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How did you find this source?
I searched online for articles about social media and how businesses use it for promotion. I looked at a few sources before choosing this one because it was related to my topic and was published in an academic journal..
Why did you choose this source?
I chose this article because it talks about social media marketing and the way it can influence customers. I was interested in the information about brand awareness and customer behaviour. I also preferred this article because it is based on research with consumers and not only on someone's opinion.

Another reason I chose this source is because social media is now a common part of how businesses communicate with customers. I wanted to understand more about why some social media marketing activities can affect the way customers see a brand. The article gave me information that I could connect with examples that I see online, where businesses use posts, videos and communication with customers to promote their products.
Is it relevant to the topic?
Yes, I think this article is related to my topic. It looks at how social media marketing affects brands and customers. This helped me understand more about why businesses use social media for promotion.

I also noticed that the article discusses different parts of social media marketing, such as Communication, entertainment and word of mouth. These are related because businesses can use them to attract attention and communicate with customers. For example, customers can see content from a business, interact with it and then share it with other people. This can help the business reach a wider audience.
Is this a useful article?
Yes, I found the article helpful because it gives information about how social media can affect a brand and its customers. One part I found interesting was how social media can affect customer preference and loyalty. It also showed me that communication with customers online can be important for a business.
Is this an academic source?
Yes. It is a peer-reviewed journal article published in the Journal of Business Research.
This is important because academic articles normally provide more detailed evidence than general websites or social media posts. Before choosing the article, I checked where it was published and who the authors were. This helped me decide that it was suitable to use for an academic task.
When was it published? Is it recent enough? Why?
The article was published in 2016. I know it is not a very recent article, especially because social media changes quite fast. However, I still think it is helpful because it helps explain how social media marketing can affect businesses and customers. If I was doing more research, I would also look for a newer article to compare the information.

Social media has developed a lot since 2016 and platforms continue to change. For this reason, the publication date is one limitation that I considered when evaluating the article. However, the main ideas about customercomunication , brand image and consumer behaviour are still helpfull for understanding social media marketing. In future research, I would compare this article with a more recent study to see whether the results are still similar.
Author Credibility
I think this is a reliable source because it was published in an academic journal and the research method is explained in the article. The study included 845 customer from four different countries. This gave me more confidence in the information because the authors collected data from real Customer . However, I noticed that the research mainly looks at luxury brands, so the results may be different for small businesses or other types of companies.
I also looked at the fact that the article has several authors rather than only one. They come from different academic institutions, which gives different research backgrounds to the study. For this task, checking the authors was helpful because I learned that I should not judge a source only by its title. I should also check who produced the research and whether they have an suitable academic background.
Reliability
I consider the source reliable because it is a peer-reviewed journal article in the Journal of Business Research. The study used a survey of 845 Customer from four countries who followed five luxury brands on social media. It explains its research method and analyses the relationship between social media marketing, brand equity and consumer behaviour. One limitation is that the research focuses on luxury brands, so the results may not apply equally to every type of business.
Another reason I consider the article reliable is that the authors explain how they collected and analysed their information. The research included customer from China, France, India and Italy, which means that the study was not based on people from only one country. I think this makes the research more interesting because social media is used internationally.
After looking at this source, I understood that reliability is not only about where an article is published. It is also important to look at how the research was completed, who participated in the study and whether the authors explain any limitations. This made me more careful when choosing information for academic work.
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