Khang et al., 2016). Hence, the aforementioned aspects cater to a certain notion of a learning curve through which the awareness levels of the individuals and groups of individuals of the target audiences of Investopedia within their respective working communities can be enhanced at an incremental rate and also effectively and efficiently (Gregory et al., 2019). 
[bookmark: _Toc63721410]2.5 Infographics  
Infographics portray a visual representation of certain aspects pertaining to the implementation of data, graphs, charts, and other statistical values that can be understood by the individuals and groups of individuals within their respective working communities through an avid presentation of key highlights of the underlying factors that facilitate such trends (Rowley, 2016). Hence, infographics contents such as the portrayal of statistical figures through a positive/ negative vibes of content imageries can aim to influence the psychographic aspects of the target audiences through which their aspects of perceived ease of use can be enhanced at an incremental rate and also effectively and efficiently (Hanssens and Pauwels, 2016). For example, certain economic trends portray higher returns for investors which can be showcased through infographics that cater to a happy outlook; on the other hand, certain statistical analyses that portray various negative implications can be facilitated through contents that highlight a sense of cautiousness (Jianu et al., 2016). 
[bookmark: _Toc63721411]2.6 Industry review 
The management of Investopedia can aim to delivery excellent content marketing campaigns for various business organizations working in various sectors in their respective industries such as oil and gas, electricity, banking and financing and other global sectors through which the target audiences of the aforementioned company (potential and current investors in the stock markets) can aim to showcase certain market trends and informative content that helps such audiences to adhere to a sense of awareness (Cortez et al., 2020). The economic forecast portrayed by the management of the aforementioned business organization about a whole industry will encourage the potential and current investors to compare various stocks of different industries and analyze their short and long term needs (Charter, 2017). Hence, the management of Investopedia can engage in various forms of collaborative approaches through which they can aim to draw insights from reputable CEOs (Chief Executive Officers) and showcase their management approaches within their respective industries. Such forms of market analyses will enable the management to adhere to instances of incremental profits through the marketing content that the blogs will aim to develop and also adhere to a sense of brand recognition for certain brands and economic trends that affect aspects of return on investments (ROI) in various global economies (Rowley, 2016). 
[bookmark: _Toc63721412]3. Conclusion 
This report has outlined seven aspects/ particulars of creating effective blog contents in order to engage in instances of effective and efficient business communication skills. Aspects pertaining to reviews and ratings and industry reviews helps the blogs to improve the awareness levels of their respective working communities in an effective and efficient manner. 
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