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1a- How quickly and easily does the website load?
The website responds very quickly and with a click you can explore the Hotel webpage.
1b-Does the website contain many sub-pages? How does a prospective customer navigate these?
Yes, and these subpages coordinate us with information about the spaces inside and outside the hotel, giving everyone a vision and more intimate view of how everything works.
1c-Can a customer make a booking via the webpage?
The hotel offers accommodation, lodging or reservation for lunch, dinner or celebration.
1d- What improvements could be made to the usability of the website?
The hotel offers a wide range of comforts and attractions inside and outside the hotel and at the moment it meets expectations.
2a-How pleasant does the website look? Are there any differences in appearance on a mobile phone versus a computer?
The website looks great, and you can explore different toppings, also I believe the differences between the vision of it by phone or computer differs in the amplitude of the images and when you can see by the computer the vision of everything is much better.
2b-How does the website use imagery, video or colors?
The website uses imagery, video and colors to enhance user engagement, create a memorable experience, and communicate effectively.
2c-Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?
Yes, they use tools and the importance of it is because the tools serve as the instruments for achieving specific objectives, also analyses of the platform of the hotel. Their purpose is to track performance, understand the customer, manage content and help the businesses.
2d- how effective are the social media links on the website?
Social media links on a website are quite effective for boosting visibility, driving traffic and increasing engagement. They also help build trust and credibility with visitors.
3a-How are the services offered by the company made clear to customers?
A company can make its service offerings clear to customers through various channels, including clear and concise communication, personalized interactions and proactive support.
3b-How are customers reviews made available? Are these up to date?
The reviews are available through various online platforms and channels, primarily by businesses actively seeking and sharing them. This includes platforms from Google, Business profile, Trustpilot, Yelp and directly on business website.
Many platforms update reviews via email surveys, in app reviews or phone calls.
3c-How is the service presented as high quality? For what reasons would you use the company's service or recommend it to a friend or family members? 
In the hotel, high quality is often presented through a combination of consistent standards, attentive staff and personalized experiences. This involves ensuring clean and well-maintained rooms, and efficient check-in and check-out processes, and staff who are knowledgeable, friendly and proactive in anticipating guest needs.
I would recommend a professional and cozy hotel with these characteristics to friends and family.
3d-Are prices made clear to customers? If yes, do the prices reflect the quality of the service shown? If not, why do you think the company has chosen not to include prices? 
Prices are highlighted according to dates, all very specific and planned. I believe yes, the prices reflect the quality of the service because the hotel is multifaceted, offers different services of a high standard.
4a-What three words would you type into Google to find this type of service?
The location of the hotel, the services offered and the daily rates.
4b-When you type these words into Google, does the company's website appear in the top ten websites?
I believe so, considering the location of the hotel and the reputation for quality it offers.
5a- Do you feel that websites still have relevance in modern UK business?
I believe yes, and it is necessary to have a combination between the contemporary and the modern, hotels remain relevant and impactful, contributing to the economy very well, providing jobs and playing a vital role in the communities and the websites remain very relevant in the UK, both for business and individuals. Websites still serve as a crucial hub for information, online presence and building credibility. They are essential for attracting and engaging customers, showcasing, product and services and establishing a professional online identity.
5b-If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?
I would like to highlight the recommendation of the importance of security in hotels and that platform be further explored on companies of hotel websites in UK.
I chose this option because amidst so much security that surrounds us, we still have criminals in our midst and exploring all aspects of self-defense and customers protection is never excessive.
Unfortunately, we live in a world where the contrasts are constant, so we need to pay more attention to everyone's safety.
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