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1. Introduction

This qualitive study aims to understand the phenomenon of participants experiences of learning online in university during Covid 19. This qualitive study systematically reviews the data obtained using a semi structured interview format, using convivence sampling to select three participants. Convenience sampling is a non-probabilistic form of sampling where there is no direct methodology in participant selection, therefore the participants selected are convenient to the researcher (Thomas, & David, 2017). These interviews examine the learning experiences participants underwent through the introduction and continuation of blended learning throughout COVID-19, these will then be further interpreted and analysed with the use of thematic frameworks.

According to Foote & Barrell (2011), positionality is defined as the individuals outlook on the world and how values, views, and location influence this. Positionality is an integral process within qualitative research, Darwin Holmes, (2020) explores how the positionality of the researcher influences the research process adopted within the study, highlighting the importance of self-awareness in identifying and clearly articulating their positionality in respect to the research. Due to my own positionality, this topic is important to me to explore, as I am currently a business management student at university. I have personally experienced the phenomena of the online learning approach universities took during COVID-19.

2. Literature Research
 
A qualitative approach was selected as the research methodology as opposed to a quantitative method as, qualitative methods offer a dynamic approach, enabling researchers to gain an in-depth insight on the participants experiences and feelings. This allows for the collection of non-numerical data, whereas quantitative data relies solely on numerical data (Austin, Z., & Sutton, J. 2014)

Phenomenology is a qualitative research approach seeking to understand participants lived experiences (Neubauer, Witkop, & Varpio, 2019). The phenomenology method being utilised within this research study to allow for a better understanding on the phenomenon chosen, which is “participants experiences of learning online in university during Covid 19”. 

Epistemology is a theory of knowledge, and communication of that knowledge to others as outlined by Saunders et al, (2019). An interpretivist approach to epistemology was used within this research as interviews and data collected has been interpreted by the interviewer. 

Ontology is “a philosophical position that refers to the nature of reality” (Saunders et al, 2014). Subjective ontology is adopted in the research of this phenomenon, as it asks “what?”, making it a qualitative question. The adoption of an interpretivist approach to epistemology also results in a subjective approach to ontology. This study recognises knowledge as value and the goal of the research was to develop understanding into personal experiences. 


3. Procedure

The research method used was semi-structure interview as it allows for open-ended questions, to be utilised enabling a more in-depth collection of data of the phenomenon, as suggested by Green (1998) open-ended questioning aims to gain the perspective of the interviewee furthermore, Qu, Sandy & Dumay, John, (2011) state by using this question technique. It enables a true establishment of individuals perspectives without the influence of the interviewers’ own views. A thematic framework was used for the analysis of the data collected. The research process was followed and outlined below.

1. The main research topic was identified, and further sub-questions were established to enable the collection of further data relating to the research question. Open-ended questions were selected to help gain in-depth for the analysis.

2. In line with UWTSD ethical codes and practices, an ethics form was completed (UWTSD, 2017-2020). A participant agreement form was developed to allow for consent to be obtained by the participants of the research. Ethical codes of conduct enable us to avoid of any errors of fabrication, allowing the research aims to be met ensuring there is no misrepresentation of data (David B. & Resnik, J.D., Ph.D, 2020).

3. Using convenience sampling three participants were selected. This method allows for a diverse selection of participants due to its non-probability nature.

4. The interview style selected was a semi-structured approach, allowing for open comments and facilitated discussion, however, directed questions were also used to ensure the question was answered enabling a significant data collection to be obtained. Semi-structured approach allows a more consistent analysis to be undertaken, as each participant had the same questions enabling an easier comparison between responses. This approach enabled participants to openly comment and discuss the research topic resulting in independent thoughts to be expressed (William, 2015). 

5.Prior to the interviews, arrangements were made to discuss the study process and rationale with the participants before signing the agreement form.

6. Various quiet environments were selected for the semi-structured interviews, to suit the individual participants preference. A non-bias manner was adopted when questions were asked to allow for consistency in results. Each interview was given 20 minutes allowing a 10-minute leeway each side.

7. Interviews were transcribed into a word document, ensuring all ethical rules were complied to ensuring each participant was anonymised in the process.

4. Data Analysis

Thematic analysis was used as it offers a theoretical but flexible approach to analysing qualitative data, following a six-step process developed by Braun & Clarke (2006). Any comments irrelevant to the experience of online learning during COVID-19 were removed from the transcribed document, allowing for a concise table to be formed. The table shows grouped participants answers, interpretation of the answers by the interviewer and themes which reoccurred. The data was closely examined, and themes were established, when an opinion arose which did not fall under a previous theme a new one was formed. The themes were then analysed, and conclusions were drawn from the data (Caulfield 2019).  



5. Data presentation and findings

Table of the findings from the qualitative research:
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The first theme identified was the difficulties experienced, and the impact of learning occurred with online learning.  Students felt that being at home there were more distractions , which negatively impacted their learning online. Technical difficulties were also endured leading to missing out on various learning. A common difficulty experienced was, it was difficult to understand what lecturers wanted from them. The difficulties of online learning are central to this theme and contributed to a decreased standard of learning, therefore a negative experience was endured.
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The second theme identified from the data was that communication levels were reduced compared to on campus learning. All participant shared similar views upon these themes with no participants having a positive experience regarding communication. Every participant claimed that communication was negatively affected due to decreased response times from lecturers making it difficult to complete the given work. Participant C highlights that lecture time was also affected due to poor communication. Each participant expressed the fact that reduced communication resulted in negative experiences from online learning.
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The third theme discovered was that there were some positive experiences which came from online learning. All participants state that they benefited from lectures being recorded and felt as though this was a positive that came from their online experience, they felt as though if helped them to revisit topics they hadn’t quite understood and used lectures for revision purposes. Participant A also states that group chats were beneficial to their learning as it enabled them to discuss anything they were unsure of. Although the participants didn’t rank their experience of online learning throughout covid very highly there were some positive experiences that came from it. 

6. Conclusion and Reflection

A strength to this research study was that the semi structured method with pre planned questions enabled the main themes to be explored and rich data to be obtained, this enabled this study to be more reliable eliminating any bias as each participant was given the same set questions to discuss. The qualitative technique of using a thematic framework was a useful tool for analysing the data which was collected from the three interviews, it allowed for comparisons and differences to be analysed between the participants experiences. The themes identified within the thematic analysis gave insight into the participants individual experiences with learning online during covid 19. Any ethical issues had been established before undertaking the interviews and consent forms were signed. 

A weakness to this research study was that the sample size was small as only three participants were interviewed, this meaning that the results and findings of the research cannot be generalised to a wider society. A larger sample size would have made the data more representative. To produce a more diverse and generalisable set of data the use of other data collection methods could have been used such as a mixture of focus groups and interviews. Another weakness to the research is that an interpretivist approach to epistemology was used which means the data cannot be generalised as it is more subject to bias as the data has been interpreted by the researcher and may have been interpreted incorrectly.

To conclude the overall experience of online learning throughout Covid 19 was generally negative. All the participants felt as though communication levels were very limited with the general negative experience of communicating via email. There were however some positives the participants found with online learning these were commonly to do with the recording of lectures, participants all said that this was one of the main positives as they could re watch lectures and pick up parts which they had missed. The data provided an insight into how participants felt their experience of online learning compared to their on-campus learning, and the general feeling towards it was negative with very few positives to counteract these. 
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1. Introduction 

This report aims to present the study of whether social media affects peoples purchasing habits. A study has shown that “81% of consumers’ purchasing decisions are influenced by their friends’ social media posts” (DeGruttola 2021). The quantitative research undertaken in this report will provide and insight into whether we are influenced by social media when it comes to purchasing a product. This study area was chosen because of my positionality for this research which is I have a personal interest into how influenced people can be by social media, and how this can influence their purchasing habits by altering their perceptions of what they need and want.

2. Data collection and Analysis approach  

The data within this study was collected using a quantitative survey method which consisted of ten questions, to analyse the phenomenon. An online survey is a form of non-probability convenience sampling. The collection method was chosen due to the precision of the results and low-cost nature, with a range of different participants being able to participate enabling a diverse range of demographics and opinions to ensure valid results were obtained (Jones, Baxter & Khanduja. 2013). 

The ethics procedure followed included filling out an ethics form which followed the guidance from the UWTSD ethical codes (UWTSD, 2017-2020). Consent for participants to engage in this research was included within the survey with a statement at the beginning of the survey outlining the research and explaining it what the research was being used for. The statement explained that all participants were anonymous, and a contact email provided if there were any further questions. 

Quantitative research is where numbers are collected and analysed, or non-numerical data is interpreted. It is used to describe or control the variables of interests the goal is to test relationships between variables (McLeod 2019). 

Cross tabulation will also be used to analyse the data this will enable the relationship between variables to be analysed. A cross tabulation groups variables together to allow the researcher to analyse the correlation between the different variables. The process reduces the data down into subgroups which is more manageable and allows the researcher to find more precise insights into the data (Alchemer, 2018). 

3. Procedure

1. A survey was selected as the method of collecting data using a cross sectional research method rather than a longitudinal study method. A cross sectional method was chosen as it collects observations at a singular point in time rather than over a long period of time which meant it was less time consuming, it allowed different groups to be observed rather than the same group of participants (Thomas, 2021). 

2. Online questionnaire was the chosen method because of the easiness to dispense the survey to a large section of the population to gain rich data. The online survey software used was Excel forms which enabled the results to be easily converted into a spreadsheet (Xcel Forms, 2021). 

3. The ten survey questions were developed to gain data on whether social media affects purchasing habits. The questionnaire contains a variety of different categorical questions including nominal, categorical and ordinal. Nominal questions which have been used are ones such as gender providing data on participants demographics, this data can be categorised (Bhandari 2021). Ordinal questions provide data which can be ranked or include open ended question where the participant must type a response (Formplus blog, 2019). The survey included various types of response methods including, multiple choice and rating scales. This enabled a range of statistical data to be collected and differentiation is greater among participants (Trevethan. R & Ma. K, 2021). An ethical disclaimer was published at the top of the survey informing the participants that the survey was voluntary, and they could withdraw at any time, and that it was anonymous. A method of contact was also stated if there were any further questions. 

4. The survey was then published online where participants could access it, this meant that it reached a large population, and they were able to fill out the survey at a time and place which was convenient to them with no pressure to complete it in a certain time. 54 participants filled out the online survey. 

5. Excel was then used to code the data to correspond to multiple choice questions. The data was then inputted into the IBM statistical Package for Social Sciences (SPSS) which processed the data and formed graphs to enable analysis. 

4. Data presentation and findings
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The data from this question shows that there were a higher number of female participants, the valid percentage of females was 77.8%, the percentage of male participant was 20.4% and the percentage of participants which describe their gender as other was 1.9%. Therefore the mode is 1 which is coded to female. 
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The pie chart shows that most participants spend 3 hours plus on social media, with this having a valid percentage of 38.9% and between one and two hours being the next most popular choice with a valid percentage of 27.8%. Followed by between 2 and 3 hours with a valid percentage of 20.4%. The least number of participants answered under an hour with a valid percentage of 13%. 
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The data from this bar chart shows that 37 of the participants prefer to shop online and 17 prefer to shop offline, showing that there is an increased amount of people shopping online rather than offline. Whether it be through social media or search tools. 
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The bar chart shows that the majority of participants felt neutral towards this question with the valid percentage being 33.3% however, more participants selected highly unlikely the percentage being 14.8% rather than highly likely with the percentage being 5.6% .Suggesting that promotional links on social media do not influence purchasing habits.
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The bar chart shows that the majority of the participants have not made purchases through their social media in the last three months, however there were 24.1% that did answer three plus. From this it can be concluded that people aren’t completely influenced by social media but that is not to say that purchasing through social media never happens.
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This table shows a measure of central tendency the measure used is the mean, the table shows the mean average time spent on social media is 2.85 hours. This figure shows quite a large amount of time is spent on social media meaning people may be having a high exposure to possible purchasing influences.


5. Cross tabulation of results
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This table shows a cross tabulation between preference of shopping online or offline and whether social media influences where they shop. Those who prefer shopping online are more influenced by social media on where they shop than those who prefer shopping offline this showing there is a relationship between these two questions.  
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This data shows the relationship between the time spent on social media and how often participants have made a purchase through social media in the last three months. This shows there isn’t much relationship between the two, for those who spent three hours plus on social media there were six participants who had made purchases through social media either 3 plus times, 1-3 times and none. 
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This cross tabulation shows the relationship between gender and the number of times an online purchase had been made through social media in the last three months. Although 20 females answered none, 8 females responded to three plus and only four males answered three plus. In the section 1-3 times 9 females answered and no males answered, in 1-2 times 5 females answered and only 3 males answered thus showing that females are more likely to purchase through social media than males. 

6. Chi-Square Test

Null hypothesis: Types of social media which influence purchasing habits is independent of age.
Alternative Hypothesis: Types of social media which influence purchasing habits is dependent of age.
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This Chi-Squared tests shows that the asymptotic significance (2-sided) value of 0.912 (the p-value) is more than the 0.5 designated alpha level, therefore there is no significance in the test statistic. Meaning types of social media which influence purchasing habits is independent of age. In this case the null hypothesis is accepted.

7. Limitations of the data

The small sample size and small-scale number of questions used was a limiting factor, this means that the results cannot be generalised to the wider population as the sample was not large enough. The small-scale number of questions was limiting as richer data could have been obtained if further questions could have been asked in relation the research topic. The sampling method was also a limiting factor as the sample was taken by convenience sampling so may not have reached a more diverse population. A more systematic or random sampling method could have been used to reach a more diverse population. Another limitation of the data was that rather than using a multiple-choice button for the participants age an input function was put in, so their actual age was inputted making this section of data difficult to analyse and pick up on any relationships with the other data. 

8. Conclusion

To conclude there is a growing popularity for shopping online rather than shopping offline, however, the study didn’t show much of a relationship between social media and the publics purchasing habits. The main limitations in this study was the ability to input the participants age as this made analysing the data significantly harder next time an age range in a multiple choice would be better. Another limitation would be the sample size of only 54 people. With more people completing the survey it might show a clearer insight to the publics purchasing habits. It did however show that a large majority of people prefer shopping online and also use social media for several hours a night, therefore with the correct advertising there is the ability to effect purchasing habits.
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