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	The Impact of Social Media Use on Self-Esteem and Mental Wellbeing Among University Students in the United Kingdom

	01 Introduction and Research Aim 
A methods chapter describes the way research is carried out, how data are collected, selected, and analysed (Hazari, 2023). The primary research method used in this poster is the secondary method, in which the literature available in the academic field has been utilized rather than primary data being collected. It describes the search plan, information collection procedures, validation procedures, inclusion and exclusion criteria, and the ethical issues used during the research. This study has two purposes: to investigate the effects of social media on the self-esteem and mental health of university students in the United Kingdom and to identify the methods that can be used to mitigate the adverse psychological consequences of using social media (Plackett et al., 2023; Campbell et al., 2022).
	02 Search Strategy 
A search strategy of secondary research can be defined as a methodical way of locating, choosing, and obtaining targeted scholarly materials in relation to particular keywords, databases and filtering methods (Sing et al., 2026). The structured search strategy that was created in this study included the following key terms: social media use, mental wellbeing, self-esteem, and university students. Search results were narrowed and expanded using Boolean operators like AND and OR. Peer-reviewed and credible academic sources were accessed using databases such as Google Scholar, PubMed and the UWTSD Library. Such a strategy made the information gathered to be relevant, focused, and academically reliable (Hazari, 2023).


	03 Searching for Information 
Information search was a systematic and systematic process. First, the identification of relevant keywords was carried out in accordance with the aim of research (Hazari, 2023). The keywords were then searched in the selected academic databases including Google Scholar and PubMed. The filters were used to reduce the number of results to those published within 2020-2025 to provide up-to-date information. Article titles, abstracts, and conclusions were carefully read to determine them to be relevant to the research topic. As the search continued, keywords were narrowed down to add additional terms that were more specific like social comparison and self-esteem to enhance the accuracy of the search results (Parry et al., 2022). This is because only high-quality, relevant, and credible sources were used in the study. 

 
	04 Picture / Graph / Visual Aid / Statistics 
The most important figures in the literature can be used to point out the effects of social media on the wellbeing of the students. It has been found that 67 percent of students said that they felt negatively after comparing themselves to other people on social media, and 45 percent of students said that they felt low self-esteem after comparing themselves with other people on social media (Yu, Dykxhoorn and Plackett, 2024). Also, in the UK, 97% of young adults are active on social media, and approximately half of them experience pressure to post an idealised image of themselves on the Internet (Ofcom, 2025). These statistics confirm that there is a significant relationship between mental wellbeing and the use of social media, which explains why this topic of research is important.
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	05 Research Validation and Analysis
In secondary research, validation means that the sources utilize must be credible, reliable, and pertinent to the research topic (Sing et al., 2026). All the selected sources in this study were evaluated using the CRAAP test that is an acronym that is used to assess the sources on Currency, Relevance, Authority, Accuracy, and Purpose. The peer-reviewed journal articles and recent publications were given priority to consider the reliability of the data. This is a critical process since it enhances the validity of the study and lessens bias; but is constrained by the dependency on existing data and lack of primary research. The data were analyzed through the thematic analysis, a qualitative research approach that determines patterns or themes within the literature (Bader, Gadoud and Preston, 2023; Southwick et al., 2022). The main themes that were identified are the effect of social media on self-esteem, the role of social comparison, and the effect of online communities.

	06 Inclusion Criteria 
Inclusion criteria of this study was oriented towards ensuring that the sources were of quality and relevant. Peer-reviewed academic articles written in the past 5 to 10 years (especially during 2020 to 2025) were considered only (Campbell et al., 2022). The chosen articles had to be devoted to the usage of social media, self-esteem, and mental wellbeing, in particular, of university students (Plackett et al., 2023). Also, to maintain the reliability and relevancy only sources in English and entirely available on the Internet were considered.
	07 Exclusion Criteria 
The exclusion criteria were used to ensure that the research is of quality and relevance. The sources that were below 10 years were eliminated to prevent information that was too old (Sing et al., 2026). There were also non-academic sources like blogs, opinion pieces and unreliable websites that were excluded. The studies that were not relevant to the topic of the research but concerned university students were eliminated. Also, any articles that were not completely available or had an insufficient academic quality were filtered out (Hazari, 2023).

	08 Ethical Considerations
In secondary research, ethics means being honest, responsible, and integrity with existing data (Hazari, 2023). In this research, ethical concerns were well observed by ensuring that all the sources were duly cited using Harvard referencing as a way of preventing plagiarism. The use of credible and peer reviewed materials ensured academic integrity. Research was also carried out in an equitable and objective way, with the results being presented in a manner that was not subject to misinterpretation (Bader, Gadoud and Preston, 2023). Even though no primary data was used, ethical responsibility was observed considering the rights of intellectual property and providing transparency during the process of conducting the research.
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