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[bookmark: _Toc986752504]Introduction
This event will be a ‘Spring Student Gala’ with the aim of bringing together the target demographic while fundraising for Swansea Mind. The proposed concept will be a black-tie formal event with several entertainment aspects including a charity auction, live singer and canape service which are all displayed in figure 1 of the appendices. These additional aspects create a unique selling point for the concept making it more desirable for attendees.
The event will take place at the Dylan Thomas Centre, Swansea on the 24th of March 2023 from 6:30pm to midnight. This proposed venue has a capacity of 100 guests and after primary market research into the demographic’s spending habits, a price point of £15 per ticket was decided. 
When developing the event concept consideration must be made into the views of all stakeholders (Kotler, Armstrong, and Opresnik, 2018). In relation to this event there are many stakeholders including the guests, staff, venue and sponsors.

[bookmark: _Toc1304335640]Aims and Objectives
Producing aims and objectives for an event allows the opportunity to review success and monitor progress against set success criteria allowing adaptions to be made to the concept throughout the planning process (Miller, 2022).
· To increase awareness of local charities through sponsorship promotions.
· To increase awareness of Swansea Mind and their work with the local community.
· To bring students within the local community together, offering an opportunity to destress.
· To produce a memorable event that leaves a legacy amongst the community.
· To produce a positive financial impact on the local community.

[bookmark: _Toc377408405]Market Research
To ensure the market research is reliable and non-biased both primary and secondary research methods were used. Primary research is data collected from a first-hand source (Taylor, 2022) and due to this it is highly accurate, relevant and meets all objectives set (Walker, 2021).
During our primary market research, we identified interest levels, desired features to the event and financial influences of guests. While our secondary research allowed the identification of other events in the area and gaps in the market.
The target demographic for this event has been identified as students within the Swansea area with an age demographic of 18 years or over. When considering this age demographic, financial and economic factors influence their attendance, therefore, tickets must be reasonably priced and include enough entertainment aspects to entice attendees (Solis, 2019).
Market research suggested Swansea Mind would be a relevant charity for the event as their organisation deals with student mental health. Primary research including interviews with students suggested that they were willing to donate more as it is a charity, they know supports the local student community.
When considering the target demographic, consideration was required into factors that would influence attendance including location, costing and entertainment. Ensuring that all aspects of the event are student relevant is important to ensure engagement, this was applied during deliberations regarding the food, drink and auction items. Interviews with students highlighted alterations required in the proposed plans such as reducing food service from three-courses to canapes to reduce ticket costs.
All factors of the target demographic had to be considered prior to launching marketing, their geographical location was focused on approximately 30 minutes or less from the city centre. Location was a significant factor that required secondary research, the venue had to be cheap enough to offer reasonable ticket costs, close enough to popular bars and entertainment for after the event while also being within close enough distance for individuals to get transportation to and from the venue. 
Primary research conducted in the form of interviews into requirements for the event this demographic highlighted that interactive activities such as auctions or dancing would attract more attention, therefore this was added into the running order. 
Secondary research suggested a gap in the local market for a formal event and primary research reinforced that there was a demand within the target demographic. Further secondary research found that there was no large event in the area on this date to reduce guest participation, this data was collected from local businesses.
When looking at the target demographic it is vital to consider market segmentation. Based on the psychographics of the target demographic there will be a bar open on site and an afterparty will be held at a local nightclub. 
Research was conducted into the requirements of all stakeholders involved and by considering their requirements we will be able to achieve a higher level of support for the auction. By building a connection with the stakeholders and considering their feedback a higher level of support and profit can be achieved (Kotler, 2009).
Considering the primary research there was evidence to support the decision to hold the event on a Friday as behavioural and economic factors for the demographic suggested students often have part-time jobs and research supported these were often on a Saturday. 
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It is vital to produce an appropriate marketing plan to ensure the demographic is reached. A marketing plan supports the identification and advertisement to a target audience while ensuring the campaign maintains organised and offers clarification on marketing goals (Bottrell, 2021).
A Gantt chart and marketing plan were produced, as shown in the evidence section, to further monitor the marketing progress and as these charts are flexible, adaptions can be made to increase customer interest if sales are low.
The marketing plan shown in figure 4 of the appendices, displays all forms of advertising proposed for this event however the primary advertising strategies that should be applied to attract the desired demographic are social media, leaflets or posters and word-of-mouth. 
When launching the marketing campaign, primary focus was given to social media posts as having an online presence can help a business connect with customers, build an audience and keep them updated on event progress so it vital when considering a marketing campaign (Curtis, 2023). Examples of social media posts launched on Instagram and Facebook can be found in the evidence section, these posts share the branding colour scheme of blue and gold. When marketing branding is vital as your event can be distinguished from others by the colours associated with the brand (Kotler and Pfoertsch, 2010). Instagram and Facebook were selected as they are used most amongst the target demographic, with figures showing 86% use Facebook and 67% use Instagram (Ryan, 2021). Research suggests that if applied correctly a social media campaign can produce a significant return on investment (Kotler, 2020).
Promoting using leaflets and posters cheap but effective, by maintaining the events branded colour scheme and including all event information you can produce a great return on investment through creative expression (Powell, 2020). This promotional technique will be used within local universities and student accommodation where footfall is high and will result in increased customer interaction with the concept and higher sales rates.
Another promotional technique is word-of-mouth marketing, this is one of the most cost-effective forms of marketing, requiring individuals to discuss and recommend the event (Winding, 2022). By creating a unique and desired concept like the spring student gala you aid this conversation and support. Amongst the event’s target demographic this strategy will prove effective due to the easy communication methods such as messaging that are now available (Winding, 2022). 
For our charity auction we require student related prizes, local businesses will be contacted regarding donations, as shown in the appendices we had many supportive businesses willing to donate and by ensuring all prizes are appealing to students we hope to raise substantial funds for the charity while providing an enjoyable experience for the guests.
A feasibility study was conducted, within this study a SWOT analysis was completed as shown in figure 2 of the appendices which highlighted the potential threats to the events success, this allowed a contingency plan to be produced increasing the feasibility of the proposed event plan.
Evidence found the event to be highly feasible with a demand amongst the target demographic and a gap in the local market, to solidify this success rate the proposed marketing plan should be conducted and altered where required to achieve attendance figures. 

[bookmark: _Toc350766484]Risk Management Plan
Producing a risk management plan allowed risks to be highlighted and relevant preventative measures to be taken prior to the event. Producing a risk management plan results in more efficient and consistent operations, resulting in more satisfied customers and a healthier bottom line (Michalowicz, 2018).
Regarding licensing for the event, no further licensing is required as the venue is fully licenced in relation to food and alcohol service however, a public liability license is required to cover the DJ proposed for the event, a copy of this license is attached within the appendices in figure 5.
An emergency plan which is shown in figure 3 of the appendices was produced for both a fire and medical emergency, the fire emergency plan will include the educating of staff on evacuation routes, venue assembly points and the location of fire extinguishers.
Both emergency plans require charged mobiles and service to be carried out so staff will be asked to arrive with fully charged devices and chargers will be available if required. All aspects of these plans are contained in the risk assessment below which will be viewed by all staff prior to the event.
	RISK ASSESSOR NAME
	UNIVERSITY INSTITUTE / DEPARTMENT
	BRIEF DESCRIPTION OF ACTIVITY

	Rhiannon Gratrix and Elinor Haskins
	Events and Tourism Department 
	This event will be a ‘spring student gala’ fundraising for Swansea Mind. 

	AUTHORISING LINE MANAGER
	PERSONS AT RISK / POTENTIAL HARM
	DATE(S) / LOCATION(S) OF ACTIVITY

	Deborah Jenkins
	Those attending the event, managing/working the event or others who are affected by it.
	24/03/23     18:30 – 23:59     One-time event     The Dylan Thomas Centre, Swansea 




	HAZARD
	PRE-CONTROL 
RISK
	CONTROLS
	RESIDUAL RISK

	Health and Safety requirements 
	Moderate
	· All staff were informed of the risk assessment completed and had access to preview prior to event.
· Brief conducted on protocols in place to prevent incidents.
	Low

	Fire Incidents
	High
	· All staff aware on fire safety protocol
· Fire exits accessible and clearly visible
· Guidance on Fire Safety controls and protocols communicated with venue
· Fire evacuation speech conducted at start of event 
· Fire assembly point known by staff
	Low

	Weather
	Moderate
	· During bad weather ensure wet floor sign is available and mat is down at venue entrance.
	Low

	Location
	
	· Proximity to wind street could result in drunk individuals attempting to enter venue – Security staff will be on site.
· All staff aware of surrounding area and routes for emergency services if required.
	

	Driving Risks
	Moderate
	· Caution when driving with decorations in vehicle – Rear view may be obstructed
	Low

	First Aid
	Moderate
	· First Aid policy followed by all staff.
· All staff were informed of the location of first aid supplies if required.
· Members of team had first aid training – 2 certified first aiders within the managerial team.
· Access to medical support at venue as located on main road with easy access.
· Mobiles and signal available for contacting emergency services if required.
	Low

	Theft or damage of Equipment 
	Moderate
	· Drinks kept away from electrical equipment.
· Security staff onsite.
	Low

	Carrying heavy equipment
	Moderate
	· Ensure tasks are split between individuals to avoid exhaustion related accidents.
· Do not carry too much weight at one time
	Low

	Minor incidents 
(Slips, trips and falls)
	Moderate
	· Ensure all wires are safely secured
· Move any trip hazards
· Wet floor sign available if spillage occurs
	Low

	Access to venue (Steps)
	Moderate
	· Ensure access to lift is available 
	Low

	High Alcohol Consumption
	Moderate
	· Ensure bar staff monitor individuals' consumption to avoid heavy intoxication
· Restrict drinks if individual becomes too intoxicated
	Low

	Proximity to river
	Moderate
	· Have staff at door to monitor guests leaving venue and control proximity to river if intoxicated
	Low

	Food Allergies
	High
	· Supply food allergy information for all tables at venue
· Check with chef all allergy information is correct
· Have staff knowledgeable on contents of food being served
	Low

	Food Service
	Moderate
	· Ensure food service routes are clear 
· Maintain scheduled service to avoid food sitting out for extended periods of time
· Ensure food is maintained at a safe temperature prior to service
	Low



[bookmark: _Toc30390058]Evaluation Strategy
Applying appropriate evaluation methods is crucial as strategically evaluating an event gives insight into the effectiveness of all aspects of the concept (Lohrey, 2018). To evaluate the success of the event we will undertake numerous strategies and assess whether our primary aims and objectives were met. Interviews and questionnaires will be conducted after the event to gather feedback from guests and allow reflection to be made.
All stakeholders' views should be considered throughout the evaluation process and therefore feedback will be collected from staff, sponsors and the venue to ensure all stakeholders views are heard.
When evaluating the success of an event it is important to reflect on the aims and objectives set prior to the execution of the event, therefore a significant section of the evaluation will be regarding the achievement of these objectives.
When evaluating the success of the marketing strategy there will be a review of ticket sales and their correlation with new marketing strategies being applied to see which strategy had the most impact on our demographics influence to purchase. Further evaluation can be taken from the total funds collected, considering the events profitability and financial success.
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	Date
	Times
	Notes

	03/02/23
	13:00- 15:00
	· Possible ideas-disco, gala, bake off
· Final decision - gala
· Title - Student Spring Gala 2023
· Possible dates- 24th or 25th of march
· Possible locations - Dylan Thomas centre, st samlet, Morristown rugby club
· To do- contact Dylan Thomas centre about dates and conduct research 

	06/02/23
	12:00 - 14:00
	· Both spoken to friends and have decided the 24th will have the larger turn out
· Sent an email to the Dylan Thomas centre requesting the 24th
· Decide on a colour scheme of gold and blue, like UWTSD but also very formal
· Decide on a black-tie theme with canapés
· Contact Swansea mind after choosing them as our charity

	07/02/23
	14:00 - 16:00
	· Had a response from the centre confirming the 24th
· Organise a meeting with Chloe parsons
· Look at marketing that Rhiannon’s worked on
· Contact DJ
· Contact singer
· Price tickets

	10/02/23
	12:00 - 13:00
	· Prepare for Chloe Parsons meeting through creating a plan of our Gala (Both)
· Debrief from the call with Mind Swansea (Both)

	16/02/23
	10:00 - 12:00
	· Debrief from the meeting with Chloe Parsons (Both)
· Fill in booking forms (Rhiannon)
· Contact a photographer (Elinor)
· Final edits to marketing ready for launch on the 17th of February (Rhiannon)

	21/02/23
	13:00 - 16:00
	· Discuss canapés reduced fee and agree to £3.50 per person (Both)
· Agree to the waivered corkage (Both) 
· Discuss ticket sales (Both)
· Discuss Sponsorship (Both)
· Contact Sponsors (Rhiannon)
· Arrange After Party (Rhiannon)

	14/03/23
	13:00 - 15:00
	· Confirm DJ (Elinor)
· Confirm singer (Elinor)
· Confirm all staff (Rhiannon)
· Confirm photographer (Elinor)
· Develop schedule for the day and recap on the sponsors (Rhiannon)
· Arrange vouchers for auction (Rhiannon)

	16/03/23
	10:00 - 13:00
	· Prepare all gifts and information for the gala (Elinor)
· Purchase deco items (Rhiannon)
· Final ticketing push (Rhiannon)

	21/03/23
	13:00 - 14:00
	· Final confirmation with venue and final push (Both)


Meeting Minutes (Evidence of division of work)
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Gantt Chart 
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Work Breakdown Structure for event.
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(Gaskell, 2023)
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Conversations with sponsors
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Discussions with venue management (Hopkins and Parsons, 2023)
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Conversations with charity management (Troiano, 2023)

[image: ]Arranging marketing to students (Jones, 2023)
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Email marketing sent to students
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Email about screens in university (Rees, 2023)
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Social media post and leaflet template
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Sponsored social media post
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Posts about sponsors
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Original social media post
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Post shared by Swansea Mind

18:30 = Doors open to guests
19:00 = Event starts
19:00 to 20:00 = First round of canapes
20:30 to 21:30 = Second round of canapes
23:59 = Event finishes
00:00 = After party at Fiction
Figure 1 - Running order for event

	Strengths
· Unique selling points
· Black-tie (unlike others on market)
· Low cost
· After party at Fiction
· DJ
· Singer
· Auction
· Free welcome drink
	Weaknesses
· The title “gala” - Unknown term for some individuals.
· Timings
· Costing

	Opportunities
· Gap in market
· High demand amongst demographic
· To create a legacy
· To develop a memorable event
	Threats
· Singer being late/not showing
· DJ being late/not showing
· Guests being late/not showing
· Venue cancellation
· Other events in area


Figure 2 - Event SWOT Analysis

Fire
1. Pull the nearest fire alarm and notify all guests.
2. Call 911
3. Assist injured of disabled personnel exit the building.
4. Evacuate the building.
5. Proceed to the fire assembly point.

Medical Emergency
1. Identify the medical emergency
2. If required, call 911
3. Administer first aid if properly trained
4. Contact the injured guest's family members and update

Urgent Situation (Suspicious person, package or activity)
1. Call 911
2. State who, where, when, what, why and how the situation occurred
3. If required, safely evacuate building

Violent Incident
1. Avoid – evacuate premises when you can
2. Deny – lock/block doors, turn off lights, silence phones
3. Defend – distract, attack, subdue
4. Call 911
Figure 3 - Emergency Plans (IOWA University, 2022)

	Marketing Strategy
	Target Audience
	Where will this be applied?
	When will the strategy be applied?

	Social Media Advertisement
	All local students possible 
	Instagram and Facebook (most appropriate social media platforms for the event’s target demographic). 
	8 to 6 weeks prior to the date of event

	Leaflets and Posters
	Swansea UWTSD students and students at local accommodations.
	All Swansea Campuses for UWTSD (focusing on areas with high footfall – cafeterias, elevators and lobby) and local accommodations.
	Beginning 2 to 3 weeks prior to the date of event.

	Screen advertisements
	UWTSD students
	All Swansea UWTSD campuses (TV’s located in all communal areas)
	2 weeks prior to the date of event.

	Word of mouth
	Local students 
	Communication starting with students from UWTSD spreading outwards to friends and family.
	Straight after concept signed off – Approx 8 weeks prior to event date.

	Direct messages
	Local Students
	WhatsApp and social media platforms to direct friends and family within the demographic
	Approx 6 weeks prior to event.

	Attending lectures
	UWTSD Students
	UWTSD campus – Events and tourism classes.
	2 weeks prior to the event.

	Email
	UWTSD Students
	Via Email
	4 weeks prior to the event.


Figure 4 - Proposed Marketing Plan

[image: ]
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Figure 5 - Liability Insurance Documents (Forshaw, 2023)
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Certificate of Employers' Liability Insurance
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nsurer)

Gf~—~——>
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student_spring_gala UWTSD Proudly presents... The Student
Spring Gala

Fundraising in aid of Swansea Mind this black-tie event will be
held in the Dylan Thomas Centre, Swansea

For students by students this event is 18+

Doors open at 6.30pm with the event starting at 7.

Tickets from only £15 including ...

Entry
Welcome Drink
Photograph on entry
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Charity Auction
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HiChris,

My lecturer Debbie suggested contacting you about advertisement of our gala on S¢réens across all Swansea campuses.

Please find attached a copy of our invitation and let me know if any alterations are required to fit the advertisement size requirement.
Thank you for your help.
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To: Grazia Troiano <grazia@swanseamind.org.uk>; Elinor Haskins (1912233) 4 08/03/2023 2217

Hi Grazia,
1 am emailing to confirm that someone will be attending the event to do  small 2-minute speech at the beginning, if you could do 8pm that would be ideal

but please let us know.
We would also like to confirm whether you want Mind representation at the event through buntings, leaflets or pop-ups etc.
Thank you,

Rhiannon and Elinor
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Hi Sophie and Chloe,

We would like to confirm the following for the Gala Event on Friday 24 March:
The food will consist of 3 canapes per guest for 100 guests over the evening. There will be two times during the event for the service of these at 7-8pm and
8.30-9.30 (150 per session - 50 of each) to be served by students at the agreed price of £3.50 per guest

We will be arriving at the venue for set up at 12pm,
In addition,

As discussed, the corkage fee has been waived but for the welcome drinks
member of our team. We expect as

For security we require the member of staff as discussed for the arranged price of £127.24, we require confirmation on the security staff's shift times and
their names. For venue safety are we required to complete bag searches on guests and can we have a clear fire evacuation plan to announce at the
beginning of the event.

Furthermore, is it possible to arrange for the screen to be available in the room and for someone to explain the set-up of it at around 1pm for us.

service of the welcome drinks will be done by a

Itinerary for event -

12pm = Elinor and | arrive for set up at venue

5.30pm= Require glasses ready for prepping welcome drinks
6.30pm = Doors open to guests

7pm = Event starts

7pm to 8pm = First round of canapes

8.30pm to 9.30pm = Second round of canapes

11.59pm = Event finishes

Please confirm as soon as possible.
Thank you for your support,
Rhiannon and Elinor
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To: Jacqui Jones; Deborah Jenkins; Megan Marston-Phipps (2204916); Hollie Lee (2204929); Shanice Yorke (2104776) +54 others Mon 06/03/2023 17:28
Ce: Elinor Haskins (1912233)

Good Afternoon,

We would like to formally invite you to our Student Spring Gala fundraising in aid of Mind Swansea on the 24" of March at the Dylan Thomas Centre, from
7pm. Tickets are selling fast so all those interested please come along and support us by getting your tickets through the link attached below. Everyone 18
and above is welcome so please invite friends and family to come along! From only £15 these tickets include a welcome drink upon arrival, canapes, live
entertainment, a charity auction and much more. So, dress to impress and we hope to see you all there!

Thank you,

Rhiannon Gratrix and Elinor Haskins

Link - Student Spring Gala tickets on Friday. 24 Mar | StudentSpringGala | FIXR
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Rhiannon Gratrix (2103772) © a &« ~
To: emily.pridmore@creativehg.co.uk Mon 20/02/2023
Hi Emily,

My name is Rhiannon Gratrix and myself and another student from UWTSD events course are holding a spring student gala at the Dylan Thomas Centre c
the 24 of March fundraising in aid of Mind Swansea. We are looking for donations for our charity auction that will be taking place du
donation would be greatly received. We look forward to hearing from you.

Thank you, Rhiannon Gratrix

g the event, any

Emily Pridmore <emily.pridmore@creativehg.co.uk> @ ® 3 & &
To: Rhiannon Gratrix (2103772) Mon 20/02/2023

Hey Rhiannon,

Thank you so much for getting in touch

We would love to donate the following to the auction - “A Sharing Tapas Board and a round of Cocktails" for up to 6 guests. This can be redeemes
Days a week until 8pm

If needed | can create a voucher for you to give to the winner, which would have my contact details on so they can book in to redeem their voucher.
Please let me know if you have any questions,

Emily
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__ student spring_gala
Dylan Thomas Centre

. student spring_gala UWTSD Proudly presents... The Student
Spring Gala.
Fundraising in aid of Swansea Mind this black-tie event will be
held in the Dylan Thomas Centre, Swansea.
For students by students this event is 18+
Doors open at 6.30pm with the event starting at 7.
Tickets only £15* including ...

* Entry
* Welcome Drink
* Photograph on entry
* Live singer

* Charity Auction
* D)

* Canapes

* Photobooth

* Access to venue bar

If you are interested, please follow the link in my bio.
*Small fee applies

#studentgala #uwtsdstudents #charityevent #mind
#mindswansea #swansea

oQv

@5& Liked by amy.louiseharris and 12 others
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Andrew Mclachlan <andrew.mclachlan@rekom.uk> © a «
To: Rhiannon Gratrix (2103772)
Cc: Charlotte Gaskell <charlotte.gaskell@fictionclub.co.uk>

Sat 25/02/2

Hi Rhiannon

Thanks for your mail, we would be happy to support the event and offer a VIP package prize for a night out in Fiction.

In terms of the afterparty, we could give you wrist bands as tickets. You could either sell them and put the money to charity or just give them out to
everyone for free entry before 1am.

Any other queries let me know.
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Experience and many more

Live Entertainment

DJ and Live Singer

Canapes

Served throughout evening

Photograph on arrival

student_spring_gala
Dylan Thomas Centre

student_spring_gala UWTSD Proudly presents.... The Student
Spring Gala.

Fundraising in aid of Swansea Mind this black-tie event will be
held in the Dylan Thomas Centre, Swansea

For students by students this event is 18+

Doors open at 6.30pm with the event starting at 7.

Tickets from only £15 including

* Entry
Welcome Drink
Photograph on entry
Live singer

Charity Auction

DJ

Canapes
Photobooth

Access to venue bar

After party at @fictionswansea

If you are interested, please follow the link in my bio.

oQv

@& Liked by alex_woollard and 13 others
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Wed 15/03/2023 1427

Rhiannon Gratrix (2103772)

To: Jacqui Jones

Hi Jacqui,
Just wondering what time you have the 3rd years until tomorrow so we could come in and speak to them at the end if this fits with your lesson plans and
then the st year's at 12

Thank you,

Rhiannon Gratrix

Jacqui Jones B O « &« ~
To: Rhiannon Gratrix (2103772) Wed 15/03/2023 14:32
Hi Rhiannon,
I've got 3" years until 11am so probably best to come in about 10.50 f that's ok?
Thanks
Jacqui
Reply all

O =3 & &~
fed 15/03/2023 14584

Rhiannon Gratrix (2103772)
To: Jacqui Jones.

That would be great.
Thank you so much,
Rhiannon Gratrix
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Rhiannon Gratrix (2103772) © I & & ~
To: Andrew.mclachlan@rekom.uk <andrew.mclachlan@rekom.uk> Thu 23/02/2023 1837
Cc: Charlotte.gaskell@fictionclub.co.uk <charlotte.gaskell@fictionclub.co.uk>

Good afternoon both,

My name is Rhiannon Gratrix and | am an events management student at UWTSD Swansea. | have spoken with Charlotte Graham-Woolard and am writing
today to discuss an event | am hosting in aid of Swansea Mind at the Dylan Thomas Centre, Swansea on the 24%" of March. This event is aimed at students
and will have an attendance of around 120, as part of the event we are holding a charity auction where all funds will go to charity thi
reaching out to local businesses for donations towards, i this is something you could donate anything towards please let me know.
In addition, after the event ends at 12, we are looking for somewhere to continue celebrations and are interested in that location being Fiction, is there any

possibility of us reserving some tickets/bands for the event? We are happy to charge for these during the event and paying yourselves what you require for
the tickets.

If you have any additional questions please feel fre to ask.
Thank you so much for your time | hope to hear from you soon,
Rhiannon Gratrix

is something we are
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Chris Rees
To: Rhiannon Gratrix (2103772)

Hi Rhiannon,
I have uploaded this to the Digital Signage screens
Thanks

chris

Rhiannon Gratrix (2103772)
To: Chris Rees

Thank you!
When will this be on the signage until?
Thanks,

Rhiannon Gratrix

Chris Rees
To: Rhiannon Gratrix (2103772)

It's going to be up until the 25th Match

Thanks
Chris

QO « &
Sun 12/03/2023 0738

QO « &
Sun 12/03/2023 1302

a s o
Sun 12/03/2023 1919
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